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50 Cents 


WEBSTER 


a name you can 
ol eiale on for 


Your customers want the high quality, exclusive features, and 
consistently fine performance that the name Webster insures. 
That’s why you’ll find fast-moving Webster products stocked 
by more and more office equipment dealers from coast to coast. 


> 


And Webster backs up its complete line with 72 years of ex- 
perienced dealer co-operation. Point-of-purchase materials, and 
a staff of qualified duplicating sales engineers are available to 
assist and advise dealers handling Webster duplicating supplies. 


*Qualified dealers who'd like the quick turnover profits of the 
Webster line are invited to write the General Sales Manager at 
our Cambridge headquarters. You will get more en, 24 in- 
formation on the dealer policies that have helped make Webster 
a leader in the carbon and ribbon field 


Sell the profit line 


Sell 





F.S 


WEBSTER Company, 13 Amherst Street, Ca 
Webster warehouses in New York « Ct 
* Philadelphia « San Francisco « 





WEBSTER 


CARBONS and INKED RIBBONS 




















New Cata/og makes ordering easier 


Write for your copy today 


HASKELL ING. 
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HASKELL 
OF PITTSBURGH 


—— — 


showcase 





NO. 1 OF A SERIES 


HASKELL P-PIONEER LINE ON DISPLAY 


Haskell’s Pioneer design fits anywhere! 
Highly functional and decorative, too, for 
today’s modern office. As shown, it is 
recommended specially for all general 
office installations! To appreciate its con- 
tribution to contemporary office efficiency 


SHOWROOMS 


and beauty — see the above setting in full 
color in our current Catalog 24. Included 
are single and double pedestal desks, 
tables and credenzas —all matched. Yes, 
color too—at no extra cost. Haskell designs 
them . . . fo balance any budget! 


New York « Chicago « Denver «+ Los Angeles «+ Philadelphia « St. Lovis 


WAREHOUSES: New York + Chicago « Dallas + Denver + Los Angeles + St. Lovis » Tacoma 


P.O. BOX $273 ° 


PITTSBURGH 


6, PA: 
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SUECT ... good Chair 


to do business with! 














@ Seat your customers in the deep- 
foam comfort of this handsome 
Cosco “Director” executive chair. 
Seat slope, and angle and contour 
of seat and back, are scientificall) 
engineered to provide maximum 
comfort and freedom from fatigue. 
Height and spring tension of tilting 
seat are adjustable. Seat and back- 
rest tilt together. This spectar ular 
Cosco chair lets you pocket full 


profit on a volume seller at only 


$59.95. It’s fit seating for a man 


of standing... a mighty good chai: 


to do business with. 


HAMILTON COSCO, INC. 
COLUMBUS, INDIANA 
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28-STA, $67.95 
$71.95)* 





Model 28-TA 
Executive Chair 


$5995 





($63.95 in Zone 2)* 


25-S, $42.95 
($46.95)* 





23-LD, $19.95 
($21.95)* 


27-LA, $39.95 
($43.95)* 





¢ 
=v 
» 
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Comparable values 
in settees, sofas, 
chairs, tables. 
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OA Press-Time News 


Underwood Tells Dealers About 


Distribution Plans for Portables 


Guido. Lorenzotto, executive vii 
announcement to dealers declares, 
Olivetti, effective immediately, | 
tributed by our corporation 

“These two new models 
anticipated develo; 


if tri 
forerunners of 
ments in our dealer division. In add: 
tion to these portable typewriters and 
Underwood supplies, we hope to 
troduce you to other profitable items 
to round out your consumer lin 

Mr. Lorenzotto tells about his en 
thusiasm over the sales prospects f 
the two portables. 


Farrington Acquires 
Assets of Mendes Corp. 


| 


Farrington Mfg. Ce. has acquis 
the assets and business of the Mendes 
Corp. of New Bedford, Mass., mak 
of collating and forms preparati 
machines, William M. Tetrick, Far: 
ington president, announced. Mr 
Tetrick said that the acquisition was 
a stock transaction. 

The newly-acquired business will | 
operated under the name of Farringtor 
Business Machines Corp., a wholly 
owned subsidiary of Farrington 
headed by Donald G. Colley, former 
president of Mendes, as executi 


vice-president. 


Utah Firm Takes First 
Prize in Pencil Week 
Promotion for 1960 


Skyline Office Supply, Salt Lak« 
City, Utah, is the winner of first pri: 
in the 1960 Pencil Week contest 

This prize is a 10-day vacation 
Spain for two people with a luxury 
flight from New York to Madrid 
and return via Iberia Air Lines of 
Spain. Lawrence and Marilyn Brow 
submitted the winning entry 

Second prize winners were J. | 
Crossman, B. & C. Office Supply Co 
Stillwater, Okla.; Lindsey G. Durhan 
College Bookstore, Lafayette, La 
Harold W. Clopp, H.W. Clopp Offi 
Equipment & Supply, Trenton, N.) 
and Mrs. Rubye Davis, W.J. Noonan 
Co., Lima, Ohio. 
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esident of Underwood Corp., in recent 


accordance with an agreement with 


and Studio i4 models will be dis 


H. Caldwell Harper 
New Vice-chairman 
for Distributors 


H. Caldwell 
Harper, dealer of 
Greenville, S.( 
has been named 
vice-chairman of 
the distributors 
division of NS 
OEA, it was an 
nounced at th 
District 4 conven 
tion held recently in Miami Beach. 


Caldwell Harper 


A vacancy in the top echelon of 
this division was created when Robert 
Sanford of Jacksonville resigned his 
post as vice-president and the former 
vice-chairman, Howard Patrick, was 
idvanced to the vice-presidency. 

Former governor of District 4, Mr 
Harper is highly regarded in_ the 
South and elsewhere as a progressive 
merchandiser in the office supply and 


juipment industry 


Eaton Paper Names 
Two Vice-presidents 


Harry C. Dut 
ton, president of 
the Eaton Paper 
Corp., announces 
that L.G. “Risky 
Morris and Wal 
ter J]. Robbie wer« 
elected vice-prest- 
dents 

Mr. Morris has 


been Eaton sales manager since 1938 


L. G. Morris 


He joined Eaton in February, 1935, 
following sales experience with the 
Agta Ansco Corp He has served in 
several executive Capacities with 
NSOEA and is currently chairman of 
the budget committee. Mr. Robbie 
joined Eaton, as assistant to the presi 
dent, in September, 1959, following 
the purchase of the paper firm by the 


Gorham Manufacturing Co 





T. R. Combs Wins 
Harter Promotion 


Appointment 
of Theodore R. 
Combs as execu- 
fe, tive vice-president 
and general man- 
Harter 





ager of 
Corp. has _ been 
announced by 
Margaret S. Har- 
ter, president and 


ay 
s |< x 
T. R. Combs 
chairman of the board of directors 

Prior to the appointment of Mr 
Combs, Robert W. Coye served as 
both general manager and_ chief 
finance officer of the company. Mr 
Coye will now devote his full time 
to the financial matters 


Typewriter Ribbon 
Producer Opposes 
Cotton Tariff Hike 


Although many 


tries favor higher tariffs on foreign 


American indus 
products, there is at least one com 
pany that speaks out for holding the 
line. 

H.F.E. Dixon, 
lumbia Ribbon & Carbon Mfg. Co., 
feels that any move to thwart foreign 


president of Co 


imports in the ribbon industry would 
boomerang. He says that domestic 
cotton, for example, is of such a low 
quality that American ribbon manu 
facturers would not use it and, as a 
result, would turn to other domestic 
substitutes such as silk, nylon, Mylar, 
paper and acetate 

Mr. Dixon presented his views to 
the United States Tariff Commission 
in Washington after four domesti 
cotton mills had requested restoration 


of tariffs to the 1930 level 


Announce Sale of 
Ward's Stationers 


Sale of Ward's Stationers of Boston. 
Mass., to other interests and his plans 
to retire after 40 years in the industry 
are announcements made by Arthur 
L. King. He states that his future 
plans are vague but he will be at his 
home at 54 Bradford St., Needham 


92, Mass., in May and June 
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ART METAL, INC. 


50 West 44th Street, New York 36, New York 





* fi A 
REYNOLDS METAL CO 
j3reat Lakes Region Headquarters Interwtor Design Associates 
Detroit, Mich Architect: Minoru Yamasaki 
If you would like to share in 
the laurels being generated by 
CROWN ZELLERBACH CORP the new Art Metal—a few 
West Coast Regional Office Skidmore, Owens & Merril selected dealer territories are 
San Francisco, Calif 1 tect: Skidn ec, Owens & Mer | 
still available. It will be well 
worth your while to investigate. 
: a ! 
BERKSHIRE LIFE INSURANCE CO Write us today! 
Headquarters Build Int Designs f Bu css, 
Pittsfield, Mass irchitect: Hoyle, Doran & Barry 
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Announcing the #* 4000 Line by All-Steel 


A New Line of Office Furniture 


) : 
) . Load 
i . 
When we began to design the 4000 Line of office , 
furniture, we had some very sound objectives in . 
mind. We think the objectives were sound, because : 
é 


they were based on your answers to our questions. ; 





You told us the line would have to look good... 
good enough to satisfy buyers in business and 
industry who are more aware of the importance 
of sound design than ever before. 


You told us the 400C Line would have to be broad 
. . . broad enough to fit tastefully in every kind of 





office. Broad enough to serve the clerk-typist, the 
chairman of the board, and everyone in between. 
So we made the 4000 Line complete. 





You told us that the 4000 Line would have to work 
.. . that it must not be a premium-priced prima 
donna for use just in the front office. You said it 
would have to include standard units and yet be 
flexible enough to permit custom design. The 4000 
Line is literally as flexible as your imagination... 
it is possible to assemble hundreds of variations of 
desks alone. 





We are convinced that the 4000 Line fulfills the 
objectives which you established. They were your 
objectives, now you can judge the results. If you 
haven't already received the 4000 Line Catalog, 
write for one today. 





ALL-STEEL EQUIPMENT Inc., Aurora, Illinois 
Desks « Chairs « L-units « Credenzas « Tables 


Bookcases « Filing Cabinets + Storage Cabinets 








Tt 


C 














a as flexible as your imagination 
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In order to take a look 
and suppply market as it 
office equipment and suj 
were under the initial necessit 
look mark 
research and an extensive ki: 
office 


at the school 
tions in the equipn 
the six-page presentatio 
section of this tissue. Th 

market are tremendous, but 
into lightly on the assumpt 
a great demand for school 
items 18 an assurance ol 
As the 


terms ol KNOW 


SUCCESS article 
ments in 
organization must b 
able niche in the market 


supplies 


It is said that all ind 
who have opportunities to 
designs are also making 
the contract office furnishir 
implement their designs. O1 
lines they seem to encount 
ing for resale. On tranch 
This circumstance offers g 
nities to dealers who ar 
Aggressive 


lines promot 


vice will add up to pre 


stances 


Next Month 


Special emphasis will b 
market in the July issu 
NOMDA 


methods, 


convention in Cal 


industry figures 


will be presented in deptl Ay 
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ESTABLISHED 1904: Suc 

can Stationer, New York, estab 
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Office, Franklinville, N.Y., 1904 
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GUIDE-O-FOLDER 

with adjustable metal tabs, al 

ways maintains a vertical position 
Cannot sag because THEY HANG 
The increased filing and finding 





speed achieved with Guide-O-fold 
is easily demonstrated for fast, pre 


sales. 


fy a we 
( Tule 
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DISPLAY Guide-O-folder in your store window 


nd just watch how traff: 


perks up during the 


l-year period. Be sure you have the entire 


GUSSCO’ line featured the filing supply sec 


inside the store 


prospects the savings 


DEMONSTRATE °° you: 


time and space effected in changing over to 


Guide-O-folder, plus the advantages gained in 
sing Guide-O-file for instantly available data 


1 Guide-O-tray for maximum desk efficiency 


Now DELIGHT your customers (and your cash 


gister) with the on stop shopping line that 


ncludes a complete assortment of ‘GUSSCO' file 


olders, guides and index cards 


D days are dollar days with ‘'GUSSCO’ in the win 


low, in the store, and your customers offices 











Also manufacturers of ‘Transfile’ files. The steel 
fibre board transfer file 
Available in the popular GRAY finish, as well as 
onal yreen 
fy y 
stem & DU Oo 
‘ ee 
335 CANAL STREET NEW YORK 13, N. 
WEST COAST REPRESENTATIVE — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 
0 OA—6 /60 





GUIDE-O-TRAY fits into the large 
drawer of a desk. Keeps important 
data instantly available and always 

in an upright position, Consists of a 
metal tray and 25 Guide-O-folders, 

Sth cut adjustable 


metal tabs and an assortment of blank 


complete with 1 


and printed inserts 


NEW! 1960 CATALOG 

42 fully illustrated pages. Features 
our full line of filing supplies and 
equipment including a number of 
new products. Send for your free 


copy today 


' 
+o OS 32 32 © © 2.) | 


> 


FILING 











. - 
13, CALIF. 
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the ENNIS MAN 





BRINGS YOU 


the most complete line of modern 
business forms, carbons and ribbons in 
the nation .. ready to help you 

profit more from this growing market, 
geared to help you sell. Ennis . . the 
line that’s sold through dealers; you 


supplier, never your competitor 


Write for cata/og 
and complete 


FORMS. In 
. FORMS, INC. 


Factories: ENNIS, TEX. © CHATHAM, VA. « PASO ROBLES, CALIF 





Warehouses: BIRMINGHAM * HOUSTON « ST. LO 


Snap-A-Part Unit Sets 
Registers and Register Forms 
Continuous Tabulating Forms- 
Salesbooks—Manifold Books 

Guest Checks—Tags—Carbons and Ribbons 
Index Cards—File Folders—Legal Pad 


Tab Card 
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Letters 


Readers are invited to express themselves brief- 
ly on any subject related to the office equip- 
ment and supply industry. Address: Letters 
Editor, OFFICE APPLIANCES, 600 W’. Jack- 
son Blud., Chicago 6, Il. 


Pension Plans for Dealers 


Dear Editor: 

In your April 1960 issue of Orrick APPLIANCE 
magazine you have a fine article (on Pension Plans 
for Dealers) which is first of a series of three by 
I, Austin Kelly, IIT. 

This is a very interesting article arid since it is 
rather pertinent to us at this time we are wonder- 
ing if it would be too much to ask to get advance 
copies of the other two issues now instead of 
waiting until May and June. 

We are interested in this at the present time, in 
fact we had hopes to complete before June. 

M. T. MANSFIELD 


E. H. Clarke & Bro., 
Memphis, Tenn. 

Mr. Mansfield’s request, revealing an interest 
duplicated by many readers, was sufficiently urgent 
to bring him advance copies of the May and June 
articles, Mr. Kelly will be pleased to answer any 
other personal inquiries. 


Business Forms Survey Earns Approval 


Dear Editor: 

I am a subscriber to your magazine and I thor- 
oughly enjoyed reading your OA Survey on Busi- 
ness Forms in your March issue. 

At your convenience, would you please supply 
me with the following information: 

1. List of all manufacturers of business forms, 

2. The address of the National Business Forms 

Association 

Thanking you in advance for your trouble in 
this matter, I remain, 

GRANT H. REEDER 
Philadelphia, Pa. 

It was a pleasure to forward the requested in- 

formation. 


Dealer Studying Automation Market 


Dear Editor: 

Please accept our belated thanks for your recent 
letters in answer to our questions on automation 
We want you to know that we sincerely appreci- 
ate the help you have given. 

Like perhaps many stationery organizations in 
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the country, we are attempting to fit ourselves in 
this new age of automation; and it is indeed pleas- 
ant to know that we have friends like yourselves 
to turn to for information and help. We will ap: 
preciate further any additional information which 
you may feel you might like to send us ‘at-any 
time in the future. In the meantime, should there 
be anything you might like to ask of us, please 
do not hesitate to write. 

Hat GALKIN 
Manager, Main Store, 


Lowman & Hanford Co., 
Seattle, Wash 


May Office Furnishings Issue 


Dear Editor: 

Beginning with the cover of your May issue 
and going on right through the book we think 
you have done a wonderful job. The cover is mag- 
nificent and I hope you will be able to keep on 
in that view. It is a prestige cover as against the 
commercial type cover you have had before. 

CHAS. L. PETTIBONE 
President 
B. L. Marble Furniture, Inc. 
Bedford, Ohio 


One Vote from the Far West 


Dear Editor: 

Your “Downtown Perks Up—but Will Our 
Dealers Stay?” on page 23 of your April issue is 
without a doubt the best thing on this subject I 
have seen published. I think your article is excel- 
lent and most thought provoking. 

As it happens we are in the very midst of this 
problem both in our city and for our own busi- 
ness. I would greatly appreciate receiving three or 
four copies or tear sheets of this article. Incident- 
ally, your April issue is extremely outstanding. 
Every article is of special interest to many of us. 

G. F. CORNELL 


Cornell's 
Chula Vista, Calif 


Mutual Interests of Salesmen and Dealers 


Deat Editor: 

Genuinely excellent editorial (When a Sales- 
man Calls on a Dealer), read with interest on 
page 20, April issue of O. A. More power to you! 

Rus RAGAN 


Amer! n Pad & Paper Co., 
Chicag Il 
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the ENNIS MAN 


LEAVES YOU 


with new merchandising ideas and sales 
tips, a new kind of service. He keeps 

you supplied with every needed form, 
from the everyday to the most 

complex and modern . . for the smallest 
or largest job. Ennis . . the line that’s 
sold through dealers; your supplier, 


never your competitor. 


Write for catalog 
and complete information 


Snap-A-Part Unit Sets 

Registers and Register Forms 

Continuous Tabulating Forms—Tab Cards 
Salesbooks—Manifold Books 

Guest Checks—Tags—Carbons and Ribbons 
Index Cards—File Folders—Legal Pads 


ENNIS. TEX. © CHATHAM, VA. « PASO ROBLES, CALIF 


Warehouses: 
BIRMINGHAM « HOUSTON « ST. LOUIS 


BUSINESS 





FORMS. INC. 
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Premier 
Trimmers 





Here's quality through and through . . . from 
the precision calibrated base in new eye-ease 
reen to the hardened tool steel replaceable 
Blade, from the handsome long lasting plating, 
to the Premier guard, from the Satenaed epeing 
tension to the clean, sharp, effortless, accurate 
cuts. You can tell it’s quality and you can tell 
it's a Premier. Your customers will PREFER 
Premier, every time. 


@ 7 Sizes 
® From $6.00 to $55.00 
@ Wood or metal base 


REPRESENTED NATIONALLY BY 


© Stone-Newman Associates, 320 Broadway, New 
York, New York. 

© Jack Luke, 3950 Lake Shore Dr., Chicag 

© Sid Lichtenstein, 223 S. 10th St., Philadelpt 


, Pa 

G oony Henkel, 1046 S. Olive St., Los Angeles 15 
lif. 

© Emil Dalmas, P. 0. Box 1524, 9923 Estacad 
Dr. Dallas, Texas 
© George 8. Tapner, 641 S. Rock Hill Rd., Webster 
Grove 19, Mo. 

e R. C. Hill, 1523 Kingswood Road, Jacksonv 


Florida. 
© Paul Holden, 213 W. Kathleen, Park Ridge 


PHOTO 
MATERIALS 
CO. 


2100 WEST FULTON ST. 
CHICAGO 12, ILL. 


PREMIER 
QUALITY 
PRODUCTS 
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After Hours 


L. C. Walker Named 
x Jutstanding Citizen’ 


L. C. Walker. 
board chairmat 
of the Shaw 
Walker Co., has 
again been hon 
ored for his 
work on behalf 
of his Michigan 


community 





L. C. Walker Mr. Walker, 
long one of Muskegon’s outstanding 
ivic leaders and philanthropists, was 
the 1960 recipient of Muskegon’s 


Outstanding Citizen Award 

Its recipients are picked by an 
anonymous committee of 20 citizens, 
selected from all walks of the com 
munity’s life. It went this year to Mi 
Walker, founder of Shaw-Walker, for 
his lifetime of civic and charitabl 
works. These include, in the words of 
Dr. Oliver: “Mr. Walker's efforts 
over the years on behalf of the Com 
munity Chest, schools, art, hospitals 
his government, his employees th 
boys and girls of the community 
all these climaxed last year by that 
project closest to his heart, the L. ¢ 
Walker Sports Arena 

His contribution of more than one 
ind 


miliion dollars made the arena 
ivic center, now nearing completion 
possible 
Succeeding generations will | 
blessed by him,” Dr: 


( lude d 


Oliver con 








Uncle Billy Celebrates 
His Twentieth Birthday 


Mathematicians might disagree, but 
in the case of WILLIAM K. MONROE, 
“Uncle Billy’ to his fellow salesmen 
at Zac Smith Stationery Co., Birming 
ham, Ala., 20 equals 80. Uncle Billy 
celebrated his twentieth birthday on 
Feb. 29, which automatically made 
him 80 years old 

Each candle on the birthday cake, 
presented by 18 pretty office girls dur 
ing the company’s celebration, marked 
four years of lean living and clean 
thinking” for the still-active salesman 
whose enthusiasm sets an example for 
the younger men 

Uncle Billy has been working as an 
office supply salesman tor more than 
with Zac Smith 


remarkable health 


SO years, the last 
The formula for his 
and activity is simple Try to stay 


happy and live clean 


R. Herman Hammer Receives Fellowship Award 


The National Office Management 
Association, through its honorary 
council of former international pres 
dents, has announced that R. HERMAN 
HAMMER, president and general mat 
iger of The Globe-Wernicke Co., and 

Globe Wernick 


Chair Co., has received the Annual 


sresident of the 
Fellowship Award at the banquet ot 
the Association’s 41st Internatior 
Ci rence and Office Exposition 
The Fellowship Award is designed 
to confer distinction on leaders in the 
office 
work and activities have been chara 


ler ol accomp! sn 


held of whos 


management, 


rized by a high or 


ment and by a irked devot 


that important phase of management 


with which they are identified. It ts a 


means of honor ng an outstat ling In 
dividual who has advanced through 


the work of the office to a pos tion ol 


top management responsibiltt 

Mr. Hammer, who resides in Cin 
cinnati, Ohio, was first employed by 
Globe-Wernicke in 1923: was elected 
an officer of the company in 1934; 


made vice-president and secretary 


ind gen 


Globe-Wernicke 


treasurer in 1950: president 


eral manager of Thi 


Co. in 1954 and president of the 
Globe-Wernicke Chair Co n 1958 
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..and look at the Success gives you 


Users of Success desk calendars 

start the year right. This 

handy pocket calendar included 

with every refill pad, serves “a 
as a constant reminder of pa 
Success Calendars. 1 





alana a 
justry first! A beautiful, 4-color booklet All refills specially packaged for easy purchase 
s why Success calendars are better and use. Pads are banded or string-tied. 
e, have more selling features, are easier, Simply remove carton or protective overwrap. 
more profitable to sell Inner band holds pages, eliminates loose pages. 
css GC OLUMBIAN.72c WORKS, ING. 
Write for copy 2300 WEST CORNELL STREET @© MILWAUKEE 9, WISCONSIN 
OA—6 /60 


Write for new SUCCESS 
catalog showing the 
many sizes and styles 
available, 


No. 18—Handy, efficient, 
book-style calendar. 


Pad lithographed in 


two colors with 
daily date in red. 


Pivoting lock arches. 
Shows present, past, 


future months. 


No. 13—Convenient upright 


When you 
think of 


think of 
SUCCESS 


TEAR-KLEEN WALL CALENDAR 
Large daily date easily seen 
15 to 50 feet away. 
Four sizes. Backs are 
green, water-proof panel 
board, handsomely 

em 


CALENDARS... 
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State of the Industry 


Railroads Propose Drastic Increase 
In LCL Minimum Charge for Shipment 


The nation’s railroads, through the Uniform Classifi 
cation Committee, have proposed a drastic 61% in the 
less-than-carload (LCL) minimum charge per ship 
ment, reports the National Office Furniture Associa 
tion. 

Public hearings were scheduled in Chicago, New 
York City and Atlanta, Ga., during May at which time 
NOFA traffic consultants vigor 
posed increase. 

Subject 26 of the Classification Committee's Joint 
Docket 198 proposes to amé nd Rule 13, Section 1 (d) 
by increasing the present LCL minimum charge per 


uusly opposed this pro 


shipment from $3.06 to $5.00. This means that regard 
less of the type of merchandise shipped via LCL freight, 
regardless of its weight, or regardless of the distance 
shipped, the railroad charge for hauling would never 
be lower than $5.00. 
While all shippers and 


a 
who would bear the heaviest burden would be (1) those 


rs would b hit, those 


shipping or receiving lower rated merchandise, (2) 
those shipping or receiving over short distances, and 


(3) those shipping or receiving lower weight shipments 
This move follows closely on the heels of the eastern 
railroads’ defeat in a hearing in which they sought to 


shipments weighing less 


i 


increase the LCL rates on 
than 5,000 points. 


Regarding freight classifications it is interesting to 
note that office supply dealers throughout most of the 
country will benefit shortly from reduced less-than 


truckload (LTL) classification ratings. These relate 
to certain types of loose leaf binders or covers, on loose 
leaf book fillers with printed headings or margins, and 
on pads, tablets or blank books, with printed headings 


or margins, with or without covers 

Effective June 7 a class LTL rating applicable 
on “binders or covers, book or loose leaf, cloth, paper, 
plastic or pulpboard, separat or combined” was to 
be published in the National Motor Freight Classifi 
cations, announces the Loose | & Blank Book Manu 
facturers Association. Several favorable changes are 
being published by the nation’s trucking companies at 
the behest of the association, which is seeking to bring 
about lower transportation rates on many products sold 


by office supply dealers 


Value of Pen, Pencil Industry 
Shipments Rise to $135 Million 


The Bureau of Census reporting 1958 Census of 
Manufactures figures for the pen and mechanical pencil 
industry says that shipments of fountain and ball point 


including pen points, were 


mpared with 


pens, desk pen sets and parts 
valued at $135,541,.000 in 1958 as 


$118,110,000 in 1954. This. points out the Fountain 
Pen & Mechanical Pencil Manufacturers Association. 
represents an increase of approximately 15% in dollar 


volume during this period 


It is noted that the value of all fountain pens shipped 
dropped from $42,656,000 in 1954 to $31,473,000 
in 1958. 

At the same time, the value of ball pens shipped 
rose from $34,160,000 itn 1954 to $55,736,000 in 


1958 

Pencil shipments dropped in value from $19,027,000 
in 1954 to $15,114,000 in 1958 while the value of desk 
pen set shipments increased from $4,281,000 to 


$4.628.000 


General Services Administration 
Publishes Record Rentention Aid 


The General Services Administration has prepared a 
guide to what records should be kept by a firm in ordet 
to be sure that it is ready for any audit by a government 
agency. The guide lists the categories of persons, com 
panies and products affected by federal record-retention 
requirements. It also tells what records must be kept, 
who must keep them, and the duration of required 
retention periods 

Those wanting a copy of the guide may write the 
Government Printing Office, Washington 25, D.C. and 
ask for Part II of the Federal Register of March 18. The 


price 1s 15 cents 


Portable Typewriter Claimed Valuable 
Elementary Classroom Teaching Tool 


A year of studies conducted with 900 pupils of 36 
classrooms in seven cities has convinced professors 
of three universities that portable typewriters are a 
valuable teaching tool in elementary school classrooms 

Dr. Lawrence W. Erickson of Columbia University, 
Teachers College; Dr. Donald D. Burrell of Boston 
University's School of Education; and Dr. Walter J 
Moore of the University of Illinois, College of Educa 
tion, report 

1. The manual portable typewriter can be used ef 
fectively in improving work habits. developing skill 
in English mechanics and improving the writing of 
compositions 

2. Its use stimulates fourth and fifth grade children 
of all levels of ability to prepare longer and more 
comprehensive reports in various subjects, especially 
in English and social studies also stimulates crea 
tivity in writing 

3. Fourth and fifth grade children using portabli 
typewriters show more improvement in various types of 
word skills than do pupils not using typewriters 

i. Children can learn in a brief time to operat 
the manual portable typewriter at speeds two to thre¢ 
times their handwriting speeds 

The research was conducted under grants from Royal 
McBee ¢ Orp., which also provided portabl. ty] ewriters 


and some of the teaching materials used 
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‘ADVERTISING 
IN OA PAVES THE 
WAY FOR ME’ 


Almost a half century has passed since 
I was introduced to OFFICE APPLIANCES in fei st¥iel an eds) - tal tT 


1912, but I can emphatically say that : 
OA's light is undimmed. It's still the Manufacturers’ Representative 


guiding beacon for the office equipment ¢ Imperial Desk Co. 
trade. 

i e Cramer Posture Chair Co. 
In my territory, which I know so well, I e Hale industries, Inc. 


see OFFICE APPLIANCES everywhere. I 
know that my dealers read the magazine 
and it has come to my attention that 
many dealers today subscribe for their 
ey men as well. 


OA performs an essential service for all 
branches of our industry -—-— dealers, 
wholesalers and manufacturers. I have 
benefited personally from my manufac-— 
turers' advertising in OFFICE APPLIANCES. 
On more than one occasion, such adver- 
tising has paved the way for the successful oe 


promotion of new products in my territory. woe * 
YT menos 


CUndaMed. jaa 


Chuck Charles Sau “Sea, * “\ 


| BEB , ofticeg /SAURN 
| Appliances) = ste 


THERE'S MUCH T0 SEE! 




















| | - Office 
Office | : yweteti! fat-7 1) 
Appliances ; 








>. Office Appliances 


Number 4 of a Series 
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OA Editorial 


Are Public 
Programs Feasible for 





Relations 
Dealers 7? 


UBLIC RI [ A | I( INS progral IS al not only isible for deal rs, (nN ire ne 
ry ind inevitable. Any business ors which has dealings with the 
publ gment t the publi such as bus pic, is engaged b] I 
lati i 

eld o handising very cont rsonal one, a relat onshi} be 
twee nt of each business involved. Ey business transaction, whether 
made in person, by mail, by phone, or some other ns of communication, is a publ 
relation, a contact of one personality with anot! The interplay of personalities 
brings bout reactions. The character of thos determines th hat r tn 
pul 1, good Or bad 

Pul relations as a phas of business is more of an art than a sciet The ta 
tors involved are intangible. All too often oftense ts given without intention, without 
real on. Only the resulting discontinued relation is there an indication that son 
thing went wrong in the contacts. Needed more than anything else is awa ss that 
mj $a g de all the time and that telligent efforts to make thos 
mpress ible will tend to raise publi is to the level of publ 
relati 

Si O has said, “Treat prospects right a they will become cust: rs: tr 
cu rht 1 they will remain customers The difficulty resides in the defini 
tior oh Unless the standards of itment are spell d « beyond 

if il s of omiss! ind miss in easily enter th nts oO 
oO! 

D rt d on good publ lations ( about ‘naturally’ because 
On sma irally’’ says and does th ght things. The very things taken 
grat i often th auses of troubl 

{) ustomne KNOW h t We Way service ! Do they How 
hey tl SSiO1 First, they had to I 1. Then, the assertion had to 
prov ] cto! And the statement and th proo jure constant rep t! to fo! 
stall any form of the comment, ‘What have you done for me lately ? 

Responsive to a need that began evidencing itself only a relatively fev irs ag 
veloped a substantial business under tl ne ‘Public Relations Couns 
Including much more than just publicity, the fun of public relation insellors 
s to businesses establishing and maintaining good relations with s fic seg 

1e pub employees, customers, industry, community 

The premise that the average dealer cannot aftord to employ the ser s of 
publ tions counsellor is no excuse for doing nothing to foster good publi: 
lati Che f biggest step 1s for the deal become aware of the need. Th 
appl of thi tal powers that made h ssman to the problem of es 
tablish id good relations with peo; his employ and through the 
with customers, community and industry can be solved. In many cases a formal pi 
cram will not be 1 led just a constant awar »f the importar f gettis 
along with y] the public, fellow hut 
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Tops in quality —tops in performance! 


VIUTUAL Hand Punches 


... the fully adjustable hand punches that 
have everything your customers want... 


They are far and away the finest hand 
punches available on the market today 

.in looks, in quality, in perform- 
ance. Easily adjustable, these Mutual 
punches offer a variety of hole punch- 
ing combinations—for virtually any 





standard size sheet. They’re good look- 
ing, light weight, of sturdy steel con- 
struction, and competitively priced. 
Easy to operate when held in the hand, 
they can also be used on the desk. 
When not in use, their compact size 


makes it possible to store in desk 
drawer. Mutual's complete line of 3 
hand punches and 5 desk punches can 
be ordered in any combination for 
quantity discount. Write, or ask your 
distributor for full details. 


" 
1 


No. 27 Mutual SPACEMATIC PUNCH —2 to 7 holes 


This fully adjustable punch has all the features of the No. 23 
described above, plus the following special features. It is 
equipped with seven ball-bearing selector heads, and with five 
neutral zones to park inoperative heads, when two or three hole 
punchings are desired. This punch actually does the work of 12 
different punches. Will punch up to 6 sheets of 16 pound bond 
>aper. Individually boxed; 24 boxes to a carton. List price — $7.95 


PLUS! Mutual’s Desk Punches... which center paper 
automatically! 


Only Mutual gives you a 
line of desk punches that 
gives you high capacity 
and automatic paper cen- 
tering. They are sturdily 
constructed of grey ham- 
mertone finish in a price 
range to meet all your 
customers’ needs 


No. 250 CENTAMATIC® 
MULTIPLE PUNCH 
List price — $13.75 
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No. 23 Mutual SPACEMATIC® PUNCH 
2 or 3 hole 


This modern, lightweight, 3-hole punch is 
fully adjustable—works with fingertip ease. 
It has tnree ball-bearing selector heads. A 
flick of the finger puts each head at exact 
punch position for any desired punch com- 
bination of two or three holes. Neutral zone 
makes unused head inoperative—no need to 
detach. Fixed gauge automatically centers 
11” x 8%” ring binder sheets. Will punch up 
to 10 sheets of 16 pound bond paper. Con- 
structed of sturdy sheet steel, with grey ham- 
mertone finish. Does the work of 8 different 
punches. Individually boxed; 24 boxes to a 
carton. List price — $5.95 


NOW BACKED BY NATIONAL ADVERTISING! 

The Mutual line is widely advertised today with 
full pages appearing in leading consumer publica- 
tions, edited for the busy office executive and his 
secretary. This is an extra Mutual plus, designed to 
make your selling job of Mutual punches easier! 














No. 20 Mutual ADJUSTABLE Hand Punch — 2 or 3 hole 


(Not Illustrated) 


This fully adjustable, economy-priced hand punch is equipped 
with three adjustable heads which are simple to operate. This 
permits punching any standard %” two or three hole combina- 
tions. End heads may be shifted to any position, simply by 
loosening set screws. Center head is detachable for two-hole 
punching. Fixed gauge automatically centers 11” x 8%” ring 
binder sheets. Like all other models, the #20 is equipped with 
hardened and ground punches. Will punch up to 10 sheets of 
16 pound bond paper. Individually boxed; 24 boxes to a carton. 

List price — $3.95 


PRODUCTS COMPANY, INC 


110 Barber Avenue, Worcester 
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by CLARENCE O. SCHLAVER 


managing editor 


THE SCHOOL 
MARKET 


Some dealers shouldn’t be in it. 
Those who do seek its potential 
must know who does the buying 


and be prepared to serve them well. 


T IDAY'S schor irket may well be only a shim 
mering mirage in the desert for many office supply 
and equipment dealers 

t u tuality in sales potential, based 


For others. it 1S 


on the fact that in the United States there will be started 


at least $3 billion worth of new public school structures 
during the next 12 

And that’s equipment only. Into the new classrooms 
will march an ever-increasing number of school-age 
youngsters, each of whom will ‘consume’ vast quanti 


ties of supplies within the merchandising realm of our 


industry's dealers and normally carried in stock 

The interesting question thus arises—is this market 
for the office supply and equipment dealers 

Attempting to fi nswers, OFFICE APPLIANCES 
has gone not only t ilers themselves, but to thos: 
who do the buying a en like Russ Sanford, market 


ing specialist of The Nation’s Schools publication recog 
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in this re A breakdown 


strengthen sales eal 
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The Four School Markets — 


Do You, as a Dealer, Fit In? 









equipment ’ 


2. Supplies for 
school administration 
offices. 


school use. 





4. Consumable 
supplies bought 
directly by 
the student. 


24 


|. Institutional 


3. Machines for 





zed as th iuthority in the scho« idministration field 
From such investigation, — the onclusions come 
through clear] 
The school market isn't for the dabbler, it’s tailor 
ade only for the specialist 
The school market tsn't easy t is developed by 


those who know what the potential is and who does the 


The hool market ts like the aut ition irkct 


gs KNOW ] ol products and onstant sery of the 


The school market expenditur s are virtual ill at 
the lo |. The purchasing procedure must be ur 
rstood friendships cultivated in the right places 
sucn a the domiunent criteria relati\ to an om 
upply and uipment dealer's entrance into what ay 
pears at first blush a lush marketpla At the onset 
however, this market must be broken down into at least 
our separate | hases before a dealer can decide wheth 
or not he ts to participate. 

First, there ts the selling of school quipment, part of 
the nstitutional’’ market which a number of dealers 
have already set up separate wholesale or jobber type of 
departn nts to serve. Such a market deals with the furni 


ture including student desks, the blackboards, laborator 


ixtures, lighting equipment, map racks lockers, inter 
commu! itiOr systems, vocational snHop bench 

tools, library shelving and tables, gymnasium apparatus 
1 1so fk 


Secondly, a market exists for the supplies needed by 
the school administration in its own offices. This market 


includes the paper which feeds into the various types of 


duplicating machines, the record books, stenography 
supplies, loose leaf, pencils, pens, erasers, clips and 
ous and sundry articles which are akin to the modert 


ott With the advent of automation to expedite th 


lious process of recording students’ grades the admu 
supplies market is considerably broadened 
Use of Machines Starts in School 
Third market to be considered is primarily 
hines. This can include the typewriters, both standard 
nd elect: which go into the ercial classes, the 
plicating machines used in the school offices 
tion uipment for visual educatior ording 
ting devices which are b ng mor nmor 
today s mercial teaching 
ourth market is one which is rned mainly with 


he consumable supplies which the students thems 

urchase rather than the school administration. It is a 
irket which makes location of the dealer near a school 

ortance and it is a irket which t 

rge extent has been taken over by | rocery ‘su 

nd the “'f ind ten” store 

Which irket are you aiming at, Mr. Off Sul 
1 Equipment Dealer ? 


Ad sion must be made if your tur s to be su 
sstul. It s s almost foolhardy to believe that 
ntering all four. TI ick 


1 
NOOL SCHING 
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W hat t requisites for ent 


schor market? | 


€duvipnie) 


selling which ha 


n dealers as Latt 


ginal business out 


ral nto the various 


t's consider the neces 


This iS 
s be successfully en 
fF of Waterloo 


of which developed a 


lership), Farnham Minneapolis 
Racine, Wis., Miller School Supply & Equip 

( Hammond, Ind. and other firms 
I { h a market a dealer usually is required < 


| 


vord. In addition, he 


. con h, ry 
Vision DCCOIK 


specialist in every 


1 catalog which 


5) lentincation ane ng guide for the 
h stration. He must presentative ol 
inufacturers who to school « jul 


a posit1ot 
warehouse for 
Ss reached H 


going Dusiness Ww 


rge inventory 
schools until the 


essen be a 


, ; 
I Nools This 


What Should You Know About Equipment 


8 tn successful mstitutior salesman must 
the equipment is mad (2) how the 
id (>) hov pment should 

th I sponsibility Sp cialist 


ontact those individual! 


in the purcha 


i 


ts, business n 


ig literature 
If | essary they must 


ount for the 


zed that he c 
nds s ibove 
k n forms 
M han is reques 


ttention of th 


; 


Pr institutional selling 


by both deal 


; 


who exercise direct 


se of s hool equipm nt 


anagers, architects or 


upplement d by 


peuitir ind if 
t of the volum 
il who does the 


thing els Such 


ds 
J ideas and new 
scnor authorities 
nds the ultimate 


inufacturer. If the 


the manufacturer well, he can ¢ 
ts territorial repres 
imi arket Her IS 
h rage offic pply and equipment 
I] nter int vith i wholesale di 
vith log. | type of mercha 


I primary diff 
h sing gent 
f th 
h , th | 
1 the philos« 
(0 ofr Ha eal | 
- ISIil S 
sked 
market. H 
} ] | 
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gC professional 
ust gain the 
perintendent of 


the Miller School 
shines like a bea 


Who Influences and/or 
Does School Buying? 


O. Who originally points out the need for 
purchases of other than routine supply items ? 


A, Of 911 officials answering this question, 
99.3% noted that the administrator or his 
staff was responsible for pointing out the 
need for purchases, and 93.6% of adminis- 
trators responding reported that this respon- 
sibility was shared by no other persons or 


group. 


QO. Who usually goes through the routine of 
comparing and testing various makes of 


products needed by the school district ? 


A, Of 912 officials answering this question, 
there were 873 mentions of the administrator 
and /or staff, 44 of board member, 25 of 
custodians, 12 of state/county purchasing 
departments, 10 of teachers and 7 miscel- 


laneous 


Q. Are purchase specifications ordinarily 
»repared under your (or your staff's) direc 
pre} ; 


tion? 


A. More than 97° of administrations re- 
sponding to this question noted that pur- 
chase specifications were prepared under 
their supervisor or that of their stafts. 


O. Who ordinarily selects and recommends 
for purchase the following items (by make 


or brand) ? 


A. Total mentions from 912 answering sur- 


vey: 

Adm trator Board 

and/or staft Architect Member Other 
SHOP EQUIPMENT 819 50 i 101 
TEXTBOOKS 864 2 1 90 
LIGHT FIXTURES 608 167 105 3? 
SEATING 891 is 94 2¢ 
PROJECTORS 882 5 11 il 
CAFETERIA EQUIP 77 »44 96 83 
BUSINESS MACHINES 86¢ 3 i9 50 
GYM EQUIPMENT 8‘ 80 i9 83 


("Other mentions included teachers and principals, 
department heads, state-county purchasing departments 
and cafeteria managers. ) 


From uN mad rj Nation Sch 
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U. S. Public School Enrollment . . 1952-1970 


1970 TOTAL ENROLLMENT 44,497,000 


32,819,000 





HIGH SCHOOL 
ENROLLMENTS 


7) 26,563,000 


ELEMENTARY SCHOOL 
ENROLLMENT 


20,681,000 
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chines as well as furnitur 


and supplies can 


1c picture. There is usually no one typewriter 


ommercial teaching but rather all of the 


kes are sought in order 


d with the differen 


there is a call for both th 


luplicating machines 


le service angle is imp 


I 


that a student can be 


; 


types. In the dupli 


mimeograph and 


rtant. The dealer who 


yntracts for typewriters in the school may 


ion torr placements 


nd he has already 


nto the purchasing officials’ decision mak 


Up pile This 
dealer knows well 
s slipping away f1 
ed notebooks, 


aves of bread. H« 


IS 


usurped, too by the cor 


down the street 
nery store which ts 
ll has a chance 


ugh cultivation of the 


by specials ana 


a buying audien¢ 
Burlington, N.C. is 
| 
igh ring binder spec 
ymotional cam 


sing Offic supp 


I 
many items in his 


ol use. These includ 


ball point and fountait 


oks——the variety is infi 


rs both imprinted 


itics A ds slide rule > 


| ad rising 
\ this article, th 
he p) adi and I 
( lade to 1n | 
I 
hs t means to th 
ry inasmuch as th 
stead of the 
1ated stances W 
id lo if 0 | 
Es lly [ 
ws y 1 [ irt 
lings. The co 
his through alert s 
W it afr th S 


a market which the 
i it is also a market 


him to the grocery 


—— lsc and nap D 
pen us and papers are pul 


what was formerly 


ner drug store or the 


ar an elementary or 


fit into consumables 


ds’, by promotions 


by free gimmicks 


the youngsters. Allan 
notable example of a 


has won the continual friendship of the 


free “cokes” and a 


dealer should. realize 


ry-day stock which 


plain 


nm new varicties Ol 


nstruments of every 


cytt 


OF use 
the attention of the 
grades and in high 
s potential. This cas 

Vision adve rising 


ue 


mail and by win 


hool market has been 
hool leve Is No at 
what the burgeoning 
supply and equip 
ge store bulks large 


rcial stationery e€s 


our deale rs through 
irably into the col 
ff j furniture dealer 


fit into the furnishing 


office supply business 
PI 


y and servicing 


le ading to success 


For one thing, the dealer must know the buying sea- 
sons. Most schools do the purchasing in June, July and 
August and contrary to belief the school superintendent 
is on the job then except for perhaps two weeks of va- 
cationing. The business manager, too, is usually at his 
desk and should not be bypassed by the salesman. 

It must be recognized, too, that the first hurdle in sell- 
ing the school market is to define it as not a mass mar- 
ket but one which buys in mass 

It is estimated that there are 8,073 school districts in 
the United States which have 
than 600 pupils each. (Latest figure available) 


an enrollment of more 


The enrollment will increase, it is forecast, up to 40% 
between now and 1970 as far as the pupils of kinder- 
garten age through the 12th grade are concerned. In ad- 
dition, there is a distinct movement under way for loca- 
tion of junior colleges in many of the smaller cities of 
the country. These will be prime targets for our dealers. 

To be considered, too, is the tremendous growth in 
consolidation of schools, especially in rural areas. In- 
stead of selling to many smaller units the alert dealer to- 
day can cultivate one source of buying authority. 

Such is the school market. Either you are in it, as a 
dealer, or out of it. Your status depends on what you 


wish to do and how strongly you desire to participate. 


ESTIMATED ENROLLMENT IN USS. 
COLLEGES & UNIVERSITIES, 1960-1970* 


Millions 
of Students 





6 
5 
4 — 
COLLEGE ENROLLMENT IN 1960 3.8 MILLION or z) 
nab 
3 
#. 
% 
2 
1 
1960 1962 1964 1966 1968 1970 
*Based on statistics compiled | S. Office of Education 


HE NATION'S SCHOOLS 
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your customers, so that they wil! 


In Selling Business Forms 


by D. C: KERRIGAN 
S OUR paperwork-controlled economy proceeds 
in the ‘Soaring Sixties’ it is a good time for 
contemplation by those of us who are in any way con 
cerned with the design and sale of business forms 
We have seen the development of two difterent con 
cepts in the field of forms selling. Until very recently 
a very few large companies have dominated the indus 
try, predicating their marketing effort on th premise 
of direct sales through factory-trained salesmen. Now 
we see the first signs of successful ppl ition of the 
distributor-sales technique to our market 
Just as in the case of th 1utomotiy industry and 


other segments of our manufacturing economy, we 


} 


are learning that business forms can be distributed most 


economically and most effectir through dealer sales 





organizations. In the years ahead, which are certain ti 
bring with them an ever-increasing demand for mani 
fold business forms, the dealer-sales method of distribut 


ing this product will enjoy an increasing advantage over 
the direct-sales technique 

Those of us who are already in this market and those 
who are contemplating enter t must take certain 
steps to prepare ourselves for successful competitive 


activity. As in all product areas which call for profes 
sional-type selling, the potential rewards 
dous. 


tremen 


We must, first of all, consider the business of design 
ing and supplying forms as one where increased know! 
edge means increased sales. W need to d velop in our 
salesmen an intense desire to ‘ the fundamentals 
of product know-how. Our men must be alert to the 
opportunity presented by the constantly changing tech 
nology of all types of forms-producing Dusiness ma 
chines. They must also be made to r cognize the 1m 
portance of a systems-type app: } nally, they must 
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THE CHALLENGE: To make yourself more valuable to 


ness forms dollar by buving their forms from the dealers Of an ever-increasing 





THE OPPORTUNITY: To sel 


get more for their busi an ever-increasing percentage 


market 


BE PROFESSIONAL! 


integrate these three areas of sal ntelliger nto a 
high level } rotessional type selling 1 thod 

Business-forms buyers, like all buyers of all other 
types of products, are looking for four things: (a) prod 
uct performance oftentimes called quality (b) 
prompt delivery, (c) lowest possible price, and (d) 
personal servi Let's take a look at these four factor 
as a buyer might examine them 

First, in the area of product performan recent 
years have brought about a not ib] hang New 
producers have entered the manufacturing field and 
have developed their know-how to the point where now 
it is no longer wise to assume that quality and “bigness 
necessarily go together. Indeed, the smaller producers 
can, and do, frequently out-perform the larg 
from a quality standpoint, perhaps because tl 
exercise more inspection control r the product of 
perhaps becaus¢ is new entrants ti I | each rd 
they lant l is another test of their ability 
pet 


What About Emergency Orders? 


Next, in the area of prompt d ry t] 
pendent manufacturer again has a decided advantag 
since normally is easier for him t tl 


irrangements to accommodate rush or 
We should acknowledge here, however 


gency orders are a big trouble area 


cerned. We must educate the user as to the importa 
of allowing ample production tu to insure proper 
product manufacture and to avoid the high cost of 
panic-button” order processing a1 ll-to : 
aftermath the need for reprints. Our responsil 
s marketers, however, is prompt delivery. We must 
make sensible delivery commitments and we the: ust 


Next let's tak 1 cold blo 1 t th ot 
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The author, D. C. Kerrigan, has 
been a career business forms sales- 
man for the 22 years of his working 
life. He is president of Southern 
Systems & Forms, Inc., Greenville, 
S.C., which is a member of National 
Business Forms Associates and 
which employs 10 salesmen in North 
ind South Carolina. Prior to estab- 
lishment of his own fast-growing 
firm of designers and suppliers of 
business forms, he was with Standard 
Register Co. for 20 years 


; 


of an almost total lack of industry leader 


fold business forms industry 1s 1n a most 


sing, yet finished forms « 


did 10 years ago. Certainly it ts 


duction techniques and increased 


uted to the depression of price ley 
true that uninspired market leadership 


the largest producers has allowed prices, 


s do not want “something for nothing 
little value to them if we allow our 
rate to an unhealthy price position 
histicated buyers are well aware 
often pay for heap, shoddy mer 
rior service If w 10 the proper 
which by the way would delight 
, } I to sell our wares at fair pr 
rOh it tn act I | rsonal servi 
sales n shine! Supertority 
iously 1scus 1 tractors, quality 


position. Raw material and labor 
’ 


ost very little more 


o sink below the level of best cus 


livery and price, will not get us many orders, for the 
simple reason that most buyers are warmly human 
beings and they respond best to the salesman who has 
the best customer-oriented attitude. They want to do 
business with the fellow who will go that extra mile 
for them (even as you and I!) 

Now, how can we improve our skills and increase 
our knowledge ? 

From a business-forms product standpoint we have 
a wealth of possibilities. Some of the manufacturers are 
conducting dealer training schools, both basic and ad- 
vanced, both at their factories and at strategically lo- 
cated cities. The more progressive manufacturers are 
employing high-level career-type business forms men to 
develop dealers’ knowledge and skill. Most of them 
publish periodic sales bulletins, an excellent source of 
product knowledge. In many instances the catalogs and 
price lists of the various manufacturers contain helpful 
information. And one of the very best sources of in- 
creased product knowledge is critical appraisal of indi- 
vidual forms samples which we encounter each day. 


Must Understand Machines 


The business machines field presents a fascinating 
panorama of never-ending change and constant im- 
provement. We need not, indeed we cannot, be experts 
on electronic computers, tape-reading machines, high 
speed printers and the like, but we need to know how 
each change and each improvement will affect our form 
design and form feeding problems 

Our customers have a great deal of healthy respect 
and downright gratitude to the business forms salesman 
who makes it his business to stay abreast of these de- 
velopments. Business machine companies are most 
anxious to have forms people learn as much as possible 
about their machines, first, because they know that a 
competent forms salesman can make their machines 
really look good and second, because they know that 
competent forms salesmen frequently influence the 
decision as to which machine should be purchased in a 
given situation. 

If we, as forms salesmen play completely fair with 
our business machines friends, they can and will help 
us get a lot of business 


Opportunities Great for Study 


In the area of systems knowledge we have many fin 
opportunities for self-improvement There is a_ fine 
irray of literature on the subject. There are several ex- 
cellent professional societies. There are irequent sem- 
inars and conferences. And there are many hundreds 
of excellent management consultants and public ac- 
countants anxious to work closely with qualified, com 
petent forms salesmen 

We in the business of independent distribution of 
manifold business forms, then, have both a marvelous 


opportunity and a big challenge 
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$ is the case with automobiles and clothing, there 
are fashions in color which seem to be dictated 
by whim, fancy or caprice. Regardless the fashion of 
hue, however, there are « characteristics of color 
which have an effect on people and which are more 
or less constant. Panel members of the OA Design 
Round-Table present here some of these principles 
which can be put to use by the ofhce furniturc dealer 
who does not have a working agreement with a pro 
fessional designer 

In last month's OA, the panel sect forth some factors 
to be considered when sel furniture. Next month 
the members will explore furniture arrangement. Spe 
cific questions or problems concerning color or any 
other phase of interior design, directed to the OFFIC! 
APPLIANCE DESIGN CLINIC, will be forwarded to one 
of the panel members for comn 


Cihlar: If anyone were to walk into a room that was 
totally red, from the floor to the ceiling, I think it's 
safe to say that one would react in some way. Though 
the reaction might be on« 
or heat sensation, there would be a reaction. Were 
the room blue, yellow or another color, there would 
also be a reaction, though not necessarily the same 
one. If color has this pow to stimulate people, it 
can be put to use by th 

goals. Bill, how do you apply colo: 
signs? 


yf fright, repulsion, nausea 


designer to gain certain 


your office de- 
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Make color work for you 


Gordon: Though your red room might have been 
designed for testing purposes, | think it’s obvious 
you wouldn't be so extreme in an office design. In an 
office, the main objective is to create surroundings 
conducive to work. For an opening generality | 
would say the lighter values of color should be used 
in the general office or cle rical areas and the deeper 
tones restricted to the executive offices 

Cihlar: I read one time that green, which has become 
an institutional color, is the most restful to the eyes 
Would you say that it is therefore the most con 


, 


ducive to work 
Dennis: Green is a very restful color, and so are cer 
tain shades of blue. But, I think that for the most 
part the office designer's use of color will be gov 
erned by the type of client he is dealing with. For 
instance, if you are doing a large general office for a 
law firm, you wouldn't use white and a splash of 
orange on one wall. However, this could be done to 
great effect in an advertising agen 

Devine: Stated another way, the basis for decision 
could be the type of atmosphere you're trying to 
create. Some clients want something flashy and 
showy while others want dignified surroundings 
This is basically achieved by the color you use. The 


more subtle contrasts are applied to create dignity 
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while tl extreme contrasts create showy atmos 


Collins: I agree that you have to limit certain colors 





certain types of offices. However, as an aside ob 
servation, I know of an advertising agency which 
has a ry strict budget. This firm bought an inex 
pensive type of furniture but used a color on the 
secretarial chairs which was picked up in a splash 
the wall, thereby making up for a lot of drape ry, 
irpeting and so forth that it didn't buy. I think this 
rue also of more staid firms, lawyers and doctors, 
for example, which traditionally have not responded 
Fi years ago, we used to stock green and gray 

h Today. we still have the greens and grays, but 
we als t a couple of blue, orange and yellow on 
the floor. They're sold immediately. Dealers don't 
have to sell color, they only need to provide it. The 
sellit r missionary work, has been done in maga 
thing, cars and in our homes. Color is a 


ywhere today. The designer can put it to 
by creating a very lush atmosphere with 


nsive furniture 


McPherson: Another aspect oF the lack of color’s 
st the temptation that everything you put into 

ust have a bright color. This isn’t neces 

Ll the end to good design. It's very sensible at 
the brightest of all colors to create 

then all of the colors surrounding this 
Id be of some neutral range. In such 
ossible that for purposes of maintenance 
dollar a square foot for vinyl tile. It 


heart to make. your flooring a non-de 
tral color. So. we have to use a lot of dis 


dollar value of the item, but in the 


he ol 
Collins: A izing! nough, th maller a budget on 
T ore color is generally used. I find that 
plush offices ar lone in beiges and 
out the richnes f the furniture 
WW} lj ifford better pieces, all of the 
i . OA Ds 
/ I, fi } j 
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subdued colors play their part. Quality furniture 
carries a big stick when the surroundings speak 
softly 

On the other hand, color is to be used. More and 
more manufacturers are bringing out colors they 
wouldn't touch before. In addition to the grays, 
greens, and beiges, they are offering colors which 
they have tested. They have found that red in the 
correct use is magnificent to live with. 


Cihlar: Could you say that the lack of color in the 
office 15 or 20 years ago was due to the stage of sci- 
ence and manufacturing tec hniques ? 


Collins: Maybe to a slight degree. But I think more 
importantly there wasn’t a need to worry about it. 
It was just a matter of orientation. Today, manage- 
ment thinks the girl who comes to work and finds 
an orange chair in which to work may have a little 
more spark. Color is being used to create a mood 
that is recognized as being conducive to work. So, 
you see the psychology of color can play a big part 
in design. 


Cihlar: What are some of the reasons that you as a 
designer use one specific color as opposed to another. 


Gordon: Initially, I try to determine what color must 
do for a given area. What kind of an area am I work- 
ing with? Is this an area in which many people will 
be working? If this is true, what kind of an atmos- 
phere will I have to create that will get the most 
work out of these people? I relate color to lighting 
and the many other aspects which contribute to the 
total of a design. Through the judicious application 
of color, office efficiency can be greatly increased. 

An example of what I'm talking about can be 
found in an installation we did recently for a mort- 
gage firm. My thought was that people who float a 
loan usually are not the happiest people in the world. 
I felt that in such an area I had to treat the surround- 
ings in such a way that the client's clients would feel 
as happy as possible under the circumstances. This 
was my starting point which suggested that I could 
use fairly bright colors in small amounts to establish 
1 cheerful, gay atmosphere. At the same time I had 
to choose colors which would not distract, since this 
was a working area as well. 

The use of color in design has to be supported by 
reasons of some kind. Since there are quite a few gay 
colors or color combinations, I may end up choosing 
a color which is fashionable today, but I don’t choose 
any color before I have determined my objective 


McPherson: Along that line, we have several rules 
of thumb-which are not adhered to all the time, but 
which do provide a guide. We try to Keep those areas 
of a general office which are going to be visible to 
the workers in a neutral shade. If all the desks face 


continued on page 174 
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Keep pace with economy .. . 


Sell more time clocks in '6O 


by RALPH G. ESTES 


Sales Manager 
Cincinnati Time Recorder Co. 





> 
4 
/ 
4 


his year promises 


With all barriers cleared for top production 


key industries, it’s antici th " 1 goal 
of a half trillion dollar economy w h Ar¢ 
you prepared for this mark 

Your overall sales should increasing substantially 
to keep pace with this growth. A big area showing 
year-to-year gains is time clocks. They remain basic and 
fundamental to the conduct of any business, primarily 
because of such business operations as t control pay 


roll and the records required by Federal law 


These records must show the employee's name, hom 


address, occupation, hour 1 day when work weck 
begins, regular hourly pay rate for any week wh 
overtime is worked and tl ours worked each week 
day, plus total hours worked each work week. Th 
must also include the total daily or weekly straight 
time earnings, total overtime pay for the work week 
deductions or additions to wages, total wages paid each 
pay period, and day ot 1 pay riod 
ered. These same records are often required by stat 


agencies. 


Two Big Jobs for Time Clocks 


Modern time clocks ease this 1 rd-keeping | 
and are designed to ke i rds of tw 
basic accounting procedures; payroll iy based or 
number of hours worked: and job cost based 
individual job produc ton ft Within thes classif 
cations are many variations, all of which can be hand! 
by selecting the correct uur prospt 

These prospects rang trot rms with of 
employee to those O} n 
printed records that ! 
for any size company 

Four major factors t n selecting 





i time clock for a prospect are the number of employ 
es; the payroil period; the usage payroll, job cost, 


or a combination: and the layout of the factory or 


Some authorities recommend a time clock for each 
100 ployees. Our experience shows it is better to 
have a clock for each 50 employees. With a fully auto 
s many as 50 em] loyees can ring in or out 


ment reduces moral 


within a minute. This _ time 
problems. It is important to select a recorder which 


will hand adequately your customer's immediate time 


probl ms as well as those pre sented by future growth 
Or expansion. Many small companies (five mployees 
or less) will purchase your most expensive model be 


1 


ause of the additional features it offers plus the growth 


+ 
LO 


factor. When a company buys a clock they expect it 


‘ } 


ive dependable service for many years 


Cards Available for Any Period 


Determination of the payroll period is the second 
mayor factor Normally, there is a selection of weekly, 


y-weekly, or semi-monthly periods. Each can be cov 
red by a single time card per employee. For monthly 
periods two cards will be necessary since size limi 


tions, based on convenience and information required 
at the maximum for a semi-monthly pay period. The 

rd te sed as a rule will be based on the currently 
used payroll period. Time card design selected may be 


of a standard design or printed special to meet payroll 


quit ‘ 
Layout of the factory or offi is another key point 
picking the right clock. Normally, attendance clocks 
gistering for hourly rated employees are placed as 
is possible to the main entrance and exit. Job 
Os ks needed to record individual job time opera 
t1i0oMns af located as close to the work as possibl “Th 
st widespread method of mounting is on a wall 

However, they can be located on desks or shelves 
Limiting the number of clocks to save on equipment 
st can produce the opposite results. M ltiplying th 
iber of minutes lost per day by the labor cost per 
will result in some factual but unbelievabk 

xpense figures 

tloor buildings, clocks are located on each 
tl h the number of employees | Hoor may 
tha This provides the most accurate method 
of determining when the employ ictually entered and 
his particular part of the plant. This sa lea is 
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vrTry 
DEMONSTRATING the clock before the prospect is 
[ in selling more time cks. Pad, salesman’'s 
tects desk top. Sales kit, another big aid in 
tion, is enlarged in photo at right 
od 


ompanies with several attered buildings 
ks are mounted in each building. In some new 
one-floor factories there are long expanses between the 
the employee s place of work. If this dis 


ore than 75 feet, clocks can be located within 


h department. If individual departments have more 
tna employees, two clocks shy uld be used. some 
lants, work ng more than one shift } rovide complet ly 
arat ntrances and exists. Clocks are then located 

es with separate time cards for each em 

LO* Others use two time clo ks at the same entran 
ind exit. One records the incoming shift and the other 


shift 
ds are very inexpensiy machines when 


s given to the wasted minutes and labor 


nt about by poorly lox if locks or too Tew 


Simplify Prospect’s Accounting 
S he major purpose of a t lock is to provid 
printed record, much attention has been 
» devising clocks coupled with time cards that 
“ fy the accounting procedure for your prospect 
natic recorders (employee never has to 


) are available registering either vertically 


ntally across-the 


tal registrations were the first used. With 





















this model, registrations are printed across the specified 


sections of the card each day. Total hours are figured 
for each day on the card’s right hand margin. 

Down registrations start at the top of the card and 
each registration prints below the preceding one in the 
same column. Up registrations begin at the bottom of 
the card and each registration prints above the preceding 
one to permit “direct subtraction”. The “‘direct subtrac- 
tion” models are far the most popular payroll models in 
use today. This is often employed when hours are 
printed according to continental tim 00 to 2300 
(''00" hour its midnight; 2300, 11 p.m.) 


The total daily hours are figured each day in each 
vertical column. The recorder automatically changes 


ntinued ” t ize 9S 
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COMPONENTS 





ndividuality is playing an increasing part in dealer 
sales of office furniture. The day of just ‘‘selling 


office furniture’ or hard-selling the prospective buyer 


installation solid on one or two styles or patterns is over. The dealer who 


ries to impose preconceived office layouts on his cus 





tomer is passing up one of the most for ful psyche 

on flexibility logical tools at his disposal: individual appeal based o1 
understanding of the customer's personal needs 

These ideas have been put to profitable use by the 

of modular Units __opery Oifice Furniture Co. of New York City. John 

Kelly, the company's general manager, says two im 


portant aspects of individualized selling are the variety 

lines carried by the dealer, and utilization of th 
nodular units which have bec a popular tool for 
the dealer in recent years. 

No ome manufacturer has produced furniture for 
very ne i The choice Ort sour S$ to wh nh the dealer 
looks for the lines he carries is a vital factor in his be- 
ng able to supply his customer on an individualized 


asis and to meet the varying demands of different 
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VALUABLE STORAGE SPACE and an _ increased 
f components are gained by Perry Office Fur 


( by having anutact rs ship units in 


wn tor 


types ol ffices as defined by their diverse functions. 


Kelly, who is a firm believer in working closely with 
designers and architects, treats every job as a separate 


and special project This often requires that highly in- 


dividualized rather than “assembly line’’ items be kept 

on hand. As it is impossible to stock all items, he has 

successfully worked out a compromise by storing a 

large variety of stock components with which he creates 

idividualized equipment This organizing furniture to 

] whether it be the need of the designe r, cus 

tomer, or arbitrary space limitations is, according to 

Kell of the growing advantages of modular fur 

R tly, working closely with local interior design 

. s, Perry Office Furniture took on the job of equip 
lye! ping tl w Queen, N. Y., office of A. G. Edwards & 
vn Sor brokerage firm. In this et the public” office 


of which is open to public view, it was es 


h of the en ployees 


that the assembly lit look bi om 


be given a prestige 


t led: and that at the same time the limited 
pace be utilized as fully as possible 
After detailed study of the working requirements ol 
h station, and of the overall design plan, it was 
L ong de ile z. designer ustomer to stand 
rd n tl fundamentals” line of furniture designed 
d by Eisen Bros., Inc. The standardiza 
th ise. however, was a means to achieve the 
for zed results desired by all 
iler i t for its floor exhibition models, Perry Offic 
be I tocks the “fundamental odular furniture 


{ ked-down form in which it is received from 


This enables the dealer to have on 
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‘cal 

OFFICE OF BROKERAGE FIRM, completely open to the pub- 
lic view, required the prestige work stations be pleasing to the 
eye of the visitor and functional for the employees. Perry chose 
these units from the “fundamentals” line of Eisen Bros 


hand a great variety of components from which he can 
assemble desks and cabinets of different styles and sizes, 
yet requires a minimum of storage space 

All components are stored according to a code num- 
ber corresponding to a visual identification and descrip- 
tion in the “fundamentalogue’’, the catalog from which 
the dealer actually assembles the desired items 

Working from this ‘‘fundamentalogue”’, Kelly se- 
lected the stock components and created an on-paper 
plan to be used in setting up the individualized work 
stations right on the customer's floor. To save transpor- 
tation costs, the components were shipped to the A. G 
Edwards office in knocked-down form for assembly 


there. 
The brokerage office has been set up on a flexible 
basis a fact that played an important role in the selec- 


tion of modular furniture. All the components used are 
interchangeable. Present middle-echelon work stations 
can be upgraded to executive stature simply by changing 
some of the parts in different arrangements. Again, 
clerical desks can be changed into reception desks, differ- 
ent in size and appearance. 

At Perry Office Furniture Co., the use of modulars in 
this manner implements the firm's belief that it is pos 
sible to progressively standardize and individualize at 
the same time. According to John Kelly, the advantage 
in handling modulars is the opportunity it affords the 
dealer of using his imagination and creative ability in 
giving the customer equipment tailored to his special 
needs 
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SP NE. hey 


Last in a Series 


Pension 
Probiems 


Answered 


by 1. AUSTIN KELLY, III 


president 
National Employee Relations Institute 


’S not likely that this article will gain for me any 


popularity poll among pension salesmen. If it 
did, it certainly wouldn't be very helpful, be 
cause you've probably heard their answers. In fact, 
if you are like most executives in the office supply 
and equipment business, you have heard so many 
different answers about pension programs that your 
big question is simply, “Where can I get reliable, 
impartial information about pension plans? 

This is exactly the kind of help I would like to 
give you in this third and final article—by answer 
ing as candidly as possible some of the most-frequent 
ly asked questions abeut deferred compensation plans 
Later on, if you have some questions that are still 
unanswered, I'll show how you can get the answers 
to those, too. So let's get started on our question 
Session 

1. “What are the tax advantages of a pension or 
profit-sharing plan?” 

First from the company viewpoint, any money put 
into a plan approved by the Internal Revenue Serv 
ice can be deducted as a corporate expense 

Second, from the employee's viewpoint, this money 
(except his own contribution, if any) is not declared 
is additional income—such as a bonus would be. The 
same applies to interest that this money earns. Later, 
when the employee retires, he pays capital gains tax 
on his profit-sharing money. Or he may elect to have 
this used to purchase a lifetime pension 
Pension payments are taxed as regular income, but 
individual is now retired, he presumably 
s in a lower tax bracket. Also, if he contributed to 
this portion need not be declared since it 
simply a return of his own money. This explains 


why a good pension plan enables the owner of a busi 


ness, and his key people, to approximately double 
he oney through lower taxes. More than that, 
provides an easy way to save for retirement. To 
bluntly, it is often the only way these 

persons are able to save substantial sums for the 


‘What is the difference between a profit-sharing 
and a pension plan?” 


Many companies mistakenly believe that the main 
listinction is a matter of commitment. While both 
volve placing an annual amount for each em 

loyee into an accumulating fund, presumably to be 
1 after retirement, company owners know that 


rofit-sharing can be increased or decreased each 


ir. They often have the false idea that the pension 


leposit is established at the outset and remains rigid 
This w true of older type pension plans, an 1 many 
f these are still operating. Newer plans are com 
pletely flexible. Companies can now reduce or even 

ion deposits durit ican years 
However, the vital diffe: bet we these two 
the amount of money that can be credited 
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top management. On this score, pension plans are 
far more liberal. This is particularly significant where 
men are pushing age 50, or are even older, at 

the time a plan is installed 


Profit-sharing plans are limited by law to a max 
um of 15% of salary annually—across the board 
for all participating employees An executive in his 
middle fifties seldom has sufficient time to accumu 
late the sum he would like at retirement. He will be 
lucky to end up with a retirement income equal to 
0% of his salary. On the other hand, younger em 
ployees in their late twenties will easily amass enough 
profit-sharing deposits to produce retirement benefits 
equal to 60 or 70% of their income by the time they 

ich 6 

A modern pension plan gives the older key em 
ployee a far better break. For example, the company 
owner—and who ts more of a key employee can 
onceivably have as much as 50%, and sometimes 
more, of the annual pension deposit credited to his 
own pension account. Instead of 15% of salary, this 
can easily amount to something like 35% or 40% 
Since this such a practical way for owners to 
siphon off extra money withort serious tax bites, 
pension plans are now far more popular than pront 
sharing 
3. “What happens if an employee dies before reach- 


ing retirement?” 


There are three ways to handle this. (1) Give his 
family the amount of money deposited to his credit 
(2) Cancel his pension Under this arrangement 
your plan will be ‘discounted for mortality,’ as the 


actuaries call it. These experts simply estimate in ad 
vance how many of your employees will die before 
65. Then they use this figure in computing your an 
nual deposit. This lowers your cost because the sums 
leposited to the credit of persons who die can be 


spread out over the remaining participants. (3) Make 


this saving and, at the same time, for a small addi 
tional st, add a death benefit for the employee's 
family. Obviously, this latter method has greatest 

ippeal to any employee group 
i. “What happens if an employee leaves, or is fired?” 
First, recognize that it is often impossible to dé 
rmine whether a man quit the day before he was 
fired, or the other way around. Just call it “termina 
nn of employment Here, again, you have three 
hoi 1) Give him all the money that is credited 
h But watch out! Some persons will leave 
ply to get this money. (2) Give him nothing 
Unless he has been contributing a share of the cost 
Chis must be refunded.) You find such a provision 
Ider plans, and it has caused a lot of dis 
nsion. Employees fear—and it has happened that 
the pany will fire them at 63 or 64 and owe them 
thir 3) Have a certain percentage—usually 
“> tor each year a person is in the plan ‘vested 
e. Thus, a man who terminates after 
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10 years in the plan receives 50° of the amount de- 
posited. This is a typical formula found in newer 
plans. 
5. “Should employees contribute to the plan?” 

This will reduce your cost, but it will also reduce 
your control over the plan. Should you ever wish to 
reduce the benefits, you can expect serious objections 
from employees. If they decide to make a case of it, 
you could lose the decision. 

There's another reason why many companies prefer 

» pay the full cost. Since the plan is primarily i 
acl to benefit key executives, any contribution 
which these people would make—say four percent 
of their salary—must come out of their taxable in- 
come. For those in the higher tax brackets, every 
dollar they contribute really amounts to about two 
dollars. Perhaps even more. Company-paid dollars, 
on the other hand, are a deductible expense. 
6. “Where should pension funds be invested ?’’ 

There are six ways in which you can invest the 
funds. (1) Top-grade securities such as American 
Telephone and Telegraph, General Motors, General 
Electric, etc. (2) Mutual funds, on the theory that 
your funds are so small you can't break them up safe- 
ly enough any other way. (3) Use a corporate trustee 
and let him invest it. (4) Savings banks or building 
and loan. (5) Many insurance companies will take 
the money on deposit and guarantee the principal 
a certain amount of interest, paying anything above 
that that they might make. (6) A combination of two 
or more of these different methods. The wisest ap- 
proach is to design your plan first. Then analyze it 
to determine which of these methods best meets your 
requirements 

I hope that this article, and the two which preceded 

have proved helpful to you in evaluating whether 
or not your company should invest in a pension plan 

or whether your present plan can benefit by a 
careful review. If you are considering a pension pl an 
at this time, I would like to close by repeating one 
friendly suggestion: begin with the firm idea that it 
will be your plan—not merely a copy of someone 
else's. Set down the things you want to accomplish, 
and then have a plan designed to fit them 

After you install the plan, resolve to put just as 
much effort in ‘‘selling’’ it to the executives and em 
ployees it is intended to benefit. By making certain 
that they understand all it offers them, you will 
automatically increase the value of the plan to your 
company 

Finally, if you haven't found the answer to some 
particular question or problem which you may have 
well, it's not because I'm “ducking” it, but simply a 
lack of space. Sit down and write me about it, in care 
of Orrice APPLIANCES. I'll do my best to give you an 


impartial, clear-cut answer, without any obligation to 


you 
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HOTEL del CORONADO, Coronado, Calif National Off Machin Dealers Association nvention headquarters 








Pians Set for NOMDA Convention 





Members of the National Office Machine Dealers interest the trouble-strewn career of the heroine.) This 
Association attending the 35th Annual Convention and little classic will top off an evening of pleasure at the 
Trade Exhibit July 10-13 in Coronado, Calif., will find Olympic pool-side with one of the hotel's famous steak 
in addition to the meat and potatoes of an information fry dinners 
packed program, the dessert of the many activities avail NOMDA president, ALFRED FoxcrortT, has chosen 
able at the Hotel del Coronado a beautiful presidential trophy to be awarded to the 

On a resort island sitting in San Diego Bay, the dealer who has signed up th st new bers in 
hotel’s colorful, traditional past is combined with a areas where there are no local chapters. The trophy is 
host of new, modern accommodations 1 beautiful desk barometer and thermometer set. _ 


Set as it is, only five minutes by ferry to San Diego 
and only 17 miles from Mexico, the Hotel del Coro 
nado should prove the most happy choice yet for a 
NOMDA convention 

Automation, the dealer's biggest challenge as he 
enters this decade, will be explored by a panel led by 
WALTER LENNARTSON, editor of OFFICE APPLIANCES 

Also of great interest to machine dealers will be 





the panel on advertising. Panel Moderator V. L 
KENNEDY, has arranged for THOMAs FAusT, San Jos¢ 
Calif., to speak. 

Speaking for the Manufacturers Division will be 
JAMES B. Kopsak, partner in J. K. Lasser & Co., well 
known accountants. Kobak is considered an outstand 
ing authority on accounting procedures and to him was 
given the task of creating the Profit Primer that the 
division will make available to members 





ly 


A high spot in the convention will be a gala first SAN DIEGO resident NOMDANs who w t the 35tl 
(and last) night performance of a rip-roaring comedy Annual ¢ ntion & Trade Exhibit ft to right, f1 
put on by the members of Southern California OMDA row, Eric Bailey, finance; Hi D Corona 
The play, titled “Biff Bender Makes a Buck,” has a a ee ee eee orig 
theme that office machine dealers will truly appreciate Bou a re os tate a rtd cane ‘ows ash Riallior 
(to say nothing of the ladies, who should follow with registration; and George Watson 
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Thee et thee Dealer News 





How do you trade ’em up to 
the portable that’s electric? 


eeeeoceceecee & 
ae ey 


Sell your customers on all the extras they 
get when they buy the Smith-Corona 
Electric Portable! 


1. Let them try... the light, easy electric 
ouch of the world’s only power-packed 
portable typewriter. With type keys, space 
ar and shift key powered electrically, it’s 
the easiest of all portables to type on. And 
the touch can be tailored to the typist! 


2. Let them see...the clean, clear typ- 
ing produced by the Electric Portable 
perfect as a printed page! Demonstrate 
it makes up to 12 perfect carbons, just 
changing the Impression Control Dial. 


3. Tell the beginner...that the Smith- 
Corona Electric Portable is the easiest 
portable to learn on, as proved by class- 


room tests. Remind the experienced typist 


that it’s the only portable typewriter that 
will keep up with the fastest typing speed 
without jamming. 


4. Show off... al] the convenient features 
—easy margin setting, automatic repeat 
action, full 88-character keyboard, keyset 
tabulator and all of the others. Play up 
the many special type styles available — 
especially the unusual Artistic script! 


5. Talk up...the Electric Portable’s dur- 
ability. Remind prospects of Smith- 
Corona’s outstanding record of making 
trouble-free portable typewriters. 


6. Point out... the top rating the Smith- 
Corona Electric Portable has received from 
leading consumer testing organizations. 


mt OR, REFumD 
goo * ~> 
* Guaranteed by * 
Good Housekeeping 
wor as ADvERTISED eee 


7. Talk terms ... only 
$10 down, up to 24 months 
to pay. And be sure to 
mention that the Electric Portable now 
carries the Good Housekeeping Seal, best 





known and most respected guarantee in 
America today. 


Start now to display, promote and sell the 
Smith-Corona Electric Portable, the finest 
machine in the nation’s largest-selling line 
of portables! 


s/c 
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A highly legible the: 
mal reproduction pape 
has been announced by 
the STYLOGRAPH 
Cor! 205 W Main 
St Rochester N y 
Temp-A-Copy is capa 


Di¢ of opying any 
one-sided material wit! 
i high degree of shart 
ess and contrast in 
ts d electri roce 

I inates mess 

is or che s 


I I A-Copy is a rez 


ular weight copy pa 





per and will not roll 


ip or slip to the bot 
hig Bae Hiss The C. Howarp HunNtT Pt Co., Seventh & State Sts 
tom of the hile. If kept , ar 

Camdert N. J., has introdu he new § tf stec 
tron heat and sun : 
: ish pen which comes in Sizes an s t 
light, it has indefinite 

; ettering and showcard writin The t red tapered 

sneir lite 

pen | ler was designed by Ha Pen ¢ Har P 


Inquiry Card No. 1 Inquiry Card N > 

















Quicker filing and finding of » 

achieved with the new 81-tube Staktube | 

veloped by the Stacor EQ M Co | tiple oating f l 
Emmet St., Newark 5, N. J. D ngs st Executive 1 duplicating 

the 11,” steel-rimmed tubes at ted by using ftered by GESTETNER Col 


the outside label and complet ré i Lake Av Yonkers, N. ¥ 
the inside of the hinged door 
Inquiry Card No. 3 


ws different styles of ty 
Inquiry Card No. 4 


juplicating 
O ’ ce pies 
; te of nut ‘ 
itten j } 
Vritten oO rawn ] 
| ' 
signe ) oO IN¢ 





features tne 
Ssvste ‘ f } 
OockK-1n ¢ sit ; 
tic pape 
Magic Copy (¢ t S 
sures 1és t 1 
An expandable book rack is being nufactured by LUCAS tensity tht KI t tr 
Propucts Corp., 3841 Seiss St Toledo, OF It will hold n. [he pies 
up to six books or 25 records and single copies can be printed sick 
moved without tipping it. In tl ffi t wv i larg iK Gd 


Inquiry Card No 





envelopes or serve as a file folder 


Inquiry Card No 


For More Information Use Inquiry Card on Page 43 


40 OA-—6/60 





Acco’s 
bold new 
ad campaign” 
plus 

free 
“idea” 
booklets" 
help you 











trade up 
your 
customers 
to 
Acco 


ACCO HELPS YOU 


JU LL TE 





Keeps papers spillproof, secure, in place. Saves 


> 


re-filing. Speeds finding. Ends “missing paper’ 
panic. Durable, genuine pressboard folders are 
trim, firm, sag-proof. Save finding time—and 
drawer space. Fast transfers—old file slides out, 
new fastener slides in! 


ASK FOR ACCO’'s new booklet ® 
‘Ideas That Save Time and Space” 
se outfitters. 


—available free at office 
GENUINE PRESSBOARD FOLDERS 


EAS 
SAVE 


SPACE Ci eset 
Ges 





ACCO 


write: ACCO PRODUCTS, 
A Division of Natser Corporation, Ogdensburg, N.Y .- In Canada: Acco Canadian Co., Ltd . Toronto 





New Products . M 





KRUEGER METAI Totalia m 8381 is - 
Propucts Co., 1056 i printing Fe 
W. Mason St., Green whict exe s the 

Bay, Wis., has an four ithr p 


nounced a new line of 


erations 














economy priced tubu ith at i 
lar steel folding chairs ty of 13 dig Each | 
i} The Series 60 chairs peration is i 
are styled in a non by its own k S T 
collapsing X-type de inted r 
sign, rigidly con el rke its k 
structed of lightweight, er symb A pet ' 
electrically seam-welded ge hg g vice 
tubing. The 16” over S exclus talia ' 
all width permits the feature. Ot in 
use of more chairs per features 
row and more seating int ing evice 
Capacity per room nd a me recall 
without _ sacrificing device. Distributed by 
seating comfort. The LAGOMARSINO FAI 
chairs open and close {131 White Plains 
easily and noiselessly Rd., New York 6 s 
Inquiry Card No. 8 N. Y 
Inquiry Card No. 9 T 
nr 
is 
( N RIBBON & ri 
~ARBON MFG Co si 











ped D solvent 
ted pencil bon 
‘ if irbon i tre 
f nte Plastiso is 
said to eliminate tack 
g Sticking and 
t f times long I 
| brilliant bl ( Te 
luced 18 pe! n¢ lis 
i t s 1 is 
nm 
t 1 in 
na Lv Tr} new Sp 
ae resistant The G200, a new table offered by the W MS OFFIC! : 
A new cabinet of the right si : m5 Pi RE Co 175 Sth Av New York Lee 2 te 
office machines and reproduction p t a. , 4 : Pam eptionally sturdy due t . S ring of t 9 aren b] 
has been announced by LYON MetTAL Pro sa ’ Hse ~ ie t in upper platform which 1s then Dolted to tl indersk 
ucts, 3 Plant Ave., Aurora, | It has ore =i _ P eta .% esired Nevamar top. A rge assort nt of sizes 1s *Th 
adjustable shelf, built-in lock an ated ( tor ee vailad | . sale 
Inquiry Card No. 10 = _ Inquiry Card No 12 





eee® gions "ee 








A multi-ring loose-leaf binder in S., Minneapolis 8, Min hi edesigned Accuracy and venier re features 

: ° .e ; : hw ¢} r . , . : 
size has been introduced oy = t Sortkwik packag nt n the newly | 1 A X h 
BINDING Corp., 1101 Skokie H ser which makes the fincertip stenc punch. TI! ocks ; n pla 
Northbrook, Ill. The 19-ring bits itl re convenient to use. Sortkwik a in ames exact onment of mere tn te 
a positive locking device will | scless ctainless tack punched. It is a i ae ae 
than 600 pages and this multip ring 7 ; ae amd feat , ; conter tn cent Made by Acco Propucrts 
system allows the pages to lie flat f kinds P. O. Box 2 Odsdens! NY 

Inquiry Card No. 13 Inquiry Card No. 14 Inquiry Card No. 15 


For More Information Use Inquiry Card on Page 43 
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QUICK SERVICE | SNorrice APPLIANCE: 


numbers | have circled, to send further information 
without delay. 


A's 





This service is restricted to dealers and whole- 
salers in the office equipment and supply field 











New Products 


To obtain more information about any of the NEW PRODUCTS 

new products in this issue which carry the | 2 3 4 5 6 7 8 Y 1 th 12 13 14 15 
key numbers 16 to 90, simply circle the cor- 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 
responding key numbers on the card at the 3! 32 33 34 35 36 37 38 39 40 4) 42 43 44 45 
right and mail at once. Your inquiry will be 46 47 48 49 50 5I 52 53 54 55 56 57 58 59 60 
férwarded without delay. 61 62 63 64 65 66 67 68 69 70 71 72 73 74 75 


76 77 78 79 80 81 82 83 84 85 86 87 88 89 90 


SALES STIMULATORS, CATALOGS 


101 102 103 104 105 106 107 108 109 110 
1) 112) 113 14ST 120 
Sales Stimulators 21 122 123 124 125 126 127 128 129 130 


131 132. 133 #134 135 136 «#6137 «©1138 «6139 «6140 
To obtain more information about any of the 


manufacturers sales aids described in this jean 1000 Cinen ob Glan nadine 
issue, circle the key numbers on the card at Card void after August 1, 1960 
right which correspond to the numbers as- 


signed to the Sales Stimulators. Mail the card 


promptly. Name 








Position 





Company 





Business Address 





City Zone State 








New Catalogs 


To obtain copies of recent catalogs or price 




















lists described in this issue, circle the key soep2z E 
numbers on the card at right which corre- 3 = $ 3 3 4 
spond to the numbers assigned to the New 2 : 2 So = | 
Catalogs. These requests will be promptly ® Fs 5 of oA 
forwarded to the manufacturers. Fy 3 = 
S oon 
e308. 
- 
*This service is restricted to dealers and whole- 
salers in the office equipment and supply field. 
pest. 
Os-UUU o 
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No adjustments, no gauges, nothing to 
mark — just insert paper and squeeze! Clix punches are 
permanently pre-set for proper center distances .. . save 
time and waste motion. Always accurate, jamproof, trouble- 
Cc L j 4 free .. . the world’s surest, simplest paper punches. 


3-HOLE 


j 
: 
MODEL 3 
For 3-ring binders, 11” x 8%” sheets. Punches all 3 holes 
at a single squeeze, 4%” on center, 82” overall. No gauges to set 
- — no places to mark. Handy — fits brief case or desk drawer. Weighs less than 
20 ounces. LIST $3.75 
Pertec MODEL 32 

Punches 2 hole sheets or 3 hole sheets as required. Adjusts instantly, simply 
by snapping button . . . to right for 2 holes, to left for 3 holes. Takes sheets from 6" to 

12” long. Gauge-marked in 1” graduations. LIST $5.75 


MODEL 7 (Not illustrated) Same size as 3-hole style, but punches 7 
standard holes in 3-1-3 order for 11” x 8” sheets. LIST $7.50 


































CLIX 
DOUBLE- 













Punching 


MODEL 2 

Punches 2 holes spaced 

2%" on centers at a single 

squeeze for 5” to 12” 

sheets. Simple gauge ad- 

justs instantly to any size 
sheet up to 12” in “2” 
graduations. Weighs 






CLIX 
y T+) 
PUNCH 







y less than 10 
Pe ounces. LIST 
Pi W275 
See your Wholesaler Improved 
. SN Ae AEE 






or write to 


NEW ENGLAND 
PAPER PUNCH CO. We h od 9 


PUNCH 







hole, 4" from binding edge. Red 
top, nickel-plated base. 12 in 
display carton. LIST 65¢ each. 


CLIX > | MODEL 100X Punches 4" 










Natick, Massachusetts 
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CONSOLIDATOR UNITS offer unusua 
flexibility for supervisory and erica 
oki Selalel -) Pee -)@eh’Aleiiale i: mplete individ 
ual work-Stations where all equipment 
S within @asy reach and systematica 
olger- lalla -)° Pm Mal -) Meal: Bam ol voTaalolial-1° 
a wide variety of arrangement to fit 
aimost any job requirement 
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G. 


F dealers 


benefit from a continuous 
flow of new products with 
proven customer appeal 


* example: 


CONSOLIDATOR UNITS, introduced in 
1955, opened new profit-making 
opportunities for GF dealers by filling 
the need for maximum desk-filing space 
and top working surface in limited 
floor space. Other major GF products and 
services introduced since 1954 include: 
Year introduced 
Tab Equipment 1959 
1000 Series Desks 1959 
Italic Styling 1958 
GF Ferris Rotary Files 1958 
Goodform 300 Chairs 1958 
GF Studios Decorating Services 1958 
Draft-a-Matic Desks 1955 
Free-standing Partitions 1955 
Magne-Dex 1955 
Generalaire Desks 1954 
Fireproofer Filing Equipment 1954 


The General Fireproofing Company 
Dept. X-28, Youngstown 1, Ohio 


(Cz ENERAL 
eee BUSINESS FURNITURE 
IREPROOFING 








New Products 





A telephone index that utili 
telephone is being distributed 
{4th St., New York 36, N. Y. ¢ 
Slide-Away phone index 
provides space for 


) 
pa 
4 1 SCT 


Inquiry Card No 


aching 


A compact 1 


for stamping individ 
ual letters and nur 
bers on all types of 


identification 
and tags has been de 


plates 


signed by the IDENT! 
FICATION SYSTEMS 
Co., 246 Sth Ave 

New York 16, N. Y 
The Ident-O-Mati 
nameplate press may 
also be used to mark 
keys, toolroom tags 


nameplate badges for 


personnel, storage bin 
tags, and other iden 
tihcation purposes ’ 
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UCSA 


MATHI 
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hedule 


ses, the 





W ALKEI 
is a desk 


his entire 


nt week in view 


d by lifting the 
index finger. A 
ects 1S included 


ror 


} 


need 


Otp Town Ce 
190 Pacifi St 
Brooklyn 38, N. ¥ 
has eveiof 
vay to obtain « 
bon copies v 
tl Sc ol ( n 
pape Cop Mag 
is i non £ 
coy pape I I 
Vill LPive uf 
copies with an ele 
tric typewrite nd 
u to 6 copies 
i ball point pen rhe Date-Dex ffered Dy 
its equivalent. Since 2300 N. Life Tower, Seattle 
any erage calendar which ts the 
. : phaleed tartat ( week at a glance. With the curr 
Camsanes Ch W Mack 4 the following weeks can be 
rst stic, the bomen techs ing stiffened Friday sheet with 
© seconds and ords Bo ' supply of 5” se | 
; , . of Bp which will elimin in J 
16 Aen an extra memo pad on the d 
Inquiry Card No. 17 Inquiry Card No. 18 
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} th S k set 
t if ordi 
nated st any 
ft ice I Styl 
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be inserted. For thos« 
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per differently 
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Baldwin of, tment @ MODERN fencmena A new he wy whit 
Calender 60* ..... for Notebook, Desk or Well copy paper = 5 
= n any net 
: of ee Fax” coprine 
ibatisi ae chine, has been a 
nounced Dy t! 
M NESOTA M 
N« & MANUPA( 
i ~( 0) . 
Bush Ave., St. Pa 
Minn. 7 t 
tiv pying 
ee pe seeesens 
nere ore i 
BALDWIN PULBISHING Co., 8 Kentf Ss Ww ble white copy pa 
Grand Rapids 8, Micl = is needed. I! PY ge ya 
purpose appointment «a et : ; a Dri al sea 
serted in a ring binder: t e in S opellg icc as 
measures 81)” x 11” and < izes as $s or ee 
year edition as well as the 1 ( cial sizes to order . 
Inquiry Card No. 22 tS Wear ana « 
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ANNOUNCING a whole new ripe and 
ready, untapped market for typewriter A- =a 
retailers and any retailers who would 
like a solid, protected mark-up with 









high volume and turnover. 


ee eeoeeeadke ea & & 


FROM APRIL 18 THROUGH JUNE e20aa0a2acaace 
30, THE ROYAL ROYALITE PORT- Qoaoaoaooeoaeea 
ABLE IS RETAILING AT $49.95 PLUS me@eae2eerGrr = 
“ew TAX AND WHOLESALING AT $36.59 as 
<A PLUS TAX. THIS PRICE WILL BE | 
"| PERMANENT IF SALES REMAIN dere is the picture that is appear- \ 
HIGH. THIS IS THE FIRST TIME _i"8 i" national advertising. | : 
THAT ABRANDNAME TYPEWRITER $4Q% ‘ae 












HAS EVER BEEN REGULARLY 
SOLD AT SUCH A LOW PRICE. 
EVEN COMPARATIVE MODELS OF 
UNKNOWN BRANDS COST MORE. ” 


Why are we doing this? Because of these facts: 


FACT I: We have recently completed research which shows that 8,580,000 U.S. 
families want a portable typewriter for schoolwork and family use, but are not buying 
one because of price. 


FACT II: To double-check this research, we did a full-scale sales test of this type- 
writer during December 1959 and January 1960 in the cities of New Haven, ‘ 
Connecticut and Grand Rapids, Michigan. For the purposes of this test, we advertised 
this portable typewriter at $49.95. We did not advertise it as a close-out item or a 
comparative price promotion; but as a day-to-day selling item. The results of this 





test exceeded our wildest expectations. During these 2 months, the average retailer 
sold 8 to 10 times the number of machines that he had sold during the entire previous 
year, when the price was higher. @ This is why we are now going into a national 
test of featuring this same Royalite Typewriter at $49.95 plus tax. @ There is good 
protected profit for the retailer in this price. Increased production has brought the 
manufacturing costs way down, causing considerably more profit-volume potential 
here than has ever before been possible—even in low-priced retail promotions. M We 
have announced this new price to the Public in a full-page ad in Life magazine. We 





are backing up this ad with a complete promotional package to help you sell. 


| K ONE FINAL, PROVEN FACT: Royal portables are the most wanted portables in 


the whole, wide typewriter business. m Get in on this new Royalite Program now. 
See your Royal Representative, or phone or wire us at Royal McBee Corp., West- 
chester Avenue, Port Chester, New York, WEstmore 7-3000. 
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New Products nued 


W HEELDEX 
ucts, INc., 1000 N. Divisi 
St., Peekskill, N. Y. has de 
Motorshelf 
init that 


& SIMPLA 


signed an aut 


atic hling handles 






| orrespondence and legal size 
records with a munu f 
; 
Space and effort. The smallest 
i init replaces more than ] 
. , , , 
4 average hie drawers and 
f 
Py akes use of otherwise usc 





, , 
less wall and overhead spac 





K&C Metat Propucts ¢ Ip 100 An inexpensive name label holder for desk 
Greene Ave Brooklyn r } top, counter or information window has 
added a new combination-loch t t been introduced by the Cer-U-Dex Corp 
line of steel equipment. The t meas MacArthur Ave., New Windsor, New 
16” x 12” x 7%" high and weighs burgh, N. Y. It is a transparent plastx 
pounds. Made of heavy g furnit pyramid with three ‘working faces’ each 
steel electrically welded th: t, it fe 2? across. This feature makes it possible 
tures an all-round asbestos lit betw to have three name changes in one unit o 
the inner and outer steel tes t ymbine names and informati 

Inquiry Card No Inquiry Card No 
A new pencil, created ALVIN & Co., IN¢ 
specifically for making 611 Palisado Ave 
tracings on polyester Windsor, Conn has 





based film, has been introd liquid ink 
developed by the Jo ¢ r and = cleaner 
SEPH DIXON CRUCIBLE for lrawing = instru 
Co., 167 Wayne Ave ents. X-A Ink Re 
Jersey City 3, N. J over is designed to 
Called FTR (for filn eradicat traces of 
tracing reproduction) India ink, regular ink, 
the lead is compounded penci nd ball point 
of “totally new resins drawings stamp pad 
super-fine  graphites ink and carbon smears 
and some plastic izers It can be ised on all 
which block out light types of tracing papers 
to leave on copy prints ¢ S ths and 
drawings of black ink plastics. It dries quick 
clarity. The pencil box will not warp 
is a desk tray that can tracing { nor dan 
he taped to the desk age plasti toil The 
Inquiry Card No. 29 nk 1 ver comes in 
i plasti ntainer with 
needle spout and cover 
Inquiry Card No. 30 


For More Information Use 
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The fully or semi-automat« 

operation brings heavy ma 

terials directly to the ope The Photo-Mastet va Die Ire FORMFOTO MFG 

tor with a substantial saving Co 3713 Milwauh A\ Chicago 41, Ill, will 

in time and energy. The ake a permanent cof yf anything printed, written 

pany offers a honkles “Shelves or drawn in less tl nute. Copies, whether in 

Fhet Came To You" free black and white l- or 2-sided, opaque or 

on request transparent, will hold detail and r tone value 

Inquiry Card No. 24 including pencil, ball point ink and rubber stamping 
Inquiry Card No. 25 ; 

“Ju 
Cor! 
Poc 
Dea 





a 


APSCO } | CTS NK P () Box R40 
Beverly Hills, Calit., has designed a new 
base nting tor its pencil sharpeners. A 
steel locking ring, staked to the head at six 
strong points, holds the sharpener firmly 
resisting tl isual loosening action caused 
»y vibra ing us¢ The heavy dut 
base has a lifetime gua 
Inquiry Card No. 28 
| 5) 
| 
‘ 
: 
| : 
' 
. 4 
t 
Ask 
Stam} 
All m 
thet ands: L¢ 
Founc 





Inquiry Card on Page 43 
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SELLS FOR 


Gi ONLY DOLLARS? 

















| k lik 
o-- LOOKS IIKe twenty 
. e ' . 
in ifs new case! 9 
= oy 
- YP - 
7 
vi 
“Justrite’’ Notary and 
Corporatior No 1 
Pocket Seal $8.00 
Dealer Discount 40 
\ gk \ 
. 
am \\\o) GANS 
All “Justrite” products are sold exclusively 
through dealers, never direct to consumer 
Ever notice how tenderly a jeweler places a handsome new case of London Tan vinyl 
watch on a beautiful black velvet pad to display (moisture and scuff resistant) to preserve the 
it? Or how attractive is the container of even gleaming chrome finish of the seal indefinitely. 
< Y) Ts > ; 9 “é . ” . . 
a modest perfume‘ All your “Justrite’”’ Pocket Seals now come in 
Showmanship? Psychology? Whatever it is, this handsome presentation case . . . another 
people like it . . . like to see good merchandise reason to concentrate your Seal orders with 
treated with respect ... and they’ll like to see “Justrite.”” And don’t forget our “same day 
their official corporate or notary seal in its service” on all orders. 
) 5 reasons to concentrate your orders with “Justrite” 
1. Same Day Service. 2. A Fair Profit for Use convenient coupon to obtain FREE “Justrite’’ catalog 





You. 3. No Direct Selling by ‘“Justrite.” 


4. Engraved Letters (instead of punched) | 
for Maximum Sharpness, Uniform Spacing. | LOUIS MELIND CO. Date 
5. Handsome Presentation Case with every ] 3524 NORTH CLARK STREET, CHICAGO 13 - 
Pocket Seal | YES, please send us your FREE “Justrite” catalog. 
! 
Ask for our FREE 86 page catalog of “‘Justrite’’ Seals, Rubber NAME OF FIRM ; 5 
Stamps, Daters, Numberers, Time Stamps, Pads and Supplies 
All merchandise sold exclusively through dealers 
ATTENTION ~ 
LOUIS MELIND CO. : 
! 
e | ADDRESS 
Founded 1893 Telephone GR 7-4200 | 
3524 NORTH CLARK STREET © CHICAGO 13 1 cITy_ ZONE__STATE 
| 
! 
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Stand 1 typewrite 
Styiing ind excius 
pe iting reatures S 
oftered t RE MIN¢ 


In addition to ts 
rked ( h ang 
Overall appearance tl 
Remington standard 
has an improved Sa 
sponsive toucl whic 





makes it easier and 


4 yon , PP. sae [HE HOLz-ALL Co., Box Rapid City, S. D., is man 
ie or) oe " fa abe ifacturing a reading, t ng and typing aid to hold 
2 — sypewrntes imong other things, books, copy, typing, signs and music 
corcamg SO Ue cl t is completely adjustable and w lis on widths as 


pany. Margins can be 
narrow as two inches 


set without moving the 
Inquiry Card No. 32 


Inquiry Card No. 31 











P t 4 j 
Wis ¥ 
+ 
relt THE RAYMOND Pa Co 42 “ q 
Har pden St spring! 1, Mass “ie # 
( has designed telephone pad ‘ 
_ which he t Stationary The ext 5 t ' ng or u 
IOV S [ STE! N¢ 


ype Quick theks Cle ; — to imsure accurate dialing. It is 
ermanent n t W hile nstructed f } Ly — PLASTICS ( i ree Av 








“Non-Staining , ' Un N 
Non-Wrin in D 1 wi binding nd n ] gainst just 
F shock-absorbing Iti preen win I f st give 
smo 


bottom to protect furnitur 
i " Inquiry Card No. 34 Inquiry Card No. 35 
Inquiry Card No. 33 


new sign of 
I Ba secre 
post an 
ul rec ( M 
BIA-HALLOW D1 
STANDARD P SED 
STEEL Co 5D 645 
Jenki A I S 
Sa 1 + < D by 
I sters 
fa r g irs 
SPS signed 
d £ tape d 
t t f iS 
it 





A transistor public ad t into an attacl ase 
self powered by its ro seawtina nd light eliminating t } 
enough to be t 

the ANTREX Co \X St. ¢ ‘ I 
Called “Redcap,”” th 


voice and music t 





For More Information Use Inquiry Card on Page 43 
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CUTS TIME AND 
COST ON MAILING! 


Guilty Hubs 


for split-second sealing 
WITHOUT MOISTURE!! 


NOW ... Quality Park’s REDI-SEAL 
(latex gumming) means greater ease and 
time saving in mailing rooms and banks. 
Bulky contents are enclosed and sealed 
WITHOUT moisture . . . a touch of the 
finger seals with a tight grip . . . mail is 
speeded up. . . it’s clean—no moisture 
used . . . saves time and labor costs. 


Redi-Seal Gumming can also be run to 
order on special envelopes. 

Quality Park’s new Catalog No. 81 soon avail- 
able... more than 800 items carried in stock 


ready for immediate delivery... many new items. 


NOW. a touch of the finger 


—MMMMA\MMMM/§/)/| 66$') YJ) 
redi : . a 





Jollet. 


Redi-Seal now — in co open end 
catalog envelopes, coin envelopes and 
banker’s flap envelopes carried in stock 
for immediate delivery in the following 


sizes... 
(Sub. 28—Brown Parkraft) 








642 x 9%” 7% x10% 
OPEN END 9x12 
9% x12” 10x13 
CATALOG (Sub. 20—Machine 
Glazed Kraft) 














No. 10%2—4%2 x 91” 


No. 10—4% x 9% 
No. 11—4'% x 10% 





Glazed Kraft) 
No. 12—4% x 11 
No. 14—5 x 11% 


BANKERS FLAP 





(Sub. 28—Machine 








(Sub. 24—Brown Parkraft) 
OPEN END No. 3—2¥2 x 4% 


COIN No. 542—3% x 54% 
No. 7—3'2 x 6% 











Sold through Dealers Only 


es As 
fs “ & QUALITY PARK ENVELOPE CO. 
5 a Q Main Office and Factory, 2520 Como Ave., St. Paul 8, Minnesota 
C 0 Atlanta Office and Factory, 650 Murphy Ave. S. W., Building E-12, Atlanta 10, Ga. 





OA-6/60 


Chicago Office and Warehouse, 
West Coast Office and Warehouse, 837 Traction Ave., Los Angeles 13, Calif. 
Dallas Office and Warehouse, 2150 Irving Blvd., Dallas 7, Texas 


564 W. Monroe St., Chicago 6, Illinois 





New Products ntinued 





, se 3 Modernfold — viny doors 
aaciytz: and Modern-Cote wall 

aa 2 coverings manufactured by 

re New CASTLE PRODUCTs, 

x on IN¢ have received a Class 

a ee ee A hire rating after ex- 

ai ps tensive testing Dy an in- 

dependent research insti- 

tute said to be a first” 

in the industry. Both prod- 











ucts achieved a low score 


f 10 on flame-spread rate, 








based on a grading of 0 

to 100. Red oak was used 

7 is a basis of parison 

ind —_ the vin fabrics 

THE VisuaAL CONTROLS Co ) Mohawk Dr., Norwalk a Po 
Conn., has designed Murograph charting equipment. Cor < ae eeeew :, os 
plete flexibility permits a tiplicity of uses and arrange ; a ee oe 
ments. The units, which easily moved, have perfora ee eee rie 
tions on all four sides for bot! rd and bar types indexes 3 i gad Vin a 
as well as pressure-sensitive phing « inels — a ade by 





Inquiry Card No. 348 
Inquiry Card No. 39 








Illustrated is model 9-A n f s 
copier units being manufact 1 by t S 
O-PRINT Corp., 1801 W 


t A C Was Daskets § ened fo the 
cago 13, Ill. This parti ir is ar f lern Fice 7 Pe by TURLAN 
portable lightweight unit that can be us Mc 4 Ww. Dis & Cliraan 30 
where. It will reprod nts f n Tay ¢ oe ee oe ee ble in wood 


length, up to 9” wide gente cx aclid elastic wit ee 
Inquiry Card No. 40 Inquiry Card No. 41 


I itn S in 
STYLEX SEAT 
( Ww iinut St 

I P i l | Cc 

s olded 

st st lightly 
I pholstered 

sts. The chair illus 


is the $550 execu 
nar with 


cushions 


t ST ne 
self-adjusting seat and 

k ry he rin 
.T Furtl variety 





Controls have been repositior nd s fed guides ass 
smooth paper flow in t ved f t t 5()-stat S 
“Rotomatic” made by 7 ‘ ( NDUS es. IN 


Church St.. New York 


HOM Inquiry Card No. 44 
7, N. ¥ 
Inguiry Card No. 43 


For More Information Use Inquiry Card on Page 43 
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, 
Kit that makes it possiDie to put a 


ver binding nm a paperback 
} 


being distributed by the SEA 


Dp COMMERCE Co., 50 Broad St 


rk 4, N. Y. The Bind-Your 
rything needed 


bind and title three books 


tools. | [ ] rs are 
ti kK with i spe la 

te tl | COV iS re 
he title and author are let- 
gold with a strip of gold 

h is also provided. The kit 
three sizes to accommodate 

in lifferent sizes Of por ket 
ilable nd in a ariety of 


Inquiry Card No. 42 
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sing] 
beca 
simp 
conc: 
load 
ing \ 
make 
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ate i ae me TO you, a 
single source for 5000 items increases net profits 


because it means — standardized selling .. . 
simplified inventories... less capital invested... Only the Enormous 
concentrated purchasing ... Quantity and car- 
load discounts . . . better service . . . account- 


ing with one supplier . .. one line selling which 
makes better informed salesmen. Shaw-Walker Franchise 


YOUCEG ee tie = This is the most 

* 
complete dealer franchise in the industry. From ive Oo A .°] 
the enormous Shaw-Walker franchise of 5000 g $ y’ U ub 
items you can fill nearly every office require- 
ment. Broader line means extra profits. 


kT eam To dealers, the Office 


Guide means plus sales every day. It is the 

only complete sellers’ and buyers’ catalog in 

the industry. Quantities distributed bear dealer 

~~ imprint. — This “Junior Salesman” produces 
extra profits for you. 





profit-makers ° 








Pe Seat, ea see iisam Among the 5000 


items in this enormous franchise are many fast- 
selling repeat items that can be purchased only 
from the Shaw-Walker dealer, extra profits. 





atl me leet muaeres Shaw-Walker sup- 
plies sales training and a constant flow of pro- 
ductive sales aids that make salesmen more 
productive, — extra profits for you. 





Fo Best Known Trode-Mork oe 
. the slogan “Built Like a Skyscraper” is the 
“| symbol of quality and time-saving. Since 1899 
the man jumping in the file drawer has be- 
come the best known office equipment trade- 
eaaee mark. Consumer acceptance means extra profits. 


Skyscraper 
MCMC Chaim Full pages in 9 na- 


tional magazines sell time-saving, space-saving, 
record protection, the Office Guide. Monthly 
circulation, 5% million. These ads produce 


GHAW-WALKER qualified leads, build prestige and lift you 


above the crowd, — extra profits for you. 











HOME OFFICE—MUSKEGON, MICHIGAN 


*Right now there are a few cities in which we For your 
are willing to make a change. Yours may use in closing the big jobs, Shaw-Walker main- 
be one of them. Write Muskegon today. tains panoramic displays in 14 major cities. For 

faster service, warehouse stocks are strategi- 
cally located, — extra profits for you. 
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An informative booklet on the 
use and care of tempra colo: 
is being offered by the Car 
TER’S INK Co., 239 First St 
Cambridge, Mass. The pa 
phlet gives the proper meth 
ods to be followed befor 
during and after painting wit! 
tempra colors. It contains bas 
ic information on colors, 1 
ing, surfaces adaptable t 
tempra, painting technique 
and the care of brushes and 
palettes. Also included is 
color chart, an easy-to-follow 
guide for mixing the thre 
primary colors: red, blue and 
yellow 

Inquiry Card No. 101 


Stock Forms Co., div 
of Moore Business 
Forms, 491 S. Dean 
St., Englewood, N. J 
has developed a ship 
per display carton sp« 
cially designed for met 
chandising Rediform 
one-time carbon second 
sheets. The carton ts 
made of heavy duty 
cardboard printed in 
two colors and occupies 
a 10” x 13” counter 
space. It holds five 
boxes of Speedicopies 
prominently displayed 
Instructions for setting 
up and displaying the 
carton are included 

Inquiry Card No. 103 





New self-service display « 

imprinted and designed for 

now being shipped with ord 

Pocket Student Portfolio N 

V515 and V545 loose leaf « 

BERG FILE & INDEX Co. Kankal 
Inquiry Card No. 105 
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WITH 

CARTER'S 
EMPERA 
OLORS 


> 


a ‘he 
( CARTERS. 


A Val ty or Micro 


t c penciis to meet 
very drafting need are 
included in an eye-ap 


ng inter-display 


Dinet recently intro 
the EBER 

HARD FABEI PEN é 
PeNci, Co., Crest 
Wilkes-Barre 

Pa Tt abinet i 
k rift oal 

witl hinged plexi 
g ve m4 
equ ped with twe 
gross tf the Micro 
ncils in 18 de 


iardness witl 


I Ww 
+} n P 
is I y . 
ae specia 
Ce \X M a 
( ( Nath 


Inquiry Card No. 106 


For More Information Use Inquiry Card on Page 43 
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ARROW FASTENER Co., IN«¢ 1 
ie N. ¥ 
D lig } 1éa 

s op stuffer 

f Arrow 

‘ e st tapier. Con 

ng line illustrations high 
ghting basi erating features 

in addition to descriptions of the 

Ss newest s, the stufters 

sery is a V and informa- 

selling aid to dealers. They 

ailable ir juantity to deal- 


irg upon request 


Inquiry Card No. 102 


’SERHARD FABER 
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Inte 


Ne 


TI 
N, 
In a 
Most 
will s 
junio! 
set di 

Th 
miun 
volun 
pre ss 
atter 


As 






















' ni 
International Paper Cut Sizes wi 


ye — 


Opens zip-quick! 


New Springhill, Bond, like all International Paper business papers, 
comes to you in a handy junior carton with pull-tape opener. 





N: ae. hill Bond is ream-w rappe d samples of International Paper's complete 
i nd packaged 8%”"x 11” and8%"x 14 line of business and printing papers. 





that opens zip-qui k 


| , 
In il Paper printing papers BUSINESS PAPERS 
lable in handy, pull-tap Springhill Bond 
= , 7] 
\Thev are ideal for small off Springhill Duplicator 
Springhill Mimeograph 
presses, 
: RINTING PAPER 
ok and fee] like pre- P G ERS 
f Springhill Offset 
Ss, vet are priced I Ticonderoga OSset® 
ey handle well on the Ticonderoga lext* 
nt printing results, ream International Ti-Opake* 
* W ill soon be available in handy pull-tape junior carton 
Ash per merchant to show you 











50 INTERNATIONAL PAPER 


FINE PAPER V 





w YORK 17, N 





a eel 


Can unauthorized persgn: 
correspondence through 
paper? 


You don’t have to wor 
Beaver high quality re¢o 
Panama-Beaver sheet | 
before it has outlived ifs 
almost impossible to det¢ip 


—~ 
‘< 


~~ 


on it—the rich full body of 


Everyone who uses Pana 
record carbon papers is|bc 
ing of security and satjsf¢ 
job well done, with the 
record. Remember, your 
last as long as the paper 


Convince yourself— Cal] y 
always 41 





Gn 


RIBBONS ana 


GWYGANG 
eave 


quality carbon papers 
assure you of 


SECURITY 






read your confidential 
our discarded carbon 


when you use Panama- 
i carbon papers! Each 
ed many, many times 
efulness and then it is 
er any message written 
color guards against it. 


a-Beaver high quality 

nnd to get the deep feel- 
tion, that goes with a 
eation of a permanent 
Anama-Beaver copy will 
is written on. 


ur Panama-Beaver man, 


e wire! 
vi, 


CARBONS 





Coast to CohstiDistribution 
MANIFOLD & PLIES CO. 
Brooklyy, w York 







7 











New Catalogs 


THE  BENTSON 
MF« COo., 652 
Highland Ave., 
: Aurora, Ill., has 
rY released a new 
general catalog 


and an eight-page 
brochure on_ its 
modular furni- 
The 
catalog, 


Any 


View, 


ture¢ 72-page 


From 





Point of 

includes a 
double page spread on the company’s economy filing 
cabinet, the Highlander 700; new accessories for Grade- 
A (Top-Flite) cabinets; added emphasis on leg styles 
and presentation of the new No. 290-P typewriter plug 
with end and side panel. A revised price list accompa- 
nies the catalog. The colorful brochure on modular as- 
semblies contains suggested layouts for private offices, 
secretarial stations and multiple groupings 

Inquiry Card No. 108 


THE POSTING EQUIPMENT 
CorP., 1721 Elmwood Ave., 
Buftalo 7. N Y 


nounced the publication of its 


has an- 


new catalog which gives a 
full description of all the fea- 
tures, sizes, prices and order- 
full 
pos tin 54 


information on the 
Matic 
Also included are 
English imports and Posting Equipment’s new Tilt-O- 
Rack desk organizer that features quickly adjustable 


dividers 


Ing 


line of 





equipment 


Inquiry Card No. 109 


51 W. 21st St., New York 


new catalog illustrating its 


ReEDI-RECORD PRODUCTS Co 
10, N. Y., has announced a 
complete line of office and desk accessories 


Inquiry Card No. 110 


[HE THADEN MOLDING Corp., High Point, N. C., has 


prepare d a catalog of its chairs and tables for home, of- 
fice and institution use. Besides price lists and specifica- 


upholstery fabrics are in- 


tions, actual color samples of 
cluded in the book. 


Inquiry Card No. 111 


Over 500 individual items of 


dupli ating supplic s and 





























Nd 
Always send a “TIME SAVER” courtesy carbon copy. 


58 


materials are listed and des 


catalog issued by the AMERICAN STENCIL MFG. Co., 
2714 Walnut St., Denver 5, Colo. The book contains 72 
pages of information, pictures and prices of the com- 
plete line of ‘‘Sure-Rite’’ duplicating products, ranging 
from typewriter ribbons and carbon per to offset 


plates, ball point pens and ribl 


ribed in the new, two-color 


pa} 


xons for electronic systems 
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_ = trate song: 


aat-it-l-jt-lale 


style 





OA-6/60 





SNE O OTOL OL LOLOL LLL 





STORE ’EM 


PRONTO 


an | ie 9 


Free your expensive files by transferring your old 
records into low cost Pronto storage cabinets and use 
your expensive steel cabinets over and over again. 


20 DIFFERENT SIZES 
a size for every office record 






LETTER 
SIZE 


Find out why top companies everywhere use PRONTO 
STORAGE CABINETS for their old records. Fill in the 
coupon below and attach it to your letterhead...We will 
arrange a Pronto Demonstration at your convenience. 


ee -------+ 


PRONTO FILE CORPORATION 


415 Madison Avenue, New York 17, N. Y 


0) Please send me your latest Pronto catalog 
( Have your representative call for demonstration. 


Name —— ES 





Address___ — 7 


CO —— Zone iteecinntemmens 


60 





New Catalogs - . « <ontinued 


machines. Instructions on how to use the various prod- 
ucts are also included. 
Inquiry Card No. 112 


Brief bags, totes, ring binders and portfolios are among 
the wide assortment of school bags illustrated in the new 
brochure from KLicK, INCc., 320 Sth Ave., New York 
1, N. Y. The new Stretch-A-Bag is also shown 

Inquiry Card No. 113 


A method of filing hospital records which saves up to 
60% of floor space Is described in bulletin A-3 pre 
pared by the DELUXE MetTAL PRopbucTs Co Div., 
ROYAL METAL MEG. Co., 243 Struthers Ave., Warren, 
Pa. Called ‘'Verti-File,” it permits filing twice as much 
material in the same floor area occupied by a conven- 
tional file, according to the company. The bulletin il- 
lustrates various models with complete descriptive ma- 
terial and details the advantages of open shelf filing 
Inquiry Card No. 114 


Desk accessories, including file trays, pen sets calendar 

pads and wall clocks, are shown in a new brochure re- 

leased by PETER PEPPER Propucrs, INCc., P. O. Box 

1004, Palos Verdes Estates, Calit Pric lists, colors, 

shipping information and specifications are all inc luded 
Inquiry Card No. 115 


New Business Analysis Aid 


A study designed to encourage good business manage 
ment by underscoring the importance of analyzing busi 
ness ope rations through examination of accounting rec- 
ords has been issued by the Business and Defense 
Services Administration, U. S. Department of Com 
merce 

The 76-page booklet, ““Guides for Business Analysis 
and Profit Evaluation,’’ discusses various .management 
tools used in the analysis of accounting records, and 
provides the most comprehensive listing of financial 
studies currently available from both government and 
business sources. 

Serving as a basic reference for all who analyze busi 


ness operations of retail, wholesale, and 


Service trad 
establishments, the publication is directed not only to 
those who must analyze business operations in manag 
ing a business, but also to accountants, bankers. credit 
men, appraisers, and others who must evaluate the oper 


ating performance of other businesses 


Major emphasis is given to the use of operating and 


financial ratios developed from income and balance stat 
ments. The value and limitations of ratio analysis are 
examined, and the computation and principal uses of 
significant ratios in financial analyses are described and 


illustrated 


Guides for Business Analysis and Profit Evaluation 
is available at 30 cents per copy from the Supe rintendent 
of Documents, U. S. Government Printing Office, Wash 
ington 25, D. C. 
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No Other 
Office Pen Has 
Dared to Make 


This 
Challenging 
Offer! 


ee Amazing Free Offer Inside! 


























EAGLE OFFERS YOU 


FREE... \il 


TIChK PEN ... 






EAGLE 


COMPARE THE NEW EAGLE QS TICKPEN T0 YOUR PRES 


 \|@ | 


STAINLESS STEEL BALL — precisely  SILVERED TIP_machined from solid brass PRECISION TURNED BALL SOCKET — NON-C 
dimensioned for each ink t sty 1 stock electrolyt lly it chemically | 


—assures accurate ink | 
= fegardiess of the diff 
™ viscosity. Write mediur 

red or green. Your new 

’ Lit) 1 





CW CaRit LICKDE { pa, 
hion lasts the life of the pen 








AVA cll ot Weddell leidididhelelelZe 


FAGLE dares to make this challenging 
* UFFER, because — AFTER 5 YEARS OF LABORATORY 
RESEARCH—The NEW EAGLE STICKPEN sets a NEW 
STANDARD in the Ball Pen Industry! 


PPP PPP PP ppp yyy yyy ppp p/P PP PIS 





/ ...PLUS any competitive brand 
office pen VOU SELECT / 


YENT PEN or to any competitive office pen you select! 


Check It Out 


against any other office pen on every point illustrated and 
described at the left. 


T WON-CORROSIVE BRASS CARTRIDGE Fea/ In your Own Hand 


ew Eagle standard of writing performance that makes 


y other office pen a relic! 












ffice Pen Has 
Dared to Make 


his 
hallenging 
ffer! 


azing Hree Offer Inside! 












A NE 
r—7 EAGLE 
STICKPEN 


















v— 
OPLUS... 


ny competitive brand office | 

















ILL OUT, DETACH AND MAIL THIS COUPON! 





Every EAGLE STICKPEN 
is individually tested 
BY HAND! 





After passing 10 rigid ‘‘quality control’’ lab- 










oratory tests, every Eagle Stickpen must pass 


a specially devised writing test (see illustra- 
tion). This test shows up even the slightest Ut...6, fad est té ' 
imperfection under actual writing conditions. 


100% of every production run of new Eagle IS still in your 


Stickpens is checked out this painstaking way. 


Just one more reason why the new Eagle h d! 
Stickpen makes every other office pen a relic! OWT) aly . 











; So, fill out and mail the attached coupon (before July 31, 1960) for a 


T 1 


'CKPEN plus any competitive brand office pen you sele 





Every EAGLE STICKPEN 
is individually tested 
BY HAND! 


After passing 10 rigid ‘‘quality control’’ lab- 
oratory tests, every Eagle Stickpen must pass 
a specially devised writing test (see illustra- 
tion). This test shows up even the slightest 


imperfection under actual writing conditions. 


100% of every production run of new Eagle 
Stickpens is checked out this painstaking way. 
Just one more reason why the new Eagle 


Stickpen makes every other office pen a relic! 


{ Sn ot 
ts a 
id 


Fine P 


if “ é a & 6 
A | a “w 

é «a C / j Nba 

I$ Still th you. 


a tne 


own hand! 


So, fill out and mail the attached coupon (before July 31, 1960) for a 


FREE EA 


plus any competitive brand office pen you selec 
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OVER 1500 ITEMS 
for Business, Industry 
and Institutions 
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one of many dividends 
when you buy 


WORK BENCHES : 
‘ BOOKCA 3 
- - — "ec yn . 
J ° xh 


THE “Qp’’ ON EVERY LYON 
CARTON IS YOUR ASSURANCE 
OF QUALITY EQUIPMENT 








See your Lyon Dealer for delivery from stock of the 
world’s most diversified line of steel equipment. 
LYON METAL PRODUCTS, INC. 


General Offices: 628 Monroe Ave., Aurora, Illinois 
Factories in Aurora, Ill._— York, Pa.—Los Angeles 


Nt \ e 
ae ain" : 
THIS CATALOG se [STEEL EQUIPMEND, 


THE WORLD'S MOST 
DIVERSIFIED LINE 
OF STEEL EQUIPMENT 
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industry News 


Stationers, Inc. Opens 
New Store in Tacoma 


After 75 years at 926 Pacific Av Tacoma, Wash 
The Stationers, Inc., moved to 1141 Broadway. Five 


stories ‘high, the new store has ils ost twice tne floor 


space of the old location. This additional space has r 
sulted in a 50% increase in off furniture and equiy 


ment sales, according to ¢ Hi RD ARMSTRON( 


president. 
The commercial and social stationery departments are 
equipped with American walnut counters adequat ly 


lighted by modern fixtures. Walls and ceilings are fin 


| eae 


COMMERCIAL and social stationery, as well as office supplies 


are displayed on specially designed American walnut counters 





FACADE of The Stationers, Inc., new store gives the onlooke: 
an almost complete idea of the merchandise it offers 


ished in beige to complete the dominant color scheme 

The mezzanine houses the office furniture d 
There, desks, chairs and accessories are displayed in 
tastefully designed model offices 

Drop-in trade has been stimulated by seasonal dis 
plays as well as lighting which specifically designates the 
different departments for easy |i 

Stationers believes that the mov with its resultant 
modernization, is responsible for the approximate 10% 
increase in gross sales. 








THEY’LI 


DECIDI Dick Hodgson, Homer Smith 
( nce Deutscl 


(left to right) 


Announces Smead Contest Judges 


Dick HopGson, president of American Marketing 
Services, Boston; HOMER SMITH, merchandising man 
ager of NSOEA, and CLARENCE DeutTscu, colorist and 


merchandising designer, St. Paul, comprise the panel of 


three men who will evaluate the photographic entries 


in Smead’s window contest, which ends on May 31 
Prizes have been announced as: 

1. An all expense air trip (for two) t Mexico 

2. A Great Lakes Cruise for two 

3. A mink stol 

1. A complete movie camera unit. 


5. Ten honorable mention prizes 


Horder’s Creates Machine Department 


Tep MEZyYDLO has recently been 
named manager of the newly 
created Machines Division of Hor- 
der’s Stationery Stores, Inc. The 
Machine De partment 1S headquar- 
tered in Horder’s main store in 


Chicago 


Mezydlo has been with Horder S, a 
serving in responsible retail pos! r | 


ions, for thirteen years. He ts in 
; : Ted Mezvdlo 
the process of setting up Machine 


artments in all eight of the Horder retail stores 


ivan Allen Appoirts James Murphy 


JAMES H. Murphy has been ap 
pointed supervisor of branch stores, 
western division, for Ivan Allen 
Co. Under his supervision will be 
stores in Athens and Chattanooga, 
Tennessee, Gadsd Alabama and 
Rome, Ga. This announcement was 
made recently by WILLIAM H 
GLENN, JR., president. Murphy 


James Murphy 


will retain his present position as 


Allen Co., Rome, Ga n additi 


manager of Iva 


He is a native of Macon, Georgia, and attended 
Georgia Tech, Texas A & I, and East Tennessee State 
College. He joined the Ivan Allen organization in 1953 
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Now! LIGHTWEIGHT CHALKBOARD 


Ready framed in a modern attractive lightweight anodized 
aluminum. Ready to hang or stand on an easel. Writing surface 
coated with actual pulverized slate. Green or black. Writing 
surface on one side with chalk tray, or both sides without chalk 
trav. Sizes: 18x24, 24x36, 36x48, 48x60, 48x72. 











UJ LIGHTWEIGHT CORK BULLETIN BOARD 


Companion to th chalkboard above. Quarter-inch Apex self- 
healing cork bulletin board mounted on 14” hardboard is 
plastic impregnated for easy washability. A wipe of a cloth 
cleans it. Sizes as above. Available in soft shades of tan, gray, 


green, blue or coral. 











. MICROBRUSH FIBERGLASS ERASERS 


Modern, attractive erasers that provide years of efficient use. 
White fiberglass bristles permanently imbedded in light gray 
plastic strike a modern note in chalkboard accessories. Excellent 
erasing. Outlasts rubber erasers by far. Perfect for the modern 


board room. High margin. 


low New 

PRICES, “UL DISCOUNTS, | PROFITS 
Take a look at our new price list, revised in Se pte mber. You'll 
find that many of the old staple items have been reduced. And 
the dealer discount schedule has been greatly, simplified by the 
use of a standardized discount. Result: in most cases, there are 


higher margins for you! 


Yet the fine quality of New York 


Silicate products has not changed a 


] 


bit. Its obviously, superior material 


and workmanship will still be evi- 
dent to vour customers you'll get 
no profit-killing complaints nor 
returns. For a higher net, make your 
next order out to New York Silicate 


Book Slats Company 











USE THE REPLY CARD AT THE FRONT OF 
THIS DIRECTORY TO SEND FOR CATALOG 
AND PRICE LIST OF THE ENTIRE LINE 


Chalkboards * Cork Bulletin Boards * Glass Door 
Bulletin Boards * Changeable Letter Boards « 
Swing Leaf Boards * Crayon Boards * Slates * 
Chalk « Erasers « Crayons * Chalkboard Accessories 





NEW YORK 


Lele) @-)@ ys mele)” iT .\. hal, len 





SILICATE 





600 Old Country Road 
Garden City, New York 








Little Rock Firm 
Turns Eye Appeal 


Into Sales Appeal 


STORE OFFICIALS n 
dent; Robert M. Book manag 
Morris Henderson, manage: 
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THIS IS HOW IT! | items are displaye 


Rock f s< 


Henry Bert 


ssistance area | 


A new con 
tor the Arka 


of retailing has | 


; 
‘ 


OA Lithographing Co., I 
staff ia 


After selling primat 


report 


from a warehouse ty] 





than a quarter of 
Rock firm has now provided fot 
walk-in trade through fixtures desi 
with assistance basis 


The display units were install 
d into a new modern 
the outskirts of the city and mad 
building for the oft 
ot the complet ad alership 

Executives had spent many hours 
during the NSOEA convention in Ch 
ng a decis to purchase and 


nxtures 


unsightly concrete ceiling was 
with an acoustical 


nes. The lighting desig 


the ceiling 
| 

aluminum f1 
to use old two-tube industrial typ 
through 1] 


ror many yea©rs 


d above four separat 


Stationery & Furnitur 


owned subsidiary of Arka 


A completely new store interior wa 


jo n 
( « i , ; 
St 
sas P go & 
n Little R a 
- 
I 
ugh f 
fe 
t rot ) ror f 
aa ‘ale fi 
- ! +] 
ury, the Littl 
tot r cash m 
1 selt-s 
St 
ne! Lf I th 
ng o! 


th 
' sto 
On 
LO | ero; { ib 
Henry Berry : 
TK 
S Th 
1 by . fe P 
sus ( wi 
bled 
: pu 
1 ] Sl 
, ; 
} 
O ( | 





S 1 greeting cards 1 social 
\ | I S th Statiol ntory 
behind a wall ted of 
I g aj prox n ely $00 Teet 
trathc. This augments the 
sisting Of approximat ly 4.500 
nd including some of the finest 
Arkansas 
4 General | roofing franchised dealer, Arkansas 
Sal f & Furniture Co rives particular lasis to 


retailing concept, President 
Soe GEN K told OrFricE APPLIANCES 

\X pproximately s cks from 
business district of our city and 
hour parking is generally avail 


\X if itt pting to stock and display quality 


se if nner that will lend itself to con- 
shopping by our custor 

2, h 1 on two succeeding days, the 

ies and/or lady office 


neral 


signed ror the g 


hat each occas was quite 
4 Faille 
1 cO-Oper! qa if ully ) 
U feels that a wis stment 
future daditio I ss will 
+} ; ; | | 
) SU Nn wn Ccqudis 
one month 5 rr ss Saies orf 
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MODEI 


Ital 


t+: 


Station 


Fireproofing 


OFFICE for receptionist, featuring General 
and Goodtorm seating. This is one of the several 
the attractive office furniture display section 


FILING SUPPLIES get attractive treatment at 


New fixt 


of hie guid 


& Furniture Cc Inc 


onvenient and different types 


, 


model 





Arkansas 


the 
ike Sst 
5 are 


rage 
easily 
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Continuing Promotions Win Brand Names Award 


month 
Name 


in the 


the ann 
sored 
Founda 

This 
> 


judged 
top-plac 


years cf 


Four 





Perry Waldner 


try went 


tionery Co., Inc., Bartlesville, Okl. 
Inc., Plainfield, N. J.; 
Chicago, IIl.; and Byron Johnsor 
The two people responsibl 
at the Waldner Co. are DAN W 
er, Perry. The two of them have 
ing in newspapers, direct mail, sal 
discussion groups with graduate s 


trade shows, and special workshop 


tion with manufacturers 

The company, which is 21 yea 
advertisement in a newspaper and 
ever since. Though not its largest 
ture, it is the company’s way of k 
the public on a continued basis 


| 


The firm's major promotiona 


of a 16-page newspaper-type suppl 


which is sent out to the custon 
months. This device is used rath 
prepared catalog. Because of its 
vised often enough and is flex 
can always be timely. Because of it 
company is able to use large ill 
layouts. 

A vital part of the company 
a salesmen training program. S 
sponsible for 25 of the 100 px 
guide for selecting brand 
sales training program is a 


young men who show promise as salesn 
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D. X 


stationery 


ol new 


ment, page 


stationery category in 
of Distinction in our 
Horder’s Stationery 


ALDNER 


rs every three or 


Lt 
= 


ildner Co., Inc., last 
was named Brand 
Retailer of the Year 

ffice equipment and 


stores itegory ol 
ual com] 
am 


Brand 


etition spon- 
ny the Names 
tion, In 

Mineola, L.I., 


dealership 


(see story 
furniture depart 


85) won this dis- 


tinction on the basis of its 
many promotional activities 
throughout the past year 
The value and completeness 
of thes promotions were 


by a panel of the five 
from the 
last 


winners 


mmpenlon 
iner-up Certificates 
indus 
to Bartlesville Sta- 
1.: Howard W. Boise, 
Stores. Inc 
s, Kankakee, III 
the many pr motions 
1 his broth 
Kept promotions ZO 
es training pre 
hool business ¢ 
sessions conjunc 
5 old, pla d its first 
at medium 
romotional expendi 


ts name befor: 


ment mailing piece 
rour 
than a permanently 


ikeup, it can be re 


enough so that it 


s newspaper size. the 


nd dramatic 


rations 


rke x hedule S 
training is re 

which used as the 
" vers. Part of th 
trait rse for 





\ 
pnase ol 


i 


spend a year of apprenticeship learning every 


the store’s business and are soundly prepared to work 


into one of the regular sales jobs 


Sales clinics, with various segments of the sales or 


ganization, are held a number of times through the 
course of each year in cooperation with the various man 
ufacturers who work with D. Waldner. These manufac 
turers stage product and merchandising sales clinics in 


the store and the sessions are attended by those sales 


men who are particularly concerned with the product 
Those companies have 
recent years are: Oxford Filing Supply, National Blank 
Book, Joshua Meier Co., Scripto Pen, Swingline, 
Rotary, Alma, Gunlock, Arnot, General Fireproofing 


and Leopold 


Among the special projects which the store has been 


involved who participated in 


Rex 


involved in is a workshop session in conjunction with 
National Blank Book Co. National Blank 
Book's people, including factory personnel, together 
with D. Waldner, staged a three-day session for a num 
ber of Waldne 


the proper means of 


Several of 


r's customers in which they demonstrated 
preparing decorated binders for 
presentation taloging, etc. 


Another project consisted of a series of discussions 


held in the Waldner store with a graduate school busi- 


ness class of Hofstra University, together with the pro- 





that particular class. These students are actual 


ressor oF tnat 


ly management executives who are completing extra 


curricular courses in business administration. The dis 


cussions at th covered the areas of 
oftice. Thess 


type meetings with both the Waldner organization and 


store 


space control within the were 
I 


; 
MHEG } 4 


refins 
wher 
area 
Page 
years 
of eq 
“Acti 
tisins 
outs! 
pros] 


ONE OF THE ACTIVITIES whict ntributed to tl 
ss of t D. Waldner Co. brand na 

Workshop § held recently in 

National Blank Book Co. At det ration of sup} 
atalog binder Dan Waldner; Bob Wall, B I 
reer, Fran | and Roy Kiurschr f the N 

Blank Book ¢ ind Perry Waldner 
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“We got a °150,000 customer through the Yellow Pages!” 


says Bert Wolf, President, Philadelphia Stationers, Philadelphia, Penna. 





——————_ 
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West Coast 


card with them. Later, when they’re 
ready to buy, they turn to the Yel- 
low Pages, recognize our name, and 
are more likely to call us.” 

9 out of 10 people who are ready to 
buy use the Yellow Pages to locate 
an outlet for office furniture, equip- 
ment, and other merchandise. Make 
sure more prospective buyers find 
you. Call the Yellow Pages man at 
your Bell telephone office now. He’ll 
gladly help you plan a Yellow Pages 
program to suit your business. 





philadelphia stationers 








© office supplies 
™ 2 office equipment 
© office furniture for 
business and home 
CONTRACT PRICES FOR VOLUME USERS 
The most complete office furniture and 
supply house serving the Delaware Valley 


Visit our new showrooms and see the 
“Offices of the Future” on display 


“ms urn GArtield 6-9720 














THIS IS THE DISPLAY AD (reduced) 
which has been pulling business year 
in and year out for the Philadelphia 
Stationers company. 





firm, new in our vicin- 
here to put up an oil 
as so many firms do 
re unfamiliar with an 
urned tT the Yellow 
ite suppliers. In two 
hem $150,000 worth 
} dist 
ir Yellow Pages adver- 
erfect f w-up to our 
When we call on 
ir DusIness 
4) ee 
Find Us Fast 


in The Display this sales-building emblem wherever your prospects can see it. 
Yellow Pages | The Yellow Pages representative will gladly supply as many as you need. 
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NACS Looks at Merchandising and Store Modernization 


Of the man $s 1 seminars 


conducted it tn nu I [ f in rad 


exhibit of the N 





Stores in Chicago Apt h dealit 
with merchandis 1 stor modernization 
revealed many prt ples appl le to th 
dealer of office supplic s 
Merchandising got its f ror ful rhe airing 
from WILLIAM M. STewartT, professor of nomics at 
Northwestern University. He said the prope: iluation 
of a business is not a c f n ol rrent sales to 
those of the previous ycar, | rather a iriSOf 
sales to the potential mark lyzed by an efficient, 
imaginative and aggressi\ 
Stewart, who had a gr ss sel nsurat 
before he entered the teachi: fession, said tl 


mission of a salesman is related to his ability to put 


across ideas. 


“The sale is made in the ot cuy'’s 1 1,”’ he said 
“and only by your ability to convince him that he will 
be getting something which wil ntribute to his life or 
needs will you make the 

The way this is done, he said, is to put rself in tl 
other fellow’s mind, to think s of his 1 is and 
problems, to forget about f robl 1 high costs 
and low profits These I r prol ; which you 
have to face alone, but wh la na sales 


presentation 


Customers will buy only th 
salesman’s job to make th r want r produ 
He said there is an easy wa ard wav to convit 
the customer that he want roduct over another 
The easy way, Stewart sa 
ers emotions, to make your through his h 


The hard way is to appeal | to sell through his 
head. 


Another selling tip St 
won't buy unless they bel 1 tl 
you unless they understand t be overly 


technical in your presentati 
Not all 


speeches. One college stor New York 1 1 


merchandisit 
award for a promotion 
light. The firm marked vari 5 in its store with 
ultra-violet light, items su 
candy bars, books. loos ers, et I 
chase made by a customer 1 ned und 

violet lamp at the central check ter. TI 


marked were then visibl 1 t purcl rf 1 
prize. The promotion ended when th lotted 4 
prizes were exhausted. 

Another award-winning pr rdinated th 
merchandising program with rh 


side the normal market 


All talk of store modernization ntu: ul to, 
if not in liately directed tO, Sscil selection Wi 
LIAM STAUN and HOWARD MILLER, bo 
tional Cash Register Co., 


that hardware stores, drug stores, colleg 


present 1 higures Of a survey 

as other variety stores, showed an in 

crease in sales of 207 to 30% for the first vear after 
4 | 

the store was put on a self-selection basis 


Advant: 


a self-selection operation include less work, customer 


other than increased sales as a result of 


satisfaction mM} ulse sales increased better trattic con- 
Il. better ntrol at the register, a release of clerks, 


ind a cut nnel training. 
selection has its good points, some dis- 
also present Those mentioned in order 


alence were shoplifting, label switching, 


it, bottel-neck at th 


Though selt 
advantages 
of their pre 
check-out and 
f rward 
Suggestions were made, however, to control these 

To coml 
gond las, have 
W hether you ever seéé 


Iportan 


vat shoplifting, dealers were told to avoid 


aisles wider and use mirrors. 


anything in the mirror is not 


very presence of it will deter the would- 


Label switching can be kept in check by 


color coding the items for price ranges in addition to 
he pi 
The more than 2,000 college store personnel and their 
$SO¢ s in the publishing and manufacturing Ids 
who ] [ meeting and trad xhibit also met 
sessions on retail method, cashier training, freight 
1 shipping, and post office and related serv 5 


Officers elected for the coming year were C. PAu! 
IRVIN Corvallis, Ore presidet 
Coral Gabl | vice-pr sident: and PAUL J. SOUTH 
RD, New York City; J. D. WELLONs, Jr., Durham 


I , seenel 
Ad aia tuo > 


JONI 5. « hicag . 
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HE NEWEST CALCULATOR HAS ONLY: 10°-KEYS! 


fers more than the 


| iLL-NEW FACIT CM2-16 
board g 16 digit 


| itve B K I r lets you multiply 


setting @ You can 





e and k all { res set @ Precision-made 
y isive Facit calculating 
lachi dards gw Feather-light touch g 
a |) ” 
A ~ NY ( 
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“AUTOMATION 


tremendous 


NSOEA, 
Beach. 
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tells 
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isn't coming, 


surges 


Sth 


w Neil 
District 


1? 
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rowing 
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At Miami Beach & French Lick 
Regionals Put 
Emphasis 


On Workshops 


A new pattern of regional conventions was unt« lded 
as District 4 of NSOEA convened at the Golden Gate 
in Miami Beach and District 5 at the French Lick Shera 
ton in French Lick, Ind 

These sessions in late April inaugurated 


OA a swing ofl NSO! A ort! 


leaders which continues through the 1: 


ers and discussion 


) 


Staff 


other regional districts, concluding June 
report 13-14 with District 13 at Hotel Concord in 
Kimasha Lake, N.Y. 

Both at M Beach and at French Lick the 


ings focused on two important subj¢ 





a ts to the deal 


Financial Management” and “Pers: | Management 
A orkshoy s took place within two professional 
searched, prepared and moderated seminars under the 
titles of “I pure Talk and The Human Side 

A third work shop phase of th regionals was the 
question-and-answ panel conducted by BRUCE ADAMS 
of Pelouz Mtg. Co vice-president of the Manutac 
turers’ division, with the assistance of other national 
officers. The panel dealt with trade policies and pra 

es which sharply affect dealer-maz ufacturer relat 
ships iciting from dealer-members their suggestions 

Regional sessions were opened with a challenging 
address by the tall Texan, W. NEILL STEWAR1 i 
pres dent of NSOEA 

President Stewart explored the trends developing 

thin the industry, particularly h relate to the 
total economy, and revealed to members how they i 

on ¢t f those trends and rid Osperit 
I ew ] r:opments he aeci had CW ] 
standing features—office automation and the increasing 
participation of professional architects in off plan- 
ning. Both he said, called for wider dealer participation, 
to the OW! tage 
Automat! 1 Stewart, will b SiS 








FIFTH DISTRICT one vice-governor Thor Mars! dealer 
\ Micl lack Burke, dealer of | Ky 
G I ( ick, retiring zg 
na on of NSOEA with an exhibit 
on d s available for dealer sale and an 
esentation of their new role in th 1odern 
ff This phase of the convention will repla the 
S r y t Your Associatiot Your 


4 
OFT Al 
1 
, L 
" 
A 
i 
Cy 
X 
Xx 
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St had the rapt attention of his 
the industry to listen to warn 
sources which indicated ‘‘chang 
H [ less W as an associat ind 
ilers rness that tide we will | gulfed 
ng it's here and growing 
5 S The stati r today not a 
t] ition picture but he can 
NSOEA sident as he backed up what 
PI is been vigorously advocating 
hitect taking your k It 
wing frequence unless the archi 
t tt supply and equipment dealer as 
ony with his design Other 
buying direct 

WI ve shooting for as an industry ? 

i tl the long-term objectives are 
worthy of being a wise and 
American business 11 perating 
onized by Ame business 
th he NSOEA president told the 







































JOE N 


Gra new 


ROSOLIO 


governor of the Fe 


Phomasville 
District 1s 
lames M 


(right) of 

urth 
congratulated by his 
ot St 


prede cessor 


Smith, Sr Petersburg 





cs . ry 
QUEEN FOR A DAY opportunity to have breakfast in bed at 
h Lick Sheraton Hotel is enjoyed by Mrs. Forrest 
I} pson (left) of W.Va Mrs. Max Dol 
ens of Cincinnati, Ohio. Cal Long, president of Fifth District 
Travelers Club this 





Morgantown and 


which arranged for convention feature 


th the serving 


osts, current work force and our ability to become suc 
essful. What right do we have to be complacent when 


one out of every four of us 1s operating in the red? 


The seminars “The Human Side presented by 
NSOEA Manager Homer Lay and ‘Figures Talk 


1oderat d by 
Harbridge 


Covering dealer management, from the hiring proc 


PAUL IGNATIUS and MIKE SANYOUR of 


House, Inc., drew intense audience interest 


ess through compensation policies, employee relations, 


handling complaints, promotion, transfer and discharge, 
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dealer partic ipation in 


Manager Lay skillfully drew out 


discussion concerning how the selection 


and supervision 
of the sales force largely determines the financial suc- 
cess or failure of a firm 

Miami 


moderated the Fig- 


Representing Harbridge House, Ignatius at 
Beach and Sanyour at French Lich 
ures Talk’’ seminars in which dealers heard figures talk, 
loud and clear under such headings as Financial Indi 
Price Profit 


It was pointed 


cators, Departmental Performance, and 


Analysis, and Sales and Profit Planning 
out that with the correct tools dealers can correct any 
have 
] 


president and 


financial management problems they now 

JOHN CHRISTIANSON, vi 
sales manager of Quality Park Envelopes Co., 
speaker at Miami Beach on the Th 
Selling”, in which he decried the lack of craftsmanship 
As usual, his address sparkled 


national 


Was a 


subject Snap of 


in today’s “goof-off age 
with the wit which makes this 
lope industry” a sought-for speaker 


largest man in the enve 





CANDID SHOTS of speakers at Miami Beach and French 
Lick. From left: Charles M. Mortensen, general manager of 
NSOEA; Homer Lay, manager of NSOEA: Homer Smith 
merchandising manager of NSOEA; and Bruce Adams, vice 
president of manufacturers’ division NSOEA 


A joint luncheon speaker at the District Four meeting 
was J. CARLISLE ROGERS, president of the First National 
Bank of Leesburg, Fla. 

Non-troupe speakers at Fret 
JANCO, a professor of marketing at 
on the subject, “What Makes Wome 
ARD L. SCAMMON, also of the unive 
The latter addressed the 


> 


fellow professor, MILDRED Ric! 


h Lick included Myra 
Indiana University, 
, and RICH- 
‘| ig Leaf 
as did a 


n Buy 
rsity, on 
to Fashion.” ladies 
who spoke on “Art 
in Everyday Life,” telling of the latest trends 
ing. 

CHARLES W. MORTENSEN. general 
NSOEA, made the “Your Money's Worth 
at Miami Beach and HOMER SMITH, merchandising 
Both 


with th 


in decorat 


nanager ol 
presentation 
manager, a similar talk at French Lick demon 
NSOEA 


association which 


strated and described benefit of 


“slides” as an “which 


prov ide S aids 


can result in substantial cost savings to dealer firms 


while at the same time sharpening their operational ef 
ficiency.” 

In moderating the manufacturer-dealer panel discus 
ssisted at Miami Beach 


sion, Vice-president Adams was 

by CHARLES HUCKE, manufacturers’ representative and 
vice-president of the field division; WILLIAM FLETCHER 
Carter's Ink Co., JOHN Horne, Eberhard Faber; Mor 


TIMER CHUTE, Bainbridge, Kimpton & 
CALDWELL HARPER, dealer and past gov 
On the panel with Adams at French 


Haupt; and H 
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Miami Beach and Fr 


PANELISTS at 
Fletcher, Carter's Ink Co.: Charles 
ner Chute, Bainbridge, Kimpton & 


er, dealer, and John D. Horne, Eberhard Faber; bott 
Adams, moderator; Chuck Penske, Meilink Steel Safe 
Folger Fellowes, Bankers Box Co.; larence Clemen 
Aigner Co. and vice-chairman field division; Gil Boss« 
perial Desk C Gene Grenon, dealer; Leon Black 


Sheafter Pen Co 


GOOD MORNING greetings in the 
furnished Sth 


again 


newspaper were 


by Cal Long, representative of The Bents 


Chair Co., and Thomas 
(left), hands newspaper to C. W. R 
husband converses 


Mrs. Long 
erling Plastics Cc 


Roth's. Bott picture 


Joseph A. Cell i St 


Furniture. Top 





ench Lick. TOP: Willian 
Hucke mirs. rep 
Haupt H. Caldwell 












i their f 
Dist onventione 
Mite. Ce ie) 
Mrs. Long 
Roth's D 
}. Fiscl 
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Another Big Sale! 


This time it’s the employees’ cafeteria of a large eastern bank. This 
fine installation of 560 Model No. 15 Fiber Glass Chairs in tan with 
chrome legs was made by Samuel Lakow and Sons, New York. 


Are you on the lookout for big sales in your community? They’re 
there—and you can get ’em—with Sturgis lightweight, easy to move, 
practically mar-proof All-Purpose Fiber Glass Chairs. There are 15 
models for virtually every kind of mass and individual seating—and 
they’re wonderfully low priced. Dealer inquiries are invited. 


Sturgis All-Purpose Fiber Glass Chairs are manufactured in and shipped 
from fiber glass plant in Charleston, South Carolina. 


STURGIS POSTURE CHAIRS 


THE STURGIS POSTURE CHAIR COMPANY «+ STURGIS, MICH. 
Adoress all correspondence to: 


General Sales Offices, 154 E. Erie St., Chicago 11, Ill. 





CHUCK PENSKE, Meilink Steel Safe Co.; FOLGER FE! 
LOWES, Bankers Box Co.; CLARENCE CLEMEN, G. ] 
Aigner Co. and vice-chairman of field division; Gu 
Bosse, Imperial Desk Co.; GENE GRENON, Detroit 
dealer, and LEON BLAcK, W. A. Sheaffer Pen Co 

District 4 selected the Biltmore Hotel in Atlanta, 
Ga., for the next convention April 14, 15, 1960. District 
5 will meet at the Brown Hotel in Louisville, Ky., April 
29, 30, 1960. 

Elected to succeed JAMES M. SMITH, Sr., of St. Peters 
burg, Fla., as governor of District 4 is Jor N. Roso.io 
of Thomasville, Ga., former vice governor 


SEEN AT MIAMI BEACH 





New governor for District 5, succeeding HENRY I 
Cuesick of The Century Press, New Castle, Ind., is 
JacK BurKE of Office Equipment Co., Louisville, Ky., 
former vice-governor. 

District 4 elected DouG RussEN of Zac Smith Sta- 
tionery Co., Birmingham, Ala., as vice-governor, serv 


ing with the following lieutenant governors 
Alabama—JAMES M. StaGG, Church & Stagg Office 
Supply Co., Birmingham. 





HAPPY MOMENTS at Southern Travelers Club annual meet 
ins . . . Left, Charles Hucke presents George Slater, retiring 
president, with a traveling bag, gift from the club; right, Slate: 
greets his successor, smiling Jimmy Wilson 


Florida—JAcK L. KLINE, Orlando Office Supply Co., 





Orlando. 
Georgia—M. Frep Roso.io, Rosolio's, Inc., Sa 
vannah. 
North Carolina—A. W. LAWING, Kale-Lawing Co., 
Charlotte. 
South Carolina—E. M. Huser, Daggett Printing Co., 1. D. T. Ryce, D. T. Ryce Associates; Sidney Pellman, Art 
Charleston. Steel Co., Inc.; Jack H. Kline, Orlando Office Suppl 
Tennessee—W. L. “BILL’’ COOPER Cooper Oftice Co., Orlando, Fla; Irving Levy, Art Steel Co., Inc 
Equipment Co., Johnson City. 2. Sam Orr, National Blank Book Co.: Georse Whitesid BU 
THOR MarsH, Marsh Office Supply, Inc., Ypsilanti, Parker Pen Ci 
Mich., is new vice-governor of District 4, serving with Metal © Siiewesil’ Talis MeN WN eieltn & Bact 
Governor Burke and the following other officers eat. in. ‘Sibieen. Sina: - loin B. Bresler. Gull 
Secretary-treasurer—Doris DALTON, Morgan's, Inc., States Sales ¢ Birmingham. Ala 
Huntington, W. Va., re-elected ' 
. : 1. E. V. Slack, Mrs. Slack, J. C. Turner, Alma Desk ( 
Lieutenant governors—West Virginia, JiM MORGAN 
Morgan's, Inc., Huntington; Michigan, Jor Howarp G. J. Aigner, G. J. Aigner Co.; Mrs. Ralph Stalvey 
Business Supply Co., Benton Harbor; Indiana, PAu! 7 Aigner; Ralph Stalvey, Fowler's, Inc., Charlott 
STEINHARDT, Steinhardt & Hanson, Madison, re-elected; 
Ohio, Ep ERIKSEN, Eriksen’s, Inc., Toledo; and Ken 6. Darrell, Mrs. and Daniel Ferrigno, Office Supply C 
tucky, Emir RAQue, O'Connor & Raque, Louisville Inc., Fitahlesh, Fla An 
re-elected. 
bea 
Miami Beach Notes trict’. Likewise, Mrs. JEss HARALSON was as usual a Pot 
Attendance at the Golden Gate Hotel was close t faithful attendant at the registration desk Jor N fini: 
300, including about 100 dealers There were many ROSOLIO, new governor. is a bachelor. like th NSOEA fadi 
words of praise for the registration work, flower decora president, and praises the work of his sister as an al vou 
tion and other services extended by Alma, wife of ways-faithful aid in association work . F. J. HAZ : 
CHARLES HucCKE and “Sweetheart of the Fourth Dis WOOD was present from Nassau, representing John vi 
: The 
78 OA—6/60 OA 
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BUSINESS-LIKE BEAUTY IN TEXTURE AND COLOR 


er a 


“cvs: 





A new style accent available on desks, cabinets, typewriters! Distinctive 
beauty on partitions, wainscoting, paneling! New eye appeal on any 
potentially decorative surface! That’s Masland Duran Clad, the vinyl 
finish with built-in beauty of texture, color and design. Durable, non- 
fading, easy to clean. Many colors. Send for details. We will also send 
you information on Clad-On, the self-adhering vinyl wallcovering to 
correlate with other furnishings. Write to Industrial Products Division, 
The Masland Duraleather Company, Dept. 59, Philadelphia 34, Pa. 
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Masland Duran Clad 
is the color accent on 
desk by the H-0-N Co., 

Muscatine, lowa 
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ON THE SPOT 


ACTUAL SIZE 


EMBOSSED LABELS 
in seconds by anyone ! 


esi — 7 





¥ 





RAISED LETTER high-contrast labels made just 
where you need them right in the palm of your 
hand ... dial your letters and gently press 
the handle, that’s all! On a wide variety of 
colored vinyl tapes with a pressure-sensitive 
adhesive backing that you can use anywhere— 
indoors or out. Selected metal tapes, too! 
Exclusively DYMO engineered. 
Sold through DYMO m 


distributors everywhere. ™ = 


$34.95 


AND UP 
Qe 


CHOOSE 
FROM = 
FOUR => 
MODELS “an 
x 
“a 
- 


RYT 


* 








10 INCHES LONG 26 OUNCES NET WEIGHT 


y 


9 
ve, 
FREE! “200 qv J 


Samples and literature. 
Write TODAY! 
Address: DEPT. OA-6 
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Regional Reports 


t wm 
Niinkea YOM PaRe 


Bull Offic Just commuting by 


air’, he said, pointing 


Supplies & Equip 
out that the hop to the islands 
is but a short on As usual the Southern Travelers 
Club staged a tremendous party, “A Magical Night 
Grippo 


The amazing hypnotism performance of 


; 


using members of the audience, will be long remem 


ALMA HUCKI 
pins on his badge 
for W. Neill Stew 
irt I president 


of NSOEA, wil 


her registration hel; 





er, Florence Hara 

son, looks on. The 
two ladies have con 
lucted the Fifth 
District registration 


ror many years 





bered, along with the singing of the Suntones, barber 
Retiring President GEORGE SLATER 


shop quartett¢ 
making a courageous and continual 


of the Travelers ts 
comeback from the crippling injuries suffered in an 
auto accident a year ago . . . The Fourth District 1s 
pleased with the selection of H. CALDWELI HARPER 
as new vice-chairman of the NSOEA distributors’ di 
vision, en route to after the press of 
business forced BoB SANFORD to step down FRANK 
Miami Beach, Fla 
convention chairman tor Gov 


Likewise, the publicity job done 


the pre sidency, 


GarciA of Beach Typewriter Co., 
was an ever-helptul 
ernor JIMMY SMITH 

by DouG RussEN was applauded . . 


French Lick Notes 


It was a second year in a row for District 4 at the 
French Lick Sh where accommodations were com 
fortable despite the stress of having three conventions 
going simultaneously Golters managed to get 








REGISTRATION desk at French Lick 


(t ft) rry Henningsen, At I & | 
( I son, Eagle Pencil ¢ and Dor 
S } & | Mfg. ¢ 
the spirit of the game despite the moist weather 
Other conventioners bowed to the inevitable and took 
Turn tot 159 
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World’s Finest Photo-Copiers at World’s Lowest Prices 


SPEED-O-PRINT 


p24 oto- (lop ter 






4) AVAILABLE 
JUNE 15th 


vw 
. Portable light-weight unit that can be used 
anywhere. Perfect reproductions of any document 
MODEL 


of any length and up to 9” wide. Simple to operate 


- Nothing to mix + Nothing to spill + Low cost. 


Redi-Pak caRTRIDGE 


Speed-O-Print’s new exclusive method of handling 


$9900 


developer fluid. Compact, easy to use container 
provides complete cleanliness. Nothing to mix — 


Nothing to spill. 





li iiee.. in Seconds 

















World’s Finest Photo-Copiers at World’s Lowest Prices 


SPEED-O-PRINT AVAILABLE 


7, ~~ , JULY 25" 
Pp coto-( OPUCT a= 



















A COMPLETE COMPACT 


Photo-Copying Department 


Includes storage space for reproduction sup- 
plies, Collator rack, additional working 
shelves. Automatic paper ejectors, legal and 
letter size, built into cabinet for maximum 
convenience. 


Pedi-Pak MODEL 


CARTRIDGE 








$229 


Speed-O-Print’s new exclusive method of 
handling developer fluid. Compact, easy 
to use container provides complete cleanii 
ness. Nothing to mix — nothing to spill. 












Complete self-contained model for 
table or desk-top. Automatic paper 
ejectors built into base. Light-weight; 
portable; low cost. Clean to use, 
simple to operate — nothing to mix, 
nothing to spill. Capacity up to 

9” wide, any length. | 





$79900 
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World’s Finest Photo-Copiers at World’s Lowest Prices 


SPEED-O-PRINT 


| Jhoto- (lop 2er 


a 


A 
COMPLETE COMPACT 


-Photo-Copying 
‘Department 


Unit copies any document up to 15 
inches wide and any length. Legal 
and letter size paper ejectors con- 
veniently located at top of spacious 
cabinet which provides storage space 
for reproduction supplies, collator 


rack and additional working shelves. 


PRedi-Pak 
CARTRIDGE 





$249 


Speed-O-Print’s new, exclusive method of AVAILABLE 
handling developer fluid. Compact, easy AUGUST 25th 
Not! 


e container provides complete cleanliness 


thing to spill 


aioe. . i seconds 
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tO Qualified Applicants 


For the new Speed-O-Print Photo-Copier — the complete 
line of Photo-Copy machines to meet every need of busi- 
ness and industry plus a full line of reproduction 
supplies for profitable and continuing repeat business 


Financial assistance available to applicants qualifying 





SPEED-O-PRINT PHOTO-COPIERS ARE MANUFAC- 
TURED AND DISTRIBUTED EXCLUSIVELY BY THE 
SPEED-O-PRINT CORPORATION OF CHICAGO. 





“WIRE, CALL OR WRITE’— 


Mt. Ru nt) i <j iCcle NN Sales Manager 


SPEED-O> PRINT 


iponin 


1801 WEST LARCHMONT AVE. ¢ CHICAGO 13, ILLINOIS 
Phone: GRaceland 7-2000 
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The D. Waldner Co. 
Holds Grand Opening 


Of “Contempora Suites’ 


At a recent press preview and cocktail party, the 
D. Waldner Co., Mineola, L.I., unveiled “Contempora 
Suites These suites occupy their entire upper floor 


and are divided into a series of office settings that dis- 
play es rything in office decor. It is one of the largest 
ventures of its kind in the Metropolitan area. 

Located in the heart of the nation’s busiest and 
fastest growing industrial and commercial areas, ‘‘Con- 
tempora Suites’’ will offer the busy executive an op- 
portunity to view, in one fell swoop, furniture and 
accessories from practically every leading manufacturer. 
(Jens Risom, Robert John, Royal Arnot, General Fire- 
proofing Leopold Document Series, Alma Sculptura ) 
These displays will offer the potential customer the 
advantage of seeing his office before he buys it 


DAN & Perry WALDNER felt that a fully equipped 


ofhce furniture showroom was necessary to express to 
their customers a visual idea of what their office would 
look lik Formerly, presentations were made in cus 
tomers’ own quarters. This method had drawbacks 
which the new showrooms eliminated. They were 


designed to show versatility, color ideas, flexibility 


and other factors 


lved in office layout 


Vd) ¢ Hf DIS AyYS ( rte < ‘ 
5 nairs [trot I McCobb and 
\ hon award ft n 
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STAFF AT D. WALDNER CO. at General Fireproofing dis- 
play in new furniture showrooms, from left, Sid Spiegel, 
store manager; Charles Reuss, director of design; Joseph 
Flamman, sales manager; Dan Waldner and Perry Waldner 


Desks, chairs, sofas, tables, draperies, carpeting, lamps 
and other office accessories are some of the elements 
included in the display. Executive offices, board meet- 
ing rooms, secretarial and reception areas, a complete 
bar, kitchen and refrigerator installation, partition set- 
ups and two huge additional general areas displaying 
wood and steel furniture are also included. 

The layout and interior settings were designed by 
CHARLES Reuss, head of Waldner’s design and lay- 
out department. This department is geared to co- 
ordinate floor window, accessories, lighting and furni- 
ture treatments. It is also equipped to handle special 
services such as refinishing of customers’ older pieces 
and custom-cabinet making. 

In 20 years of growth and progress on Long Island, 
Waldner’s feels that this is their proudest achievement 


to date. 


Mineola, L.I N.Y. At left, the Alma 
Gunlocke. The Jens Risom furniture, at right, popular in the 
r trom th Fine Hardwoods Assoc 
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Art Metal Holds 
Sales Seminar 
For N. J. Dealers 


A sales seminar, sponsored by Art 
Metal, was conducted recently for 
New Jersey dealers at the company’s 
Newark offices. Those who attended 
were (left to right): 

Top row Paul Copeland, sales 
mgr. (Knoll Associates); Herb Kiehn, 
advertising mgr. (Art Metal); Ed 
Russak, Newark branch (Art Metal); 
Grant Ingham (Art Metal); Al At- 






planning division (Art Metal); John 
Lay, Newark branch (Art Metal); J. 
V. Kantor, N.Y. branch mgr. (Art 
ates); Joe Gately, Newark branch Metal); 
(Art Metal ); 


Center row Peter Conroy Coop- 


erative Supply); R. G. Stevenson, Ir. bano (Service 
Schmelzer (Service Stationers); Rob- 


(Stevenson-Rossiter); J. R. Rossiter 
( Stevenson-Rossiter BS 


Klausner (Business Furniture); R. G (Estil’s); Bill 





sey (Elm Office); 
(H. W. Boise, Inc.); H. W. Boise 
(H. W. Boise, Inc.); W. D. Van de 
Metal); George Wiley (Knoll Associ- Water, Newark 


Bottom row 
(Cooperative Supply); Thomas AIl- 


Benjamin ert Arnold (Estil’s); Norman Davis 


kinson, mgr. contract sales (Art 


division (Art Metal): Chris Bates, 


Barnum & Flagg Places Record Order 


Clary Corp. has received the largest single order, total 
ing more than $60,000 for business machines ever place d 
by one of its franchise dealers. 

The record order was placed by Barnum & Flagg C 
oldest office equipment firm in San Bernardino and Riv 
erside (Calif.) counties. It also was Barnum & Flage’s 
greatest business machines order, according to ERNEST 
MARTIN, vice-president and general manager of the firm 

The event was observed at a banquet attended by Mar 
tin, LoREN WALTERS, retail manager in charge of retail 
store operations, advertising and merchandising, and 
JosEPH LAsKowskI, office machines sales manager, for 
Barnum & Flagg, and by A. F. SAMMET, vice-president 
and wholesale sales manager, FRANK STEVENSON and 
Dan YAcOveTTA, dealer district managers, for Clary 
Corp. 


Liss Adds ‘‘Fundamentals’”’ to Lines 


Operating under the name of Creative Sales Asso- 
ciates, Skokie, Ill., Met Liss has been appointed repre 
sentative of ‘Fundamentals,” the office furniture divi- 
sion of Eisen Brothers, Inc., in Wisconsin and Illinois 
HuGH MorcGan, sales manager, Eisen Brothers, Inc., 
made the appointment while on a recent trip to Chicago 


Furniture Showroom Opened 


The Office Supply Co., 1304 Washington St. in Vicks- 
burg, Miss., recently opened its new office furniture 
showroom in connection with its 10th anniversary. JACK 
VAN DEVENDER is general manager of the firm and 
JACK BRANNING is assistant manager. 
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( Stevenson-Rossiter ) ; 
(American Commer- 
cial): Jack Yellen (Acro); C. C. Cris- 


stevenson, Sr 


Metal); Shel Spielberg, Postindex Mort Schuman 


Systems & Equipment); Wox dy Spear 
(Industrial); Leo Bross (Industrial); 
John Hiebeler(Estil’s ) 


Faber Chief in Germany Visits U.S. 





Carl P. Finck, director-general of Eberhard Faber K.G., of 
Neumarkt, Germany, visited world headquarters of the parent 
company, Eberhard Faber Inc., in Wilkes-Barre, Pa., on his 
current trip to the U.S. He is seen here (second from left) 
being shown a new, high-speed, automatic machine for the pri 
duction of the popular woodcased Noblot ball pen. His guide 
is Eberhard Faber President Louis M. Brown. Also in the in 
spection party are (left to right) Eric Q. Bohlin, vice-president 
for manufacturing, and Duncan C. Taylor, corporation secretary 


E. W. Gross Now Sales Consultant 


ERNEST W. Gross, sales and advertising consultant, 
now heads ‘‘Marketects’”’, firm of specialists in market 
strategy programming for United States and European 
consumer goods manufacturers. Gross was general 
sales manager of DeJur-Amsco photographic, dictating 
machine, and typewriter divisions for several years 
prior to the establishment of this new company. 
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The lowest-priced 
paste ink duplicator 
with built-in 

inking system 


in stencil 
duplicators 





Here is a machine that is really ideal 
for every office. Quality built all the way 
through—with exclusive features you 
wouldn’t dream of finding at such a low 
price. Turns out copies equal in every 
respect to those produced on expensive 
high-speed, heavy production duplica- 
tors. Handles all types of duplicating 
stock from post card size on up to $4% x15 
(printing area: 8% x 13%) including 
your office forms and direct mail. And— 
you can make fast color changes at no 


TEMPO. 


America’s highest quality & most complete line 
of stenci/ duplicators & supplies 


MILO HARDING COMPANY 


Established 1904 


Monterey Park, California 
Los Angeles e Pittsburgh e¢ San Francisco 
Washington, D.C. « Mexico D.F. and dealers everywhere 
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additional cost. Amazingly simple to 
operate—and clean to use because it uses 
paste ink. Geha’s sturdy construction 
means years of trouble-free perform- 
ance. Fully guaranteed. 


Free Demonstration Offer 


Arrange now for a free demonstration 
of the Geha Comet in your own office 
without obligation. Pin this coupon to 
your letterhead and mail today. 


I MILO HARDING CO. 
172 Tempo Bldg., Monterey Park, Calif. 


| [] Please arrange demonstration 
| [] Send Geha Comet literature 


| NAME 
| COMPANY 
ADDRESS 

















See | 






































READY FOR HAWAII—Mr. and Mrs. Kenneth Sutherland 
prepare for their trip to the Islands, courtesy of the Koh-I 
Nor Pencil Co 


Sutherland Wins Hawaiian Trip 


Mr. and Mrs. KENNETH SUTHERLAND left April 18 
for their prize-winning 10-day vacation trip to Hawau 
Sutherland won the trip in a sales contest of the Koh- 
I-Noor Pencil Co., Bloomsbury, N.J. of which he ts 
northwest representative. 

The Sutherlands left Seattle via Pam Am Jet, and 
stayed at the Moana Hotel in Honolulu. There they 
“packed in as many trips and tours as possible to sec 
the sights in the Islands.” 

The Hawaiian trip was one of | 
a number of cash prizes offered by Koh-I-Noor Pencil 
Co. to its sales force. Other prizes were three grand 
tours of Europe, another Hawaiian trip, two Caribbean 
cruises, two trips to New Orleans and a trip to Cali 


vacation trips and 
I 


fornia. 


Haskell Changes Monthly Memo 


For the past 12 years, Haskell, Inc. had issued a 
provocative monthly mailer to its dealers throughout 
the nation. From coast to coast, it became a conversation 


prec which dealers an 
ticipated from issue to 
ISS 


Last year, is a test 
of its worth, a sample 
of several hundred 

lates were [ moved 


from the firm's mailing 





list and returned to the 
dealers with a letter of 
explanation. The dealers were requested to return the 
plates to Haskell’s for reinstatement if they were inter 
ested in receiving future mailings. If not, they were 
instructed to destroy the plate 

Such a large percentage of the plates were returned 


with letters of commendation that the firm not only 
reinstated their name plates, but manifested even greater 
interest in the content as well as the format of th 
mailing piece. In casting about for a new, improved 
format, Haskell’s adopted the “Pop-Up” series one of 
which is illustrated. It too caught on with letters of 
approval pouring in from dealers rywher 

Copies of the new ° Pop-Up” are available by writing 


to Haskell, Inc. P.O. Box 5273 Pittsburgh 6. Pa 





Sheaffer Announces New | T 
Sales-Distribution Plan 


The W. A. Sheaffer Pen Co. has initiated a completely 
new and separate distribution program for its prestige, 
specialty and popular-priced products. 

An important facet of the program is limited dis 
tribution of all writing instruments priced over $2.95, 





including Lady Sheaffer, PFM and Snorkel pens and the 
entire desk set line, to selected and franchised dealers 
through the retail sales division. 
All products priced at $2.95 or less, including a new 
line of cartridge pens, ballpoint pens and mechanical 
pencils, are being distributed exclusively to wholesalers 
and major chains by the popular price division 
You 
Cre: 
fast- 
Last. 
NEWLY APPOINTED regional managers of W. A. Sheaffer out | 
Pen Co.'s popular price marketing division are (left to right) fabri 
Charles W. West, Southern regional manager, Dallas; Joseph excl 
Eberhardt, Eastern region, New York: Richard C. Wagner hao 
Western region, Los Angeles: Kenneth P. Jungbluth, North Inc 
Central region, Chicago TaZo! 
ribb« 
A specialty sales division is in charge of the premium 
and imprinted merchandise sold through advertising and Smut 
specialty jobbers clean 
A multi-million dollar advertising campaign in lead color 
ing national magazines emphasizes the pre stige products 
Com 
along with a separate promotional effort for the popular : 
priced goods. In addition, the popular-priced items have High 
been newly packaged for impulse sales in all 
Each of the three divisional sales groups is supported Don’ 
by its own sales staff, promotional planning, advertising sure- 
and merchandising staffs. Sales forces of each will cover 
full f 


the company’s four sales regions from headquarter of 
fices in New York City, Chicago, Dallas and Los An- 
geles 

Marketing vice president, E. F. BurRYAN said “This 
decentralization of functions already has proved its 
worth in improved service to varied types of retailers 
with entirely different merchandising requirements and 
we are confident that it will continue to gain in effec 


tiveness 


New Address for Robert John 


The Robert John Co. has combined its executive of 


f 
hces with its manufacturing operations at 821 N Second we 


St., Philadelphia 23, Pa. The telephone number remains 
the same: W Alnut 3-2330 
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THE ULTIMATE (nN TYPEWRITER £149 o 
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* 20 ~ 
Sell her ( eescenclo once 


.From then on she'll buy 





no other ribbon 


Your selling advantages are built into the new 
Crescendo Ribbon. It’s a worthy companion to 
fast-moving Crescendo Carbon Paper. 


Lasts Longer. Your customers get more letters 
out of each ribbon. Here’s why: Only the finest 
fabrics are used in Crescendo. Inked by our 
exclusive formula for uniform dispersion, every 
inch of ribbon wears evenly. Typists get bright, 
razor-sharp impressions long after ordinary 
ribbons have had it 


Smudge-Proof Leader. Ribbon changes are 
clean and easy. The typist handles the attractively 
colored Leader, never touches the inked surface 
Comes in all fabrics. Crescendo is processed in 


High Count Cotton, Silk or Nylon. Available 


in all “writes”. 


Don’t get left at the post. Start selling this 
sure-fire money-maker now. Write today for 


full facts. 


NCOPPORATED 


— npewial, COMPANY 


j 


Office and Factory : Peerless Place 


Newark 12. New Jersey 





ae A 44 7 , 4 ye 4 . . 
Mh VURL tt (A L ne typewriter ribbons, carbon paper ribbons, 


carbonized rolls, PEERLESS rubber keys. 
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C'YPICAL « tive desk and credenza in the ASI 4000 Line. Tops are oil walnut laminated and 





have selt If l enter storage units in credenza have sliding curtain doors. 


se 


| New ASE Line Features Fliexibility ” 








All-Steel Equipment Inc. is introducing its contempo- 
rary metal office furniture line, featuring decorator ; 
colors and flexibility that permits custom design, at 

major dealer showings in Aurora June 7-8, New York : 
City June 14-15 and Los Angeles June 28-29 
Designed for flexibility, compatibility and complete- : 
ness, there are 75 basic units in the new ASE 4000 Line . 
and thousands of possible variations, points out Joe H. ’ 
Hartman, vice-president furniture sales. ‘Tying in with 
the both functional and design concept of the furniture , 
package the new line is as flexible as the dealer's imagi- 
; nation’ f 

Explaining the flexibility, Mr. Hartman asserts that . 

) the furniture is comprised of component parts which may ' 
) be assembled in an infinite number of arrangements : 
| This means that the line satisfies the need for standard 
desks and credenzas but also lends itself to custom de- : 
sign work . 
Included in the 4000 Line are executive, secretarial 
ind clerical desks; executive and clerical L-units: cre- ; 

denzas, storage units, bookcases, work tables and con- 
A SIDE CHAIR in the new 1800 series. This ference tables, as well = a complete line of contemporary 

model 1820 has foam cushion rubber seat and seating, identified as the 1800 and 1600 lines of chairs. 
back, wall-saver legs There are more than 50 different drawer and shelf \ 
pedestals in the 4000 Line for use with desks, credenzas : 
90 OA-—6/60 OA. 























EXECUTIVE posture chair in 1600 series with 
specially designed contour seat. Contemporary 
seating compliments new line 





WORK TABLI ed re for small conference area has white 
self ge t f [ f legs. Executive side chairs are 
, -~ 4 ASI 
ind L-Units. Pedesta ome in three depths. All drawer 
lest f juipped with locks and pop-out dictation 
To} n four different widths and more than 30 
sizes | with desks, tables, credenzas, L-units and 
book A wide cl of laminated top materials is 
uilable. There ar 3 standard colors available and on 
y order for 10 or more desks ASE will match to deal- 
rs r chart without premium cost. 
[he desks tops are available with resilient Styledg« 
old or in the popular self-edged style 
Accessories adding to the efficiency of the line include 
partitions for box and tray drawers; sliding convenience 
tray f se with box drawers; sliding letter tray—also 
for 1 n box drawers; coin and bill tray; cross file in- 
serts rmit use of hanging-type file folders; pull-out 
h shelf for 18-inch wide shelf pedestals ; station- 
ry f with five compartments—for use in box draw- 
ers; t d dictation shelf, lift-out card trays for 5 x 3- 
h is or 6 x 4-inch cards; and set of four rubber 
Té¢ 
Th I gs are available in matching or con- 
t shes or in brushed chrome. Standard 
leg ting is Outboard or pedestals, but island type TOP PICTURE shows executive L-unit which uses table instead 
(cent ! under pedestal) legs are also available of conventional desk arrangement. Bookcase under unit has slid- 
(Use inquiry card, circling No. 45 on page 43 for more ing curtain door. Picture below shows secretarial L-unit equipped 
information) with stationery storage pedestal 
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Wille.-to.ell han 960 
BACK-TO- SCHOOL 
10) ONMIO) 


€— Featuring the fabulous striped INK-STIK | 


























——— 
































| I 7 Big FREE GOODS Deals! 


Here’s an example of the big profits you can 








| { make from this once-a-year opportunity... 

| OVER Plus all this merchandise FREE!!... $28.93 total value 
: 50% ry Z | 

| PROFIT | i \ 

| 24 doz ‘ieaa INK-STIKS Ong we 

. Three Ink-Stik ‘N’ Hold- Two Ink-Stik ‘N’ Hold- 
| Holders with 28” gold- ers with dialer balls. 

finished chains. Retail Retail $1.19 each. 

H $1.59 eact 

| Retail Value ..... $150.85 
| wee Geet. so <= 74.88 
Your “Back-to-School” 

} ns oss ce * 2 $75.97 





in new SUPER 6 DISPLAY | tai 53¢ each 








The other big-profit deals include Micropoint Car- 
i! rousels, Ink-Stik ‘N' Holder displays, and “Fits All” $j 
Refill displays. 

Ask your wholesaler for all the infor- 
mation on this big-profit promotion. It 


* will make your cash registers sing when || 
school bells ring! 


WIRE, WRITE, PHONE US YOUR ORDER TODAY! 


MIGCROPOINT, riser Sunnyvale, California 


Creator of Advanced Writing Instruments 
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New Tex-N-Set 
Plant Under 


Construction 


The Tex-N-Set Manifold f= has 
begun construction of a 15,000 square 
foot business forms factory to house 
the Arlington, Tex., firm. The new 
plant, which is to be located at 1100 
Harrison in East Arlington, is planned 
as a model factory for the production 
of ‘‘snap-apart’’ business forms which 
are sold through a nationwide dealer 
organization 

The new, enlarged facilities mark 
the third such expansion in the firm's 
seven year history as a business forms 


producer 


To be completely air conditioned, 
the new plant will house specialized 
equipment for business forms produc- 
tion. Current plans include five mod- 
ern multicolor rotary press lines in 
addition to giant collaters which me 
hanically gather, perforate, and bind 
component parts into completed snap- 


apart sets. The company’s two-acre 


tract of land will allow for additional 
expansion as the need arises 
In addition to production facili 
es, the 1 Tex-N-Set factory will 
include general offi ind storage fa 
liti or large stocks of raw paper 
ind carbon which seems to flow in 
ilmost ndless ribbons when _ the 
presse ul n production. The gen 
tf lans lud executive 
iT 5 s offices ind provisions 


} 


nt 
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Dayton Firm Moves 


S. & V. Office M sales and 
re} 910 N. Main St., Day 
ton, Ohi s moving to 3916 Salem 
Ave S RANDOLPH 
owner. The new quarters will give the 
firm more buildir 


g space as well as 
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automation 
comes to office 
dictation! 


New, talk-triggered 





Universal 


Dictation — Transcribing 
Tape Recorder 





A must for the busy executive. With optional AKUSTOMAT . . . it’s talk-triggered! 
Starts and stops at the sound of your voice—there’s no waste of tape. Just 
place the microphone on your desk and the Uher Universal will do the rest. It 
takes dictation, picks up conferences, brain-storming sessions, anywhere within 
fifty feet, even picks up telephone conversations . . . and the quality of sound 
reproduction is outstanding. It’s economical too—at 15/16 ips, it provides 8 hours 
of recording on a single 5” reel—eliminates constant, time-consuming changes. 


Now, hand operate the microphone. All the controls are at your fingertips: Flick 
it stops, click it starts, rewinds, pauses . . . and the eraser is right in the microphone. 
With optional slide projector synchronization, the Uher Universal is an invaluable 
tool for sales meetings, demonstrations, etc. This versatile performer doubles in 
brass as a high fidelity tape recorder—provides magnificent reproduction at all 
3 speeds—15/16, 1%, 3% ips. 


The Universal has REMOTE TRANSCRIPTION CONTROL. It tailors your dictation to 
your secretary's typing speed .. . stops. . . starts . . . repeats, all or any part 
. at the flick of a switch. You have your choice of Dynamic and Crystal 
Earphones, Stethoclips. It’s portable—weighs only 17 Ibs. Works on any power 
supply. With optional invertor, it works in autos, yachts, planes etc. Complete 

with Remote Control Microphone, Carrying Case, Reel, Dust Cover. 
$299.95 plus Fed. Exc. Tax 





For more information and a colorful brochure, write: 
WARREN WEISS ASSOCIATES, 346 West 44th Street, New York, New York 
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Designer Creates Unique Setting 


In a blending of both the traditional and the new, 


designer SYLVIA CHOYKE, American Institute of Decora- 


tors, has created a unique and colorful executive office 
setting by her use of Remington Rand Aristocrat execu- 
tive and modular furniture units. 





Choyke, A.I.D 


; 


EXECUTIVE OFFICE setting created by Sylvia 
and her use of Remington Rand Aristocrat ex¢ 
lar furniture units 

The new room, Remington Rand's third, is currently 
on display at the National Design Center, 415 E. 53rd 
St., New York City. The center itself was opened in th 
fall of 1958 as a permanent display of the most modern 
materials for the home and office. 

The all steel Aristocrat executive desk and Aristocrat 
Modular console grouping is coupled with Miss Choyke’s 
expressive color scheme and textured design. 


tive ind 0 





Garment Rack 


office accessories 
of beautiful 
spun aluminum 


No. 408 
Statesman 
Costumer 


No. 17-C 
Monarch 
Costumer 








No. 1900 
WGR 
Bel Air Wall 





No. 56-S 
Regal Sand Urn 
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LIFETIME “~~ 


OFFICE ACCESSORIES 
VALCO COMPANY e 1311 ANN AVE. e ST. LOUIS 4, MO. 


No. 1500 


\ Y 


Brand Names Retailer 


continued from page 70 


the students having an opportunity to exchange views. 

The Waldner brothers believe strongly in being pres- 
ent where many of their prospects will be. As a result, 
they take exhibit space at various meetings and business 
shows that are held on Long Island such as the CPA 
Association Show, held at Garden City, and in past 
years, at the Long Island Home Show. 

As for direct mail, in addition to the 16-page supple- 
ment which is sent out to about 25,000 people in the 
store's selling area, Waldner executes a series of what 
they refer to as “bull’s-eye” promotions during the 
course of the year. These are specialized mailing pieces, 
each designed to cover a very specific area. They may 
include special services which can be rendered to doc- 
tors, promoting dictating machines to lawyers, and other 
mailings to other specific groups concerning a product 
or service that would be of prime concern to this par- 
ticular audience. 

Waldner uses the local newspapers more than ever 
before and creates their own advertising rather than 
rely to any great degree on pre-prepared material which 


may be made available. They also place institutional 


advertising in a local businesspaper. 

D. Waldner Co. has been awarded three certificates 
in the last three years in which they have participated 
in Brand Name Awards. They feel that striving for the 
an incentive for the store to go out and 


i 


award acts as 
do a better promotional job. 


When you sell the VALCO line you can 
be sure there won’t be complaints and 
returns or calls from irritated cus- 
tomers to “please come fix the darn 
thing!” VALCO accessories are lifetime! 
They’re built to last forever. 


Nobility 
Costumer 
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No. 25 
Torchier 
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AVAILABLE 
AT NO COST 


Write today for the com- 
plete folder that contains 
all specifications and price 
data of the complete VALCO 
Line. It's designed to fit a 
standard file and includes 
separate reproductions of 
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AVAILABLE | 
| WITTE | 
ADDED* SALES | 
FEATURES... : 
THE POPULAR 
STANLEY 
B-15. 
EXECUTIVE 
POSTURE 
CHAIR 
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*New Stanley B-15'’2 LA features 
upholstered arm treatment as well 
as adjustable back stops for added 
comfort. 





Stanley, 


> STANLEY MANUFACTURING CO/ 2310 N. MAIN/ FORT WORTH, TEXAS 
ye 
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Stationers Corp. of San Diego 
Engineers for Self-selling 


Modernization and conversion to self-selling has been 
found successful at Stationers Corp., a project planned, 
engineered and fixturized by the Bulman Corp.'s West 
Coast division. 

This four-story establishment was turned literally up 
side down. Whole departments were moved to different 
floors, other departments consolidated. Self-selling fix 
tures were installed throughout, and the entire store 
layout rearranged to facilitate flow of customer traffic 
All this combined to make Stationers Corporation, San 
Diego, one of the most beautifully functional stationery 
and office supply stores in America, according to many 
who have studied the project since its comple tion 

Stationers, a traditionally conservative firm, did an 
about face in merchandising. Now, more than a yeat 
later, this new concept of self-selling has demonstrated 
its superiority to time-tested selling methods by showing 
dramatic sales increases throughout the entire stor¢ 

Stationers Corp., a landmark in San Diego for th 
past 35 years, has occupied three different locations in its 
history, moving to its present quarters on Sixth Ave. in 
1948. ‘These moves,” Manager Tom DANIELS stated, 
“show an uninterrupted history of growth and successful 
operation. Despite this record of success, we decided to 
adopt an entirely new manner of merchandising in 1958, 
completely changing our selling techniques as well as the 
physical appearance and functions of our store.” 


INTERIOR VIEW of Stationers 
Corp. in San Diego, showing 
modern fixtures which Merchan- 
dising Manager, John F. Buckley 
says have helped, along with ex 
pert store planning and engineer =a 
ing, the store to realize an over ” io 
all sales increase of 20% in the ; eae : 
past year. At the same time, 
stock area has been reduced by 
more than 30% 
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One of the most important steps taken consisted of 


reducing the area required by many departments without 
loss of sales. This was of particular help to Stationers 
since it made it possible to store back-up stock in suffi- 
cient quantity for retail needs; and released the 18,000 
square feet of warehouse for commercial, school, and 
wholesale business 

The entire basement was carpeted and backgrounds 
designed by an interior decorator. It was then turned 
over to Stationers’ office furniture department. Here, dis- 
plays have resulted in a 50% increase and provided the 
outside sales force with a dramatic showcase. The com- 
mercial stationery department has shown a remarkable 
20% increase in sales while social stationery gained 5% 
in spite of the fact that both departments were greatly 


reduced in floor space 
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driver's sect of this inviting work even. Go slop.” 


Be seated, gentlemen 


further—let them feel the roominess of the “ 
. work surfaces. Point out the wide choice of # 
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colors available. And don't forget the rctior 
; “" 


in your territory. 






This grouping 
is but one of the 
mony hard sell- 
ing models of |) oan 
the Peerless line | 

of Modviettes. 
Ask for Catalog D5 
No. 144 featur- Te 
ing the Peerless Jo 
Modular system © 








stylized office furniture 


New York 
Chicago 

_ Houston 
Seattle 

Los Angeles 
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details. But—you could go on and on if 
combination is on your showroom floor. The 
franchise is a valuable franchise . . 
why not inquire as to its availabil 
























PEERLESS STEEL EQUIPMENT COMPANY 
Unruh and Hasbrook Avenues 
Philadelphia 11 
Pennsylvania 
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Short line 
taking a bite 
out of sales? 


Turn shoppers into buyers with 


ICTOR CHAMPIO 








10-key and 
full keyboard 


The bigger your line, the bigger your market. And 
Victor helps you sell with the industry's most pro- 
motable adding machine line: 18 feature-packed, 
precision-built models—electric and hand—10-key 
and full keyboard. Direct subtraction. 9-column 
tetaling. Adders as low as $99.00. 


Sell Victor—Sel/l with confidence! 


aAVICTOR 


ADDING MACHINE Co. 
Chicago 18, III. 


po---cc-n-n 


Victor Adding Machine Co., Dept. OA-660 
3900 N. Rockwell St. 
Chicago 18, Ill. 


a 
| 
| 

Tell me more about how Victor Champions can build my adding 

machine profits. | 

| 
| 
| 
| 
| 
onal 





CE Ee 
Address —— a 
City ; 
ee 
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Selling Time Clocks 


continued from page 33 


columns each day. With this “simple subtraction” idea 
it is easier to figure total hours worked by using conti- 
nental time since direct subtraction can be used. For 
your prospect, this speeds payroll auditing. All cards 
for hourly registrations provide six registrations each 
day-morning “in”, noon “in-out”, night ‘‘out’’ and 
overtime ‘in-out’. 

Tell your prospects all about the recorder and what 
it will do for them. Don’t just sell features—sell the 
advantages and savings offered by features. Some ma- 
chines record the day of the week or the date plus the 
exact time in hours and minutes. Others will record the 
year, month, date, and the exact time indicating whether 
it is a.m. or p.m. In job operations (and payroll too) 
time can be printed in fractional hours of tenths and 
hundredths. For payrolls, the most popular choice is one 
registering conventional hours from 1 to 12 a.m. or 
p.m. with full minutes (although the continental hour 
wheel is a close second). In job costing, it is better to 
use continental time from 00 to 2300 and indicate min- 
utes in fractional equivalents (tenths or hundredths). 


Recorders Proving Popular 


Payroll recorders with automatic signal control and 
two-color auditing features are becoming more and more 
in demand. Both of these features can produce major 
customer savings in promoting prompt employee attend- 
ance, increased productive working time, reduced audit- 
ing time, eliminating costly manual methods, improved 
employee morale and many other advantages. 

By following eight steps, your sales force can make 
product knowledge pay off 

First, find your prospects by canvassing through tele- 
phone directories, on foot, and through business direc- 
cories. Best method is “get their feet on the street 

Second, select a particular group of businesses with 
common problems, then find their specific needs and 
answers to their problems. 

Third, call on your prospects. Know immediately if 
you're talking to the right person. If not, ask to be re- 
ferred to the individual who has the authority to make 
decisions and buy. 

Fourth, use your product knowledge to tell them the 
advantages of record keeping with time clocks. A good 
“sales kit” is very helpful “a picture being worth a 
1000 words’’. 

Fifth, demonstrate with a sample clock. Operate the 
clock with time cards. Let the prospect make time 
registrations. 

Sixth, prove your story with facts gleaned from sat- 
isfied customers. A good, neatly typed users list is help- 
ful both national and local users. 

Seventh, ask for the order. The highest mortality 
rate among salesmen rests with those who didn’t ask. 

Eighth, after the sale, serve and service your customer. 
The sale only begins when the order is received. Keep 
your competitors away with this approach and sell your 
complete product line. 

You can increase your time clock sales by following 
these points. Many men are now doing it. Always be 
prepared to close and you'll always be successful 
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the ‘new look” contemporary chair by 


GLOBE: -WERNICEE: 


“At home” in any office—from the entrance lobby to the top floor 
executive suite . . . made of aluminum, natural satin finish, with 
pure latex foam rubber cushioning throughout to eliminate work-day 
fatigue . . . impeccably tailored in wide selection of upholsteries and 
colors to harmonize with any decor. There’s a new world of profit 
opening for you, selling this outstanding new line of Business Seating. 
Get full information on how you can become a Globe-Wernicke dealer. 





remember 


success depends on the strength of your lige « The Globe-Wernicke Co., Cincinnati 12, Ohio 






























Chairs shown from Monarch Furniture Company, High Point, N.C. 


Wait 
till 
you 
see 
them 
in 
color... 
thanks to 


Fabrilite’ 


VINYL UPHOLSTERY 





This year ‘“Fabrilite’’* vinyl 
upholstery accents color... 
the most striking, uplifting 
colors you've ever welcomed 
into your office. And with 
“Fabrilite’’ goes money-saving, 
easy care, extra-long wear. 
Marks and stains merely 
sponge away. Heavy traffic 
never shows. Ask for 
“Fabrilite” when you decorate 

businessmen with an eye on 
beauty and budget do! 
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W aterman-Bic | 
: 
Commemorates | 
Lindbergh Flight 
Just 33 years ago, a young pilot Save & . { 
named CHARLES LINDBERGH made OK as . 
the first successful air crossing of the SPECIFY 
Atlantic Ocean and became a world 4 
igure! 
Lindbergh took few things on his VW 1 FF E> 
| nestor Hight, Food wae maps and AMERICA’S FINEST FOLDING CHAIRS AND TABLES 
a é nan pe ( 2OCE é 
. important part of his carthshaking You save on the original price, and you save on replacement—because VIRCO 
Te eo Silks neal Cami tie folding chairs and tables are built for years of rugged service... priced to 
Serra oa ee meet any budget. Folding chairs and tables may look alike, but when you compare 
May 22. 1927. Lindbergh wrote. “I them point-by-point—for advanced design, structural use of Vircoloy steel 
) cole, hie te castw ‘weny fant Gidued dn (up to 20% stronger), and beauty—you'll find VIRCO furniture ahead 
| my ‘Spirit of St. Louis’, but I took of the field in value and lasting satisfaction. 
special care not to forget my faithful 
Waterman which was most precious 
to mark the route on my maps.” 
Soon after he returned from his ee 
triumphant feat, a special gold pen A VIRCO-MATIC Series of 
was presented to him by the Water- LY Cafeteria and All-Purpose 
man Pen Co. This pen was appro- z won bene » 21" 
| priately engraved with a facsimile of j to 31”—in one-inch ; 
his signature, an outline of his flight i increments. Heavy gauge - i 
. and a drawing of his famous aircraft, Be tubular steel legs and . 
The Spirit of St Louis Pes. odes tue une 
aos . banded with 


The original letter and an auto- 
graphed photograph are proudly kept 
in the oftice of ROBERT P. ADLER, 


aluminum. 


vice-president and general manager of 


Waterman-Bic Pen ¢ orp 


VIRCO #127 ALL-METAL 
FOLDING CHAIR 


Tubular steel construction with 
three fusion-welded braces. 
Tubular steel reinforcement in 
front legs at seat pivot 

point, also under forward 

edge of seat. Metal 

capped legs with 

durable rubber 

crutch tips. 


wT, FREE! New eolague VIRCO’s complete line 
; . . of church an 1 ng - +h. and tables. 

Four VIRCO folding chairs Write today to: 
support 4,056-pound VIRCO MFG. CORPORATION 


Ford Station 
Dept.M-6, P.O. Box 44846, Station H. 
Wagon Los Angeles, California 
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Upgrade your sales with this versatile, double register calcula- 


tor which speeds up all percentage, invoice, job cost and pay- 


roll calculations. It provides print-out of all entries and factors 


write; —“addo-x’’, 300 Park Avenue, New York 22, NY 








Ad Clinic 


by JACK BEDFORD 





edvertising consultant 


For Top Ad Acceptance, 
Honesty Is Best Policy 


PROBLEM: An office equipment dealer writes I 
have been hearing and reading a lot about dishonest 
advertising. I have always thought my advertising 
was honest, but since ople have become so skeptical 


of all advertising, what can I do to make my advertis- 


ing more believable ? 


SOLUTION: Disbelief of advertising has been de 
veloping for a long period of time. Payola and the 
rigged TV quiz shows have finally made the pot of 
consumer belief boil over into disbelief of advertis 
ing claims 


Public confidence in advertising has been shaken. 


Advertising tricks that used to produce sales results 
have become trite, easily recognized, and consequently 
ignored by many peop! 

Claims and counter claims followed by more claims 
and still more counter claims have shaken belicf. Even 
valid facts are critically examined by skeptical adver- 
tising readers today 

Advertising, to get back into the good praces oO! 
buyers, needs to clean house. Dirt in the corners and 
the out-of-the-way places stands out prominently to- 
day to the skeptical ad reader. We need to make our 
advertising more believable today than ever before 


clean it up in all corners. How? 


Here are some principles of making your advertis- 
ing more believable that you can adopt to satisfy 


skeptical readers: 


SUPPORT CLAIMS 

Advertising psychologists tell us that feeling affects 
belief less and reasoning affects it more when the 
readers are intellectual or trained in methods of sci- 
ence. And, we all know that today’s ad reader is more 
intellectual and more inclined to be trained in sci- 
entific methods than the ad reader of twenty or forty 
years ago 

One way you can support the claims made in your 
advertising is to use the magic word ‘Because.’ This 
word is a signal to the reader that the proof-of-the- 
pudding is coming. Using this word as a preface to 
the evidence of your advertising claim will overcome 
any skeptical attitude on the part of your ad reader. 

For instance, you make some claim about your office 
equipment repair service. It might be that you have 
fast service. You say: “Your service work is handled 
fast.” This is a claim and may very well be true. How- 
ever, your skeptical reader may say to himself mental- 
ly, “Every office equipment dealer says that—and I 
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ested in increasing their potential 
... profitwise... for dealers who 


learn how easy it is to sell the 





R.C. Allen VisOmatic Typewriter 


— the line with the biggest profit 





offered by any domestic or foreign 


manufacturer. 





Please send me information on a pro- 
tected R. C. Allen franchise. 


S— R.Allen 


i 
| 
| 
Business Machines, Inc. | NAME pin te Fe 
: 
! 
| 





680 FRONT AVENUE, N. W. e GRAND RAPIDS, MICHIGAN ADDRESS 


Adding Machines « Bookkeeping Machines « Cash Registers « Typewriters « 


Safes and Files « Carbon Paper and Ribbons Precision Aircraft Instruments 1 oS ea STATE 





915 


OA-—6/60 103 
60 / 



























FULTON MARKING INKS 
AND MARKING DEVICES... 


the ALL NEW 1960 QUALITY LINE creates 

a demand for MORE SALES and GREATER 
PROFITS! ... “Time Tested Methods” prove 
THE FULTON LINE is the ultimate in Marking 
Devices. Nearly fifty years of Highest Stand- 
ards in Production, Mr. Dealer, assures 
you the Finest Merchandise possible. 


(ij 
= — 


J 
|e 


| a es 
2) fod 










. 













@ NEW 
DRI-KWIK 
STAMP PADS 







NU-TYPE 
FOAM RUBBER 
STAMP PADS 
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Write for tree catalog and price list. 
Order your requirements now 


Prompt deliveries 


FULTON: MARKING EQUIPMENT CO. 


82 Fulton St., 


‘ ‘ 


Elizabeth 1, New Jersey 


5 re) 


» Devices for Ove "1 


104 












get my equipment repaired a week from some Tues 
day 

You can prove your point and support your claim 
when you follow this statement with the word be 
ause.’ Tell your ad reader “why” you can make the 


valid claim that you give fast service on repair work 


The reason you use to support your advertising 
| 


laim is usually something inherent to your equip- 


ment or service. It is what delivers the promised bene 
ht instance, you may have a large 


to the customer. For 


rew of service men, you may have a special system 
f scheduling regular service work to handle emer 
gencies quickly, or you may have car-to-shop com 
munications 

By using the word magic of “because” you can prove 


your point to your ad reader For instance, you might 


ohrase your ad copy like this Your service work ts 
1 1 
handied fast becau we have car-to-shop ommunica 
trons 


USE AUTHORITIES 
People 


believe authorities know what they ar talking 


about otherwise they wouldn't be authorities 


Getting \ t10n nditioned by the attitudes of 
your readers. Thus, wh you use some authority to 
ke a staten you € in step with the attitude of 
the reader he believes the authority knows what he is 


talking about and consequently believe your ad 
might be some local persos 


Ur t could be someone who is in 


similar situation to your ad reader so th der 
n devel S\ dent ition with the authority 
UO Ww d of wa ng about the use of authorities is 
vat you should g permission to publish i state- 
é nm your ad. Y« ould get a release about the 
statement and ike 5s token payment so that you 
legally use the words of the authority in your ad 
rtising 


SPELL OUT GUARANTEES 


The single word Guaranteed held a lot of convx 
ilue in advertising at one time. Then word 
was misused by some advertisers with unusual cond 
ons and fine print that made collecting on the guaran 
hard for customers. As a result of this unethi 
| sing tice f s advertisers. ad readers are 
SKeEpt he word guarantee today 
It y ( guarantee in your advertising, De 
Sure that you spell Out a onditions oF it D not us 
Ine | but cor right out and tell the t s that 
ipply to uur £1 
You should how g the guarantee will appl) 
s f 1 week e years, sp llo 
ms of your guarant It will convin 
rs tha ivertis s truthful 
Yi ur (cr § OF sett [ should be actaiied ft ik¢ 
ng. For instance, if another purchase 
s required and a disc t is given from th irchas 
f second item, this should be givers let: 
Or. if a cash settlement will be made, your lers 
will bel your guarantee more if you t 
Some 1dvertisers ha sed the all inclus I 
‘S s Gi \W hen people read (tnis te 


heir eyebrows. It 
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So | said to him, 
“OK, boss, I'll forget 
about that raise if 
you'll buy me that 
new Gunlocke chair.” 


P. S. to dealers: 
Good office morale is 
encouraged by good 
seating— and that means 
Gunlocke. 


—— _ 


Ww H GUNLOCKE CHAIR COMPANY, WAYLAND, NEW YORK 























Zttieew Of QUALITY 





Four Drawer, Two 
Drawer and One 
Drawer Files with 
Nylon Rollers and 
Compressor Blocks 


FILING EQUIPMENT 





Seven Styles 
and Sizes in 
Durable Grey, 
Mist Green and 
Desert Sage 
Beautiful 
DURA-STYLED”’ 
Plastic Molding 
atching 


imelieie. 








BLUEPRINT CABINETS 


Write for our attractive color 
Catalog Illustrating the com- 
plete line of Tables...Desks. 

Filing Equipment Sectional 
Desks Bookcases and Sec 
tional Bookcase... Telephone 


and Utility Equipment and Engi- 
neering Blue Print cabinets. 





PROMPT SHIPMENTS FROM OUR WAREHOUSE STOCK 


DURABLE DESKS ARE CAREFULLY PACKED IN 
STURDILY CONSTRUCTED WOODEN CRATES 


DURABLE FILES ARE PACKED IN INDIVIDUAL CARTONS 


DURABLE: 


DEPT. 0-11 


38-42 REVIEW AVE., LONG ISLAND CITY, NEW YORK 
Calif. Warehouse—Damien M. O'Brien Co., 900 N. Sepulveda, 


El Segundo, Calif. 
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and ECONOMY... 


prove that your offer did not give satisfaction. Hence, 
re aders are skeptical of this (and other ) Vagzu laims 
made in the guarantee. Don't use any vague, general 


terms in your guarante¢ 
USE GOOD AD DESIGN 
You may be completely honest in your advertising, 


yet find that some readers will doubt your ad. Often 


' | 
lI ( aS this is caused by some changes in the ad layout 
Avoid vai size. By changing the size of the 


ying type 
type in your ad, you may be misleading. For instance, a 
change from large size type to small size may give a 
new meaning to your ad 

Don’t use too many italics or bold face words. You 
can put emphasis on items you want to stress this way, 
but with too many in your ad, it will give a misleading 
impression to ad readers 

Eliminate all small print or footnotes. Using very 
small size type at the bottom of your ad puts the reader 
on his guard. He has heard about the small print in a 
ontract and is naturally skeptical of it. He may assume 
that the small print is a condition that voids the rest of 
the claims made in your ad and disregard the complete 


advertising message. 


DON'T USE SUPERLATIVES 

Skeptical ad readers watch for superlative words. 
They are the keys used to let them know whether or 
not the ad is truthful. For instance, saying “This is the 
is doubtful. It would be much better if 
you were to say, “This is one of the better buys 


best buy 


Human nature starts to question a superlative state- 
ment almost automatically. Yet, when the superlative is 
changed to a comparative, the ad reader does not start 
to question the statement. He agrees that not all people 
use this, or that there might be something else just as 
good. This agreement with the degree of the statement 
tends to make the ad reader agree with the balance of 
the statement 

Some of the superlative words that have been over- 
worked in advertising include most, best, greatest, fast- 
est, largest, etc. Changing these to the comparative form 
makes them more believable. For instance, more or one 
of the most; better or one of the best; greater; one of 


the tastest, one of the largest: etc. 


All advertisers are taking a second look at the truth 


in their advertising. An advertiser who does not put 
lenty of emphasis on this phase of advertising now, 
will find that his skept readers become even more 
skeptical . . and the valid claims made are not be- 


Don’t make your advertising “‘true’’ or ‘‘fals 


truth with these suggestions 


Colonial Adds New Lines 


An expanded line of office furniture will be added 
by Colonial Press, Inc.. at 317 William St., Fredericks- 
burg, Va. In this Colonial has been pur- 


1 


hased by JOHN BopowskI of Hudson, N. ¥ from 


N. M. { ] MMY) BEALES president of Colonial Press, 
Inc., which also has a print 
W. T. TREVVETT will 


1 


h has been re-named ‘Colonial 


ng plant at the same address 
continue as manager of the 
corporation's store, wh 


Office Supply, Inc 
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PACKAGED AND LABELED 
FOR EASIER SELLING 


Liberal samples 
will be sent on 
request to quali- 
fied dealers 
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INCREASED 


SALES APPEAL 
AT NO INCREASE IN PRICE! 






Top selling Sulphite Papers from 
ROCKWELL-BARNES 


in color 
in texture 


NOW IMPROVED § in finish 
in brightness 


in formation 


LETTERHEAD BOND—100% sulphite, watermarked. Now whiter, 
brighter. A long-time favorite Bond-finish grade. Excellent for letter- 
heads and forms. Recommended for offset printing. Furnished in 16-Ib. 
and 20-ib. WHITE. 


BONWOVE® MIMEO—100% sulphite— watermarked. Leading 
quality mimeograph paper. Improved for crisper, cleaner, clearer re- 
production. In 16 and 20-lb. white, plus 20-ib. in five colors—blue, 
pink, green, canary, and goldenrod. 


DUPLO “A’’® DUPLICATOR—100% sulphite—watermarked dupli- 
cator paper, recognized and accepted for fine performance. Now even 
better results assured. In 16 and 20-lb. white. Plus 4 colors in 20-ib.— 
canary, blue, pink, green. 


R-B means REPEAT BUSINESS 


Rockwell-Barnes Company 


Specialists to the Stationer Since 1903 


35 EAST WACKER DRIVE @ CHICAGO 1, ILLINOIS 
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| KEY CONSIDERATIONS: 
bese, ; 
TeeMan . 7 


Zz ; The CHAIR that holds the man who dows (he work 





—— 





SPECIALISTS IN gedvine AND SEATING ONL 


FOR OVER 30 VEARS 






The most important jrece of furniture » man or 
woman uses in an office in iw the chair Other furniture heids 


accomplish ment 
ab eS eee oe) See 
: ductivity dividends! 








This twe-color ad appears in the March issues of 
WATION’S BUSINESS, FORTUNE, MANAGEMENT METHODS, DUNS REVIEW 
AND MODERN INDUSTRY ond OFFICE MANAGEMENT 


top management “knows” HARTER 








“ EO! Prope Liem henge: Mecagee 
Comets. Marte Mate faretore 1M Gantpe Ortame | 


313,150 FORTUNE readers 
762,914 NATION'S BUSINESS 
readers 

60,243 MANAGEMENT 
METHODS readers 

30,990 OFFICE MANAGEMENT 
readers and 

116,193 DUN’S REVIEW AND 
MODERN INDUSTRY readers 
know HARTER 

through this ad and others... 


... another example of 
HARTER dealer 
promotional support 


HARTER also 
advertises in: 


BEST'S INSURANCE NEWS 

BURROUGHS CLEARING HOUSE 

ROUGH NOTES 

INSTITUTIONS 

JOURNAL OF THE A.M.A. 

ARCHITECTURAL RECORD 

INTERIOR DESIGN 

and 

SWEET’S ARCHITECTURAL 
CATALOG FILE 


top management “knows” YOU through HARTER advertising 








JET ART IES JR, 











SPECIALISTS IN SEATING AND SEATING ONLY FOR OVER 30 YEARS 


Top management makes the final decision on what seating 
to buy. They’re decision-makers. They're important to you. 
Ads and other selling tools acquaint them with Harter. If 
Take 


advantage of this. Mail the automatic coupon at the right 


you sell Harter they know you through the product. 


with your name and letterhead. We'll send you the new 


1960 story of Harter Dealer tools 
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| PLEASE CHECK ONE 

| |am a Harter Dealer [) 

| | would like to be a Harter Dealer 0 

i Please send me complete information on 
HARTER DEALER TOOLS 


HARTER CORPORATION 


{ 

l 

| 

| 6025 Prairie, Sturgis, Michigan 
t CANADA: Harter Metal Furniture Ltd., Guelph, Ont. 
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Advanco Punchless Paper Holders — 
The Tops in Punchless Binding 








ONE OF THE GENERAL OFFICE AREAS furnished by 


C. Loth, Inc., Cincinnati, in the new 23-floor Kroger Building 

Steelcase desks are mist green with Testolite tops. Upholstery 
$ persi mn Naugahyde ontrasting to the neutral beige 
i $ and D giass dr if s 


C. Loth Furnishes ONLY 2 PARTS -Base and Compressor — 
New Kroger Offices No wires...No coil springs... 
C. Loth, Inc., of Cincinnati, Ohio, recently com- | Never loses its shape. 


pleted the biggest order in their nearly 70 years of ex- 


perience, and one of the largest single orders to one SIMPLICITY ITSELF! 


distributor in the nation. They were given the assign- : : : ) 
; Works with fingertip pressure, yet it bulldog-grips one 


to 150 sheets. Lo-height reduces wear on the durable 
25 point pressboard binder to a minimum. Letter and 
legal sizes: red, gray, black. Packed assembled, 25 to 
a box. Popular priced for volume sales and profits. 
Immediate deliveries. 


ment to completely furnish all new offices of The Kro- 

ger Co., third largest supermarket chain in the country, 
when that huge corporation took occupancy of its new 
quarters in the 23-story Kroger Building in Cincinnati 
Loth, largest office furnishers in southern Ohio, sup- 
plied desks, chairs, floor coverings, draperies and ac- 


cessories for executive and general offices, reception ADVANCO QUALITY MADE 
- 


areas, board rooms and a testing kitchen incorporated 


in the handsome new Kroger Building layout. PRESSBOARD GUIDES & FOLDERS 
Of significance was the important role played by Loth ! 
during months of preliminary planning. The firm was Really Competitive! Really Profitable! 


involved up to and through the actual move, being re- 


} 
sponsible for coordination of furnishings, decoration 





ind equipment. This took place over a weekend, requir- 





ng split-second timing on deliveries and placement 
Both wood and steel have been utilized, the steel 

desks having plastic tops for practicality. Some of the 

walls also are covered with vinyl plastic, and upholstery 


fabrics were chosen to match or blend 





) Litton Industries Buys Svenska 


Advanco Guides and Folders are made to get and keep 
some of the shareholders in | more business for you. Finest construction and die cut- 


Litton Industries and 








Svenska Dataregister AB have signed agreements where ting throughout. Both Folders and Guides made of 25 
by Litton acquired a majority interest in Svenska. Simul- | point quality green pressboard. Letter and legal sizes. 
taneously Litton has purchased 100° ownership of two Self tabs, metal tabs. Straight cut, half, third or fifth 
aa ompanies, distributing Svenska’s products in USA, cut. A-Z, 1-31, weekly, monthly or plain indexes. 
Mexico and Switzerland You'll like Advanco prices and service! 
| With research facilities, manufacturing plant and SEND FOR CATALOG 
| hea iquart rs in Stockholm, Sweden, Svenska produc €S showing these and other fast selling ADVANCO Products. Suspend- 
j cash registers and point-of-sale recording equipment | O-Folders, Aluminum Clipboards, Collated Manila Folders, Press- 
.7 throughout the world by the brand name Sweda. The board Binders, Manifold Books, Printed Stock F orms, Filing Supplies. 
| two distributing companies acquired by Litton are Sweda 
Cash Register, Inc., with headquarters in Chicago and 
} serves as the American distributing organization for ees. 
/ Sweda products, and a foreign distributing company, | Mtm’SsS= 60 66 sme ome ADVANCO PRODUCTS, INC. 
| Sweda Registrierkassen, A. G. in Zurich, Switzerland 76-05 5\st Avenve, Elmhurst 73, L.1., N.Y. 
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OFFICE AREA for firm's sales force doubles 
as display of GF clerical equipment. 














» 


VARIETY OF DIVIDERS set off displays of Myrtle desks and Johnson 


Chairs in new quarters of Standard Stationers 





DISPLAY BOARDS in the center of hall in stationery department aids self 
selection by the customer 


Standard Stationers Opens Colorful New Store 


Standard Stationers, Inc., office supply dealer in 
Jackson, Miss., for twenty-two years, has moved into a 
new and modern building at 256 East Griffith, just 
around the corner from the old location. 

The new store is colorfully decorated and equipped 
to show its products, from paper clips to complete 
offices, in attractive surroundings. There are 14,000 
feet of floor space in the building, with spacious offices 
and display areas on the first floor and warehouse spac« 
on the second floor. 

Attractive dividers in the large display area provide 
grouping of office furniture along with the proper 
background and accessories and the three private ex 
ecutive offices are furnished in the latest designs 

Standard Stationers is Jackson's exclusive dealers for 
metal furniture by General Fireproofing Co. and its 
other lines include wood furniture by Myrtle and Stand- 
ard; Johnson, Boling and Cosco chairs; Smead filing 
supplies, Panama carbon and ribbons, Faultless loose- 
leaf, Wallace pencils and Southworth paper 

Its decorating and design department features Coronet 


carpets and draperies by F. Schumacher and Co. and is 
prepared to coordinate all colors in furnishing an office, 
including walls and floor covering. Such accessories as 
lamps, ashtrays and pictures are also on display. This 
department is managed by WILLIAM J. HERM who also 
designed the interior of the new store. 

Standard Stationers was begun in 1938 as a small 
business partnership and in a very few years its growth 
demanded larger quarters. In the past few years its con- 
tinued growth again called for more space and the 
present building was planned. 

In 1951 Harkins Stationers merged with the company 
and it became Standard Stationers, Inc. HOwARD DEAR 
is president, PAT HARKINS is vice-president and general 
manager, and PAUL Ray is secretary and treasurer. 

An experienced staff of specialists in office furniture 
and supplies is maintained to provide the friendly, 
efficient service Standard Stationers has continually 
brought to the community during the two decades it has 


been a part of Jackson's growing business area 
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Part of the Installation at World Book Co. 
by Mr. Everett E. Evelyn, Sales Mgr. of 


0. & G. Associates, Business Furniture 
White Plains, N. Y. 


AGCORWING VO bk. EWELVIN... 
YOU CAN BANK ON FUNDAMENTALS 








“| know that my commercial clients are in business to make money,” says 
Mr. Evelyn, “so | strive to create an atmosphere that is conducive to 
greater efficiency, as well as irreproachable good taste. That's why | 
specify Fundamentals. The tops, pedestals, drawers and legs may be 
matched or coordinated in endless variations .. . and their beauty is more 
than skin deep, for the rich rubbed walnut exteriors are combined with 
interiors which are free-standing all-steel frames.” 


You, too, will like Fundamentals. They are as versatile as they are 
wonderful. A conservative atmosphere is achieved by the use of walnut 
tops and drawer fronts; colored tops accent efficiency with excitement. 
And all this perfection is yours within the most popular price brackets, 
for Fundamentals carry price tags that in no way reflect their superior 
materials, meticulous crafting and painstaking attention to details. 





Unusually fast delivery schedules and the very evident quality and value 
of Fundamentals are reflected in fast, profitable selling. Write for our 
catalogue and price lists. You'll be glad you did! 


fundamentals... 


THE OFFICE FURNITURE DIVISION OF 
EISEN BROTHERS INC. 


1601 WILLOW AVE., HOBOKEN, N. J.— PLANTS: HOBOKEN, 
N. J., LODI, N. J., NOBLESVILLE, IND., McGREGOR, TEXAS 
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Wilson Jones Relocates |ts Midwest Shipping Center 


Two hundred truckloads of finished 
goods inventory were hauled to its 
new Midwest shipping center the 
weekend of April 23 by Wilson Jones 
Co., manufacturer of office loose leaf 
forms, binders and blank books. 

The big move was the latest step 
by new management of the company 
to give improved service to its sta- 
tionery dealers. 

The center is located on the ground 


floor of the Chicago firm's manufac 
turing plant at 3300 Franklin Blvd 
Previously, finished goods 
shipped from Wilson Jones’ corporate 
headquarters building at 209 S. Jef- 
ferson St. The department had 
cupied four floors of the building 
JacK LINsKy, president and chair 
man since previous management re 
linquished control in November, 


959. said relocation of shipping 


COMPLETE OFFICE LAYOUTS 


CREDENZAS FILES 


Attractive credenza 
units for extra office 
storage space. Easy to 





A complete line of 
file cabinets for all 
requirements. Sus- 








DESKS 


Fashion-Aire and Eco- 
nom-Aire desks .to suit 
every budget. Top 


r rea pension and non- , d of 
sell as companion to suspension in oll sa ity - smart, Tunc- 
desk. sizes. tional design. 


Write today for colorful new WESCO 


CATALOG NO. 15 


. see our complete line. 








Dept. 62 


BA Ot 
WESTERN MANUFACTURING COMPANY 


aan 
re 7 
BIEN SS=Pep 
San) 24 3 } 

Sa J bed) Led iJ UU) Sey 


AURORA, ILLINOIS 


were 


functions to the manufacturing sit 
will speed up movement of orders to 
Midwest dealers. 

The new center is located at the ap- 
proximate geographical focus of Cook 
County, eight blocks north of the 
Congress Expressway. Ample parking 
space has been set aside for dealers 

Linsky said the move is the fourth 
step of a program designed to rebuild 
dealer confidence through improved 
service. His success in the stationery 
industry has been built by careful at 
tention to dealer service. (Linsky, in 
the industry 40 years, also is president 
of Swingline, Inc., Long Island City, 
New York.) 

Other changes instituted by Linsky 
since November include 

Handling of orders for in-stock 
items within 48 hours. More and 
more shipments are leaving plants and 
distribution centers bearing a new 
label denoting 48-hour handling 

An increase in the stock of fin 
ished goods. To date back orders hav 
been cut more than 80 per cent 

Publication of a new general 
catalog, first of its kind by Wilson 
Jones since 1954. The colorful, 400 
page encyclopedia of “Record Keep 
ing Essentials’ was produced at a 
cost of almost half a million dollars 

Other scheduled improvements, all 
aimed at bettering dealer relations 


are progressing rapidly, Linsky said 


Store Modernization 
Check List Available 


The Small Business Administration 
Washington 25, D.C., has published 
Store Modernization Check List” as 
Small Marketers Aids No. 54, avail 
able free from field offices and the 
Washington headquarters of th 
S.B.A. Written by NELSON A. Mit 
LER, chief of the Marketing Intel 
ence Division of U.S. Department 


of Commerce, the pamphlet enables 
1 store owner to adequately survey 
ch feature wanted in a modernized 
store 


Floyd Ransom, Jr., Marries 


FLoyD RANSOM, JR., act in his 
father's Mexico City othe juipment 
and machines dealership, Floyd D 
Ransom e Hiuyos, S.A de C.\ was 
married early in May to SIL\ 


RIVERA TORRES 
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Types more than half a million words! 


NEW NU-KOTE TYPEWRITER 


a 


As 
6st, 


RIBBON 









DOES ALL JOBS 





») FITS MOST MACHINES 


OUTLASTS OTHERS 3 TO 1 Si COMES 10 


TO A CARTON 


Now — a universal record typewriter ribbon that 
will reproduce from both black and red in the 
Multilith and Thermofax processes! A universal 
spool that will fit more than 140 different porta- 
ble, noiseless, standard and electric typewriters! 
This astonishing ribbon combines a new ink 
formula with an ultra-thin, high-strength fabric— 
so it wears and wears and wears. In fact, endur- 
ance tests have proved that it will continue to 





produce sharp images after 2,340,000 impres- 
sions—the equivalentof abouta half-million words, 

or more than 2,500 average business letters. 
Latch on to this revolutionary profit-maker 
today. It comes, for your convenience, in the 
new ten-to-a-carton Deci-Pak*. Get the details 
from your Burroughs Dealer Representative. Or 
send coupon below. Dealer Sales Department, 
Burroughs Corporation, Detroit 32, Michigan. 
*Deci-Pak, T.M. 


Burroughs Corporation 

















go> cee ten aonb cos cess cases caso Ses Sieur gs es ce cl ua ction as amen a 4 
Fill in and mail today to | 
DEALER SALES DEPARTMENT, BURROUGHS CORPORATION, DETROIT 32, MICHIGAN | 

Gentlemen, tell me more about Nu-Kote ribbons. | 

a | 

Firm | 

Address a | 

The sign of an : 
euistandind denies OS teaen _Zone__State 
Nu-Kote® is a product of Burroughs Corporation, Mittag Division OA-66-A : 
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Write for Complete information 





The Weis Manufacturing Company 
\ * \ 


Monroe, Mich. 


Variety of Sizes and Styles. 


Weretialitemmacliiie(-c Ole). ia 


Terelmslciailulelelas-liie- 


TING PIN TICKET CO, INC. 
36th Street, New York, Ne 
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Dates to Remember 


July 10-13—National Office Machine Dealers Asso- 
ciation convention exhibit, Coronado Hotel, 


C ¢ ronado, Calif 


September 14-18—National Business Forms Associ- 
nce, Chase-Park Plaza Hotel, 


ates 15th annual confer 


St. Louis, Mo 


September 24-28—National Stationery & Office 
Equipment Association convention and exhibit, Con- 


rad Hilton, Chicago 


October 15-16—East Coast Regional Office Machine 
Dealers Association convention, Galen Hall, Werners- 
ville, Pa. 


October 15-18—Eastern Commercial Stationery Show, 
New York Trade Show Building, New York City. 


November 4-G6—NOFA Western Area Conference and 
Exhibit, Jack Tar Hotel, San Francisco, Calif 


NSOEA District Meetings 


District Location Dates 


9 Shamrock- Hilt May 26 
Houston, Tex 
7 Hotel St. Paul 
St. Paul, Minn 


June 5-7 
Hotel Sagamore June 10-11 
Lake George 


Bolton Landing, N. Y. 


13 Hotel Concord June 13-14 
Kiamesha Lake, N. Y. 
3 Galen Hall June 20-21 


Wernersville, Pa 
l Equinox House July 1-2 
Manchester, Vt 


Peterson Named Mutual Products 
Director of Sales 


©. Eric PETERSON, sal 
Mutual Products ¢ has 






} umed a director of th ym 






- hs ding to CARTER C. Hic- 
7 esident. 
as \ ’ ‘ 
- Mutual Products recently estab- 
hed a Southwest warehouse fa- 


lity in Amarillo, Tex. This will 
part of Westprest, Inc., another 
ubs diary of Worcester Pressed 


O. E. Peterson 


Steel 
Peterson's appointment as director culminates his rise 
through the positions of sales correspondent, assistant 


marketing manager and sales manager. 
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Myrtle Desk Co. Executive 
Tells of Plastic-topped Desk Gains 


Tom Pirts, executive vice-president of the Myrtle 
Desk Co., 
plastic-topped wood desks manufactured by his com- 
pany in the last two years. Myrtle is one of the nation’s 
largest manufacturers of quality wood office furnituré 


reports a 40% increase in the number of 


Today, approximately one out of every four desks 
produced by Myrtle have tops of Micarta high-pressure 
plastic laminate, supplied by the Micarta Division ot 
Westinghouse Electric Corp. through U.S. Plywood 
( orp. 

If the trend continues as expected, within just a few 
years 75% of all wood desks will be made with plastic 
tops, according to Mr. Pitts, who is also vice-chairman 
of the Manufacturers’ Division of the National Station- 
ery & Office Equipment Association. 

To gain detailed information on the trend toward 
more plastic tops, the Myrtle Desk Co. recently surveyed 
office furniture retailers. It was learned that the cost of 
refinishing a wood top — sanding, lacquering, polishing, 
etc. — has gone up an estimated 209% in the last two 
years. This includes labor, raw materials, and transpor- 
tation. 

Among advantages of plastic tops cited most frequent- 
ly in the Myrtle Desk survey were: 

1. Plastic gives the appearance of a luxurious all- 
wood desk, making it possible to retain all the ‘‘appear- 
ance’ advantages of wood 

2. At the same time, sturdier plastic better absorbs 
the “hard knocks’ incurred in general office usage. 

3. Because plastic is scratch-proof, such items as 
comptometers, adding machines, and metal-clipped ledg- 
ers can be moved around freely without damaging the 
desk tops 

4. For businesses such as filling stations, plastic tops 
are resistant to stain from oils and greases and can be 
cleaned with a damp cloth. 

5. Plastic tops eliminate the need for protective pads 
or blotters, as well as glass surfaces. 

6. No polishing is required. 


Case Bros., Inc., Expands 


Case Bros., Inc., specialty paper and paperboard man- 
ufacturers now operating plants in Manchester and East 
Hartford, Conn., will begin construction of a new §$2,- 
500,000 plant in Brattleboro, Vermont. Operations are 
scheduled to start early in 1961. 

The company states that the new plant represents an 
expansion program and there are no present plans to 
suspend operation of either of the existing plants al- 
though there will undoubtedly be some shifting of prod- 
uct lines. General offices will remain in Manchester, 
Conn 


Cabaniss Retires as Dixon Chairman 


The Joseph Dixon Crucible Co., has announced the 
retirement of EpwarpD M. CABANISS as chairman of the 
board. Mr. Cabaniss, however, will remain on the board 
as a director 

Elected to succeed Mr. Cabaniss as board chairman is 
FRANK G. ATKINSON, president of the company. 
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The new office building of the Rural Electrification Adminis- 
tration in Lexington, Ky. is equipped throughout with furni- 
ture by The General Fireproofing Co. This is a view of the 
general office where Generalaire desks and Goodform ‘200 
line chairs are featured. The installation, which also includes 
Italic Styling, Mode-Maker, Draft-a-Matic and Super-Filer, was 
sold by The Transylvania Printing Co. of Lexington. 


General Ribbon Boasts 3rd Generation 


Make it three generations of Daggs now at General 
Ribbon Corp., Van Nuys, Calif. However, the latest edi- 
tion will play a louder role in affairs at home than he 
will at the office. 

ROBERT W. Daccs, vice-president of the company, 
recently became the father of a bouncing baby boy. The 
proud grandfather is Witt Daccs, president of the 
firm. 

The third generation Daggs is named Jimmy and he 
joins 20-month old NANcy in Bob’s growing household. 

Bob Daggs re-joined the company a year ago after a 
24 month tour of duty in the military service, assuming 
the duties of vice-president in charge of production. His 
father, Will Daggs, has been active in the manufacture 
of typewriter and adding machine ribbons for over 34 
years. 


Plans for 1961 Exhibit Announced 


The 1961 Cincinnati Office and Business Equipment 
Show will be held Feb. 21, 22 and 23 at the Hotel Sher- 
aton Gibson Roof Garden in midtown Cincinnati. 

GeorGE S. LONG, of George S. Long & Associates, is 
serving as president of the non-profit organization spon- 
soring the show and as general chairman of the show 
committee. 

Information concerning the Show can be obtained 
from EARL J. WINTER, business manager, 311 Pike St., 
Cincinnati 2, Ohio. 


Establishes Firm in San Antonio 


Cecit Dopic, formerly a partner in the National 
Printing & Stationery Co., has established Dodic’s 
Business Supplies at 421 N. Main St., San Antonio, 
Tex. 
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NOMDA Offers Newspaper Ad Mats 


Newspaper mats designed tO assist members in mak 
ing up advertisements and providing them with new in 
centive tools to stimulate their sales, are among the latest 
promotion material being offered by the National Office 
Machine Dealers Association. 

Two styles of ad mats are being offered. The first type 
is a set of four one-column by three-inch reproductions 
of NOMDA's window-counter cards. This set is being 
issued free to members upon request. The second con 
sists of a two-page set of more than 25 old-time type 
writers, which can be used for any size ads. Members 
are finding them especially helpful in making up ads 
for used typewriter special sales. This latt s being 
offered at a very nominal cost. 

HERBERT ToussAINT of Camden, New Jersey, pro 
vided all the original cuts, from which the mats wer 
made for NOMDA, by digging into his big supply of 


advertising material used down through the years 


Empire Safe Stocks Protectal! 


Protectall Safes, a division of the Mosler Safe Co., 
announces the Empire Safe Co. of New York City has 
expanded its representation of Protectall equipment to 
cover the following areas: New York City, Long Island, 
Westchester County and in New Jersey the Counties of 
Bergen, Essex and Hudson. 

Monroe Krass heads the Empire Safe Co. which will 
warehouse Protectall safes and files in the New York 
City area in order to give dealers prompt delivery 


Joins Wholesale Office Machine Co. 


ARNOLD G. MUEHLENTHAL, who has been in office 
equipment work for the past eight years, has been ap 
pointed sales manager for a five-state area for the 
Wholesale Office Machine Co. of Dallas 


Sheaffer Display Promotes Giff Sales 


ts that mean wore. 


vears more 


This three-dimensional window and count 

color calls consumer attention to four W. A. Sheaf Pen ¢ 

items particularly suited to gift use I Shea ffe I 

pens for women, PFM pens for men, cartridge fountain pe 

for the youth market, and desk sets in decorat rs. The 

display ties in with the pen firm's spring advertising campaigt 
r ’ nm the | ive 


that got under way with a full-page f 
Home Journal for May 
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Men on the Move 


FRANK Boyce, district manager 
tor the Venus Pen & Pencil Corp., 
announced the appointment of 
LEONARD SIKORA as sales repre 
sentative for the states of Iowa, 
Nebraska and a portion of Illinois 

Sikora brings to his new position 


several years of sales experience 





Previously, he was associated with 
Barton Mfg. Co. and the Pruden- Leonard Sikora 
tial Insurance Co 
Appointment of A. F. ANDER- 
SON as eastern regional sales man- 
ager for the Mosler Safe Co. was 
announced by Epwin H. MOsLER 
JR., president. Anderson will be 
responsible for all phases of 
branch and dealer operations and 


will provide sales and administra- 





tive support for the company’s 
growing network of branches. He A. F. Anderson 
joined Mosler in 1935 as a salesman in its Boston office 
and has been New England regional manager and New 


York branch manager 


Two new district managers, RONALD C. SANDBERG 
and WILLIAM A. House, JR., have been appointed by 
Yawman & Erbe Mfg. Co., Inc., Rochester, N.Y., ac- 
cording to V. W. McCann, vice-president of dealer 
sales 

Ron Sandberg has called on office supply dealers for 


a number of years. His new territory, operating out of 





W. A. House, Jr. 


R. C. Sandberg 


Minneapolis, includes Minnesota, Iowa, North and 
South Dakota, and Superior, Wisconsin. 

Bill House formerly managed an office furniture and 
supplies store in Denver, Colorado, and also has had 
experience in calling on dealers with allied products 
Mexico, Utah, 


House will cover Colorado, New 


Wyoming, and I | Paso Te Xas 


The Columbia-Hallowell Division, SPS Company, 
has announced the promotion of HENRY KirK to the 
outside sales staff, Philade Iphia territory 

For Kirk, the promotion follows four years of in- 
side sales work on Columbia office furniture and Hallo- 


well steel shelving and shop equipment. In his new 


position Kirk will sell Columbia products exclusively, 
servicing Columbia dealers and their customers in the 
Philadelphia territory 

Also assigned to Philadelphia is JosePH BUTCH who 
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Milwaukee) chairs of distinction 


aperiion Aedigurt for Civlunporary Cibritan. busites 








Tee 





GROUP 


Comfortable, sturdy, attractive chairs 
with unlimited versatility in arrangement. 
MILWAUKEE'S craftsmanship and design 
feature extra-comfortable three inch foam 
rubber seat cushions over webbing, 

and backs are padded with a ful! inch 

of foam rubber. Height of back from 

seat 16%, inches. Depth of seat 21! inches. 
Width of seat 1914, inches. Width between 
arms of lounge chair 20%/, inches. 

Crafted in the finest walnut. 


VOR he li Uf 


Arm on left 


| + Model 1428 ULL 


rT 
Model 1428 ULC 7 


No arms 





CI | Model 1428 UL 
en | Lounge chair 


Pa (LMM AMAA 
j 


Y 


Model | 


One arm 


: 




















M. H. Mariaca 


Portable selling. He 





Ray Goudeau 
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Men on the Move 


Continnked 


he Columbia sales staff. Butch’s terri- 
o will lude the York-Harrisburg-Lancaster 


[he appointment of M. H 
MARIA 
ble representative for the Charlotte, 
N. C. territory, has been announced 
VANLANDINGHAM, south 
manager, appliance 
division, Royal McBee Corp. 

Mr. Mariaca Royal 
McBee with a thorough background 
of work in fields allied to Royal 
W mak¢ 


, to the position of porta- 
by JESSI 
ern regional 


comes to 


his headquarters at 1316 


E. 4th St. in Charlotte 


W. I. SprrLcer, Texstar Plastics 
dent, has announced the ap- 


pointment of RAy GOUDEAU as 
branch manager of the firm’s new 

located in Fort Wayne, Ind. 
In this capacity, he will head the 


fforts in the Eastern and Mid 
western areas of the United States 
which aft now being served by 

headed the Delta Products 

ntal in establishing nation- 
+} Flo. 


Show” line of offi 


RAE MURDOCH, vice-president 

GR Products, Inc., 

ROBERT A 
N. Y 


announced 
BERGER of Larch 
has been appointed 
Mr. Berger joined Stow & Davis 
1937, 
1941 and vice 


Furniture Co. in became 
ager in 
n charge of sales in 
In 1953, Mr. Berger became 
Inc. of New York City, 
charge of sales of Stand 
which position he recently 1 
Grand Rapids, Mich. firm 

d that Ropert E. Ort 
promoted to Midwest 


N IN, Manager OI the Detroit sales 


Ribbon & Carbon Mfg. Co., has 
ompany’s New York off 

37 and worked in Pittsburgh 

his appointment as Detroit 


s been named sales director of 


ntract division. Prior to this 
branch manager of the New 
HMIDT was appointed manager of 



















SELL MORE... 
§ You MAKE MORE! 


Advertising to Professionals and Students 
has made the Alvin name well known and 









respected for quality drawing instruments 












ONE SOURCE... for all your 
Drawing and Drafting Supplies 


@ ENGINEERS @ ARCHITECTS @ DRAFTSMEN and STUDENTS 


LOOK TO ALVIN FOR QUALITY 


e@ Drawing Sets @ Drafting instruments @ Designing Aids 
@ Drafting Materials @ Drawing Equipment @ Measuring Devices 


ER DISPLAYS 
Extra Sales! 





Eye-Stopping COUNT 
Help you Stimulate 








PROFIT BUILDING 
LEAD POINTER DISPLAY 
Ne. 55550 
Counter display holds 12 
“Kleen-Point” Pocket-Size 
lead pointers. Practical de- 
sign with dependable con- 
Struction, guarantees a truce 

point every time. 


Retail $22.00 
Cost $13.20 
PROFIT $ 8.80 





SALES STARTING 
TECHNICAL FOUNTAIN PEN 
DISPLAY Ne. P3950 
Attractive TECHNAPEN 
easel display holds 12 pens 
Super fine to extra broad 
nibs... designed for high- 

speed precision pen work. 





Retail $57.00 
Cost $34.20 
PROFIT. $22.80 


MONEY MAKING 
PROFESSIONAL & SCHOLASTIC 
DRAWING SCALES DISPLAY 


Ne. 7070 

Superior quality boxwood, 
pearwood, and plastic tri- 
angular and flat 6” and 12° 
drawing scales. In self-selling 
display. Stands 22” high with 
2 flanges 8° wide that fold to 
form a rigid stand. Overall 
width, 32° 





Retail $75.00 
Cost $45.00 
PROFIT $30.00 
40% Discount on all displays... 


quantity discounts on requests. 


Write for Free Display Brochure | Free Ready Reference Chert... 


... describes over 2 dozen differ- j helpful soles cid, lists hundreds 
ent Counter and Woll Displays to 
help you sell Alvin. 


Alvin's most popular items. Fully 
1 Mustroted. 
i 





“Quality at the Right Price 


ALVIN & COMPANY, INC. 


Importers « Manufacturers « Distributors 


WINDSOR, CONNECTICUT 
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CBcb Abaser No. 125— 3 drawer 
Office Alaser No. 240— 6 drawer 
vor Cen No. 480— 12 drawer . 


i Li | 


Boek Cig -a C4 Sonn liz -Lhee bell -7 hint the 


No.136 No.137 No.138 No. 130 No. 131 No. 132 ) 


FREE OFFER! ‘ 


You get this demonstrator book 
and easel free with combined | 
order of SteLuaiter Vales | 


items of only $100. — ORDER NOW! 


i 


— 
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art steel co., inc. 
w. 233rd st., new york be 
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Men on the Move 


continued 


He began with the company 
manager of the Cincinnats 


rd sales supervisor in th 
anager of the Cuincinnat 
Columbia in 1953 as a 
the northwest Ohio distr 
1 Beechnut Packing Co 


RBERT HANO president ol 
lip Hano Co., Inc., manu 


of business forms since 


ounced the appointment 


ENNETH F. BLANKENSHIP as 


rn manager of tabulating 
nd data processing systems 
in intensive training pro 
the Holyoke plant, Blank 
will establish headquarters 
office, working with Ep 
lwestern sales representative, 
nducting tabulating schools, 
training dealer salesmen 
commercial and industrial 
rocessing opt rations 
irs, Blankenship has held 
within the State Government 
d In Federal Government 
ngton where he supervised 


nstallations and their oj 


L. Roperts has be 

1 assistant to the president 

sler Safe Co. According to 
H. MOsLER JRr., president 
will be responsible for 
nk sales. For many years 

lirector of national accounts 


r's Chicago branch 


Westcott Rule Co.. CLARENCI 
Ill. is now representing th 
Me. in Chicago and surf 
turers representatiy has 
Chicago 


y to give dealers more pet 


ufacturing Co. announces th 


VOORHIS to its selling 


over the states of Louisiat 

Tennessee. He will resid 
New Orleans) which has 
WwW years 

for many years, was Hutch 

nded Adela Hale College 


most three years with the 











{v- your line 
~ with the Sengbusch nine... 


FILE-A-SIST 


KLERADESK 


» 
by 
>; Ci 


Se 


HANDIPEN 


DESK SET CATA-RACK 


IDEAL ADAPTO-RACK 


MOISTENER 
ss 


NO-OVER-FLO 
SPONGE CUP 


Sanitouch 
MOISTENER 


Faster Selling Office Aids 


Everyone's selling more Sengbusch Distinctive Office Es- 
sentials! Chances are, your‘ morning mail was signed, 
sealed, and delivered to file, through the aid of these 
eye-and-buy styled Quality Desk Items. Free sales pro- 
motional pieces. Write for details. 


e 
Cis 
3-6 Sengbusch Building 
Milwaukee, Wisconsin 
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Pressboard Binder Covers. Cloth Desk files—cloth and vinyl . a 
Brief and Proposal Covers for every and scored hinges, with or without big seller over the year. Advertise 
presentation purpose. New finishes fasteners. Title panel for labels, as a correspondence sorter. Con- 


and colors. Write for folder 58 BC printing or stamping. We invite er helps available. Ask for 
l 


describing our full line. special orders. Ask for folder 58 BC MAT 5632A. 





i 
p= 
==... 

Portfolio for Student and Commer- 

cial use. Students use for loose Expanding files of all standard sizes, 
Expanding Card files. Three sizes notes, correspondence papers, et« many exclusive finishes. Write for 
(A to Z). Excellent for student, Commercially used for presentation ad mats, window card, envelope 
office and home use. Natural manila cover pamphlets, etc. 11°x 8 stuffers, etc. We invite inquiries for 
fibre with reinforced back and front. tedrope, Kraftfibre and colors special orders. 








Expanding Wallets, 170 stock sizes 

and finishes for your customers. Smead's Flex-I-Vision Hanging ‘Folders Smead's Vinyl Carrying Case w ' 
Smead wallets are made for every me Tab that Tope’ them all eS Ee eee 
conceivable customers’ use. Nation- ! ' 1180 for indexing f le pocket vinyl PI_SkKin grain l p to 1% exp af 
ally advertised. Write for mats and taloe watches, covers, guides and on. For office or personal use. Ask 
consumer literature er hanging folders for ad mat on VL-445 for publicity 


Month after month, Smead brings its line to the attention of consumers 
Advertising is carried in office and secretarial magazines, medical, 
legal and banking periodicals. To complete a well-rounded program, 





Smead offers you newspaper mats, point of sale displays, a great 
deal of window display material and a choice of consumer mailing 


Smead's Adhesive Roll Labels site 

(Pressroll). Merchandised in clear Ask us for ad mat circular 563MC—for window display and consumer 
stic » ; “ec f 8 olors 

— a ‘ _— “ . mailing material. Through consistent window displays of Smead 

— abdeis per rot. Sliminates 

moistening and untidy handling 

Free mats and consumer publicity consumer advertising which we are consistently doing. 


merchandise and the use of our ad mats, you con cash in on the 





7 L. 
SMEAD MANUFACTURING COMPANY © HASTINGS, MINN. © LOGAN, ONO © CHICAGO, It 
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Men on the Move 


nitnhea 


Roberts Printing & Stationery Co. in Hutchinson as 
hasing ag and salesman of stationery and office 
upply items. He then spent 10 years with the Sanford 
Co. and as of February 1, 1960, resigned his ass 


th Santord to 


n the Smead organizatior 





H. Van R N. P. Giatrelis 


Barringer 


HULBERT VAN R. BARRINGER has been appointed 


Cw LCI ral sales manager of the Type Rite Corp., dis- 
tributors of Sea Foam bond carbonsets 
Newly-appointed New England sales manager is 


NICHOLAS P. GIATREI 


Three additional rial sales managers have been 
ippointed to merchandise and integrate the selling of 
ll Replogle Globes, I products world globes, 
Lyric’ record carrying racks and cases, and metal trays 
joining the staff ERNEST RAND, ED BOORMAN and 
JULE OAKES 












STOPS TRAFFIC 
STARTS SALES 


OF POST CARD PRINTERS 


FULL OF ACTION AND COLOR, this electrified display 


packs a real sales-wallop! Uncle Sam’s moving arm PRI 


catches eyes, points to message and actual operating 
demonstration plus sales-story! 


PRINT-O-MATIC 
Automatic, Self-feeding 
ROTARY STENCIL 
DUPLICATOR 


PRINTS OVER 2,000 19 
clean, legible copies per hour complete 


Retails at Low, Low. yon 


2 BUYING PLANS bring you 
FREE DISPLAY and FREE MACHINE 


(plus usual 40% discount) 


ACT NOW... THIS OFFER LIMITED 


PRINT-O-MATIC CO. 


724 W. Washington Blvd. e 
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Chicago 6, Ill 





Rand will cover metropolitan New York, Long Island 
and New Jersey with headquarters in New York City. 
Boorman will cover New England and upper New 
York State from his center of operation in the Boston 
will be covered by Oakes, 
Atlanta, Ga. 


area. The Southeastern States 


whose headquarters are at 


KENNETH SUTHERLAND recently had been appointed 
to represent the Art Steel Co., Inc., on the West Coast 
throughout the states of Oregon, Washington and Idaho 
He also carries the line of S.E. & M. Vernon, Inc., in 
this territory 


The appointment of Wooprow WILSON, 
of Detroit, as manager of the office furniture and fur- 
nishings department of the Franklin Printing & Engrav- 
ing Co., Toledo, Ohio, has been announced by Luctus 
J. SeEARs, SR., president. 

Mr. Wilson has a background of 20 years as buyer 
and sales manager in the office furniture and office fur- 


formerly 


nishings field. His most recent connection was with a 
large Detroit department store where he was buyer and 
sales manager of office furniture for 12 years. 


JOHN F 
chief operating officer of Filing Equipment Bureau, Inc. 


PIERCE was recently elected president and 


He has been the executive vice-president and a director 
of the firm since 1959. A management consultant since 
1946, Pierce had earlier been associated with the Stand- 


ard Register Co 
He is a member of the National Office Management 
Association and has served as ae of three of the 


EREE ACTION DISPLAY 


ered om hy 
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ARE YOU USIN' 
Post CARDS? A 
jf. U, f. Why ot? 


| -MATICH 


Me oP, L CaSY 
+ The CARD is FREE 
+ You Pay Only for the Stamp 


» You Don't Ever Lick 

« | Give You Rapid Delvery — 
Now Thanks to PRINT-O-MA a 
Postcards Are Truly Amer ico 6 fF 


Adverts’ Value 


me 
“ . > > 
ee? 


4 feed 


dup cor 


DRINT-O-MATIC sc vrs 


Prints over 2000 posta” 


INC. 


sé 


ere 
tc e 


SEE YOUR JOBBER 
or write direct for 
full details. 
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No. 2451 Year ‘round Kiddie item! Cash 
in on this big business with our specially 
designed ‘‘biackboard’’ merchandiser print- 
ed in red, white, yellow and black, 24 pair 
blunt point 4” scissors — forged steei — 
fully nickel plated 

Also available on same merchandiser — 


No 2413 24 pairs of 4,” sharp point 
Schoo! and Utility Scissors 
No. 2414 24 pairs of 4” sharp point 
Scho nd Ut ty $ rs 

























ALL PURPOSE SCISSORS 


No. 2401 Scissors Assortment. One dozen 
on a new, smartly redesigned merchan- 


diser consisti 9 pairs of 5” and 3 
rs of 6". Heavy gauge forged steel, 
autifully fini nickel plated. Ideal 


for school, home, office or workship. 
Every pair hand ground, inspected and 


49¢ and 59¢ RETAIL 


THE ACME SHEAR COMPAN 





this month, feature 


VICTOR 








For deskside convenience all day and certified fire protection all 
day and night, your customers need the Victor Fire Drawer. 

Take this opportunity now to promote and sell this profitable, top 
quality Victor product to your regular year-round customers who 
keep important “in-work” papers on their desks al! day and in their 
desks all night. Every office is your market! 


CERTIFICATIONS OF FIRE PROTECTION 


=a SPC ME FACTURERS NATIONA 
ad sare ase RE = ATED Ted "10M 
\ | [RS a ee 





Write today or call your local Victor sales- 
man for complete Fire Drawer details and for 
samples of FREE sales promotion material. 
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SCHOOL SCISSORS 


19: 


RETAIL 


Be 


RETAIL 


THE WORLD'S LARGEST MANUFACTURER OF SCISSORS AND SHEARS 











MONEY MAKING DISPLAYS 


DEALER 

PROFIT 
Scissors are “must” equip- 
ment for every school child. 
Be sure you cash in.on these 
two profitable merchan- 


disers during the back-to- 
school season. 








1 O84 w 
<o1* St'uae > 


GS > 
* Guaranteed by ~ 
Good Housekeeping 
Pon « 





45 sovcansio ** 








Colorful, self-selling 
KLEENCUT merchandis- 
ers move more scissors at 
bigger profits because they 
feature only the most popu- 
lar sizes at prices everyone 
can afford. It’s good busi- 
ness to use these and other 
eye-catching KLEENCUT 
displays in your store year 
around. 

ORDER FROM YOUR JOBBER OR WRITE 


BRIDGEPORT 1, CONN 
















Available in Letter or Le- 
gal size — each with base 
optional. Choice of key 
or combination lock 
Drawer equipped with 
gear type progressive sus- 
pension 







JIS PARK AVENUE SOUTH. WEW YORK 0 WY 
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Men on the Move 


, 
continued 


local chapters. Pierce has also served on national com- 
mittees for the Standardization of Procedures and Meth- 
ods and has contributed a monthly column on office 
practices ror many years 


WILLIAM E. LITCHFIELD of 
Jasper, Ind., has taken over the 
territory formerly traveled by his 
father for Hoosier Desk Co., 
Jasper Chair Co., and Jasper In- 
dustries, Inc. The territory includes 


ana, Illinois, Missouri, Kansas, 
lowa and Nebraska. He has been 
covering this area for about onc 





i the seven states of Kentucky, Indi- 


W. E. Litchfield 


year 


Joe REBHOLZ, vice-president of 
Northern States Envelope Co., 
announces the appointment of A 
A. “Bubp” Caruso as general sales 
manager of the Justrite companies 
Bud's return to Justrite was effec 
tive April 1. He will make his 
headquarters at the Justrite Enve- 


lope Co., 523 Stewart Ave. S. W., 
A. A. Caruso , . 
ee Po Atlanta, Ga 





His duties are to co 
ordinate sales between Justrite’s three modern plants 
with sales training of dealer sales forces, sales promo- 


tion and sales education 


CHARLES J. O'NEILL, until recently sales manager 
for Apsco Products, Inc., has joined the stationery 
division of Western Hardware Sales Agency, manufac- 
turers’ representatives, with offices and warehouse at 
837 Traction Ave., Los Angeles 13, Calif. 

Mr. O'Neill has acquired additional lines and will 
represent Southern Metal Products (steel shelving) ; 
Art Plastics Mfg. Co. (vinyl covers, memo pads, post 
binders, etc. ) 

Western” covers the hardware, stationery and allied 


trades in the southwest markets 


Jens Risom Design, Inc., announces the resignation 
of R. J. RoBerts as manager of its Chicago show- 
room and district. Mr. Roberts had been associated with 
the Risom organization since June 1959 


Miss SHIRLEY CONNER is the newly-appointed 


manager of the Chicago showroom and district. She has 
been with Risom sit June 1959 and prior to that with 
Pritchard and Roberts, Inc. for a good many years. The 
Risom showroom remains on the sixth floor of the 


Merchandise Mart 


EVERETT V. RATHBUN has been appointed assistant 


chief engineer, for the Haskell Manufacturing Co., In 
A native of New England he came to Pittsburgh three 
and a half years ago as supervisor of Haskell’s tool and 
die department. Later, he was appointed manager of the 
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National Lock Company manufactures 
functional and decorative hardware 

for all types of office appliances. Included 
are casters, sockets, glides, leg equalizers, 
locks, latches, label holders, pulls, 
knobs, hinges, screws and bolts . . 

ALL FROM 1 SOURCE. 


If you are on original equipment manufacturer or jobber, 
write us. If you ore a deoler, see your jobber. 


NATIONAL LOCK COMPANY 


Rockford, Illinois * Industrial Hardware Division 
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MEET THE “NEW CHAMP”’ OF THE N.O.M.D.A. 
HASCO’S RUBBERIZED CUSHIONED TOP OFFICE MACHINE STAND 


HASCO’S 
rorece BRAND 


Retails for 


$15.95 each * 





Eliminates SLIDING ... SLIPPING ... VIBRATING .. . NOISE! 


This new RUBBERIZED CUSHION TOP stand f 1a tops 
“typewriter slip" . . . even when carriages are bang har 
actually permits tilting almost twice as far wit! 
office machine . . . proof positive that machir 
this surface under norma! operating condit 
Send your order today! Immediate deliver 
in your area to offer this revolutionary new st 
* Slightly higher West of Rockies 


ORDER TODAY! 


No. 1900-4-CR Office Machine Stand with rubberized top. In Gray or Brown. Top 
size 16” x 18”. Leaves: 8” x 16”. Free rolling 3” Casters (2 locking casters 

Available with Formica Top. Drawer. and in Chrome, at slightly additiona! cost 
Shipped set up, ready for use — 2 in — 42 Ibs 


manufactured and guaranteed by 


|e wae: Tae OD >i CD >D = a ©) OF 


822-824 Spruce St. © St. Louis 2, Missouri 


Note: Write for our new, free, full-color brochure covering the 
entire HASCO line of Office Machine Stands 


NEW PROFIT MAKER! 


A MUST 
For Every Home 
and Business 





CHECK CASE: RETAILS]95 : 


* WEST COAST $2.05, ¢ 

SPrneeevee?® 
Display a 4 color assortment and watch the sales roll in! 
Provides a low cost, permanent, systematic filing system for 
canceled checks of all sizes. Holds up to 3 years supply. Made 
of sturdy binder’s board. Permanently positioned guides, heavy 
luggage latch, metal hinges. Includes gold gummed year labels 
for outside of case and alphabet labels for those who prefer to 
file by name. 12 to a carton, assorted colors, Colorful 
display card and other sales helps available ! 


Y Atrrsaotive Colors 


CHERRY RED SKY BLUE 


SEA GREEN NAVY BLUE 


PACKED 12 TO A CARTON IN ASSORTED COLORS 


AMBERG FILE & INDEX CO. 
KANKAKEE, ILLINOIS 








4th District Notes 


R. E. HILBURN, correspondent 
P.O. Box 2935, Greensboro, N.C. 


OLIN PFIER, former manager for 
Palmetto Office Supply, Orang 
burg, S.C., is now connected with 
O'Neal-Branch Office Supply C 
Orlando, Fla., holding the position 
of assistant to the president, Tim 
MERRIL! 

W. A. Seybt & Co., Greenville, 
S.C., has, without a doubt, gotte: 





off the “launching pad”. Wyatt was 
telling me at the Miami Convention that he has now 
ompleted the remodeling job on the store which in- 
luded self-service units. In addition to the work at th 
store at 211 E. Washington St. they have bought a new 
warehouse at 200 Westheld St. comprising over 3,00 
feet of space. Next step on the agenda was the purchas 
ot the filling station two doors up the street with park 
ing for over 40 cars so now their customers can park 
free, get the car serviced while looking over all the new 
stuff at the stor« 

Next step was the installation of two-way radio 
all rolling equipment for fast servicing of orders and 
repair calls. Wyatt is just completing two years as 
man at the wheel,”’ and volume has doubled in that 
very short period 

Now employing 14 p Oj le, the company's growth 
has been phenominal to say the least. Mighty nic 
going, Wyatt. I'm not gonna stick my neck out and 
promise to wash your first Cadillac because I have an 


idea that might not | far off 


After service as buyer for 
Economy Index, Tampa, Fla., L. K. ALMON has retired 
The new buyers are BILL STRONG on supplies and 


5 years at Fulghum Office 


GRADY BROWNING on furniture 


Hook & Holtsinger C 1902 S. Dale Mabry, [Tampa 
Fla., can now proudly change that slogan of theirs, 
Tampa's Modern Stationery Store,” to the plural 
Stores” as they have just opened their first branch 
at 9508 N. Florida Ave. This is more readily recognized 

North Tampa, being well ‘‘out’’ and near the new 
University of South Florida. The new store covers 
some 4,800 feet and, as their slogan implies, is as 
modern as they come. The manager is none other than 
SHELTON HOOK, PETE’s son. Being one of the younger 
stationery firms in the area, they have just had thei: 
7th birthday so if they don't run out of sons it looks 


like they are on their way to the stratosphere 


There will be much more to come on this announce- 
ment but I will let you know right now that the Southern 
Travelers will sponsor a Sales Rally on August 20 at 
Orlando, Fla. This date will coincide with the Florida 
ting and the rally will be held 
So, make your plans right now 
president, JiMMy WILSON, is chair- 

president, JACK LYDIARD, is 


Dealer's Association m 
in conjunction with 
to attend. Our new 


man and the new first vic« 
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money FAST | 


LETE REGNA LINE 
egisters - adding machines - safes 


Don’t miss this opportunity of your lifetime! This complete Dealer 
Line (more than 50 models) of low-priced REGNA cash registers 
and adding machines spells PROFITS, PROFITS and more 
P-R-O-F-I-T-S! 


Stream-lined, jet-age models surpass all expectations of business 
builders with an eye on tomorrow. Your choice of electric, hand, 10 
keys or full keyboard machines. 






Write today for informative literature. 


Move fast 


it’s profitable! 
a y- It’s low-priced! It’s profitable! 





Mail the coupon—Mail it today— 
Mail it NOW! 


safes of unusually REGNA CASH REGISTERS, INC. 
unique design, are 175 Fifth Avenue, New York 10, N. Y. 
covering the globe G 

. entlemen: 
with tremendous 
sales success. Several 
sizes and models 
available. 






Please rush more information on the 

complete Line of REGNA Cash Registers, 
REGNA Adding Machines, JOELI Fire-proof 
Safes, and outline advantages of becoming an 
independent REGNA-JOELI Dealer. 





Pew ewete2FZ ew ee eee eee 


Jorgen S. Lien, Box 522, Bergen, Norway 


Name 
| In Canada: Regna Cash Registers of Canada, Ltd. Address 
| 704 Notre Dame St. W., Montreal, Que. City 
| OUTSIDE CONTINENTAL U. S.: Zone State 
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co-chairman. They will most certainly be needing a lot 
of good “leg men’ so if called on rally round the flag 
boys and we will show the rest of the country what a 
real sales rally is. 


When Jim TANNER, owner of the Tanner Co., Wash 
ington, N.C., died recently it created an emergency as 
to the future of the company, resulting in his son, BILL, 
getting a hardship discharge from the Army 

He has moved right in and is carrying on the business 
just as his dad would have liked. Bill was in Korea at 
the time so it took some fast moving about to get back 
to North Carolina with as little delay as possible. Al 
though Bill is not the most well versed man re: office 
supplies his youth should prove enough to bridge th 
gap. We confidently expect to see the firm move ahead 
just as it was when his dad was stricken 


“Venice, Fla., seems to have a human dynamo in the 
person of DAvE HAMILTON, proprietor of Venice Sta 
tioners and of Hamilton Stationery in Inglewood, Fla. 
If any of you saw the April 18 issue of the St. Peters- 
burg Times you couldn't possibly have missed the four 
page spread covering the goings on and listing the many 
things said Dave had done and was doing for the City 
of; Venice. Fact is, they called him “Mr. Venice.”’ If the 
praises they heaped on him are any indication of a 
“trend,” it wouldn't be hard to predict that someday 
Dave would swap that “Mr. Venice’’ handle to ‘Gover- 


nor. 


Always in the thick of things civic, Dave's latest 


NEW Sales boosters! 
NEW witton Bradley 


Paper Trimmers... 


a brand-new line 








Now — from Milton Bradley 
of Paper Trimmers loaded with sales features! 


New auto-lift safety knife springs up for immediate 
use. Permanent-type compression lift spring does it 
.. . requires very little effort to complete the cutting 
stroke! 

New cutting blade of specially treated and finely 
ground tempered steel. Retains its keen, sharp edge 
for years . . . never needs adjusting! 

New permanently-aligned ruler and table top. Always 
accurate .. . easy to read! 

No increase in prices. 

High-impact national consumer advertising helps 
you sell new Milton Bradley Paper 
Trimmers. Stock up today! See your 
distributor, or write for free 
brochure. 


MILTON BRADLEY COMPANY 
Springfield 2, Massachusetts 
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plaudits covered such things as drawing up and pre- 
senting to the City complete plans for their new Town 
Hall as well as plans for the new beach causeway and 
high school observatory. Seems like I heard something 
about his present status being Chairman of City Council. 


JoHN Wattace, Wallace Pencil representative in 
the South, underwent surgery in Atlanta recently and 
was coming along nicely. Hope to see you back pushin’ 


those pencils pronto, John 


Any of you boys see that handsome thing's pitcher in 
the April 20 Charlotte paper? No? Well now you 
missed something. Seems the paper's photographer went 
around snapping some of the “cooler cats” in the new 
straw hats. D. B. CappELL, Pound & Moore's “best 
dressed man,” lived up to that well earned reputation 
and turned out in a real snazzy job with a feather in it. 


JimMMY SMITH, our retiring governor of the Fourth 
District, is now a gran-poppa. Son JIM, Jr. and NANCY 
have presented him with their first, a son named JAMES 
BRADFORD. February 13 was the day they pic ked for the 
announcement. Have any trouble keeping gran-pa in 


cigars, Jim? 


You will be seeing, and hearing plenty about the 
convention just ended at The Golden Gate in Miami so 
I won't bore you with details. However, it wouldn't do 
to miss listing our new slate of officers which are: 
Jimmy WILSON, president; JACK LyDIARD, first vice- 
president; JoE SHANKS, second vice-president. The new 
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the REAL 
point of sale! 
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CATALOG FREE TO DEALERS 


CODO’S BLACK-0-GRAPH MASTER UNITS assure finest BLACK copies from your customers’ Duplicators. In addition: 





e BLACK-0-GRAPH is clean to handle © Does not require special fluid or copy 
, ‘ aper 
e Leaves NO stains on hands or machine pap ai : 
© Gives sufficient copies for average 
e Easy to erase and make corrections requirements 
Cr —_——e ee eS © oe oe oe om om oe = 4 
Now’s the time to get started. Codo Manufacturing Corp. 
Send for free samples. j Dept. OA, Leetsdale, Pennsylvania | 
Send samples of Black-O-Graph ! 
i Master Units ! 
.*o Send Copy of Codo’s complete 
f | Catalog i 
“OOO ~ MANUFACTURING CORP. ! Name | 
General Office and Factory: LEETSDALE, PA. Address ! 
New York ¢ Philadelphia e Pittsburgh e« Dallas 1 City State 
Chicago e Cleveland e Detroit e Los Angeles | ! 
os ce ces ce ce ee we we we we we ee ee ww ow = - 
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Slim...Trim...Timeless! Eiganee Crested Expreety fr 





A New Look in Contemporary 








installations. 1 1 
Reception area to “Executive Row’, the i 

Dio! t off ; d ) DIPLOMAT 

rs impr ive modern ele- ‘ 
iplomat offers impressive | Custom Quality | 
gance at truly modest cost. Nine basic Features | 
ieces ad to any floor plan; offer an 
ee eee Sereefege * 100% Foam Rubber | 
unlimited number of distinctive seating Reversible Cushions 
arrangements. Available with button * Full Coil Spring Platform .. . 
tufted en Saath Sele Springs Hand Tied 8 Ways r 4 
! seouel eTul Tfadrics j j 
Ulted OF prain bac , “ F * Interlaced Web Base 
or washable Elastic Naugahyde. Write © Beteet Ghasened Peamec 
for illustrated brochure. * Full Contract Construction 
9 aes 2 6. Fe 488 
A Division of MODERNIZE, INC. 
666 Lake Shore Drive © Chicagotltlilinois e¢ Factories: Pontotoc, Mississippi fhendpeeepeeneteneteenetieend Li. 
SHOWROOMS | 
CHICAGO « Space 1445 © American Furniture Mart /DALLAS * Space 267 « Homefurnishings Mart ‘| i 
| 
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HONECAMP, one of the 
hardest working and most deserving guys we could pos- 


third vice president is JIM 


sibly have. Jim is always in the pitching and we can be 
justly proud he has accepted the honor of being our 
CHARLIE HUCKE continues 
s secretary-treasurer and JIM HUDGINs as our most able 


newest officer. Of course 


Chaplain 


I'm not hep on just who won all those nice attendance 
prizes but I did note that SIDNEY GASSENHEIMER Came 
radio and PETE HINKLE an at- 
| don't think Sidney has ever missed winning 


up with a nice portabl 
tache cas¢ 


a prize so you keep coming, Pete and maybe it will be 


Nobody can rightly say that JACK COOPER isnt an 
optimist He took off for the race track Saturday after- 
noon with a big bag and when asked what it was for, 
he said it was to handle the winnings. He really did 
bring it back with a good sum in it. I'm not saying the 
bills were all 50's, but they were bills. Seems he was 
committed to place bets for several acquaintances, so he 
was taking no chances on his pockets. Nice goin, Jack 


One of the 


tamily down for some 


nicest surprises seeing the CADIEU 
sun and fun. NEAL, his wife and 
younguns and his mother. The Rockingham Journal, 


Ro kingham N C., was well represented 


Streator, Ill. Firm Name Changed 
BURNHAM AND PRUDENCE MATTHEWS announce 
that the I.T. Book Store of Streator, Ill. is changing its 
Matthews I.T. Book Store’. The 111 E. Main 
St. address and phone number remains the same, It is the 


name to 


intention of the owners to increase their stock of office 
supplies, equipment and furniture, social and commercial 


stationery and books 


Waterman-Bic Presents New Program 





Robert P. Adler, vice-president and general manager of the 


Waterman-Bic Pen Corp., presided at a meeting of several 
Waterman-Bic distributors. Among the items presented and 
enthusiastically received, was a new merchandising, advertising 
ind selling campaign completely-integrated ‘Back-to 
School” prograt In the photo (left to right) are Michael 
Hughes, George H. Eberhard Ce San Francisco, Calif.; H. M 
Hollinge [Tropical Pen ( Hialeah, Fla.; Robert P. Adler 


e-president and gen manager Waterman-Bic Pen Corp.; 
lohn McLennon. McLennon Pen Co., Chicago; Raymond Benza 
R. E. Kindel Co.. Cincinnati, Ohio, and Rudy Hasak, Water 
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Justrite Line Introduces 
Jumbo First Class Mailers 
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For hasty handling and swift postal delivery of 
large mail matter, Justrite introduces its jumbo First 
Class Mailer. It bold green-diamond border design 
has been approved by postal authorities to serve 
as a signal for rapid action. 


The First Class Mailer is available in two popular 
mailing sizes, 71/2" x 10/2" and 91/2” x 12!/2" 
perfect for enclosing important mail too large for 
regular commercial envelopes. The Mailer is made 
of sturdy Buff Kraft stock and comes in open end 
style for easy insertion and positive sealing. 


This useful envelope can be furnished from the 
factory with or without your customer’s imprint. 
And, of course, orders can be dropshipped direct 
to your customers under your label. 


The First Class Mailer is but one of the many 
envelope products in Justrite’s complete line. Others 
include Jumbo Air Mail Envelopes, Bank By Mail 
systems, Tamperproof Safety-Fold Envelopes, Pro- 
motion and Collection Envelopes, Zenith Bank Pass 
Book Jackets, Insurance Agency Envelopes, and 
countless more. 


Write either Justrite Company for Price List 3-4 
and more information on these and other items in 
Justrite’s complete line of standard and specialty 
envelope products, 


Three Modern JUSTRITE Factories 


—— - 
i) a NORTHERN STATES ENVELOPE CO. 
Just vite, 300 East Fourth Street «+ Saint Pau! 1, Minnesota 
JUSTRITE ENVELOPE MFG. CO.., INC. 
. 523 Stewart Avenue, S.W + Atlanta, Georgia 
S bd bor ; i NATIONAL JUSTRITE ENVELOPE CO. 


2220 West Beaver Street « Jacksonville, Florida 
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NEW H-0-N PARTITIONS 


A low cost of $12.00 per linear foot 
and a better job than do-it-yourself 


Handsome — strong — econom- 
ical — adaptable. These prac- 
tical advantages of H-O-N 
PARTITIONS encourage wide- 
spread use and thus bring the benefits of a quiet zone 
to so many more office workers — in many more situa- 
tions. Still one of the outstanding advantages is the 
simplified method of erection. The only tool required 
is a screw driver to join the panels with bolts and 
T-nuts. Cut-outs are easy to saw if required. We'll 
help with your layout. Coupon will bring details on 
colors, sizes, etc. 





FOUR STANDARD SIZES FILL ANY REQUIREMENT 





Cn. ae eeeee eae mee Vameeee Go 























The H-O-N Co., Muscatine, lowa 
Sirs: Please send all information on H-O-N PARTITIONS 

















Sth District Notes 


PAT PATTERSON, correspondent 
3710 Grosvenor Road, Cleveland 18, Ohio 


Golf Picnics on the Agenda 


June 7 Queen City Travelers and Dealers of Cin- 
cinnati at Terrace Park Country Club in Milford, 
Ohio. 

June 16 — Cleveland Travelers and Dealers at Sleepy 
Hollow Golf Club on Route 21 in Brecksville, 
Ohio. 

July 20 —_Motor City Travelers and Dealers at Glen 


Oaks Country Club in Detroit. 


A wonderous sight 
to behold, and a testi- 
monial to the brotherly 
love and friendship 
that exists in our in- 
dustry took place April 
23 in Cleveland. As 
was mentioned in the 
previous issue, one of 
the most revered and 


beloved travelers in our 
Helen and Jack Clark at testi business. C. W. 
monial dinner in Cleveland (JACK) CLARK, was 
promoted by W. A. Sheaffer Pen Co., and is moving to 
Chicago. Clark has more friends in the industry than he 
can count, and a host of them from all over northern 


Ohio gathered together this night to pay homage to him 





ONLY The ‘‘Precise’”’ 


TRIMMING BOARD 





Has All These Wanted Seiling Features 


® Patented Finger Tip Controlled Paper Guide 
@ Finest Steel Blades, Carefully Ground 

® Two White Scales on Black Background 

@ Only Finest Seasoned Hardwood Used 

@ Every Board Completely Guaranteed 


You offer the finest in the New “Precise” Trimming 
Board. It has everything your customer should have for 
trimming, cutting paper, paper board, etc. The patented, 
adjustable paper guide locks and releases with a finger 
flick, 2 white scales on black j;>— 

background speed accuracy and 5 POPULAR SIZES 


: : N . s , No. 3—10'/,"—Biade 
measuring time. Models 5, 6 & Ne. 4—121,"—Blede 


have special safety spring. Ne. 5—15'1,"—Bled 
The “Precise” is a steady seller No. 6—18'/,”—Blade 
wherever displayed No. 7—24'/,~—Baide 


Prompt Delivery — Order Your Needs Today! 


AMERICAN PHOTO LABORATORIES 
2511 W. MOFFAT ST. Dept. A CHICAGO 47, ILL. 
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ind his charming wife, HELEN. Almost 200 dealers and | 
travelers planned a dinner and hilarious program for | 
this wonderful couple, and it will be a memory they 
will cherish forever. They were showered with gifts for 
their new home in Chicago, together with a good-na 
tured ribbing that was threaded with only the golden 
strands of admiration and true respect. More than onc 
tears appeared in the eyes of this veteran salesman, and 
it is something that will never be forgotten by those 
who attended. We only regret the loss of this great guy, 


and it will be Chicago's gain 


ALLAN LANGENBAHN, salesman for the Cincinnati 
Div. of Associated Stationers Supply Co., was married 
to lovely ANNETTE BOEHMER of that city at St. George 


Church May 7. Congratulations! 


NANCY and PETE MILIAN, manager of the Cincin- 
nati Div. of Associated Stationers Supply Co., were 
blessed with their fourth child, WILLIAM JOSEPH on 


March 11. Again, Congratulations! 


An open letter to all travelers covering the state of | 
West Virginia from FRANCES E. McCCorMICK, presi- 
dent of the West Virginia Office Equipment Dealers 














Association | Hushed and Smooth 


The West Virginia Office Equipment Dealers Asso- 
ciation again invites you to display merchandise at our 
summer meeting to be held on Saturday, July 16, at the 


Drawers, Doors 


Hotel Frederick, Huntington, W. Va. When held for 
the first time last summer, both exhibitors and dealers fe O | | O N N Y a 


were enthusiastic. The display rooms are to be open on 





3) 








Card and strip frames Book $13.95 
on wall bracket $29.15 






Card cabinet $129.50 
Demonstration Cards $5.00 


Get this new Shannovue offer! 


All you need for simple, ef- 


List value: $177.60 ective visible record demonstra- 


tion. Cabinet with cards, book 
Your cost: & 98 00 with por kets, frame with strips. 

List value: $177.60. Also, cata- 
log with price list; point-of-sale and advertising material. Get 
this package to complete your filing services. Generous dis- 
count structure gives good margin; supplies are competitively 
priced. Send coupon today 


--hamiti )H4-O-N 





5 
l I 
— 
| H-O-N CO. SHANNOVUE DIVISION MUSCATINE, IOWA 
1; (C) Yes, send me your $98 Shannovue starting package 
; [] Send me the complete Shannovue catalog I 
l 
Your Name ! 
| 
: Address 
| City State ' 
— 
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THE H-O-N CO.,MUSCATINE, IOWA 


In These H-O-N Products 


Now, on H-O-N products, the drawers and doors move 
quietly on nylon rollers. Noise is greatly dampened; 
long wear is greatly increased. H-O-N has discovered 
the right nylon formula for the job. 


Hushed drawers are an actual fact 
on the two H-O-N Suspension file 
lines. A sturdy cradle moves on 
10 nylon rollers to achieve quiet 
operation. 












Hushed doors are an actual fact 
on H-O-N 30 and 48 series book- 
cases. Glass or steel you get 
finger tip quiet action with the 
nylon roller track. 


Hushed drawers are an actual fact 
on H-O-N desks. Nylon rollers 
and vibration dampened pedes- 
tals assure quietness, 


H-O-'N 


OFFICE EQUIPMENT 
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..but my daddy says they're 
the very best for his office” 


LOOKING 
FOR THE 
\ BEST? eee 


a ; } You'll find... 
é “THE 

a / CROWN LINE” 

“ OF DATERS 
CLINCHES THE 
EXTRA SALES! 
guaranteed to 
outlast any 
competitively 
priced stamps 
on the market. 


information 
on our 
complete line 
today! 


R. A. STEWART AND COMPANY, INC. 
New York 7, New York 


80 Duane Street 


“Columbia chairs 
make 


good chest protectors 





P.S. They're best for dealers too! 
Full line, all styles and price ranges. 
Write for more information. 


COLUMBIA-HALLOWELL Division 





JENKINTOWN 82, PA. or 
SPS WESTERN, SANTA ANA, CAL. 


134 








Friday evening and Saturday morning up until time for 
the meeting at 2 p.m. This promises to be a fine meet- 
ing with an outstanding speaker. The displays are set up 
in your rooms, and reservations can be made directly 
with the hotel. Please let us know if you plan to exhibit, 
so that we can give you publicity in our notices to the 
dealers throughout the state 


Mrs. Sip (Doris) LEONHARD, Boorum & Pease C 
just out of St. John’s Hospital in Cleveland after major 
surgery. ..... .. CARL KRUMM, salesman for Buck- 
eye Office Supply Co., Cleveland, for the past 34 years, 
is slowly recuperating from a stroke suffered early in 
March 


GEORGE REED and ROBERT STEWART, Consolidated, 
Inc., Middletown, Ohio, have moved to new and mod- 
ern quarters at 1728 Central Ave. in that city. GEORGE 
TRIMMER has been appointed furniture division man- 
ager at Columbus Blank Book Co. in Columbus, Ohio. 


1960 Sales Rally in Cincinnati at The Cincinnati Club 
in April was a tremendous success, and attendance of 
157 far exceeded the expectations of Fifth District 
Travelers Club president, CAL LONG, and his able com- 
mittees. This was the first held in that city, and looks 
like the forerunner of many more to come. Guest 
speakers were NSOEA General Manager CHARLES M. 
MORTENSEN and JOHN N. CHRISTIANSON, Quality 
Park Envelope Co 


RAY ForRAN, Joseph Dixon Crucible Co., has moved 
to Whiteland, Ind., and will be calling on dealers in 
Indiana, Illinois (except Chicago) and Cincinnat: 


Mrs. RutH REHMAR, 45, beloved wife of BEN 
REHMAR, Peerless Office Supply Co., Columbus, Ohio, 
passed away March 28 after a terrible 10-year ordeal 
with cancer. Friends of this brave lady are preserving 
her memory by dedicating rooms in her name at a new 
hospital being built in Columbus. This is not a solicita- 
tion, but for those of you who so desire, it is The Ruth 
Rehmar Cancer Fund, 2990 Dale Ave., Columbus 9, 
Ohio. OLE DITMANSEN, owner of Youngstown Office 
Supply Co., Youngstown, Ohio, died in March. He 
leaves his wife, MADELINE, who will continue to 
operate the business. Our deepest sympathy to the 
breaved families. 


Elliott Addressing Appoints Whiting 


The appointment of FrANcIs D. WHITING as 


president of marketing for the Elliott Addressing Ma- 
chine Co. was announced by JAMEs D. KINGERY, presi- 
dent. 


In this newly-created executive position Mr. Whiting 
will be responsible for all sales, service, advertising, pro 
motion, product planning and market research for 
Elliott 

Mr. Whiting was formerly with Remington Rand Inc 


1 sales management and more recently was with the 
Bell & Howell Phillipsburg Co. as vice-president of 
irk ting 
OA—6 /60 





















Super 
Kemilon 
Typewriter 
Ribbons 





SUPER 


is right! 


Super results... 


impressions every bit as sharp and clear 
as from carbon paper or plastic ribbons! 
























Super economy... 
guaranteed to outlast any other ribbon on 
the market! 


Finest fabric ribbon made! 


Super fabric... 


the toughest, sheerest, most closely woven 
fabric EVER used for typewriter ribbons! 


Super length... 
a full 36 yards for IBM—24 yards for all 
other typewriters! 


Super inking... 

special chemical treatment of the fabric 
for highest ink absorption, combined with 
a special ink formula! 


Super selection... 
available in two degrees of inking—me- 
dium and medium heavy—black, black 
and red. Also an assortment of other colors 

blue, green, brown, lavender. Available 
in offset inking in black. 


Super appeal... 

The ribbon sells itself—once you try a 
Super Kemlon Ribbon you'll never be 
satisfied with any other! 


SEND FOR YOUR TRIAL ORDER TODAY! 
Quantity Discounts on Request 









FRANKEL MANUFACTURING CO. 
285 Rio Grande Bivd. * Denver 23, Colorado 
Please send me a trial order of SUPER Kemlon Typewriter 
ribbons. If I am not completely satisfied, I will return the un- 
used portion of the order and remit no payment. 


36 yds. for IBM, $40 doz. 24 yds. 2" ribbon, $28.50 doz. 



















FRANKEL 3 


MANUFACTURING on oF DEGREE OF INKING 


MAKE OF TYPEWRITER 













Medium, Medium Heovy Record Offset 







Est. 1906— Manufacturers of Wor 
Famous Klean Write St 

Typewriter Ribbons, Carbon Pa; 
and Ball Pens Firm Nome 


Address 


285 Rio Grande Bivd. Denver 23, Colorado City 







Nome 
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Roller shelf and Document File Cases 












to fill the continually increasing record 
storage requirements of courthouses 
and other public buildings — built for 
hard use and long life! 


| ii, “HIGH LINE” of a 


Roller Shelf and Document 
t =| | File Cases can provide 
| 105%4” of filing height — 
j |= | 10534" 

| i by using standard 

| li 71%” high cases and 


34%” high Companion 
Units. 


























Companion Units may ( 
+ _—— 
; olo H 
also be used for adding ’ nn Free standing Record Desk (available single 
50% capacity to existing feiciais or double faced with either flat or sloped top 


installations. 




















Refer your courthouse problems 
to your Watson representative. 


New Catalog on Courthouse Equipment now available — 





Write for your Copy to Dept. A-6, 


. WATSON MANUFACTURING COMPANY, Inc. 


Jamestown, New York 


: Other WATSON specialties include: 
Bank Counter Equipment (Catalog “FLB”) 





Vault Interior Equipment (Catalog “BVF”’) 
Vertical Filing Units — and Counter Equipment (Catalog “A-B”) 
HORIZONTAL UNITS—for stacking—floor cases, busses, vault interiors (Catalog “C”) 
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Gth District Notes 


FRANK J. RYBICKI, correspondent 
35 E. Wacker Drive, Chicago 1, Ill 


As this goes to press, the 6th district 
awn Lodge, Delavan, Wis. will be in progress. 


A tull 1 port on this in 


meet ing at 


next month's issue. 


ers Bowling League of Chicago completed its 
May 3 and 


troduction of the split 


for the first time since the in- 
season, one team, the Packers, 
the undisputed crown. The 


scason On 


won both halves to take 


champs were JOHN STUERCKE, Rogers Loose Leaf Co.; 


JOHN Oakie, P. F. Pettibone Co.; Don HosHaw, 
Commercial Stationery Co.; HARRY HOFFMAN, Jos. 
Dixon Pencil Co., and SAM RiGGs, mfrs. rep. More 


about the league in next month's issue. 


n order to Tom GILLIcE, EAR! 


ratiil ' 
Congratulations af 


COLLINS and Don LAViGNgE, all recently promoted 
» VIC sidents of Rockwell-Barnes Co. The gentle- 
men will still travel their respective territories and will 
probably work twice as hard 
Welcome back, C. W Jack” CrLarK, W, A. Shae f- 
fer Pe ( ret to Chicago as district sales 
Another gentleman back is STUART WIN- 
ow vy with Lindy Pen Co. We are glad to have 
you back. gentl 
AN re sorry to report a few mishaps. JACK Lyons, 


of Lyons Stationers, on the north side of Chicago, was 


in an unfortunate auto accident. His back is quite bad. 
Accord to the last report we heard, he was in trac- 
tic St. Therese’s Hospital, Waukegan 
Anoth o accident sent ART MOSHER, Northtown 
Oth Supply, also on the north side of Chicago, to 
Evanston Hospital, with a wrenched back. We hope 
Dot! { ni [ juickly 
"a ee colf tour re set 
lune Golf Country Club, Itasca, Ill., Thurs- 
Golf Ci Hill Golf Course, near Lemont, 
Il. J iy, Aug 
Sept. Golf Tuckaway Country Club, Milwaukee, 
Sept. 9 | 
I r Krumw $100.00 award to anyone shoot- 
p le-in-o1 it any G.L.T.C. golf tourney still 
Your first chance will be in about nine days, 
g llows 
I | G.L.T.C. birthday party is set for April 
8, the Saturday Easter, at the brand new, O'Hare 
Ini Desplain ll. This is a departure from the 
parties which were always held on the Saturday 
t Washington's birthday. More details about the 
party in subsequent 1eS | 
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Nevera 
Business Form Catalog ; 
so easy to sell from! 


- 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
L 







The Whole-in-One Line for 1960 
from NICHOLS SALESBOOK 


AUTOGRAPHIC © 
REGISTERS 













NOW... 


You‘ can price business forms instantly 

without wasting time or guessing. Whether 

it’s a new form or an old favorite it’s all 
right there for you and your customer to see in 
the new NICHOLS catalog. Autographic Register 
Forms, standard body and custom. Continuous 
Forms, with and without one-time carbons. 
Salesbooks. Manifold Books. One-time carbon 
sets. All at prices that keep you competi- 
tive. Mail the coupon below today for the 
quickest, easiest, most profitable way 

to sell business forms ever devised 
for busy dealers. 














H. W. NICHOLS SALESBOOK COMPANY 
1342 East McMillan © Cincinnati 6, Ohio 0A-6 | 
Please send immediately the NICHOLS | 
“*‘Whole-in-One-Line for 1960.” | 
NAME 
COMPANY | 
ADDRESS. ; 
CITY ZONE STATE | 
aA OS a 
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vent carbon paper 


nblere WMT... the new, superior, sol 
that can effectively meet any demand and satisfy all customers. 
carbon tissue that produces outstandingly 
durable, easy-t0- 
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ity, all purpose 
ne. Gol 


aki 
Aas 


den Dawn 1s strong, 
» best, produces except 


It is the top-qual 
sharp, bright copies time after 
handle and easy-to-stock. One grade, the 
any and every typewriter. 


onal copies of 


ning the distributor organization of Old Town. 


N CORPORATION 
Established 1917 


particulars about 


OLD TOW 


Write now for 


Brooklyn 38, N.Y. 


750 Pacific Street 
r of Carbons, Ribbons, Duplicators and Duplicator Supplies 





World's Foremost Make 
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7th District Notes 


CHARLIE CORDRAY, correspondent 
914 W. 801, St., Bloomington, Minn. 


. Sunday mornu 
walking through the sv 
oors the St. Paul Hot 
WI! ; it? The National Stat 

Oft Equipment Assi 
R Convention, Distr 
\ vill then be greet i 
| . greeters oO! which M 
SOWELL and RALPH KETTLE! 

Other greeters W il b 
M LL Hasty, ARNOLD BERGLAND, FRED SCHAFFE! 

PSON, TOM QUINN, Bruce RICHARDs, Ep 
WILLIAMSON, NEAL SHO! jim GOLDEN, KEN JUN¢ 
rH, JOHN HOME! | RAy JOHNSON 





It w Sales R n event that used to be 


> 


February, now ombined with District 7 R 
t Little ¢ hicago all kit 1S 
bo 1 displays from the various manufacturers 
Th resident of Northwest Travelers, Bop VATE! 

sing the rally along with Britt CARROLI 
and JOHN CHRISTIANSON 


ns, the Travelers man to se 

Vi ON. DicK ARMSTRONG and BoB HUGHES 
ot l tertainment. On your registra 

ng one will be Jim HyINK, JIM 


D DEMING [ I man and vice ge I 
at we will bang-up speaker by the nam 
ROBERT BrRECHT of Pillsbury Mills. Mr. Brecht is a 
juate from the [ rsity of Minnesota. His hom« 
ipolis 1 he lives in Richfield. He will 
ntitied See Yourself as Others Se 
Mr. Brecht ts harge of all office services at 
Pillsbury Mulls. He | lles the standardization of all 
( ystems used at Pillsbury. H 
NOMA. This speaker sounds like a top 


Ep ErIcKSON and Det DEMING will discuss dealers 

1 tra rs relation 1 problems. All in all, the con 

ss new ideas in helping the small dealer 

CHARI REAGAN will be moderator at the workshop 
; of the small dealers. One of 

of the convention will be the 


bit gion conventions with District 


Odd N Met CHUCK LOFGREN, president of 
Sanford Inh while | was visiting in Minneapolis 
Heard that Mrs. SCHAUB and her son, DENNY, drov 

» New Orleans for tion. In the N. W. Druggists 
Maga March issu nder the column Minnesota 

I found the write up of Ep FRIEDMAN. He was 
il tribute in New York in recognition 
the territory. Why is it the kids always 


1 Sunday drive after you have been pound 





Don A y of Standard Blueprint ¢ o., Cedar Rapids, 


low ft i rt attack. He is back at work one 
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NEW SALES TAGS 


in smart designs 
and bright colors 


MEAN NEW PROFITS 


for you! 


Here’s a whole new line of Dennison Sales Tags 
to expand your highly profitable tag business. 
Promote them to the stores you call on... and 
you'll sell them! You'll build steady, repeat 
business! 


Promotional aids available; write to Dept. F-7 


Dennison 
Helping you compete more effectively 
FRAMINGHAM, MASSACHUSETTS 





Sales offices in 
principal cities 
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inner steel lining 


Stainless steel handle 
controlling 2 spring-loaded 
latch bolts 


itis easy 
to sell a 
HERCULES 


INSULATED FILE 
= 





A, 


if, first, you explain to your customer that 
his most important records—his irreplace- 
able records—should not be kept in non-in- 
sulated files because non-insulated files in- 
variably function as incinerators when a fire 
strikes. 


andi if, second, you emphasize that 43 
out of 100 firms losing their records in a 
fire never reopen. 


andi if, finally, you merely explain that 
Hercules insulated files are built and insu- 
lated like a safe and have such excellent 
features as: 


time-tested 
Thermo-Cel insulation 








heavy duty roller bearing 
drawer suspension 
signal lock: when red, 

indicates a drawer not locked 


Write for our new catalog featuring our complete 
line of letter, legal and ledger files. 


MEILINK STEEL SAFE COMPANY TOLEDO 6, O. 
IN CANADA: VICTOR ADDING MACHINE CO. (CANADA) LTD., GALT, ONT., DISTRIBUTORS 
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Producers of the most complete line of 


EILIN insulated products: A, B and C label 
safes, insulated files, money chests, vault 

doors, home VAULTS P—as well as busi- 

ness machine and typewriter stands 






Sth District Notes 


CHARLES C. MCDANIEL, correspondent 
4909 Overton Ave., Fort Worth 15, Tex. 


Many thanks to GENE Orta and DoyLe May for 
sending me the news about the new owners of Hesters 
Office Supply Co. in Lubbock, Tex. HESTER has 
operated this store in various locations since 1928. Now 
located at 1420 Texas Ave., the new owners, BEATY 
HowARD and ALEX K. MILLER have already started 
a redecorating job. A new front has been installed, the 
display floor has been rearranged and plans call for a 
new furniture display floor in the near future. Howard 
and Miller were associated with Meads Bakery in Lub- 
bock for a number of years. However, neither have had 
any supply or equipment experience other than purchas- 
ing for Meads. Yet, they look like veterans in our field, 
act like veterans and I am sure they will be real veterans 
in a few years. Gentlemen, we welcome you with open 
arms. Mr. Howard has asked a favor — travelers NOTE 

please have your factories send two complete cata- 
logues and price lists. Each of these gentlemen would 
like to compile their own catalogue file. 

I might mention that Mr. Hester has retained the 
machines business, located at 1408 Texas Ave. Davip 
HesTER has joined the machines division and is sales 
manager and KEITH Cass is store manager. 


Nelson’s Office Supply Co. in Odessa, Tex., has just 
completed a face lifting job. Complete new store fix- 
tures, a new floor arrangement and a new paint job. The 
furniture department has been moved to a newly deco- 
rated second floor. It sure does look nice, Norris 


West Texas Office Supply Co. Odessa, Tex., has also 
completed its remodeling. Approximately 5000 feet 
were added on the north side of their store and this 
houses the new furniture display as well as the printing 
facilities of the firm. A very lovely job, Camden 


Panther City Office Supply, Midland, Tex., has com- 
pleted its move four doors north on Colorado St. They 
have about the same amount of floor space but arranged 


for a better display. 


March 9 and 10 were the dates for the formal opening 
of the new furniture display at Paul Anderson Co., San 
Antonio, Tex. Some 90 days were required to convert 
their third floor furniture department into one of the 
finest displays in the southwest. Congratulations 
MARVIN, you have a beautiful department. I hope to 
have the pictures in an early issue. 


Cargill Co. Houston, Tex., has moved to 2910 Mc- 
Kinney, Houston 1. It is in a two story building con- 
taining some 60,000 sq. ft. of space. The entire first 
floor contains the stationery division and the printing de- 
partment. The second floor houses the furniture depart- 
ment and warehouse. The move was made over one 
weekend, a tremendous undertaking handled by Norm 
JOHNSON, stationery manager. Some redecorating still 
has to be done and this will probably be completed by 
the time this issue is out 

Caddo Office Supply, Inc., Shreveport, La., will have 
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CHAIR NO. 





500 


SOLID, RUGGED— 
BUT COMFORTABLE, TOO! 


The 500 Group has long been one of Jasper 
Chair Company’s most popular lines. Its sim- 
ple, timeless design; its solid wood construc- 
tion; its built-in comfort—all combine to guar- 
antee its continuing popularity. 





THE RIGHT CHAIR AT THE RIGHT PRICE 


JASPER CHAIR COMPANY 


JASPER, INDIANA 





NEW! COMPLETE! COMPACT! 
Pelouze FULL-LINE Scale Display 


“SILVER DOLLAR” TEST 
PROVES PELOUZE SCALES 
GIVE BEAM SCALE 
ACCURACY! 


Place a standard U.S. Silver 
Dollar on a Pelouze Scale and 
it'll show exactly 1544 of an 
ounce! Here’s proof positive 
only Pelouze spring type scales 
assure weighings accurate to 
ly of an ounce. And that’s 
true no matter where on the 
scale platform the dollar is 
placed. Let your customers try 
it— and they’|! sell themselves! 


W rite 7 d } 


Get your FREI DISPLAY! PELOUZE MANUFACTURING CO., 1212 Chicago Avenue, Evanston, Ill. 
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Lets you show and 

sell the complete Pelouze 
line in just 22” x 8” 

of counter space. 


Here’s your complete postal 
scale department in one com- 
pact unit. Lets you show your 
customer every scale for every 
job. Makes selling the right 
scale so much easier. Helps 
you sell additional scales for 
each office, and for the home, 
too! There’s never been @ 
postal scale display like it. 
YOURS FREE! 
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| 
TOGETHERNESS 


WITH 


BENTSON 


MODULAR FURNITURE 


Steno pool or sales center? Whatever your re- 
quirements, Bentson modular units combine to 
bring top efficiency and eye appeal to the job. 
Work flows smoothly with groupings such as 
this! Hundreds of possible layouts, limited only 
by your needs and your imagination. Styled and 
built for a lifetime of luxury . . . with scores of 
solid and two-tone color effects based on 11 
different decorator enamels! 


Just out! Full color brochure! 





Please show me how | con pul! my office together 
in less space, with modular furniture in lifetime 
stee!. Send your new brochure to 


a 
COMPANY ‘ —— - 





ADDRESS 





BENTSON 
MFG. CO. 


654 Highland Ave. 
Avrora, Illinois 











completed its modernization plans when this is read 
They acquired the building next door, made an openi 
the wall, and now have twice as much space 
before. The new area will house the wood furniture 
department, office and Mr. NACKLEyY’s private offic: 
Warchouse space is in the rear. The original display 
floor will feature steel furniture and the supply divisio 


With all of the above redecorating and what hav 
you, it would lead us to believe that business is go 


down here in the great southwest 


Had a nice little visit with HERB BECKMAN 
Houston not long ago. He is feeling quite good, though 
he is using crutches and has a wheel chair at the stor 
He is handling the order desk and is working unt 
shortly after lunch. Sure was good to see you on 


ball again, Herb 


Sorry all the news practically, was on constructios 
Still need the cooperation of all of you to make this 
column interesting. Did I see you at the Houston con 


vention / ¢f 


10th District Notes 


GEORGE E. WHITE, secretary 
Rocky Mountain Travelers 
1596 Jackson St., Denver 6, Colo. 


Over 200 eager-to-see-and-learn area dealers, buy 


and sales personnel attend the second annual Merchan 
by the Denver Station 
ery Division of Carpenter Paper Co. Products of morc 


dise Clink put on April l and ; 


than fifty manufacturers were displayed and explained 
by factory representatives. The wide range covered, th¢ 
program, speakers and ample noon luncheon on Satu: 
day had all the aspects of the ‘big time.” A NSOEA 
National in miniature. One left this two-day affair with 
the impression, “Here's an if we don’t have it you dor 


need it outfit.” Congrats to all who had a hand in tl! 


planning 


March 27 a busload of enthusiastic Alpinists head 
for the high country at Winter Park for a day of sk 
work and quite a number did just that. Plenty of fut 
going and coming. Highlight of the trip was the sp 
brew of Barclay Lipton tea concocted by Doty Bat 
CLAY. Whatever ingredients you can think of, it had it 
with possible exception of a dash of Listerine. Mighty 
good stuff with a scientific name something like ‘Diethy! 
stibestersol’, and lest we forget, CARVEL MCWILLIAMS 
(Globe-Wernicke) supplied the napkins . . . with 


print of course 


Joshua Meier Closes for Vacation 


The Joshua Meier Company, Inc., 601 W. 26th St 
N. Y. 1, N.Y. will clos 


23 to August 


ts factory for vacation July 
Switchboard service will be ma 
tained during the period. Only emergency orders 
stock items will be filled. Dealers are asked to anticipat 


their needs in advance of the vacation closing 
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with the Worresy back-to-school item in the book! 







OFFICIALLY 
APPROVED AT MORE THAN 
1,000 COLLEGES AND UNIVERSITIES 


NEWEST! BIGGEST! 
More than 142,000 definitions - 1,760 pages 
More than 3,100 terms illustrated 


— NO WONDER IT HAS SUCH FAST TURNOVER! 
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FROM JUNE 1 TO AUGUST 15 
ON ORDERS FOR “THE EXPERTS’ DICTIONARY” YOU GET 


1 FREE for 10! 


Yes, for every 10 you order you get an extra bonus copy FREE 


HERE’S HOW IT WORKS OUT IN DOLLARS AND CENTS 














— 


cost 


PROFIT 








10 
Get Il 


$40.50 


$74.25 


$33.75 





30 
Get 33 


si9.48 


$222.15 


$103.27 





60 
Get 66 


$234.90 


$445.50 


$210.60 





100 
Get 110 





$384.75 


$742.50 





$357.75 














WORLD 











Name 


Address 


" a » 
meee aa eee fo 
we SR ¢ 
het, 


0 60 at 42% discount 
[1 100 at 43% discount 


WEBSTER’S NEW 
DICTIONARY 


of the American Language 
COLLEGE EDITION 


———-—- MAIL THIS COUPON NOW-——— 


THE WORLD PUBLISHING COMPANY, Dept. 0-6 
2231 West 110th Street, Cleveland 2, Ohio 


Please ship the order of thumb-indexed Webster's New World 
Dictionary, College Edition, checked below @ $6.75 a copy less 
discount indicated, it being understood that we are to receive 
1 FREE bonus copy for every 10 ordered. 
C2 10 at 40% discount 
[) 30 at 41% discount 











- 
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| 
| 
! 
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dont miss Stebco's new 


* 









mellowed cowhide... 
soft as a baby’s skin... 
tough as a Texas sheriff 



















You can't miss when you show “Sofskin" cases to the man who 
aims high...who wants that “Chairman-of-the-Board" 
prestige reflected in everything that's his. 


Only the very finest top grain cowhide can qualify for 
Stebco's “Sofskin" label... whether it's an attache case, 

an envelope, brief bag or portfolio. It must be supple, soft as a 
baby's skin yet as tough as a Texas sheriff. 


Here are a few examples — new proof that “‘if it’s 
made of leather, Stebco craftsmen make it better.’ 


For additional information, write 


STEBCO PRODUCTS, Chicago 7, Ill. 


Over 41 years of quality business and student cases. 
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lith District Notes 


Virgil Meskel, Correspondent 
2957 N. E. 54th Ave., Portland 13, Ore. 


JOE FINN (owner, Mason County Stationers) Shelton, 
Wash., is Virginia Mason Hospital in Seattle, Wash. 
Wasn't able to find out 


all of us wish him a s] 


just what Joe’s trouble is, but 
edy and complete recovery. In 
the meantit his wife, HARRIET, is carrying on in the 
store 

inufacturers 


KEN SUTHERLAND representative, 


and his wife, Jeanne, | won an all expense vacation 
trip to Hawau based on a sales promotion program spon- 


by Koh-I-Noor Pencil Co luck, Ken & 


Jeann you both d 


sored Good 


Phillips Office Supply of Roseburg, Ore., has been 
purchased by Dick HANEN (Coos Bay Stationery) and 


sman Freep GLEESON. The name of the store 


s top s 
as bee hanged to Umpqua Stationers, Inc. Fred and 
his wil going to run and manage the store. 

On April 4, the J. K. Gill Co. of Portland, Ore., held 
s 4th nual Dealer Sales Convention at the Sheraton 
Hotel in Portland. Over two hundred people, dealers, 
their wives. and sales e from Oregon, Washington, 
ind Idaho attended the convention. In addition to the 


sual agenda of speak something new was added this 





year th lat impression on the attending 
roup. Over twenty 1 ufacturers displayed their prod 
ucts in Dé hs. The s ess and popularity of this new 
lea w fested the large numbers that congr« 
gated 1 each booth at every opportunity 
The stationery industry lost a real old timer last week 
with the passing of Britt HEMPSTEAD, Sr., who had 
be retired for about a year. Bill had become a legend 
the industry throughout the Northwest both as a 
nufacturers’ representative and in retail stationery 
Rarely ioes a reminiscing session get going but what 
Bill PS 1 
Ken's S nery Moscow, Ida., has moved down 
yn to th nd town. Your correspondent has 
h th since Ken moved, but we under 
tn C 1S Spacious al d really a nice store 
Atat mee g of the board of directors of North 
west Wholesal Stationers, Inc Portland, Ore the 
board 9 d the efforts of Past President CLARENC! 
LARKIN (g¢ 9 D. C. Wax Office Equipment Co 
Portland) and showed their appreciation with a gift 
bea wrist ¥ h. Clarence served in 1953 as the 
5 { f th nfant organization 
7 DICK LER (B m & Pease Co.) re ports that on 
f on Tullis Off Supply in Pendleton, Or 
TOM his lovely w Norma, had him out to the 
house nner see their new home. Quite a 
sight t \ i 
One doesn’t have to look at the calendar to know that 
spring ( Northwest if you noticed the 
pilgrin of tr rom the great State of California 
recently. Among tl were manufacturers representa 
tives M HALL WI! BiLt Joost, PETE MASTERSON, 


GORLINE, CHARLIE ByRAM 
gentlemen, glad to have you 


HENR PALMER, H 
and lim WHI V4 


with 
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erfectly ? 
Aimed 









\e “MATIC” 


; POSTING — 
EQUIPMENT 


hits the mark in office efficiency 


FP p> 


Ts VS 


P.E.C. keeps pace with 
modern office procedures 


DUO-MATIC 
POSTING TRAYS 
AND STANDS 





PORTA-MATIC 
POSTING TRAYS 
AND STANDS 





TILT-O-MATIC 
TRAYS 






V-MATIC TRAYS 


(For Register Forms) 
(Small Capacity 
Containers) 


wv 


EXPANDI-MATIC 
(Designed for installations 
where space is 

at o premium.) 





HANDI-MATIC TRAYS 
(for writing boord and 
machine accounting 
records requiring small 
capacity containers.) 





M-L) MEAD-LEE Associctes 
| ASSOCIATES | 


SOLE DISTRIBUTORS FOR 


POSTING EQUIPMENT Grpevnactin 


Buffalo 7, N.Y 


Write today 


for ovr new 


complete catalog 1721 Elmwood Ave 
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A handsomely individualized executive suite, yet achieved with these 
standard Invincible parts in any Invincible finish or two-tone combination 
(1) #TF7230-PA-4 desk with #20 center drawer, #35 back pane! 
(2) #TF1845 top. (3) #TF1872 top. (4) #1820 drawer wit. (5) #1843 
cupboard unit with #1843-P shelf. (6) #1829 panel end support. Also 
2 poir #18 clamps, 2 pair #1819 finished end panels. Photo includes 


#925 and #910 chairs; LT-2 letter tray. 


How to perform sales miracles with the 


| BVA ‘ee 
| mage, flyiblity of INVINCIBLE MODERNETTES 


in office furniture, Invincible emphasizes cus- 
tom planning without custom costs—from your 
standard inventory of Invincible Modernettes. 
| Groupings to meet any customer’s needs and 
I preferences are practically limitless. And 
| your persistent follow-through holds the po- 
tential of dynamic new sales records. 


You can put work-centers together, like the 
one shown, from your standard Invincible 


Business engineered 
for better business living 
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Pacing today’s trend to modular work centers 





line. Customers are well satisfied, impressed 
with the custom look. They remember your 
service when office changes require additions 
to the basic modular group. The lucrative first 
sale is only the beginning of a growing repeat 
business. So order plenty of Planning Kits 


now. They make you 





an expert overnight, 


and boost yourchance \\ = ‘. 


fora smashing sales- % 
and-profits year. 


VINCIBLE 


INVINCIBLE METAL FURNITURE COMPANY 
Manitowoc, Wisconsin, Dept. 0-60 
In Canada: 1162 Caledonia Rd., Toronto 19 
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Credit Card Benefits NOMDA 


To help step up credit buying by the general public, 
the National Office Machine Dealers Association, in 
onjunction with International Charge Inc., recently an 
nounced a new credit card plan for NOMDA. 

Known nationally as the ICI credit card, this charge 


method is the first to be offered to the public on a na- 
tion-wide basis. It not only expedites credit buying in 
the office machine field but is a boon and asset to par- 
ents and students, who can now make typewriters and 
other office machine purchases with little or no delay, 


says NOMDA 


13th District Notes 


Milton Stone, Correspondent 
320 Broadway, New York 7, N. Y. 


The Stationers Square Club of 
New York is out to prove that the 
members are not conformists. In- 
stead of the customary fall banquet 
and entertainment, a full week-end 
has been arranged by Entertain- 
ment Committee Chairman Bos 
MANDEL, and President Irv Las- 








NER. This will take place at the 
Blumenkranz Hotel in Lakewood, 
J.. October 21-24. The cost will be very little more 


Milton Stone 


12th District Notes N 


RAY F. LANGLEY, correspondent 


than the one evening has entailed in the rast, and this 
149 Idora Ave., San Francisco, Calif. A: & E I . 


innovation should accordingly meet with great success. 

Incidentally, Inv LASNER informs me that some men 
have hesitated to join the Stationers’ Square Club, think- 
ing they have to go through a big ritual. This is not so. 
All that is required is a paid-up membership in a Ma- 
sonic lodge and some connection with the stationery in- 


Anyot tor Hawaii 


Islands During the last few weeks the following 49ers 


Seems like a convention in the 


& stationers have made the trek to the Island paradise 
KEN & Mrs. BRowWN. RAY MORGAN, TONY LOVE, 
DANNY KEER, BoB & Mrs. HEATH, JACK SMOOT, 


7 FRANK RISING, JR., and yours truly. Lots of business dustry 
4 activity and plenty of sunshine 
Convention in Reno, May 13-14. Cocktail Party 


Joan, the daughter of our Governor, GEORGE REICH- 
MAN, has distinguished herself by obtaining one of the 
highest possible marks in the college entrance exams. 


Thursday evening, May 12 
convention brass was held Friday, April 22 at Santa 
Rosa at the home of the KEN Browns. Attending were 
Mr. & Mrs. WILLIAM Morris, HARRY SHOOK, AUGII 
ERICKSON, BUD KONNERSMAN. All convention plans 


The final meeting of the 


The District 13 convention at the Concord, June 12- 
were finalized and a full program was set. 15, is shaping up beautifully. Attendance indicated will 
be in the vicinity of 600 to 700. The program of both 
the business and entertainment sessions will be outstand- 
ing. The cost of going can be considered nothing along- 
side the profits to be gained at the business session pan- 


-UNGROUND 
BALL BEARINGS 


For the Office Equipment Industry 


/NILIAN 


Long life and service are assured you because — 

1. All component parts are machined from steel bars. 

2. Each component part is properly heat treated. 

3. Every Kilian Bearing is designed for a specific application. 
Neoprene and Nylon tired outer races are avail- 

able where quiet operation is desired. 


As this is my final column my thanks to all the 49ers 


& stationers who helped me with news items and in- 


necessary to write this column and thanks 


r reading it 


also to all nice peopie I 




















Distributors in All Principal Cities Catalog on Request 


KILIAN MANUFACTURING CORP. 
SYRACUSE, NEW YORK, U.S. A. 
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The fine quality look of a Cole Steel office— 
the careful attention to personal comfort— 
the skillfully crafted construction —all 
combined create an office of quiet good taste and 
matchless efficiency. This is why so many of 
Your company is judged America’s blue chip companies select Cole Steel 
when furnishing their offices. See for 
yourself why Cole Steel furniture is 
so far ahead in the office equipment field. 
Send for our Free color catalog today. 
Cole Steel Equipment Co., Inc., 
Dept. 52, 415 Madison Avenue, New York 17, N. Y. 


ro os 
xBCE- 
ii 


by the office you keep... 























NEW YORK CITY e CHICAGO e PHILADELPHIA « LOS ANGELES «* SAN FRANCISCO « HOUSTON ¢ ATLANTA ¢ TORONTO, CANADA 
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els and talks. Don’t miss this event if you can possibly 


} 


manage to be there 


the heads of our 


Apparently, 
blessed with top talent in their progeny. E> GOLDEN, 
Offureps Clubs of New York, 
charming eagerly awaiting the graduation 


from Columbia Law School of their son, William Carl, 


organizations are 
president of th and his 


wire, Sue, are 


who will possibly be the very highest man in his gradu- 
ating diets William then goes on to become a bride- 
groom in July when he marries the very charming 
RACHEL EPSTEIN. Congratulations all around. 


Ep KALLMANN, the executive head of the Stationers 


& Publishers Board of Trade and his able assistant, 
CHARLIE PARKER, attended the 33rd Annual Credit 
Conference of the manufacturers of office and school 
supplies _ which was held at the Pocono Manor Inn, 

April 2 27-29. Many of the local credit men of the manu- 


facturers attended and listened to the excellent talks 


nust be mor news to print but you haven't 


Ther 


written to tell me about it, so we cannot print it. Send 


me and we will 


Dun & Bradstreet Publishes Handbook 


Inventories have been called the ‘‘graveyard of Amer- 


ican business’’ because they have so frequently been the 
prime cause of business failures and voluntary liquida- 
Roy A. FOULKE, vice-president of Dun & 
Inc., in Small Business handbook, 
and Business Health’’ just published. ' 


Foulke points out the two primary causes of in- 


tions, 
Bradstre ef, 


Savs 
his new 
Inventories 

Mr 
ventory losses are 


price drops and obsolescence. A rise in 


inventory, he says, may bring new life to a 


the 


thi prices of 


marginal firm but when a downward trend sets in, 
inventory on hand must be marked at a lower price in 
to be S< Id in a 


taken 


materials which caus 


order ompetitive market, and losses are 


ofter in the process. The fluctuations in price of 
losses or gains are far more com- 
assumed, Mr. Foulke adds. 

Health” is distributed by 
tions Division of Dun & Bradstreet, 
Box 


The 


mon than is ordinarily 


Invent and Business 
the Busir 
Inc ( Opies 
Church 


rl is $1.00 


OTics 
ess Publica 
obtained by writing to P. O 


New York 8, N. Y 


may be 


803. street Station, 


Art Metal ‘Old Timers’ Meet 








EMPLOYEES of Art Metal, Im with 20 years of service 

f t recent t ft ympany’s Avenal plant. Those 

vere William Dickman, 40 years 

Jos Elek S n Hango, 25 years; Joseph Homa, 

loseph Mes years: Walter Whitaker years; 

Rudo Drinkutl s; Anthony Nemeth, 20 years; and 
(, \ 
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the revolutionary NEW 


FLASHDRY 
inkmarker 


never dries out 
when left uncapped 

























marking up NEW 


SALES & PROFITS 


everywhere because: 









®@ Never dries ovt .. . just push down and presto! The 
ink flows no matter how long the cap hos been off! 

@ Writes on paper, wood, steel, glass, cloth, etc. 

®@ Contains more ink than higher priced markers— 
miles of writing. 

®@ Can't evaporate—completely leak-proof. 

@ Refill tips and inks available. 

@ 8 Brilliant Colors—Green, Blue, Violet, Brown, 
Black, Red, Orange, and Yellow. 


Packaged to Sell 


Individually carded or 
Carton Displays 
containing 4, 8, or 
24 markers. 


3 SIZES: 

Junior: 39c List 
Regular: 69¢ List 
Jumbo: 1.10 List 
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LEWIS 
SAFETY KNIFE 
Automatic Blade Guard 





FLASH BOX OPENER 
Professional carton opener 








PUSH 
BUTTON SAFETY KNIFE 
Cuts everything with safety 


FLASH TWINE CUTTER 
Cuts twine safely 








FLASH 

CARTON Ka 

VEST POCKET KNIFE STAPLE REMOVER 

Push-button action Removes stitches quickly 
Write for complete catalog on inkmarkers, knives, etc. 


MANUFACTURING COMPANY 
169 MURRAY STREET, NEWARK 5, N. J 


In Canada 
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| Manufacturers 
Sheboygan, Wisconsin 


; Chicoge * New York * Miami * Boston * Son Froncisco 





Spacesavers for busy desks 


... the stamps you need are always 
within reach at your fingertips! 


, Cosco 
STANDARD 
CASTOR 
RACKS 





These all-metal racks have attractive 
appearance. Save valuable space on busy 
desks. Each rack consists of a base, exten- 
sion rods, one or more wheels to hold either 
6, 8. 10 of 12 stamps, and a top stud 
Wheels have spring metal clips to hold 
stamps in readiness for instant use. Wheels 
revolve for instant access to any stamp. 

Supplied as complete racks, or as parts 
for assembling racks to your individual 
needs 

All parts are beautifully plated to retain 
their attractive appearance 





OE eal) teat 


Sturdy, cast metal racks designed to pro- 
vide economical storage of rubber stamps 
on desk or table. Each all-metal rack has 
a base, extension stud, a top and one or 
more wheels which revolve for instant 
access to any stamp, Can be assembled to 
order and are available in 8 practical sizes. 


LIBERAL DEALER DISCOUNTS 


cere eee eee eee eee Cee ee eee eee 


ATLAS DESK STAMP RACKS 


if — 


EPO 


Compact and practical on modern desks! 
There's even a pencil and pen rest! Porta 
ble and lightweight for use anywhere 

Beautiful mahogany finished wood base 
supports plated crossbars and individual 
holders, even when filled to capacity with 
rubber stamps 

Made in two popular sizes. No. 1 for 12 
rubber stamps, No. 2 for 18 rubber stamos 
Mahogany finish is standard. Can also be 
supplied in modern gray finish 


COSCO STANDARD 
STRIP RACKS 





Heavily plated, all-metal strip racks have 
spring clips riveted to flat steel bars 
Each end of bar has a drilled hole for 
attaching the bars to wood or steel. Can 
be mounted on tables, desks, in desk 
drawers of on wall mountings 
sizes to hold 3, 6, 9 or 12 stamps. Also 
supplied as individual clips without bar 


CONSOLIDATED STAMP yp CO., INC. 


ANGI « NEW Y 





150 


RK TY « 


5; VALLEY N_Y.* TORONTO 


— 


omer 


14th District Notes 


BUD SPANGLER, correspondent 
3510 S. Garfield Ave., Los Angeles 22, Calif. 


I recently enjoyed a fine convention in San Francisco 
Bookstore Association 
This was an excellent 


This was the Western Colleg 

Convention at the Jack Tar Hotel 
meeting planned and presided over by Harry WINE- 
The vendors’ part of 
the meeting was headed by the general chairman for 
the vendors, HERB MorGAN, National Blank Book 
Co. By the way, it was discussed that since the word 
was being grossly over used and did not have 
a sound of distinction to it, that we should change it 
to either ““Ambassadors of Commerce’ or “Merchandise 
Counsellors’’. G.S.T. Club members seen roaming the 
halls of the Jack Tar Hotel were ROGER LAMBER1 
PETE MASTERSON, RALPH MANEVAL, TOM OLSON 
Jim Montcomery, REG HOoutipay, Bos REID, WALTER 
WALDVOGEL, MARSHALL WILEY, GEORGE NELSON 


and Bos Frier of Pacific Stationers. 


ROTH of San Jose State College 


vendor’ 


Rupy Extas of Inglewood Book & Stationery has be 
again. His wife presented him with a baby 
be doing fine. ART 


come a father 
girl on April 3. 
CARLSON and his wife ar 
Tom DANIELS has resigned from Stationers Corp., San 
Diego. He is now with All-Steel Equipment In 


Texas 


Father is said 


vacationing in Honolulu 


DEAN Despite has been appointed general chairma 
of the 1961 NSOEA Western Stationery & Office Equip 
ment Convention and Exhibits. Looks like you will hay 


your hands full for a while, Dea: 


Recently when flying to Salt Lake City, I ran into 
Roy BAUGHMAN on the plane. We had a 10 minut 
layover in Las Vegas and to say the least, we made th 


most of it 


business meeting wert 
WILLIs CLARK, GEORG! 
SCHMITS, RALPH MANI 
FLoyD CHAM 


Those attending the March 
GEORGE HATTON and his son 
NELSON and his guest, Pat 

VAL, BoB LAUTERJUNG, GEORGE FREY, 
BERLIN, JIM MONTGOMERY, TOM OLSON, SIG 
DrAN DEsPIE, JOHN RADOVICH, ERNIE DANIELS, ANI 


ALX BAUGHER 


STEGER 


at recent meetings have includ 


Other members 
HARRY YERG, GERALD VAN VOLKENBURG, and fron 
the 49ers, SEYMOUR APPLI 


[he G.S.T. golf outing was held in March at th 
winners were: 


- All Steel Equip 


Candlewood Country Club. Th 
Low gross J ACK KELLOG 
ment Co 
Low net SAM MEYER 
Blind Bogey Bitt HILLIs 
Stationers 
Anpby LuNp (Fowler Brothers) had a hole in one 
given at the next G.S.T 


Menco Stationers 
Southern California 


the 10th green. Lessons will b 
Golf party. 

TONY BUONAIGO (Bay 
(Stationers Corpora- 


The door prizes were won by 
less Stationers) and BILL Cary 
tion ). 


This month's Sunnyside Traveler in the Spotlight is 
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Be the first in your area 
to sell this performance- 
proved hoto- Master copier 


Loaded with top-quality Gealures TR 
...yot priced to sell profitably for ake 


>. 
~ 


Never before available for dealers this super-efficient Photo Master 
is backed by years of proved performance in thousands of offices, 
plants, studios, banks. Comparison proves that Photo Master sur- 
passes machines costing many times more . . . yet its economy 
price fits any size office, plant, budget. You'll sell more Photo 
Masters because Photo Master has so much more to sell. 


Photo Master X-100 reproduces sharp, clear, permanent photo-copies ! 


of anything . . . in just seconds! 
Photo/Naster X-100 
odern treamline f . 
- pv nae Page — takes sheets up to 9” wide, slashes office 
* Rugged plastic cover operating costs — retails profitably at $99.50. 
* Corrosion resistant base 
* Bal! Bearin n all roller . . 
se. 19" wide. 12” deep, 6” high Larger 14” model X-114 available, takes 14” width — any 


length paper — sells at comparably low price. 


KKK KKK KKKKKEK mK HK KKK KKK KKK KEKE 


CAN 
YOU QUALIFY 


for a profitable, 
Photo Master 


FORMFOTO Manufacturing Company 
3715 Milwaukee Avenue, Chicago 41, Illinois 


x* 





«x 
* Rush me details on exciting Introductory Offer. 
a 
7 








° NAME 
territory? 
ADDRESS 
write, wire or call 
PAlisade 5-0129 ba City ZONE ____STATE 
Send this coupon for complete details . . . without obligation x 
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Profit-Perfect 
‘PICK-UP. 
PACKETS 


Customers SEE them 
You SELL them! 








THE MANY STYLES .. . 
THE ATTRACTIVE COLORS ... 
THE ACTUAL SIZES... 


of all-quality Weldon Roberts Erasers 
Each eraser individually contained 
in its own transparent packet. 


Set up these ‘pick-ups’! Customers just can't resist the 
impulse to select and buy. You'll simultaneously sell each 
customer several styles of Weldon Roberts Erasers 
multiply your eraser sales. Each packet clearly, attra 
tively identifies eraser name, number and price. 
ORDER AND DISPLAY Weldon Roberts Erase: Packets. 
Write us now for samples and prices! 

WELDON ROBERTS RUBBER CO. 
365 Sixth Avenue, Newark 7, N. J. 


World's Foremost Eraser Specialists 


Correct Mistakes in Any Language 
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our second vice-president, STEWART ANDERSON. 

Stew was born in Detroit, Mich., in November, 1919. 
He spent most of his early days around Detroit and 
then moved to Massachusetts. He joined the Coast 
Guard in September, 1940. He spent 5 years and 2 
months in the service, serving in both the Atlantic and 
Pacific theaters. He terminated his duty as a chief 


Quartermaster in 1946. 


After his service experience he attended Boston Uni- 
versity where he graduated in 1950. He joined the 
stationery industry in 1952 working for the Stanley 
Greeting Card Co. and the Norton Co. of Worster, 
Massachusetts. 


In 1953, September 12 to be exact, he married his 
lovely wife, VIRGINIA. They have no children but hope 
to adopt one before July 


Stew and Virginia came to Southern California in 
August, 1956. He is now working for Jos. Dixon 
Crucible Co. and covers the Southern California area 
for them. In 1958, Stew was awarded the Ticonderoga 
Salesman of the Year award. He lives in Garden Grove 


Stew has been a traveler for eight years. He had be- 
longed to the Empire State Travelers and the New 
England Travelers before joining the G.S.T. With us 
he has been treasurer, secretary, 3rd vice-president and is 
now 2nd vice-president. Last year he did an excellent 
job as our golf chairman. 


Golf and snow skiing are his favorite sports. He 
belongs to the Toastmasters International, $.R.E., Whole- 
sale Stationers and NSOEA. He has done a great job 
with the G.S.T. and again we are fortunate to have 
Stew as a member of our club. 


The Regional Convention at the Miramar Hotel in 
Santa Barbara — May 15, 16, 17. All travelers keep 
in mind that the club will have a business meeting at 
the Convention. This meeting will take place on Tues- 
day, May 17 at 9 a.m. Let's all try to make this 


July 6, we will have a baseball party. The Dodgers 
play the S.F. Giants. If this game is half as good as it 
was last year, it will be great 

September 16 is our annual summer golf tournament 
at Irving Country Club. Keep these dates in mind 


Idaho Merger Announced 


Merger of the Mason Office Equipment Co. and 
Holladay’s Falls Typewriter Co., Idaho Falls, Ida. was 
announced by JACK HOLLADAY president of the new 
corporation and majority stockholder. 

The merger brings together RICHARD MASON, veteran 
typewriter representative and Holladay, an experienced 
office equipment executiv: 

Holladay, who bought his present business in 1951 
after several years experience in the field, said that the 
merger marked another decisive growth step in the 
business. The merger took effect March 15 involving 
both equipment lines and personnel. 

It will enable us to bring an outstanding service 
here what with the combination of experience and 
equipment this merger will realize,’ Holladay said 
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LERSHIPS 


NOW AVAILABLE 


for 
these 








Hand Model 
Adder 
Lists 6 Totals 7 
Model 67X 
$99 
Hand Model 
Adder-Subtracter 
Lists 8 Totals 8 economy 
Model 9X 
$138 
model 
adding machines! 
Earn Extra Profits 
Electric with a dealership for these three 
Adder-Subtracter National Economy Models! 
Lists 8 Totals 8 
Model 9EX Same National quality construction 
$198.50 at a new low price! FULL ONE 


YEAR GUARANTEE! (List prices 
shown.) 


*TRADE MARK REG. U.S. PAT. OFF. 


; , ; SSeS . 
For more information please contact our * 4 
. - «wie | 

Dayton Adding Machine Division office 
ADDING MACHINES + CASH REGISTERS 


ACCOUNTING MACHINES 
wer paper (No Carson Requires) 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


1039 OFFICES IN 121 COUNTRIES * 76 YEARS OF HELPING BUSINESS SAVE MONEY 


— 
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BIG PARADE 
OF PROFIT WINNERS 


‘To help increase your sales we’re starting the first 
Spring of this new decade with a consistent profit- 
building promotion! This big, new program of dominant 
space ads will surely pre-sell your customers. Almost 
3,000,000 able-to-buy readers will view these books. Tie 
in with Martin Yale’s Parade of Profit Winners . 





Auto Letter Opener—Com- 
pletely automatic! No sort- 
ing for size or thickness. 
Opens mail in 1/10th of the 
normal time. Compact, safe 


$99.95* 





and easy to use. 

















Auto-Folder CV—Fully 
automatic folding and stack- 
ing! Folds most anything 
seven most popular ways, 
including letters, in- 
voices, circulars, catalog 
sheets, instructions, etc. 
Fast, safe and easy to 
use. For large or small 
mailings. $149.95* 


Ream Cutter—A necessity 
for all businesses with a 
duplicating department. 
Precision cuts any printing 
stock 18” wide by 2” thick. 
Easy to use; even safer than 
scissors. Engineered to give 
years of dependable, trouble 
free service. $249.95 


Optional! stand, $29.95 





oe 
“at 
nae Ae} 


ate 
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LOOK AT THIS PROFIT BUILDING 
PROGRAM -Starting in March and continuing 
through June you'll be seeing us in Business Week, 
Wall Street Journal, Office Management, The 
Office and Graphic Arts Monthly. And there'll be 
more to come the 2nd half of the year! 


Your Martin Yale Representative 
has full information, or write: 


MARTIN YALE, Inc. 


2100 W. Fulton St., Chicago 12, Illinois 
QUALITY EQUIPMENT AT A MODEST PRICE! 
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JOIN MARTIN YALE’S Pectrs 


James Scott Law, 


president and general manager of the Dixon Pencil Co., 
Ltd. of Canada, a subsidiary of the Joseph Dixon Cru- 
cible Co., Jersey City, N.J., died in Canada recently fol- 
lowing surgery. 

A Scotsman by birth, Mr. Law spent most of his life 
in North America. He served the Dixon interests in 
Canada for 30 years, and before migrating to Canada 
he spent almost 20 years working for the company in 
Jersey City. He made his home in Newmarket, Ontario. 

Mr. Law was a 32nd degree Mason, a member of the 
Lions and a charter member and first president of the 
Newmarket Rotary Club. Widely known as a sportsman, 
he was also founder and president of the Ontario Lawn 
Bowling Association. 

Besides his widow, the former Mary Lloyd Grozier, 
two daughters also survive him: Mrs. Muriel Clark, 
Newmarket, and Mrs. Janice Newall, Dearborn, Michi- 
gan. Five grandchildren and one great-grandchild also 


survive. 


Thomas V. Murphy, 


65, former editorial director of Geyer-McAllister Pub- 
lications, New York City publishers of business maga- 
zines, died of a heart ailment April 27 at St. Vincent's 
Hospital in New York. 

Prior to his retirement in July 1957, Mr. Murphy 
had supervised the editorial departments of Geyer's 
Dealer Topics, Office Management (recently merged 
with American Business), and the Gift and Art Buyer, 
a publication edited for the gift and decorative acces- 
sory retail trade, in addition to several buyers’ direc- 
tories. Since his retirement, he had served as consult- 
ing editor for the publishing firm. 

Mr. Murphy joined Geyer-McAllister as an 
in December 1920 after studying at the Columbia 
University School of Journalism. He is survived by 


4 
eaitor 


three brothers, John, Joseph and Edward. 


Richard J. Berry, 


an associate of Berry, Meyer & Stettler, Inc., New York 
City, died at his summer home in Westhampton Beach, 
N. Y., on March 28. 

Mr. Berry began his career in the office furniture 
field with the firm of Clark & Gibby. He formed his 
own corporation in 1932 and was president of the firm 
of Berry, Dickie & Stettler, Inc., until 1958. He is sur- 
vived by his widow, Bernice, and two daughters, Mrs. 
Robert Behringer of Scarsdale, N. Y., and Mrs. Thomas 
Giddings of Great Neck, N. Y 


E. H. Wegner, 


f the Wegner Office Supply, 


70, founder and president ' 
recently of a heart attack in 


Fond du Lac, Wis., died 
Rochester, Minn. Surviving are his widow, two sons and 


a daughter, three brothers and a sister 
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SPRINGER™ PENGUIN, INC. 


= Chicago Desk Pad Co. 





DISPLAY PORTFOLIO (0P-135) 



















Designed for effec- 
tive ond dramatic 
presentation where 
sequence, compari- 
son before & 
t@,, } after technique, or 
2 display of many 
items ts important 
The DP-135 contains 
ten 11" x 8Y2" sec- 
tions with a cleor 
acetate protector 
over each section 
Easy to handle... 
folds to 11 x 8Y2"’. 


NEW —— ‘‘POLY-ZIP’’ HOLDERS 
The fast-selling new holders for record storage 
INDOORS or OUTDOORS! Get complete details 
on “POLY-ZIP"' Holders along with other new 
C-line products by writing for our FREE 1960 


frtniog Suaplements. 


si 


Y e custom-built cabinets in the 


fine: nd-rubbed hardwoods...with a 


spacious refrigerated compartment and a 
separate unit for liquor and glassware. 
9 distinctive models for home and office. 
Now available: Refrigerator Assemblies 
for Built-ins. Write for illustrated brochure. 


9-07 34TH AVE., LONG ISLAND CITY 6, W. YL, 


















THE 
DIRECTOR LINE 
(281 series) 


This beautiful new desk pod 
ond accessories add the per 
fect custom touch to any of- 
fice. Luxurious top grain cow- 
hide, color accented by rich 
contrasting overlay bands 
Available in standard or cus- 
tom colors. 


CUSTOM 

DIRECTORY COVER 
(Series 9850) 

Custom padded beauty to keep 
your telephone books and di 
rectories attractive and neat 
Classic gold tooling on durable 
Fab-Lea’’ covering. Self-lock 
ing snap out metal binding 
Two ruled liner sheets for often 
used numbers. Available in 8 
beautiful colors 








IMPROVED 
**CLEER-ADHEER”’ 


This wonder work- 
ing do-it-yourself 
Mylar laminate 
product was intro- 
duced with out- 
standing success. 
NOW it is improved 
and better than 
ever. The new back- 
ing leaves no lines 
or score morks 
New sizes, New 
packages, New rolls 

. all add up to 
new and bigger 
soles for YOU! 
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THE “DAILY DOODLER” PAD (#1741) 


Designed for the busy 
executive, the ‘Daily 
Doodler’’ hos a com- 
plete 1960 and 1961 
calendar on each j 

sheet, as well as a ; 
Daily Schedule and 


plenty of “doodle” 

space. The pad has A j 
Fab-Lea panel and ibe 

two corners with a : 4 
stiff boord center. a” 6s Se” 





CHICAGO DESK PAD COMPANY 


4640 WN. Oketo . Chicego 31, MWinois 
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Kistler ‘Horse Race’ Peps Slow Season Sales 


Two perennial problems of an office sup leal 
ship—those of building off-season sales and getting 
non-selling employees into the act’ were s 1 last 
year when W. H. Kistler Co., in Denver, Co stag 
a unique “horse. race” which lasted for }-mont! 
period. 


This sprightly contest, developed by M Ef 
SIWEK, advertising manager, ran from the first 


1959, through to October 31, 1959, and actually 
volved all employees in every department ng Ww 
salespeople Designed 


marily to offset the sal 


doldrums represented 





this tive-month period, th 
contest was launched w 
a consideral t of 
mor, drew ry employ 
directly 

and wound vith 
healthy 10° 

1959 Ove 

to October 3 8 fig 
ures 





— Well aw 
LARRY WOOD, winner of contests 
Kistler's sw eepstake s with 

stances t © 
wreath of travel folders 

apathy, Miss S$ k ch 
a highly original means of appraising Kis 
employee of the forth-coming event. A f th 


fore the June 1 kickoff date, each en 
a letter, on a fake letterhead, with the messa 
“A friend of yours recently entered 
the ‘Lucky Race Horse’ contest, for whic! 
othcial judges. 
“It gives us great pleasure to infor: 
are one of the 54th place winners. You: 
shipped to you by June 1, 1959. Congratul 
The letterhead used identified the firm as ‘Cont 


Inc., of Denver, Colo.”’ and bore a thoro bog 
Signature. 
Letters Excite Interest 
The letters caused much more of a sensation tha 
Miss Siwek had expected. One employ: fact, took 


the letter to the investigating division of the U.S. P 
Office in Denver, suspecting some form of skullduggery 


Two weeks following, another letter w 

time on the letterhead of a fictitious ““Mayb Farms 
of Louisville, Ky. Kistler’s arranged with a rating 
stationer in Louisville to handle the mailing. In this 
case, the letters explained that in every insta: that the 
recipient had won a race horse, which would be del 
ered to the Kistler store in Denver on the first of Jur 
“We enclosed a seemingly genuine list of races in whic! 
the horse had been entered, its wins and losses, its sit 
and dame, and other logical-sounding deta Miss 
Siwek said, with a smile. “The result was pand yniun 
With everyone in the store expecting a gift race hors 
to be delivered on the first of June, w t just 


air of excitement we wanted.”’ 
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irranged for with a riding 


On June 1, an actual hors 
stable, was delivered to Kistler’s by truck and the 
ontest rules announced by ERLE KISTLER, president 
of the big Denver store. Explained was the fact that each 
j 


sales department had divided its salespeople into 


stables’ of horses, each horse being “‘ridden’’ by a 
salesperson from one of thi departments The stables 


wered all selling departments, including ofhce 


ture, office machines, retail stationery, general lin i 
printing 

The final rewards of the contest included a cl 
of a week-long all-expense vacation for 2 as the grand 


prize, to Mexico City, New York, Las Vegas, the New 
Orleans Mardi Gras, the Los Angeles Rose Bowl foot 
ball game, or Sun Valley, Ida., for skiing. In additior 
there were monthly prizes, such as blouses and skirt 
ombinations. swim suits, hosiery, gloves, elect 


, 
inces, wrist watches, sports jackets and powe! to 


Element of Chance Created 


Here, the most unusua gimmick” of the cont 
was introduced, in the fact that non-selling employees 
ould participate through ‘betting’ on a list of spe 
horses, betting 3-hors parlays, with the win 
wagerer pulling down a §$ grand prize at the end of 

ymmpetition. Th Ss were invited t 

ng scrip supplied by tl store, on some 
horses, listed bulletins. B not until ail of th 
had beet ie by ery Kis mployee, was th 
yf th jockey’’ or salesperson, assigned to that h 

iled This added lement of chance,” Muss 
IAS said 

Dur ng n t th onths of the contest, big 
istel cutouts of horse silhouettes were used on a bright 

1 strip running al ' iround the first floor of 
Kistler's tail statione irtment, to show tl 

lat \ Stal d ng or icn KEY and stable | aC h 
there was a bulletin, under the title of “Sweepstakes 
Tips’ which went to all ployees, listing the st 
gs f th onth S newspaper style 

With 52 salespeop!l ompeting, the program g 

diat sults uts selling effort, iclep! 
ills from store salespeople, creation and us 


nail, etc. In addition to putting up the $2 
prize money represented by the monthly prizes 
Kistler manag t 


onth to month by adding 


th ill-expense 1d Crips the 
sweetened the pot” f:1 
idditional prizes 

At the end of the fi nth period, winners W 
unnounced via bulletins and photographs, with the first 


rize vacation going to Larry Woop, of retail 


The $50 b of parlay was won by a womali Iti : 

a 
ployee, whose “blind cho« of horses included th 
ynbination of the three leading salespeople 


Maintaining 


throughout the entire fi 


co-operative atmosph 
nths, the contest produ ] 
xactly the results desired—a 10% overall increase 


department 
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1959 Export Statistics 





of U. S. office machines, equipment and supplies 


Re Cuscu 


Marci 


1966 ; / ." 


B and «6Accountina Machine Non-De- 
criptive Et New, except Punched Card 
Bookkeeping ad Accountine Machines Descrip 
tive, Text-Writing, New, except Punched Card 
Bookkeeping and Accounting Machines Used or 
Rebuilt, except Punched Card Type 
Bookkeeping and Accounting Machine P Nec 
except Punched Card Type 
ting Adding Machines, New, Ne 
ting Adding Machine Part Nec except 
Punched Card Type 
alculating Machine Non! Ne xCe 
Punched Card and Pocket 
Printing Calculatineo Machines, fh 
ard Punching, Punched Card Aux y Ma- 
chines, New 
siculating, Card Punch and Punct Card and 
Auxiliary Unit Par Nec 
Electronic Computers, Related mation Proc 
essing Machine and Accessorie Nec 
Parts Ne and «Tape for Electror Computers 
Etc and Accessorie Ne 
Addressing Machines except Punched rd Type 
Addressing Machine Parts, Nec except Punched 


Jf 3 Machine Lithograpr tse Type ex 
ept Photocopy 
plicating Machines (except Pt ov) except 
Lithograph Offset Type 
Duplicating Machine Parts. Ne 
ash Registers, New 
ish Registers ed and Rebu 
h Register Part Nec 
ypewriter Standard, New, exce Electric 
y write Standard Electr ¥ t Automat 
c, New 
ewrite Portable New 
ewriter i or Rebuilt, except A mat 
utorr Typewriter and «Type f Ne 
ypewrite Pa Nec 
taple % Type 
tat cribe and Re M es De 
ned Tice Machine 
Ma Machine and F Ne 
heck Ha Machine and P Ne 
ft a untif and Cor Ma € Ne 
and Parts, Ne 
Me i All Mate 
Me a1 Dor Parts Ne 
Pe B Lead, except Mechar * 
Penc x B Lead af Me G 
Penc 
2yO! 
Pe Ba . ) 
Four r D 
ft Pen Re nk erides r 
Per b Pe p Ne 
Pen fF aclud Bais r 
rer k Set +r 
e Ste p c 
Pe 
Ww 
N 
m R M 
*| 
Par 
N ‘ 
€ 7 eo fF 
. Wast 
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Dept 


Net 


Quantity 
6.719 
5 094 


2 440 


31,546 


7,110 


3 903 


1,089 
10,188 


10,374 
2,985 
18,750 
8 420 
8,298 
13,564 
1,569 


95 482 


328 40€ 
53 512 


NS 


va 


De 


424 
535 
658 
324 


2,471 


D~ 


524 
653 
912 


of Commerce 


ue 
are 


730 
16] 
624 
940 
087 
808 


857 
106 
615 
803 


472 


894 
067 
147 


819 
523 
304 
826 
633 


229 
996 
3 962 
5 136 
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A Real Sales Stimulator .. . 


Duro PRE-CUT LETTERS & NO.’s 


Die cut from quality 90 point cardboard approx. '/.” 
water repellent soil proof finish. These letters also help in- 


crease sale of related items. 





Display Cabinet. Attractive eco- 


nomical method for sales and 
inventory control. Ht. a”, 
Width 31”, Depth 23',” 


On request we will die cut letters and numbers from 
special materials. Write for information. 


DURO Art Supply Co., Inc. 


Subsidiary of Duro Decal Co., Inc. 


1834 Juneway Terrace 








thick, 








Arex STYLE 


ABC DEFGHI 

JKLMNOPOR 

STUVWXYZE 
1234567 
890SEC¢? 





ABCOEFGH! 
JKLMNOPOR 
STUVWXYZE 
1234567890S¢? 








Apex 
shown above available in 
many sizes. Write for com- 
plete 


DURO DISPLAY LETTERS are used for signs, posters, visual 
aids, exhibits, store window displays. 


and Unique styles 


information 


Chicago 26, Illinois 











CONFERENCE TABLES 


by 
Worden of Holland 





Conference Table 


No. 476 


A line of conference or directors room tables embodying 


many style designs to fit all modern decor. A product of 


the highest quality in materials and workmanship. Special 


custom styles. Write for complete illustrated information and 


and literature on our complete line of office furniture. 


WORDEN comp 


VA LJ AP 
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new! 


COLOR HARMONY 
ADDS NEW BEAUTY TO 
THESE BEST-SELLING 


Cocoon “AT-A-GLANCE”® 


_ RECORD BOOKS 
a “sa 





Rich color:accents bring a fresh new look to 
the current editions of these long-established 
Nascon favorites and selected new items... 
to stimulate new sales that will assure you 
of still more repeat business, year after year. 
Black and Blue covers, harmonized with Red; 
and Red and Saddle, with deep Green, make 
smart desk-top accessories of the books 
that sell best because they tell best. Take 
advantage now of the profitable new sales 
opportunities Nascon offers you for the 
year ahead. 


Send for the 1961 Nascon Catalog displaying 
the complete line of Nascon “At-A-Glance” 


record books for every home or business use. No. 730 SI 
Securities and income Record 





fF Guanc; 


LY 








No. 101 TA 
Tel-Address 





At-A-Giance Diary 








, _ “AT-A-~ > “jen 
Nascon gqance: Products | 
Js 








ws -n0?™ 
NASCON PRODUCTS DIVISION, EATON PAPER CORPORATION, PITTSFIELD. MASSACHUSETTS 
Showrooms: NEW VORK, 475 Fifth Avenue 
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the tamed 


news came at 


JAMEs B 


Jacksonville, 


elected | res 


ceeding Gr 





I 


French Lick 


spa's baths instead 


Regional Reports 


continued fro 


m page dS 


f 


} 


. LARRY MILLER of GF 
received congratulations as a first-time grandfather. The 


Southern Travelers Elect Wilson 


WILSON 


Fla.. 


manutacturers 


representative ol 


the man with ever-present grin, was 
Southern Travelers Club, 


ident of 
IRGE SLATER 


NEW OFFICERS of 


phot grap 
Sanford Ink 
CT pres I 
re S 
Carbon Mfg 
ird vice-pre 
nt ( 


Members 
the French 
Sales rallies 


were discus 


the 


ain 


cI 


s 


i 
‘ 
« 
a 


n Travelers Club pose for 


P. Hudgins 


Jan 


nanks, 


irs re 


es 


mifrs 


p., 


meeting 
president; James 
M. Hucke, mfrs 


Seated: Jac 


Heonekamp, 


second vice-presi 


rep 


rep.., 
Columbia 


k 


Ri 


oftic 


Lydiard 


E. Wilson, mfr 


bbon 


s 


secretary 


& 


mirs. rep 


retiring president 


Fifth District Travelers Meet 


South 
ph tte anni 
Ck first 

ind Char 
nding: Ja 

( ct 
sident loe S 

ge Silat 
of the 


Lick 


Fifth District Travelers Club met 


at 


Sheraton with Cat LONG presiding 


and outings 


sed. also other 
Briet 


nnual convention 


LAY, manager of 


G. L. Aign 


In the annual 
10 Paper Co 


Central Oh 
A. HOWARI 


vice president: 


t 


er Co., 


NSOEA, 


promoted by various chapters 


talks were 


matters such 
made by 
and CLARENCI 


as tl 


ec 


district 


HOMER 


CLEMEN, 


vice-chairman of the Field Division. 


election 


». Minnesota 


ciates, Indianapolis, 


Smead Man 





NEW OFFICERS 


Long (secon 


left), Max D 





ufacturing Co., 


1 fror 
llens 


of 


1 Crawt 


I 


ict 


WILLIAM 


{ 


f ofticers, 


was elected president; 
Mining & Manufacturing Co., 
Brass & Asso- 


BRAS 


treasurer; 


fth 


S¢ 


Distri 


retary 


> ‘ 


and 


ct 


W. C. 


secretary. 


HARR 


EDWIN NORTHAM, 


Y 


JOHN CRAWFORD, 


Travelers Club greet Cal 


dw in 


etiring president 


J 


They 


are 


Northan 


(from 


I 


presi- 





OA REPRINTS 


The following reprints are available at 15c each: 


1—Create the Time to Sell School Supplies 
2—Demonstrate to Sell Phone Amplifying 
3—Partitions Lick Space, Sound Problems 
4—How to Determine Your Break Even Point 


5—Office Furniture Nears $1 Billion Status. A special! 
analysis of census data by OA's Research Bureau 


6—Discount Selling Spreads Its Tentacles 
7—Basic Color Guide 


Swen Played Hand Wins Installation. How The Baker Co., 
office supplier of Lubbock, Tex., played an expert hand 
in co-ordinati ng the wishes of the client with the skills of 
an architect, a designer, and the Baker staii to win a 
complete savings an loan installation. 


+ 
The following are available at 25c each: 


10—What's Happening to Office Furniture? A searching look 
at a primary segment of the Office Equipment industry 


12—Color Is Your Business 

13—3 Out of Every 4 Dealers Sell the Complete Olfice Interior 
14—Business Forms Sell Best When You Sell Ideas 

15—Copy Machines . 


16—Electric Typewriter Rental Plans and Office Machine 
Leasing 3} pportunities 


- Developing a New Market For Supplies 


a 
The following are available at 50c each: 


20—Today's Best Buy — Office Machines. An extensive study 
by A’s Research Bureau comparing the big price in- 
creases in general consumer items with the lesser rise 
in office machine prices. Excellent sales ammunition. 


21—Fixtures—Teols that Make Retail Merchandising a Success 
or Failure. 


aA Changing Market for Ink Writing Instruments. An ancal- 
sis of today’s market; the role Gaper and promotion play 
in upping profit; and a report of dealers’ views of ball 
int pen merchandising. 


25—Dealers’ Opportunity in the Challenging World of Automa- 
tion. A penetrating exploration of the dealers’ role in the 
mecrket tor business automation accessories and supplies. 
a report of manufacturers willingness to help 
leale a case history of a dealer now selling automation 
ipplies and accessories; a comprehensive list of sources 
of supply for automation merchandise; and a glossary olf 
business cautomation terms. This is virtually a handbook 
tor dealers interested in the exploding murket for business 
> ite mation 


27—1960 Industry Sales Forecast. The annua! olfice supply and 
equipment sales prediction for OA by economist Peter 
B. B. Andrews and his 307 man Board of Analysts of 
Sales Ratings, plus dealers’ views from around the 





Future 


- ntrr 
Cc aniry 


. 
The following are available at $1.50 each: 


22—The Salt Lick. A compilation of 47 brief but intensely 
practical essays written icr salesmen by a successful 
salesman. L Addington, Vice President of Art Metal 
Construction Company. 


23—The Ad-Viser. A 76 page booklet of articles on dealer adver- 
tising that have appeared in Office Appliances. By Irving 
Sette! 


Circle the number of the reprint and enclose this coupon 
with the exact amount in coins, stamps or check. 








Service Bureau, OFFICE APPLIANCES 
600 W. Jackson Blvd., Chicago 6, Illinois 


Enclosed please find $————— to cover the cost of the 
booklets circled below: 


1 2 3 a 5 6 wm wm wm WwW 
16 17 20 23 22 23 24 253 26 27 


Name a ee Se 
UID ccnbiccusetenclil suspeienedtiniiinpenisanagbelmenninnespel 

Firm woiititagibicijeisddiaphiatuatd —_ ' = penimnmnteseanl 
PIED .. xcvieclicanttinseisitesisieaciniaii debacle cannesigiaticaielammainieamiiaeal 


GAO ivdsiencicventintiiebabinieciatmel  dudaal a 
[) Check here for quantity prices on items circled. 














Domore Joins WOFI 


H. B. WILLIAMS, president of 
Domore Office Furniture, has an 
nounced his company’s member- 
ship in the Wood Office Furniture 


Institute, the international trade 





association of wood office furniture 
manutacturers. 


IT’S IN 


Domore has been a well-known 





name in furniture circles for over 


H. B. Williams 


a third of a century, having pio- 
neered in the production of posture chairs for office 
and industrial workers 

With newly-modernized plants in Elkhart, Ind., and 
the Wichita Falls addition, acquired in 1957, Domore 
offers contemporary wood desks, chairs and accessory 








pieces of distinctive design 


IT’S IN 


Creative Selling Techniques 
Detailed by Training Seminars 





Intensive study of office work-flow conditions and 
efficient methods of “space engineering” keynotes an 
expanded sales education program being launched by 
the Arnot furniture division of Royal Metal Manufac- 





turing Co 
Open to selected dealers of Arnot modular furniture 











and Partition-ettes, the program includes a series of 14 
sé & 373 ' ‘ : 
IT’S IN BH G four-day sessions scheduled through September. Each 


session is restricted in attendance to 20 dealers and 





dealer-salesmen 
Planned and conducted by the Arnot Divisional sales 
management group under the direction of GEorGE W. 


STAPLETON, sales manager, the training program con 
centrates on modern methods of office layout for most 
profitable utilization of space and flexibility of office 








equipment needs. Typical problems in office layout and | 
- their solutions are reviewed in detail, pinpointing work 
IT Ss IN stations shaped to the needs of the user and based on 


the most effective installations of Arnot Partition-ettes, 
Office-ettes and modular steel desk components. 
This takes in the study of the thousands of office 





equipment combinations possible with 53 different stock 
sizes of desk tops in the Arnot line, 62 different sizes 
and types of pedestals, bookcases, typewriter compatt- 
ments, knee space drawers, etc. Dealers are also instruct- 





ed in ways to overcome limitations of existing offic« 








P ‘6 9 construction such as narrow corridors, odd-shaped 
IT 4 IN SUNSET corners, radiators, etc., to create efficient and imagina- 


tive private and multiple work stations in limited areas 
Dates of the sessions, available sessions open to Arnot 


Advertised in six other big national magazines, too. dealers may be obtained from Mr. Stapleton at Royal 


Metal Manufacturing Co., Jamestown, N. Y. 
STOCK ELMER’S GLUE-ALL NOW! 
See your supplier or write The Borden Co., 350 Madison Ave., Name Manager of Stott’s Store 
New York 17, New York. L. J. MILLIKEN, vice-president and general manager 


of Chas. G. Stott and Co., Washington, D.C., announces ) 
(G the appointment of CHARLES N. HERGENRATHER as 
manager of Stott’s Alexandria store at 422 King St 


with Born in Towson, Md., Mr. Hergenrather is a grad- | 

wa yy uate of George Washington University. He formerly 

| t) ] L, mn was sales representative in the government contract | 
R rl lepartment of the Stott Co 
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WORK magic with office space... 


Only Royal offers fiexible furnishings! 
Whatever office space problems or work requirements your 
customers may have, you can solve them easily and effici- 
ently in the Royal modular manner. With Arnot Partition- 
ettes* and modular components, plus Royal seating, you 
can sell desks that “grow” and chairs that fit. Write today 
for full details on how you can work magic with office space! 
ROYAL METAL MANUFACTURING COMPANY, Dept. 6-F, One 
Park Avenue, New York 16, N. Y. In Canada—Galt, Ontario. 


angeles. Ser Francisco. Seattice. Gait ta . CENSEES France. Engler 


s Angeles. Ce Warren. Pa. Jamestown, WY. Galt anc Smiths 


OFFICE ¥ FURNITURE 








5 J 
7 $7.50 
1 


0 $15.00 


Be sure to stock the complete line for 










maximum turnover and maximum profit* 


~ RANDOM HOUSE 
REFERENCE 








Nationally advertised 
Nationally promoted 


Internationally famous 


For example, an order for only 
20 assorted copies of THE 
$5.95 AMERICAN COLLEGE DIC- 
TIONARY (any assortment of 
bindings) earns 42% discount! 











Ne 


RANDOM HOUSE, INC. + 457 Madison Ave., New York 22 























CONTEMPORARY BANK OF ENGLAND 


Widely copied, but never equalled has been Boling’s 
famous Bank of England Series. Here, now, is a new 
version of this old favorite which retains all of its 

basic characteristics in a modern design—as 
comfortable and tasteful as it always has been. The 
combination of cane and the finest of furniture 

woods gives new sparkle and appeal to this 

“classic” design. Available in Walnut, Mahogany, 
Light Oak or Softone Oak finish. 





No. 9713-CB No. 9710-CB 





No. 9711-CB 





Chairs for all business 


pd BOLING CHAIR COMPANY 
waa SILER CITY, NORTH CAROLINA 
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Empire State Travelers Hold Rally 


res tic ird to Crayton L. (Doc) 
WILLIAMS of Ryan & Williams, Inc., Buffalo, as Deales 
Salesma f the Year, was one of the main attractions at 


Empire State Travelers Club sales rally 

About ) persons witnessed the presentation 
April 7 at the Hotel Manger in Rochester 
ide by Club President WILLIAM Ross, 
Ux! 1 Filing Supply ¢ who presided at the all-after 


first of its type held by the 
organization 
gram was a panel discussion 
D Sound Lil This moderated by HOMER 
nal Stationery & Office Equip 
dings, based on sales calls 
r-salesn were played by Mr. Lay, and 
hniques used in handling sales resistance 
Wel inalyzed by three panelists. These were: GLENN 
Syracuse; ANTHONY No 
CERO, East Buffalo Stationers: and WILLIAM ROBESON 
r [ Seibold Stationery Co., Inc., Rochester 
T} sensus of the panel was that salesmen must 
ogni: he natur f the particular resistance they 
must | ble to decide whether to at- 
on it r to accept it as a temporary set- 


Ot) ikers included Dr. RoBERT T. GIuFFRIDA, 
in at the University of Rochester, who 
ISS tl mporta »f correct English usage as a 

nd ANTHONY PAUL, sales manager of 
Co., I Buftalo, and Governor of Dis 


EDMUND J. SHINI { Dennison Mfg. Co., acted as 


B. L. Marble Display Wins Award 





Wnt tf the NOFA p for excellence of product design 
f pr n, this display launched the new 


line of B. L. Marble Furniture, Inc. at the 


NOFA show in Atlantic City, N.J. The NOFA award 
f he . ¢ his year: last year, however 
M lis took i ur trophy. The exhibit, a 43 
Fountain Court of the Exhi 
H ggests af itive office and reception area of 
egance. It lesigned by Hugh Pettibone, and 
Ohio Dis f Cleveland, Ohio; the curved 
f bool tched walnut were fabricated by 
w Mueller of Grand Rapids. The walnut furniture 
signed by W i Sullivan, ILD.1., is flooded | 12 
res with w incandescent light showing up 
ntage th ty of the wood and the slate, beig« 
hol ete 
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Compare. and 


you'll choose 


LAWSON 


LAWSON 
feel 


| WASTE 
—— BASKETS 












No. 2900 
Paneled 
No. 34 Space Saver 
No. 2180 
Excel in 


STYLE - STRENGTH - ECONOMY 


Lawson Waste Baskets are made of selected steel for ap- 
pearance, durability and economy. They are recognized 
leaders in beauty and utility. Available in a wide range 
of popular colors and simulated wood grain finishes. Ex- 
clusive construction features protect furniture and floors 
against scratches. Fireproof. 


LAWSON Sandurns 


and Smokurns 


Lawson offers a wide se- 
lection of Sandurns and 
Smokurns, finished in glis- 
tening baked enamels, 
smart decorator colors, 
trimmed in glowing cop- 
per or gleaming stainless 
steel—or a choice of ultra- 
smart all stainless steel. 













Lawson Smokurns have an 
inner container (hot- 
dipped galvanized) which 
holds water or deodorant 
for fire protection and 
odor quenching. Hides 
smokers’ waste, eliminates 
smoke and odors. 


See Lawson complete lines of Waste Baskets, Sandurns, Smokurns, Desk Files, 
Hotel Baskets, Torpedo Waste Receptacles, and other Utility Receptacles 


Warehouses in Principal Cities 


THE F.H.LAWSON CO. 9) 


{ 
° TIWWTINIW AS 





LAWSON PRODUCTS ARE NATIONALLY ADVERTISED 
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This great seaborne health cen- 
ver will carry a new kind of aid 
abroad—with your help. Part of 
the people-to-people project 
Hope, it will enlist 200 specialists 
in sharing our health skills. 


Ambassador with a blackboard, the Hope 
specialist will help the often woefully few 
local medical technicians train helpers. 
The result: many more hands. And that 
means one Hope dollar is multiplied 
many times over. 


YOUR HELP CAN COME BACK A HUNDRED TIMES OVER 


" . 4 
‘ a 9 Pe : 
, Sm * 
; ig \ 
an fF rs 
; eg i] 


~_ Lee 


If enough of us help, the S.S. Hope will be outbound 
in 1960. First port of call: Indonesia. A bold health 
project called Hope will be underway. 

The need is crucial. Many places, too many health 
hazards exist. Too many people robbed of the will to 
live. Too few hands to help. Often, a doctor for 100,000. 





Hope’s approach is practical. Help where a nation’s 
doctors ask help. Help them help themselves to health. 
By training, upgrade skills—multiply hands. Hope’s doc- 
tors, dentists, nurses, and technicians will man a center 
complete to 300-bed mobile unit and portable TV. 





You can not only make every dollar do the work of 
many, you can earn a priceless dividend. With health 
comes self-respect. People at peace with themselves are 
less likely to war with others. 

Hope is yours to give. It’s a people-to-people project. 
For one year’s worth, 34 million Americans must give 
a dollar. Don’t wait to be asked. Mail a dollar or more 
now to HOPE, Box 9808, Washington 15, D.C. 


One local doctor for 100,000 people. These are the odds Hope 
may face. Yet Hope can mean so much. The health of this child. f 


s he 

The health of five Indonesians. Trained hands and only a dol- Ca 

lar’s worth of penicillin can cure them of crippling yaws we “e 
gt* 


<om e 
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Old Town Developments Step Up Sales 


New dealer co-operation and product development 
s stepping up Old Town Corp. sales, reports GABE S 
CARLIN, general sales manager. He says, “In the first 
few months of this year Old Town's volume of incom- 
ng business is already more than 30% of last year’s rate 
Ww € Xp t this percentage to rise even more over the 
next few months 

A factor has been the special training courses estab- 
lished to keep sales personnel abreast of new product 
levelopments and to equip them to give dealers and 
their customers the type of sales and product application 
help needed. Most Old Town salesmen and many dealer 
salesmen have already taken this course 

Advertising and promotion mailings have figured in 
the new Old Town policies. Recent contests for dealers 
ind salesmen have been effective 

In addition, the introduction of Town-Fac has been 
in Outstanding product development, along with recent 
levelopments in the manufacture of Mylar carbon rib- 
bons. More new products are promised in the next few 
nonths as Old Town looks to the future with enthu 


siasm, says Mr. Carlin 


Smith-Corona Portable Typewriters 
Granted Good Housekeeping Seal 


Portable typewriters made by Smith-Corona have been 


granted the Good Housekeeping Seal of Approval it 
was announced by WILLIAM B. BIRACREE, advertising 


manager 
The ‘Galaxie’ will be featured in the May edition 
of Good Housekeeping magazine as part of a special 
wo-page advertising section called ‘Best In The Hous« 
said Biracr 
Prior to being granted the seal, the portables were 


submitted for investigation to the engineering depart 
nent of the Good Housekeeping Institute in New York 


City. This Institut hecks the product and must be 
tishied that it performs in accordance with the manu- 
ture! laims 


Oxford Sponsors Dealer Workshop 
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BATES HAND-GRIP STAPLER Precision engi- 
neered to fit the hand comfortably. You can 
feel the difference. Holds 105 standard staples. 










BATES STOWAWAY Why didn’t somebody think of 
it before? A standard stapler with staple remover 
that stows away out of sight when not in use. (Avail- 
able without staple remover. Ask for the Bates 88). 











BATES 56 STAPLER Here's a sleek looking, full strip 
stapler especially designed for modern office decor. 
Choice of 5 colors and chrome. Holds 210 staples. 










= 


BATES MODEL C STAPLER The perennial favorite. Makes 
own staples from continuous spool of rust-proof brass 
wire 5,000 staples from one loading 

These are but four of the complete line of Bates 

stapling products. Write for catalogue No. 19 












the 
BATES 


manufacturing company 
Orange, New Jersey - New York Office, 63 Vesey St., New York 7 
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COPY-RIGHT Copyholder 


for over 30 
years the 
“‘mostwanted" 
copyholder... 
now manufac- 
f tured by Curtis- 
Young Corpo- 
ration. 












excLusiVve F 


« 2-Lever wap sg os €O 
ime 


touch nye _, velvet 
more @ , 
brake lowers ae ss 
Patented Knee-Actio® ight 
o . h ol ds any weig 





















CURTIS-YOUNG CORPORATION 


Carbons Ribbon 






Hedges 
puts EFFICIENCY 
into daily routines 








“DANDY” == 
BOX FILES 


CARD TRAYS 


HEDGES merc. co. 


1441 CIRCLE AVE. 
FOREST PARK, ILL. 
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EVER SAFE NEW FLOOR SAFES 
Safely Protect Cash and Valuables 


Model 
FD 918 
with inner de- 
pository and 
envelope slot. 

(Left) 


Model 
F-912 
Single com- 
partment. 
( Right) 





Ideal for Service Stations — Stores — Doctors — 
Dentists — Schools — Ticket Booths. Easily installed 
in wood or concrete floors. Mercantile Class C in- 
surance Rate Less 10°, for U. L. Relocking Device 
Label. 

Removable Combination Dial — for additional pro- 
tection. Impossible to open safe without dial. Write 
for complete information and prices. 


Div. Schwab Safe Co. 
EVER-SAFE Co. Liman: ronan 











the A=-B-C's of 
Business Automation 
Start with... 











“a Manufacturers of 


Adding Machine Rolls 


and Addressing Machine Rolls 


Best Buy for Teletypes 


Rolls and tapes 


Cash Register Rolls 


Send for dealers’ price schedule listing 
All paper rolls, scratch pads & office papers 


RITTENHOUSE PAPER COMPANY 


2600 N. Clybourn Ave., Chicago 14, Ill. 
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Noelting Heads Shift at Faultless Caster ROB ERTS for SALEABILITY 
WALTER W. NOELTING, CLARENCE B. NOELTING (Since 1889} 
and their families have acquired all of the common 
stock in Faultless Caster Corp. owned by Mrs. MyrTLE MODEL 95 
K. NOELTING and the other heirs of the late WILLIAM L A highly saleable combination of 
H. NOELTING, former president of the company, and “4 rugged construction and great 
ie He enn 8 8 1 his f ly . <] flexibility. Has 5 movements — 
y ELMER fi. ” OELTING and his fami y: consecutive, duplicate, triplicate, 
Elmer Noelting has retired as vice-president, treas- 5 quadruplicate and repeat, con- 
urer and director of the company after 44 years’ active trolled by a dia! wh ch locks in 
. : oa position. Smooth balanced action; 
duty, and Mrs. Noelting has retired as director. D choice of 6 to I! wheels: weighs 
Clarence Noelting continues as president and chiet aa 20 . One of a ful! line of fa- 
; - a hi 
executive officer, and Walter W. Noelting will serve mous Roberts numbering machines. 
as — uftive Vic e-president and treasurer. ; MODEL 90 
C. BERNARD NOELTING has been elected vice-presi- = , 
dent, secretary and director, and ROBERT B. Burris, a 
vice president, assistant secretary, assistant treasurer a 
and director he 3 
. Faultless Caster Corp., was founded in 1889 ¥ 
Be 4 
by the late BERNHARDT H. NOELTING. The company : 
also manufactures designer-styled drawer pulls and a ” . 
knobs for traditional and contemporary furniture 
Most versatile of all numbering 
machines. You dial the action 
‘ P i wanted (up to 13) on outer cir- 
Saginaw Firm Holds Grand Opening cle. Inner circle tells number of 
; impressions run off. Also regular 
Rush Stationers, printers and office outfiters, a repeat, consecutive and duplicate; 
recently established Saginaw, Mich., operated as a part- 6 to |! wheels; weighs 20 oz. 
, canes Write Roberts Numbering Ma- 
nership by CHARLES R. WELLs, RoBert R. RusH and chine Division, Heller Roberts 
FRANK J. HEss, recently held a grand opening in its Mfg. Corp., 700 Jamaica Ave., 
Q . ed rook f h 
remodeled and redecorated building at 731 Gratiot. Brooklyn 8, N.Y. 
. The firm sells an extensive line of office furniture and 
equipment and commercial stationery and includes a % . 








. printing and lithographic service. It also designs and 
plans business office 


owners, the firm eventually will have complete model 


MAYLINE 





improvements. According to the 


business office rooms set up in special displays to aid 


customers in planning office changes. i 


‘Scarce as Capitalists in Russia’... 






































TIOCTYIHJO B IPOZJAXY HECKOJIbKO 
TIMUY WAX MAIUMHOK MAPKM “OJIMBETTH" 
C PYCCKHM WPHSTOM. UEHN OT 88.00 
OJ. BES HAJOPA/,. UWE ° . 
Mon. / /. TAKE TMLy 2 Outstandingly Different! z 
- = ~< 
MAIIMHKH TAKKE TPYZHO HAMTH,KAK > . = 
= The Mayline DESK-O-MATIC + 
KAIMTAJMCTA B MOCXBE! TNOTOPOMNUATECE 
A new desk height adjustable drafting table. Settings 
C BAUM SAXASOM,-ECJIM Bol CMOP JIM for top tilt and top height are made by the operator 
IIPOYMTATL STO OB'ABJEHHE!, from his position at the front of the desk. 
LEON OFFICE MACHINE cO., INC. Dementia was Comhever at ion — show 
in Detroit. and Design Engineers in New York. Deal- 
1415 K STREET, N.W. ST. 7-3145 ers send for folder S-24 covering this new drafting 
his ertisement placed by Leon Weinraub of Leon Office table. 
M ( In n Washington, D.C. newspapers attracted 
sie ann, Sorel in Naren eee eee MAYLINE COMPANY, INC. 
portable typewriters with Russian keyboards. As you know, 625 No. Commerce St., Sheboygan, Wisconsin 
these achines are s scarce as capitalists in Moscow. So, 
early MAYLINE - 
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FOR EVERY NEED! 





Extra long service 


ONLY Cleaner better looking letters 
Crome J Store 
ADDING MACHINE 

RIBBONS 
OFFER ALL THESE No smudge or smear 
ADVANTAGES 


No drying out — good for years 


Only the best durable fabrics 
with fine, closely woven threads 


ONCE UPON A WALL 


-now one 
Upon a 
desk 





Oak 
ak sy 
“ 











Portable—in 4 colors: 


Right in step with modern | ®ve 
offices the Boston Cham- | Green 
ion Portable Pencil | Sondtone 
harpener saves time... | Gray 
builds efficiency. 
Order today from your | Pian 
local stationer. bad 


C. HOWARD HUNT PEN CO., CAMDEN 1, N.J. 
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Columbia-Hallowell Graduates 
Distributors and Salesmen 


Eleven distributors and salesmen were graduated 
March 9 from a three-day Columbia-Hallowell training 
course conducted by Standard Pressed Steel Co., Jenkin 
town, Pa. in the design, manufacture and use of Colum- 
bia office furniture and Erectomatic adjustable steel 
shelving 

Graduates are NORMAN YOUNG, salesman, Parent 
Metal Products, Inc., Philadelphia, Pa.; WiLtiaM J | 
SEIBOLD, JR., secretary and treasurer, Heinrich-Seibold 
Stationery Co., Inc., Rochester, N. Y.; ROBERT AR 
CHICK, salesman, Office Equippers Co., Philadelphia, 
Pa.;Trent Ward, salesman, Marx Stationery and Print 
ing Co., Philadelphia, Pa 

Also: HOWARD HOFFMAN, sales manager, Evans 
Printing & Office Supplies, Savannah, Ga.; THOMAs 
MATHES, salesman, W. E. Kelsey & Sons, Inc., Hart 
ford, Conn.; CARL SKILLMAN, salesman, Parent Meta! 
Products, Inc., Philadelphia, Pa.; ANTON JAHELKA, 
salesman, W. E. Kelsey & Sons, Inc., Hartford, Conn.; 
THOMAS TEALL, salesman, Heinrich-Seibold Stationery 
Co., Rochester, N. Y.; DANIEL KING, salesman, Marx 
Stationery & Printing Co., Philadelphia, Pa.; ROBERT 
HorNsBy, salesman, Marx Stationery & Printing Co 
Philadelphia, Pa 


Esterbrook Pen Buys Cushman & 
Dennison Companies 


The Esterbrook Pen Co. has purchased the Cushman & 
Dennison Mfg. Co., Carlstadt, N. J., and the Cushman 


& Dennison Co., Ltd., London, England. The acquired 
companies manufacture the ‘“‘Flo-Master’’ felt tip pens 


Cado Briteline’’ markers and inks, ‘“‘Ke-Master’’ key 
ontrol systems, “Whirl-O-Dex”’ rotary card files, binder 


clips and stamp pad inking devices 


Both companies will continue operations as wholly 


owned subsidiaries of the Esterbrook Pen Co 


Toof Promotion Sells Machines 





Ss. ¢ TOOF & CO. of Memphis, Tenn., recently cond 

sstul promotion of Contex culators. Eighty machine 
ver 1 and about two dozen e let out on demonstratior 
The pr tion was planned and staged by H. H. Akers 
get t the stationery lepartment at loots, and Jerry Camr 

ind Ray Terre representat the Bohn Duplicat 
( f wil tt t pnt itching the mode n t 
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NO. 350 
PRESENTATION 
EASEL 


At last, a well constructed, 
reasonably priced lecturer's 
easel... which won't tip 

over! For sales presentations, 
lectures, demonstrations, 1 
displays 


1 + 


Fa =9$25.00 List Price 


{ FOB: Glendale, L. I. 





Please write for literature mentioning this publication. 


ANCO WOOD SPECIALTIES, 
GLENOALE 27, N. Y 


EASELS MADE OF WOOD STAND UP BETTER! 


@ 28” x 36” chalkboard with padholder @ 2 28” trays (2nd 
tray for storage) @ Easy height adjustment: 44” to 80” = 
Portable @ Compact @ Solid construction @ Attractive finish 


INC. 
























STARK... 


A quality line of 
styles and 


grey. DAILY FIGURES ON SMALL MONTHLY 
PRINTED IN REVERSE FOR QUICK REFERENCE. 


No more perforation 


write or phone for complete details 


STARK re ‘noone 





PHC 3-0654 


100-112 BISSELL ST. ° <, = 


with the CAT'S EYE” 








© Easy To Read 
© Easy To Use 
stands and pads featuring all popular 


sizes. Calendar pads are lithographed on a high 
grade, white — 16# paper. Stands available in bronze and 


PAD 


Slot punched for neater appearance after removal of page. 


* JOLIET, 
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MEMO TO: 


Office Stand Buyers — 


KD 3000 
BY KOL IS 
LOW-COST, 
QUALITY 
TYPEWRITER 
STAND 


Now — a low-cost, 
high quality type- 
writer stand with all 
the features you'd 
expect to find in 
stands costing much 
more! Large, easy- 
rolling, 2-inch non- 
marking rubber cast- 
ers, all-metal con- 
struction, wings snap 
into place either in 
up or down posi- 
tion. Light enough 
to be shipped par- 


cel post — just 18 
Ibs. 


Send today for catalog sheet 
and price list. 


2323 ELLIS AVENUE 
ST PAUL 14, MINNESOTA 








A proven way 
$ to accumulate 


$ money 




















THE C. L. DOWNEY CO. 





$ 


¢ 


as S<rn0NG 


COIN HANDLING SUPPLIES 


Sold exclusively through Stationers and 
Office Supply Dealers for over 40 years 


I COIN HANDLING ACCESSORIES 


Seal Presses * Legal Seals * Downey Change a 
Teller's Moisteners * Currency Recks * 
Counters * Packaging Trays * Linen Shipping Tags 
Steel-Strong Coin Trays & Lift Pans 
COIN WRAPPERS 


Old te * Reinbow * Automatic * _ 
Kweartet * Tubular * Gunshel 


BILL STRAPS 
Federal * Colored * Bending 
. 


Write for information! 


HANNIBAL, MO 
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NEW FAST WAY TO 
Td od 1, oe 4, [Od | 





the 
Kent 
Kordiess* 
electric 
pencil 
sharpener 


1195 


with the new 


Floating f 


retali with batteries 


made in U.S.A. 


Here’s the pencil sharpener that captures the imag- 
ination of every customer! No handles to crank... 
so automatic you can hold the phone with one hand 
and sharpen your pencil with the other. Perfect for 
home, school or office. Each sharpener comes in a 
handsome display package. 
© Portable, sharpens anywhere 


® No button, no switch, no cord 
® Handsome desk accessory 


@ Automatic, one-hand operation 

©@ One year guarantee 

@ Makes a wonderful gift 
*Trade-mark 


the worlds largest selection of 


Select ROUGH and REBUILT 


OOGOOD 
QNOGOBOGS 


EVERY MAKE — EVERY MODEL 
AT TREMENDOUS SAVINGS! 


omnes @ ADDERS * BOOKKEEPERS * CALCULATORS 


COMPTOMETERS * BANKING MACHINES 
comme @ ADDRESSING MACHINES 
CABINETS AND SUPPLIES 


memes @ OFFSET and DUPLICATING MACHINES 





SELECT ROUGH — machines complete and in operating con 
dition for quick reconditioning and sale 


REBUILT — machines guaranteed to LOOK and PERFORM like 


new. 
40 years of 
pe ect, J 


NTERNATIONAL OFFICE APPLIANCES, INC. 


of Office Machines 






Department Store 


326 Broadway, New York 7. NY 
WOrth 2-3200 
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Minitone Electronics Inc., 55 West 13th Street, N.Y. 11, N.Y. 





Guest Book 


LesLtig L. DE MATHE, of de Mathe-Walker, Seattle, 
Wash., visited our offices on April 5 and again on April 
9. Mr. de Mathe is a manufacturer of a new line of 
xecutive desk calendars, which is described elsewher 
n this issue. At the time of his first call he was enrout« 
to New York to call at the office of his eastern area 
jobber, Bainbridge, Kimpton & Haupt, Inc. In Chicago 

visited with Associated Stationers Supply Co., reps 
sentative for the Middle West. Zellerbach Paper Co 

lling his product on the West Coast. Although the 

m is new, Mr. de Mathe has been gratified by qui k 


ince where it has been show 


New Webster Address in Pittsburgh 


F. S. Webster Co. announces that after May 1 the 
Webster Pittsburgh branch office will be located in th 
Lando Building, 909 Penn Ave., Pittsburgh, Pa. The 
telephone number, ATlantic 1-0406, will remain th 
same as formerly used at the old office at 657 Century 
Building 


This move to larger and mor 
will enable Webster to mor 
nd ribbon shipments to distributors in the important 
Ohio, Pennsylvania, West Virginia and Maryland areas 


erviced by the Pittsburgh branch office and warehous 


commodious quarters 


effectively expedite carb n 


CONSUMER ADVERTISING 

















HELPS MAKE 


RITE-LINE copyvuoiper 
A READY SELLER... 














BESIDES: 


SELLS AT 
@ It's an excellent door opener for new business 
$] 775 @ Has an outstanding price advantage 
@ Requires no service 
TAX EXTRA @ Takes all widths of copy up to 20 inches 


(Slightly higher west @ The Line Magnifier is available as an extra 
of the Rockies) 








And RITE-LINE Corporation does not compete with its 
deolers. For full particulars, discounts, etc., write to: 


RITE-LINE CORPORATION, 4209 39th Street, N.W., Washington 16, D. C. 
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Edward O'Donnell R. W. Zandstra 


Fred J. Recio 


Stock Forms Names Winners 


Rediform 
conc lude d 


Oft ind members of the Charter 
Ach nt Clul winners of a 
have b unnounced by the Stock Forms 


( IV I Mo rf Bi eSs 


recently 


oe? Inc. They are: Ep 
WARD P. O'DONNELL, Oakland, Calif., president; Ros- 
ERT W. ZANDSTRA, Chicago, ill. vice-president; FRED 
|. Recio. New York ¢ secretary-treasurer; ROBERT 
W. Farries, Los Ang Calif., first member; JERRY 
BROW Los Angeles, Calif., second member; CLAYTON 
I ( Ol third member; and OWREN 
M I A ( fourth member 


Excuse Us, Please 


Sell Partitions To Cut 
to the 


, 
A it nt in the article, 


N the May OA erroneously referred 
il I] rtitions as being 72 inches 
This reference should have be 


en seven feet, two inches, 


SELL THE BEST KNOWN NAME i 
in the field 








at 50% PROFIT 


with extra discount for volume 


ge oe ee ee oe ow ee oe oe 
es o> com Ge ee cD Gee ee > 

















WALL HANGING 
FLOOR and CABINET TYPE 


portable CHALKBOARDS 
and BULLETIN BOARDS 


Here's a typical example: 
3'x 4’ Board... List: $12.95 Your Cost: $6.48 
Sell the widely respected ROWLES LINE and 
enjoy the best profit. Free dealer helps including 
envelope stuffers and catalogs. 

write for profit program and prices 

ROWLES MANUFACTURING CO. 

6400 W. Cortland ¢ Chicago 35, Ill. 


DIVISION OF 
BECKLEY -CARDY 
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miclm- lela @y-i i 
Biel li: M-leclite 


IV DTANA 


UNDER-COUNTER 
CASH DRAWERS 














5 MODELS 
MEET ALL NEEDS 


MODEL V-1-(illustrated) 
5 coin, 5 currency 


epmanpanane NO STOCK TO CARRY 

List 24 HOUR 

$29.50. SHIPMENTS 
FULL DEALER 
DISCOUNT 


NO COMPARABLE 
PRODUCT AVAILABLE 


A sample of one model is all 
that is necessary to show Indi- 
ana’s high quality, workmanship 
and practicability. 


When you display one of these Cosh Drawers — they sell 
themselves. A high quality product of Indiana hardwoods — 
smooth finish inside and out. Quiet roller mechanism — warning 
gong rings when drawer opens. High-grade disc tumbler lock. 


Write for details 
INDIANA CASH DRAWER CO. 
oan © Fae - 0) Gay lo 


Indiana 


Shelbyville, 








NEW! All Purpose 14%.” PAPER CUTTER 
SAFE... ACCURATE...STURDY...EASY TO OPERATE 


At a Sensational Price 


Only $139 50 List 












HEAVY DUTY 
PAPER PRESS 
FULL WIDTH 
ADJUSTABLE 
BACK GAUGE 
CUTS 1%” 
THICKNESS 


PORTABLE 


el 


NO STAND 
REQUIRED 
NICKEL-PLATED 


AUTOMATIC OPERATING PARTS 


SAFETY DEVICE 


DEALERS . . . HERE'S a MONEY MAKER for YOU! Sales of the 
NEW HOMS M14 All Purpose Paper Cutter are moving up so 
fast we've increased production to meet demands. Beautifully 
designed, precision engineered and with many features matched 
only in higher priced cutters the sensationally priced HOMS 
M14 is a substantial profit opportunity for you. Here are some 


of your prospects: Business and Industry + Stationers 
Advertising Agencies + Banks * Colleges + Schools + Hospitats 
insurance Companies «+ All Types of Printers + Photo Finishers 













PHONE, WIRE or WRITE TODAY SETS « LO]. 4b RTT 
for full infermation on the M14 and 1314 ROLLINS ROAD 
many other WOMS Office Products. BURLINGAME, CALIFORNIA 


Oe ee ee 
WHEN ANSWERING THIS AD PLEASE ADDRESS DEP’T 0A, ABOVE ADDRESS 
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please care... 


every $ 1 sends a Food 
Crusade package 


So many like them are hungry .. . 

A bow! of rice, a lunch of bread and milk, are a feast 
to youngsters like these. More than half the people 
in the world, cnildren and adults, do not have enough 
to eat. Refugees, disaster victims, orphans, the desti- 
tute, the sick need help badly. 


We have such plenty to share... 

From our farm abundance the Government gives 
foods for welfare programs in the U.S. After these 
requests are met, CARE receives milk powder, flour, 
corn meal for relief in other lands. Then, to make 
our help more effective, CARE buys other items, 
such as rice and margarine, to match the various 
nutritional needs of hungry people. 


You can be their friend... 

For every $1 you give, CARE can prepare and de- 
liver one Food Crusade package based on country 
requirements (contents and weights vary accord 
ingly). The packages reach needy families, schools, 
refugee camps, orphanages or other institutions 
And your name and address, or that of your group, 
go with every package to bring a message of friend- 
ship from you and our country. This is a way to help 
personally. Join the Food Crusade! 


$1...$10...$100... your dollars do so 
much good ... send as many as you can 


CARE, 660 First Ave., New York 16, N. Y. 


Here is $.. ’ ww for Food Crusade packages to be 
distributed to the needy. (Make checks payable to CARE, Inc.) 


Nome 
(Se 


City... Sareea i Zone State 


Contributions to CARE's Food Crusade are income-tox de- 
ductible. (Federal) 


As a public service, principal RAILWAY EXPRESS AGENCY 
offices will take your CARE contribution. 
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hunger hurts! 



























Food Crusade 
packages may not 
be sent to specific 
individuals or 
addresses, but you 
may select any of 
these countries: 


Colombia 
Ecuador 
Haiti 
West Germany 
Greece 
Guatemala 
Hong Kong 
India 

italy 

Iran 

Korea 
Pakistan 
Poland 
Turkey 
Yugoslavia 
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Plus 60 Years of Leadership 


New plastic heads that are unbreakable under 
any normal usage; form-fitted blister packing 
which permits removal of one push-pin at a time; 
a colorful red, white, and blue card punched 
at the top to facilitate hanging on Moore's 
7 20-B counter display —that's the Moore Push-Pin 
story in this, our 60th Anniversary year. 


No change in Moore aluminum head Push-Pins 
except for the packaging which is now blister 
pack, too. Be sure you have adequate stocks of 
these two 60-year favorites in their new modern 
package. Your jobber con supply you. 


—————— — + 
Space emectubquninncinecipeneannguscinidanininiadibnial 


hele). i ai J eh], Bil, Beier 


Since 1900 Makers of famous Moore Picture Hangers 
113-25 BERKLEY STREET PHILADELPHIA 44 PA 














A Simple, Logical Development In Desk 
Calendars That Works For You 


Date-Dex 
the Time Schedule Organizer 
DESK CALENDAR 





All conveniences of a DOUBLE-PAGE LOOSE-LEAF calendar 

PLUS: Dote-Dex lets user PLAN AHEAD with its unmatched 
Visible System 

PLUS: All appointments, notes and schedules visible DAYS 
IN ADVANCE 


MEMO POCKET has a supply of 5 x 4” loose memo sheets—EASIER to handle 
than an open book—TRAYS are unbreakable plastic in ivory, gray or 
marbleized brown—METAL PARTS are aluminum anodized gold—PAGES are 
of finest 24 Ib. stock in alternating colors of white and India yellow. Each 
Friday sheet is of 110 Ib. white index paper 

Manufactured by: 


DE MATHE-WALKER 
2300 Northern Life Tower Seattie 1, Wash. 
Exclusive Distributors 
Chicago: Associated Stationers Supply Co. 


New York: Bainbridge, Kimpton & Haupt, Inc. 
Los Angeles: Zellerbach Paper Company 








v n™" Here's @ Money Maker! 


CRAM’S Rotating 


e 
ei Self-Service... 
MAP MERCHANDISER 


Holds $60.00 worth 
of CRAM’S popular 
fifty-cent and dollar 
map items. 

Rotates at the touch of 
a finger, providing 
easy access to all 
titles. 





Occupies only one 
square foot of counter 
space. 

Maintains neat, or- 
derly appearance. 


A complete self-sell- 
ing, self-service “Map 
Department.” 


WRITE FOR SPECIAL OFFER 
Globe and Map Publishers Since 1867 


coe. CRAM <. » 


730 E. WASHINGTON ST. - INDIANAPOLIS, 
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C-THRUY clear plastic rulers and 
drawing devices give you a com- 
plete line to feature for back-to- 
school. Their high quality and mul- 
tiple utility have won world wide 
renown, They’re priced for profits— 

designed for eye appeal= 

a real “Golden Rule” line, 


Send for Catalog. 


RULERS @ TRIANGLES @ MAVIGATIONAL INSTRUMENTS 


tittle COW8 LL 


HARTFORD Cc ON WN U.S A 
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LEAD POINTER 





For Perfect Lead Points — 
Blunt to Hairline. Two Models. 





Variable Taper Mode! 
lets you dial the taper 

























Standard Model gives you pote up Lctiiies 
to %” long without breaking. Just " 
insert lead and rotate lid. SHORT), <== 
Write for Literature and Dealer Prices. 
LONG ——<——=, 
ELWARD MANUFACTURING CO. [i 
ker St ° ecu BETWEEN = 















cooperates! 


Write for fast-action merchandising program on our new top 
qeay STATESMAN line of carbon paper and typewriter ribbons. 
ull protection! 


WRITE, INC. “?°**z0ste/ssarepuntdons"”""-" 














Keep Klean Imprinted 
Typewriter and Business Machine 
Covers help you sell more! 


Keep your old customers ‘Dealer Con- 
scious” and bring in new ones — by 
sending out your trademark and mes- 
sage with every machine you sell! 
Tough, durable gray plastic, gray rub- 
ber and black rubber. Write today for 
prices, discounts, etc. 





KEEP KLEAN PRODUCTS CO., INC. 
4077 PARK AVE., N.Y. 57, N.Y. 



















Write for Dealer 
Literature & Prices 


HARDBOA 


59 BRANCH § 















RD FABRICATO 


. re) wees 


RS, inc. 
MO 
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OA Design Round-Table 


ntinued from pa 

north, we don’t paint the north wall a violent, shoc! 
ing color because it would distract the workers fro: 
their work. However, the people who will period 
ically be coming into the area will generally be lo 
ing to the south wall. That wall can be treated rather 
brightly for interest. If you are using two-tone desks 
you might specify the color on the drawer fronts 
be similar to the color used on the back wall. This 
way you can key the whole together 

Though we don't think of it as a formula wh 
we design an office, in retrospect we find that we us 
a range of light colors up to about 80% of the total 
space, with the remaining 20% being devoted to a 
cent color. Generally speaking, a dealer working with 
an office space is trying for a neutrality of atmos 
phere so that the people working within the spa 
can operate without being too greatly effected by 
I would suggest that the floor be of the darkest 
the most solid. From ther 


since this would be 


you have your lighter values for the majority 
space and the darker values for your accent 


a 


Cihlar: What about the use of color to either « 


ish or accentuate the architecture 
Devine: Many of the older buildings, and some 
titioned new buildings present the problem ot | me 


narrow rooms or corridors. These can be brought 


into more pleasing areas by making the small walls 
deep tone and the long walls lighter. Dee; 
dvance toward you, while the lighter tones re 

| have also seen this distorted proportion corre 


sually by having wide vertical bars on the lor 


walls, although this treatment should be applic 
with caution since you could end up with three-rin 
ircus ettect 
Dennis: Turning this same example on end, you 

wer a high ceiling. However, you have to be very 
areful because of a second element, lighting. If y 
paint out a ceiling with black, you should bring th 
black down the wall to the level of the lights. It 


ght level is three feet from the ceiling and you 


tinue your lighter value on the wall all the way 


1 


the black ceiling, you will only be accentuating th 


McPherson: Since, as Dor tioned, dar! 


values ad\ ance its a good idéa te avoid using the: 
i SI all roo! or the worker 1n that area is gt 
to feel as though he were be strangled. Incidental 


’ 1 
talking about colors be oppressive, it’s a g 


dea not to use the hot olors in an office that ist 


LIf C4 nditioned 


Gordon: You can ils | I t¢ i che PPpy lool 
ffice by painting the d frames and window 
S the Same color is tn W ills 


Collins: I have seen a large office area. in which tw 
iepartments are stationed, divided in two by chang 


walls and equi 
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. ROLLING STORE LADDERS 


ROLLING LADDERS—Made from 
Oak or Birch 

SIDE and CEILING TYPES—with 
steel track for mounting on shelving, 
filing cabinets or ceiling. 

“A” and LIBRARY TYPES—require 
no track and are mounted on wheels 
with Automatic Safety Brakes 
WELDED STEEL SAFETY LADDERS 
—Made from 1” diameter round 
furniture tubing, with expanded 
metal steps. Mounted on Swivel 
Brake Casters. Ladder can be rolled 
freely when no one is on it. When 
you step on the ladder the rubber 
tipped legs rest on the floor 4 
prevent rolling. Made in 1 to 
step heights, and 4 widths. 














Send for Circulers 58WOA (Weed) & 56-OA (Steel) and Deoler Discount. 


Manufactured by 


1. D. COTTERMAN — Xevervitie, itincts 








Expense Accounts to Get Close Scrutiny in ‘60! 


e BEACH Books 


provide the best way to 
keep detailed, accurate 
records. Complete— 
Easy to Use—Sturdy, 
they always satisfy! 






Counter Display 

the Sales LEADER and 

build repeat business. 
Samples, Prices: 


BEACH PUBLISHING CO. 
19829 W. McNichols, Detroit 19, Mich. 











Sell Your Own Duplicating Fluid 
Now you can have your own 
imprint on a lithographed can 
without investing in thousands 





oat . ; 
me of cans. Keep your company 
name before your customers 
constantly. Exclusive territo- 
i OUPLICATING ries: also open on our Bantam 
| line. 











Write for details to 


Spirit Fluid Mfg. Co. 
152 Banker St., Brooklyn 22, N. Y. 














If You're An Average Dealer You Can 


Sell ASENTRY- 
Every 30 DAYS 


$680 Yearly Sales From $57 Inventory! 


Yes, Sentry dealers average 12-times-a-year 
turnover gross $680 from $57 invest- 
ment. A floor model does it, because Sentry 
drop ships to order. And Sentrys sell for /ess 
than balf as much as average Competitive 
safes, yet return you ful/ profit. 

Big-safe features include Ver- Model $-3 
miculite insulation, built-in 3- gu. List Sentry S-3 safe plus con- 
number foaeeaenee Sach, cealing —_—- ae 
bank vault type lock bar, 2 ine mahogany, w 
drawers. U.L. “C” label. Write $7995 blond wood. Suggested 
for details list $119.95 


Model S-C 





JOHN D. BRUSH & CO., INC., 563 West Ave., Rochester 11, N.Y 


WASTE BASKETS MODERN ATTRACTIVE 
ALL PLASTIC EXTE- 
RIOR AND TOP 
EDGES 





Av rilable« in piasti 

wood =_ grain olid 

¢ rs 

Sa f ] CONSIgZI ] ent 
Dect t er 

inspection 

H 

\ : 

P 12.90 

N Ww 

Widtl “ List I $11.90 


TURLAN MANUFACTURING CO. 
500 W. Division Street, Chicago 10, Illinois 
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CLEARS DECKS FOR ACTION! 









a PY ee, 


~~ ——e STEEL 


ee 
pee ag LETTER SonTER 


Helps the busy office worker sort the incom- 
ing and outgoing mail. inwardly sloping 
Shelves increase ity and keep contents 
from sliding out. ie shelf clearance and 
newly designed slotted shelves allows quick 
sorting, insertion and removal of papers. No 
: corner posts to dodge. Electrically welded 
COLORS into one sturdy unit. 

COPPER TAN over so NO. 202 — LETTER SIZE — 2 TRAY.$4.00 

quaury NO. 203 — LETTER SIZE — 3 TRAY.$5.25 
MIST GREEN ITEMS! NO. 204 — LETTER SIZE — 4 TRAY.$6.50 
OLIVE GREEN NO. 205 — LETTER SIZE — 5 TRAY.$7.50 
OFFICE GRAY LEADER IN THE FIELD FOR MORE THAN 43 YEARS! 


(oars ren soomsee) CURRIER MFG.CO.INC.scrinitearor 










and only 
Sure-Rite 
has it! 

Look for the stencil 


a with the patented 
PU Sst Red Dot Seal Tab: 
) Write for full 
MEANS A LOT. 


information and 
free sample. 


@ SORE-RITE @ 












American Stencil Manufacturing Co. 
2714 WALNUT STREET « DENVER COLORAT 








The World's 
lorgest 
Independent 
Rebuilder of 
Office Machines 


SUPERIOR 


TYPEWRITER 


Select Rough and 


Rebuilt Manuva! and 
Electric Typewriters 


e Adding Machines 


onfidentia dealers ce sf 


SUPERIOR TYPEWRITER co INC 


34 Hubert Street * New York / N.Y ne A @lel Bows: 








SEEING IS BELIEVING 


our salesmen to carry a sample of Barkley’s MAGNI 
G Index Tab to SHOW their customers how it speeds 
up ip File Look-Ups. ‘or FREE sample packet write to 


C. L. BARKLEY & CO. ¢ Founded 1921 ® Dept. oa-6 


1220 W. VAN BUREN ST. © CHICAGO 7 © ALL PHONES MONROE 6-706! 


— SNAPEX TAX & STOCK ——— 
BUSINESS FORMS MANUFACTURERS 


W-2—Approved Federal, State and City wage 
tax reports for processing in one operation 
Forms specifically designed for NCR, Bur 
roughs, etc. 

STOCK FORMS—invoices, Bills of Loading, Pur 
chase Orders, Expense Reports, Speed Letters 
Credit Memos, etc. 

You accept the orders—we do everything else 
under your name. Excellent profits. All forms 
imprinted or plain. 

IMMEDIATE SHIPMENTS right from stock 





















Write for trade PROFIT-PLAN now! 








Serving the trade from Coast to Coast 


APEX BUSINESS SYSTEMS 


NEW ORK 7 NY 


pride... 


of ownership with 
Greater efficiency ... 
Bigger profits... 
More flexibility . . . 

is yours with 
SAGINAW STEEL 
STORE FIXTURES 

for information write to 


SAGINAW INDUSTRIES CO. 
& 2119 S. Jefferson e¢ Saginaw 25, Michigan 





>40 D EAR ST 











MANUFACTURERS OF DRAFTING SUPPLIES 











CARDINELL CORPORATION, MONTCLAIR, HJ. 
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Mobile Shelf Filing System 
Doubles Capacity for Permutit 


Co a 


anutacturers ol! 


Inc 


household water con 


Permutit division of Pfaudler Permutit 


industrial and 
ditioning and wast 


equipment treatment equipment 
| 1 


New York City, 
ntral files from the typical! 
» the new Dolin Mobil 


with national headquarters in has com 


pleted conversion of active ce 
four-drawer file cabinet method t 
Shelf hling system 

This 


within the same 


doubled the file Capacity 
claims Dolin 
square feet originally con 


file conversion almost 


area, 


The central file area of 75( 


tained 140, four-drawer file cabinets (approximately 
14,000 filing inches) with three years of vital engi 
neering records. Rapid growth had completely filled the 


* 





Several rows of mobile Dolin open shelf files similar to tl 
one row shown above, almost doubled original file capacity 
vet the same number of trol these highly 
ent files at Permutit Ce 

, , 
file area within a short period of time. No additional 


space within the same building was available for needed 
xpansion and the use of outside rented space would 
have created a costly loss of coordination 

After studying several possil deas to increase fil 
apacity within the existing area, it was decided to 
vert the existing four-drawet cabinets to 111 Dolin 
seven-shelf high file units with the mobile storage sys- 

EDWARD SEIFRIED, Permutit office manager, responsi- 
ble for purchasing this installat states 

Our Dolin shelt fe tallation solved a very 


rious filing problems without disruption or disorgat 


ition of our files. The on savings of $4,200 
purchase of 140 file cabinets at branch offices ar 
$4 000.00 sa d Or costs will pay for the 
re installation. Furth v ee saving severa 
housand dollars annually ded floor spac 
rsonnel. In additios savings, we hav 
benefit of keeping Six ye tead of three years ¢ 


| records always on hand 
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Loose-le 

punched 

any size 

factory 

fectors; tag hol« 
bill-fold envelopes 


stamp containers, eft« 


MA R K I me) 902p S. Wabash Ave 
MANUFACTURERS OF CELLULOSE ACETATE PRODUCTS 


Made of acetate 


Chicago 5, Ill 


flame resistant 
transparent cellulose 


We build to fit your 





particular need 


Write us details 


another FIRST 
with FASTER 
SERVICE for 
YOU, the 
dealer... 


LA 


on custom snap forms '! 


i nave bee 5€ Dx SHEETS, STICKERS and AIR POSTAGE 
RDER FORM PRIC T GUARANTEED ENVELOPES) 
QUOTATION RESPON IBILITIE 

plus the LONG WAIT OGERSNA 
phy hn A. EXCL * BUSINESS FORMS 
Jeale 5] NEW! NF RMA Pr Oo 80x . LLAS TEXAS 


MECORO STORAGE BOE 








ray BANKERS BOX COMPANY 


Record Storage Specialists Since 1918 


2607 N. 25th Ave., Franklin Park, til. 


- » 
5 KO* 


o 
a 
a 
*“ 
*, 


Opus 


Order 
Office Appliances 
delivered to your 
office or home 
every month 






Use the 
band} 
sub-card 
in this 


issue 
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Products with prestige & Profits 


Fan 


STOCK and SELL 
OFFICE SUPPLIES 
h_& ACCESSORIES 


Complete lines of 

INKS « ADHESIVES «+ STAPLERS 
« STOCK STAMPS « MARKING 
PENS + CARBON PAPER + RUBBER 
BANDS + NUMBERING MACHINES 
* TYPEWRITER RIBBONS and 
other office devices 


ger your BRAND NEW 
or Sr helices, ome: 


me DIV., BANKERS & MERCHANTS, Inc. 


OY 3229 N. SHEFFIELD 


CHICAGO 13, TL. 








for type that sparkles 
like MEW 


Push the FASTEST type 
cleaner for faster turn- 
over! Non-spattering 
and non-inflammable. 
Once tried, repeats 
steadily. Get the 
smart orange-and-blue 
display working for 
YOU. Dealer aids free. 
Order direct... or 
from your own jobber. 


CLAROTYPE CO 


































You can earn good 
commissions selling 
our complete line 

of passbooks, pocket 
check covers, coin 
savers, and other 
forms to financial 
institutions. 


PASS UP THOSE 
EXTRA 
COMMISSIONS 


Write for Information 











50% PROFIT - FAST SERVICE - QUALITY 


RUBBER STAMPS 





to the trade 
Lines 1” Long 2” Long 3” Long 
1 75 85 95 


2 1.35 1.55 1.75 
3 1.95 2.25 2.55 
4a 2.55 2.95 3.35 
5 3.15 3.65 4.15 


LESS 50°% DEALER DISCOUNT 
Finest Visible Index Rubber Stamps 
FOB Wilkes-Barre, Pa. Free Sales Aids 
Send Us a Trial Order Now 


GARDNER RUBBER STAMP COMPANY 


166 South Washington Street, Wilkes-Barre, Pennsylvania 


A Nice 
Profit For You 
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Want Ads 





Deadline 10th of month preceding issue date. The rate for classified advertisements is twenty-five 


cents a word, minimum charee $5.00 payable with order. Add five words if dept. address 1s used 


Address Dept. Reply to OFFICE APPLIANCES, 600 W. Jackson Blvd., Chicago 6, Attn.: Dept.—. 

































































we 
SALESMEN WANTED 
MANUFACTURERS’ REPRESENTATIVES WANTED 

SALESMAN WITH SUCCESSFUL RECORD in office 

plies, wanted by one of the largest dealers in West Texas 

growth, in one of the nation’s fastest growing markets. Rea 

ncome, for earnings to grow every year, permanent t 

experienced outside man selling top, best known lines. Protected t : a “eer t 
salesman-tested commission plan and draw, Co. paid ; ‘ . lew ' Go 
residence in Lubbock or Amarillo, no traveling. If yc r 

furniture, machines or supplies, have good reputation ; 

confidence giving details. The Baker Co. Box 91 

SALESMAN WANTED TO SELL ACCOUNTING FORM { presentative New t have 
Ohio. Company is leader in its field. Knowledoe of a ne evs tat » ¢ ; ste. High 
some experience required. Applicant in his thirties de t 4 
qualified person. Write Office Appliances, Dept. 851 

ALESMAN WANTED BY OLD ESTABLISHED MANUFACTURE NALLY KNOWN D STEE 
in Illinois except Chicago, and al! of Missouri. Knowledge of é f 

systems an advantage. Preference to someone 35 or under. Exce 

company which has enviable personne! record. Give complete inf 

appliances, Dept. 852 

CAREER SALESMEN IN OFFICE FURNITURE. Denver's leading off " v t 
established 75 years, wants experienced salesmen for office furnit 

Must be aggressive and resourceful with proven sales record. N 

tory is the Greater Denver Metropolitan Area and surrounding 

opportunity for earnings. Exceptional! fringe benefit prograr T A 

lines co-ordinated with design unit for complete office furnist 

Director, the W. H. Kistler Stationery Company, 1636 Champa Ef 
Colorado es Ww < A 
SALESMEN AVAILABLE 

MAN WITH 20 YEARS SUCCESSFUL RETAIL office eq . 

several quality lines of office supplies for sale to dealers 

intensive sales coverage. Write Frank Doolin—1312 stile 

MANUFACTURERS’ REPRESENTATIVES AVAILABLE 

SALES REPRESENTATIVES WANTED 

KORES MANUFACTURING CORP. (complete highly repeat IRNITURE WES WAN vg 
Inked Ribbons-Stencils-Inks) offers opportunity n Midwest ‘ t : . te 
territories. Will excellently round out ne of we 
representative. Line has become N 1 seller with 
Participation in travel expenses to develop new accc 

jive full details of states covered, [ines w handied. W 
701 Whittier St., New York 59, N.Y 
MANUFACTURER of a complete line of 
Bin Units, Convertible Bolt and Clip Type Stee he 
ment, seeks representative residing in Baltimore area 
distribution, Maryland, Washington [ virg 
Seton of teeak, Gear Medied "acted a. Ba gt ~ SALES MANAGER AVAILABLE 


Dept. 865 








OLD ESTABLISHED MANUFACTURER SEEK REPRESE? 














selling for 35 years. Excellent side e Write ics 
St.. New York 17, N. Y., Dept. 868 
SALES REPRESENTATIVES AVAILABLE 

POSITION AVAILABLE 
SALES OFF IN MICHIGAN — OHIO , 
Sales? We can handle all three r Quality a pa 
72 





WEST COAST SALES ORGANIZATION WITH LONG EXPER 
desks and chairs to be sold on comm 1 Waret 
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achines 


WAREHOUSE SPACE WANTED 













































































= . Q : hine RR N 
REMINGTON , TR er 
MACHINE 128 fay n 
PRICE PA FOR N.C.R. 3310 33% and #34 All © mS Sens! 
y raphotypes Model 26540, 2638 Addressograph Vodel 3100 
FILE EQUIPMENT DISTRIBUTORS ther ternational Office Appliances, Dept. OA, 326 Broadway, New York 
NY W 2909 
WANTE Burroughs 8B S ensimat d WN is hine & P 3raphs— 
st ymplete model and serial fe yuotat i Ww ‘ arion C 
avette t New York N_Y 
for Burroughs ensimat Mode Ne Peal National's 
] 265P, Brandt Coin Machine N f l, 1 425 Aa 
A, 140 West 42nd St. New York 36, WN. Y 
OFFICE MACHINE MECHANICS WANTED 
a NANTE Burroughs or NCR. Bookkeepin« B ao Mact ators 
Adding Machines etc. any stvile Juote ompiete des ption and 
AMERICAN BUSINESS MACHINE NC., 573 Broadway, New York 
te ’ 
HED PAPER. TAPE EQUIPMENT—F e F lexowrite outyper, Add 
engumennsareeenes f Tape Processirg 104 E. 40th St.. New York ty. YU 6-8414 
RETAIL BUSINESS WANTED 
FOR SALE AND WANTED TO BUY 
fi P f EXCHANGE Multiliths. Mult Folding Ma . ari-Typers 
r etner Roneo Ceha Dup : fiset Cameras 20'¢ tamping 
ossograph howcard Presse New pecialty ale King, North 
fre ; 4 TT HER AND SUNDSTRAND MACHINES. Electromatic Typewriter, Adders, 
ercent f f f all office machines bought ; Teeter-Wa 849 No. 
Wit fice Apr 4 Milw kee 3. Wis sin 
, AR NT USED VISIBLE CABINET KARDEX ACM N RAND 
e and «styles. A-] onditionec . ‘ E Equipment 
treet. New York 12. N. Y 
RETAIL BUSINESS FOR SALE 
HER ACHINE Cc ating ' 4 ffice 
re} a N wiley 6 wW A 
~ — <a ro ‘ HINE N ‘ RT a 
atelier N WE fp 6 . » TT 3 
‘ sdder A al 
New 11, N.Y H 
Lists 
a ae 7 c ¢ a ance 
1 ypewriter 4 . FREE 
f retaile wh b d 
a ras y for ddive ‘ pre j <a: ‘ treet 
New ‘ 
PATENT RIGHTS FOR SALE 
WANTED TO BUY 
A - “ Oy y 
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OA Advertisers 








Acco Products Div. 

Ace Fastener Corp. .. 
Acme Shear Co., The 
Addo-X Inc. ....... 
Advanco Prods., Inc. 

Allen, R. C., Bus. Mach., Inc 
All-Steel Equip., Inc 
Alvin and Company, Inc. 
Amberg File & Index Co. 
American Chair Co. .... 
American Passbook Co. 
American Photo Laboratories 
American Stencil Mfg. Co 
American Tel. & Tel. 

Ames Supply Co. ; 
Anco Wood Specialties, Inc 
Apex Business Systems 

Art Metal : 

Art Steel Co. Inc 


Bankers & Merchants, Inc 
Bankers Box Co 

Barkley, C. L., & Co 

Bates Manufacturing Co., The 
Beach Publishing Co 
Beckley-Cardy 

Bentson Mfg. Co 

Boling Chair Co 

Borden Company, The 
Milton Bradley Co 

Brush, John D., & Co., Inc 
Burroughs Corp 


C-Thru Ruler Co 

Cardinell Corp 

Care 

Chicago Desk Pad Co 
Clarotype Co., Inc 

Codo Manufacturing Corp 
Cole Steel Equip. Co., Inc 
Columbia-Hallowell Div 
Columbian Art Works, Inc 
Consolidated Stamp Mfg. Co., Inc 
Cotterman, | 

Cram, Geo. F., Co., Inc 
Currier Mfg. Co., Inc 
Curtis-Young Corp 


DeMathe — Walker 
Dennison Mfg. Co 
Downey, C. L., Co., The 
DuPont DeNemours, E. | 
Durable Metal Prods. Co 
Duro Art Supply Co., Inc 


Dymo Corp 
E 
Eagle Pencil Co 


Eaton Paper Corp 

Eisen Bros., Inc 

Elward Mfg. Co. 

Ennis Business Forms, Inc 
Ever-Safe Div 


41 
181 
124 
102 
109 
103 


119 
126 
150 
177 
132 
175 


181 
169 
1/6 


7 
120 


77 


176 


173 
139 
169 
100 


157 
80 


Facit, Inc 

Formfoto Mfg ) 
Frankel Mfg. Co 
Fulton Marking Equir 


Gardner Rubber Stamp 
Gen. Fireproofing 
General Ribbon Cort 
Glidex Corp 
Globe-Wernicke Co 
Guide System & Supe 
Guniocke, W. H., Cha 


Hamilton Cosc 
Hardboard Fabricator 


Harding, Mil 
Harter Corp 
Haskell, In 


Hedges Mfg. Ce 
Heller Roberts Mf 
Heyer, inc 

Homs, Dougla 

H-O-N Co 

Hope 

Hunt, C. Howard P 


Indiana Cash Drawe 
International Office App 
International Paper 
Invincible Metal 


Jasper Chair Co 
Johnson Chair 
Justrite Envelone Mia 


Keep Klean Prod 
Kilian Mfg Coro 
Kol. Inc 


@ to bring quicker 


mention 


WHEN 


While every precaution is taken to imsure accuracy 


OFFICE 


‘tine 
ins 


_ 


ay Pir 
Prod 
1 Pa Pp 
ste Book Silat 
H A Sale 
Pp es 
Ste 
Mfa 
Materia 
Equ 


APPLIANCES 


advertisers 


R 

Random House 

Re Cash Registers 

Richcraft Furniture Cor 

Rite-Line Corp l 
Rittenhouse Paper Co 166 
Roberts Numbering Machine Div 167 
Robert Weldon, Rubber C 52 


Rockwell-Barnes Co 
Rogersnap Bus Form 
Metal Mfg. Co 


Royal Typewriter. In 19 
$ 
Industries 
Matic Dispenser 
ch  Self-C 
W alike f Te 
{4 Mfg. Co 
Corona f , 
Print Cort 
Fluid Mfg. C 
er-Penguir 
Mfg. Co ? 
alendars , 
H. A C 
Product 
B Mfg. C 4 
5 t RA. &C 3 
Posture Chair Co 
Typewriter C 
T 
ne 
¥ 
U 
a f 
arbon & Ribbon M é 
v 
4 
32 


v Adding Machine 
V r Safe & Equip. C 4 
Mfg. Corp ] 


w 
Mfg. C n 6 
‘ er, F. S., Co ver 
A Mfg. Co The 14 
Warren ? 
Vestern Mfg. C 
Norden Co The 
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Jim Aldrich Purchases McMahon's, Inc. 


Jim ALprRICH has rchased the inventory and fix 


_ tures of McMahon's Ir Bismarck, N.D. Mrs. WALTER 
W. McMAHON, president of McMahon's Inc. an- 
I 1 the chang ownership. Aldrich took over the 

Feb 8. EUGENE SLOAN, who has been sec- 
retary and manager McMahon's will continue on in 
the capacity of serv manager 

Aldrich said the store will feature the Remington 
f ranchis lectric typewriters, standard, noiseless and 
portable typewriters. The store will also handle Reming- 
ton printing calculators and adding machines both man- 
ual 1 electric, Sweda cash registers, both steel and 
wor urnit 1 allied supplies 


Bentson Offers Reference Guide 


What should a dealer 
tur What guag 


look for in top grade steel fur- 
steel is recommended for exposed 


} For unexposed areas? How are desks t sted ? 

Filing cabinets? What type of exterior finish is pre- 
t rr 

Answers to these 1 scores of other important ques- 

give! n a handy reference offered free to of- 

pment dealers by the Bentson Manufacturing 

Company, Aurora, Ill. Entitled ‘Suggested Specifica- 

Top Quality Steel Desks and Filing Cabinets”, 

h ge book ot only provides basic construc- 

itor Iso assists dealers making bids 


requirements laid down by the 


S B s were used as models for the 
ll page drawings of a double pedestal execu 

1 pedestal secretarial desk with 

elevator hanism, and a four drawer fil- 


Bow! of Sales for Smith-Corona 
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FUTURISTIC 
GALAXIE PLATENS 


een and Office Machine Rolls 
Typewriter Tools — Parts — Supplies 


AMES SUPPLY COMPANY 


FUTURISTIC 





ATLANTA DETROIT 

1190A N. Highland, N.E. 6257 John C. Ledge Expwy. 
CHICAGO NEW YORK 

564 W. Randolph Sr. 37 Murrey St. 

DALLAS SAN FRANCISCO 

1232 Crampton St. 545 Mission $1. 


CLEVELAND 
1122 St. Clair Ave., N.E. 


AGENTS IN ALL PRINCIPAL CITIES 











SELF-SELLING'’ CHAIRS 


"Rock-It 88° 


PENDULUM MOTION 


OF = CHAIRS 


-FOR EXTRAORDINARY COMFORT 


AMERICA’S AMAZING NEW 


nce’ 495 
RICHCRAFT FURNITURE CORP. 


P. O. Box 2353 Tulsa, Oklahoma 


WHEN PROSPECTS SIT, THEY RE SOLD 


The New ‘Space Saver"’ 


GLIDEX EXTENDA PHONE 


The Telephone Bracket that keeps 
desks '’Phone Free!" 


® Increases Efficiency 
® Reduces Fatigue 
© Fits Anywhere 









Write today 
for literature 
and Dealers Prices 





erecta ote} 2.20). 7 Sele), 


HIGH 


IN 
SALES 


ACE FASTENER CORPORATION, 3415 NORTH ASHLAND AVE, CHICAGO, 13 
CANADA: Canadian Staples Ltd., 6705 Upper Lachine Road, 
Montrea!: 258 Wallace Avenue, Toronto 


ACELINER 
one of a full tine of 
stapling machines for 
every purse and purpose 
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“You get bigger profits 
with the full OXFORD Line!” 


The full Oxford line is a gold mine to filing supply dealers! Not only famous Oxford 
Pendaflex®, but all Oxford filing supplies are known for quality, completeness and com- 
petitive price. And distinctive blue packaging makes Oxford easy to spot on your shelf... 
adds extra “buy appeal.” Customers recognize Oxford products and ask for them by name. 


\re you a full line Oxford dealer? If not, 


you're missing out on full profits! 


» 
i Oxford Filing Supply Co., Inc. ' 
xX 7G) “kG Garden City, New York : 
FIRST NAME 


IN FILING In Canada, Luckett Distributors, Ltd., Toronto 
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NICEST FASTEST 





for her to handle for you to handle... 


— 











Non-smudging carbon paper is an instant 
sales success! Underwood Corporation 
DISTINCTIVE carbon paper 


NOW...FROM UNDERWOOD! The carbon paper that doesn’t smudge, doesn’t 
curl. Gives unlimited, clean copies! Watch what sales action it brings to your business. 


MULTI-PURPOSE—one kind of carbon paper handles most every job. Reduces 
your own inventory. 


you Get the advantage of an exclusive franchise in your city—with competitive 
pricing, top markup. Shipments en route promptly from many regional warehouses. 





FOR FREE SAMPLE, plus information about other Underwood services, 
NEW write to Underwood Corporation, 1 Park Avenue, New York 16, N. Y. 

DUO-PAK RIBBON 

D } le thr 


pane gg rare underwood corporation u 











HEYER Lettergraph Stencil! Duplicators are... 


EASIEST To Sell! 


. » - and you get bonus profits from continuous supply sales, too 



















When you sell a Heyer Lettergraph you profit 2 ways 
You make a quick, easy sale, for a simple-to-operate 
Lettergraph with operating instructions can be sold over 
the counter and the customer can put it to work immedi- 
ately. You create a profitable supply customer for many 
years. 


Automatically-fed Heyer Lettergraphs print 120 copies 
a minute, have everything your customers want—at much 
less money. They’re easy to operate, very dependable and 
the quality of copy they produce is equal to that of any 
high priced machine. These Lettergraphs are priced as 
follows: Model C, $69.50; Model D, $79.50; Model E, $89.50 
— with initial supplies — plus F.E.T. 


Heyer gives you one profitable source for everything 
needed in stencil duplicating. Heyer Stencils are known 
for their quality and dependability. They’re popularly 
priced and available for all makes and models. 


Make sure you have ample stocks of Heyer Stencils, 
Inks, Ink Pads, Lettering Guides, Styli, Shading Plates 
and the beautiful new Superscope and Clearoscope. Order 
now so you will be able to meet the demand. 








“Always Makes HEYER INC., 1852S. Kostner Ave., Chicago 23, Illinois 
a Good Impression’’ DUPLICATORS AND SUPPLIES SINCE 1903 








